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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


^  S.  Laboratory  Discovers 

•  ^  pointed  out,  “has  the  fuither 

r^__-  U-  -  I  T1  Ct  ir.teresting  possibility  of  application  to 

X  X  X  ^^V^CSOOXXXVJ  ordinary  wood  pulp  as  a  new  means 

for  bleaching”  in  the  paper-making 
and  other  cellulose  industries,  al- 

Method  Produces  Oils,  Alcohols.  Resin  though  it  has  not  yet  been  applied  in 

that  way. 

By-Products  from  What  Was  Formerly  Waste  . . .  Winslow  said  this  discovery  of  hy¬ 
drogenation  of  wood  followed  an  ear- 

Utilizes  Gum  Wood  ior  Semi-Chemical  Pulp  her  discovery  of  similarly  hydrogenat¬ 

ing  lignin  recovered  from  waste  pulp 

ADISON,  Wis.,  Feb.  12 — Two  new  1,500  to  2,500  pounds  pressure,  and  liquors,  resulting  in  the  production 
Kkntific  discoveries  of  interest  to  the  autoclave  is  heated  to  175  to  200  of  methyl  alcohol,  oils  and  a  resin, 
newsprint  industry  came  out  of  degrees  C  while  shaking  for  three  to  The  second  new  discovery  of  the 
U.  S.  Forest  Products  Laboratory  five  hours.  Then  the  excess  hydro-  Forest  Products  Laboratory  outlined 
e  this  week.  gen  is  returned  to  the  tank,  the  auto-  by  its  director  was  the  method  by 

One  carried  implications  of  possible  clave  is  opened,  and  the  hydrogenated  which  it  has  been  able  to  make  news- 
ping  significance  to  the  paper-  hemicellulose  and  lignin  are  drained  print  paper  “equal  to  the  average  com- 
industry  of  the  future  in  gen-  off  in  the  form  of  a  light  colored  mercial  newsprint”  by  mixing  un- 
The  other  was  of  concern  pri-  1  quid,  while  the  cellulose  remains  as  bleached  semi-chemical  pulp  from 
y  to  the  south.  a  pulp.  southern  gum  wood  with  grotmdwood 


degrees  C  while  shaking  for  three  to  The  second  new  discovery  of  the 
five  hours.  Then  the  excess  hydro-  Forest  Products  Laboratory  outlined 
gen  is  returned  to  the  tank,  the  auto-  by  its  director  was  the  method  by- 
clave  is  opened,  and  the  hydrogenated  which  it  has  been  able  to  make  news- 
hemicellulose  and  lignin  are  drained  print  paper  “equal  to  the  average  com- 
off  in  the  form  of  a  light  colored  mercial  newsprint”  by  mixing  un- 


y  to  the  south. 

major  discovery  involved  a  new 


pulp.  southern  gum  wood  with  grotmdwood 

The  drained-ofi  liquid  is  distilled  pulp  from  southern  pine. 


od  to  produce  a  variety  of  oils,  to  recover  the  alcohols.  The  residue  Again  he  emphasized  that  this  work 
Is  and  resin  from  wood  in  a  is  acidified  and  the  resin  and  high-  has  been  done  on  a  laboratory  experi- 
of  turning  it  into  paper.  The  boiling  oils  are  taken  up  in  a  solvent  ment  basis  and  not  yet  adapted  com 
provided  a  possible  means  of  and  recovered  by  distillation  under  niercially. 

g  the  south’s  great  supply  of  diminished  pressure.  Results  of  this  research  were  es 

wood  in  manufacture  of  semi-  Methyl  and  Propyl  Alcohols  pecially  significant  for  two  reasons 

k-al  pulp  for  newsprint.  alcohols,  oils  and  a  resin  con-  he  recounted:  (1)  because  gum 

Loberotory  Announcement  ^titute  about  40%  of  the  wood  sub-  hardwoods  represent  about  hal 

th  discoveries  were  announced  by  stance,”  Winslow  explained.  “They  stand  of  southern  forests,  am 

P.  Winslow,  director  of  the  labora-  include  methyl  and  propyl  alcohols,  ^  ecause  e  cos  o  Sum  senu 


wood  in  manufacture  of  semi- 
ical  pulp  for  newsprint. 

Loberotory  Announcement 


Results  of  this  research  were  es¬ 
pecially  significant  for  two  reasons, 
he  recounted:  (1)  because  gum  and 
other  hardwoods  represent  about  half 
the  stand  of  southern  forests,  and 
(2)  because  the  cost  of  gum  semi- 


Winslow,  director  of  the  labora-  include  methyl  and  propyl  alcohols,  u.e  eu:,.  m  guo. 

maintained  by  the  Forest  Service,  already  well  known  industrially,  and  ^  emica  pu  p  use  y  ^ ^ 


S.  Department  of  Agriculture,  who  a  number  of  other  products  not  here- 
the  first  detailed  description  of  tofore  industrially  known.  These  in- 
at  a  meeting  of  the  Engineers  elude  a  hard,  glassy,  amber-colored 
of  Birmingham.  Ala.,  Feb.  12.  resin  that  may  prove  useable  for  plas- 


lory  is  appreciably  lower  than  the 
sulfite  pulp  component  of  ordinary 
newsprint  or  the  semi-bleached  kraft 
pulp  now  being  mixed  with  pine 


y  half  of  the  wood  substance  tics  and  lacquers,  and  also  several  ground>^od  to  make  so^hern  ^ws- 


treated  as  waste  and  lost  in  some  derivatives  of  propyl  cyclohexane,  latter  procedure,  Wi^ 

fit  pulp-making  processes  may  some  of  which  are  thick  viscous  oils  propose  rs  y  e 


recovered  in  a  variety  ol  by-prod-  and  others  are  thin  and  have  toxic  Forest  Products  Laboratory  and  veri- 
I  through  a  method  discovered  in  properties.”  laboratory 

years  of  research  by  Drs.  E.  C.  Pu^  produced  in  this  process  when 
trd  and  E.  E.  Harris  of  the  using  ^i^ood  chips  aggr^ates  40  to  semi-chemical  pulp  is  less 

tory  at  Madison,  Winslow  said.  50%  of  the  wood  substa^e.  Winslow  two  components  used 

ts  have  been  applied  for,  he  said,  and  is  quite  similar  to  wood  ordinary  or  southern  newsprint. 

pulp  used  for  paper-making  now.  Meehonicol  Disintegration 

-ile  this  new  discovery  has  as  “It  has  normal  fiber  length,  aver-  “In  the  semi-chemical  pulping 
been  applied  only  on  a  small  age  alpha-cellulose  content,  and  pre-  process  wood  chips  are  given  a  par- 
la^ratory  basis  and  is  there-  liminary  indications  are  that  it  can  be  tial  cook  with  a  comparatively  small 
duefly  of  immediate  scientific  bleached  very  easily  and  beaten  to  amount  of  chemical,  and  then  disin- 
^  it  holds  forth  most  interest-  develop  satisfactory  sheet-making  tegrated  mechanically,”  Winslow  ex¬ 
future  potential  industrial  pos-  properties,”  he  said.  plained.  “This  process,  developed  by 

hes,  Winslow  said.  “If  the  inherent  principles  can  be  the  laboratory  and  used  commercially 

lief  of  stream  pollution  conditions  technologically  developed  to  produce  for  the  production  of  corrugating 
>  by  waste  pulp  liquors  under  useable  pulp  at  a  cost  comparable  to  board  for  some  15  years,  has  now  been 
t  paper-making  processes  also  or  below  present  costs  and  at  the  applied  to  newsprint. 

by  commercial  adapta-  same  time  produce  new  chemicals  “With  improved  methods  of  re¬ 


st,  it  holds  forth  most  interest - 
future  potential  industrial  pos- 
ties,”  Winslow  said. 


i 


and  others  are  thin  and  have  toxic  n  ^  ^  .  •  xu  o  vT  i  u  ♦ 

. .  ,y  ned  later  in  the  Savannah  laboratorj^ 

^  T>  1  'j  j  •  u  of  the  late  Dr.  C.  H.  Herty.  Cost  of 

Pixh)  produced  m  this  process  when  •  u  •  i  i  •  i 

using  w^ood  chins  aggregates  40  to  semi-chemical  pulp  is  less 

50%  of  thfwoid  subsfa^e.  WiJLS  two  components  used 

said,  and  is  quite  similar  to  wood  newsprint, 

pulp  used  for  paper-making  now.  Mechanical  Disintegration 

“It  has  normal  fiber  length,  aver-  “In  the  semi-chemical  pulping 
age  alpha-cellulose  content,  and  pre-  process  wood  chips  are  given  a  par- 


of  this  discovery, 
t  packers  boast  that  they  utilize 
fthing  but  the  squeal”  in  pack- 
Pork.  but  these  Forest  Porducts 
otorj  scientists  nearly  match 
claim  with  the  use  of  almost 
ing  but  the  bark”  in  this 
Wood  development. 

Nichcl  Catalyst 
y  subjecting  wood  chips  or  saw- 
W  Water  to  the  action  of  alkali 
hydrogen  with  a  nickel  catalyst 
jh  pressures,  the  laboratory  has 
^uy  discovered  how  to  convert 
•^icellulose  and  lignin,  which 
btute  50  to  60%  of  the  wood  sub- 
*1  into  a  variety  of  alcohols,  oils, 
alkali  soluble  resin,  and  at  the 
toe  recover  the  cellulose  in  the 
of  a  pulp.”  Winslow  said  in  ex- 
bon  of  the  Sherrard-Harris 


to  laboratory  method,  wood 
**■0  placed  in  an  autoclave  or 
together  with  water,  alkali 
^talyst.  The  autoclave  then 
hydrogen  is  introduced  at 


or  below  present  costs  and  at  the  applied  to  newsprint. 

same  time  produce  new  chemicals  “With  improved  methods  of  re- 

with  industrial  uses,  it  would  be  of  fining  the  pulp  and  mixing  it  with 

HIGH  COURT  RULING  ON  RADIO  COMPETITION 

WASHINGTON,  D.  C.,  Feb.  9— Whether  the  advent  of  competition  foj-  adver¬ 
tising  contracts  is  an  ‘‘adverse  effect”  upon  a  radio  broadcast  .station, 
sufficient  to  give  the  existing  outlet  the  right  to  be  heard  in  opposition  to 
licensing  of  a  new  station,  will  be  decided  on  the  basis  of  argument  heard  in 
the  United  States  Supreme  Court  today.  The  suit  of  Sanders  Brothers  Radio 
Station  (WKKB),  which  seeks  to  halt  creation  of  a  competing  station  to  be 
owned  by  the  Dubuque  (la.)  Telegraph -Herald,  was  presented  to  the  high 
court  for  consideration.  The  Federal  Communications  Commission  had  held 
that  it  is  not  a  function  of  the  government  to  protect  a  radio  station  from 
competition;  therefore,  that  Sanders  Brothers  was  not  an  “adversely  affected’' 
party,  entitled  to  protection  under  the  communications  act.  The  Commission 
added,  parenthetically,  that  a  newspaper  is  not  free  from  competition  from 
a  radio  station  and  vice  versa. 

A5NE  TO  MEET  APRIL  78-19  IN  WASHINGTON,  D.  C. 

THE  AMERICAN  SOCIETY  OF  NEWSPAPER  EDITORS  will  hold  its  annual 
meeting  April  18-19  in  Washington,  D.  C.  President  Donald  J.  Sterling, 
managing  editor,  Portland  Oregon  Journal  has  named  the  following  conven¬ 
tion  committees  chairmen:  nominating,  Marvin  H.  Creagor,  editor,  Milwaukee 
Journal;  resolutions.  Burrows  Matthews,  editor,  Buffalo  Courier-Express. 
reception,  Nathaniel  R.  Howard,  editor,  Cleveland  News.  A.  H.  Kirchhofer, 
managing  editor,  Buffalo  Evening  News  is  program  chairman. 


about  pine  groundwood  of  suit¬ 

able  quality,  it  has  been  possible  re¬ 
cently  to  make  experimentally  at  the 
laboratory  newsprint  paper  equal  to 
average  commercial  newsprint.” 

Predominance  of  the  hardwoods 
comprising  one-half  of  the  southern 
forest  stand  “constitutes  a  serious 
'problem  in  forest  management  until 
some  realistic  means  for  hardwood 
utilization  can  be  developed.”  Wins¬ 
low  said. 

■‘There  is  real  promise  of  such  use 
in  newsprint  as  production  of  this 
grade  of  pap>er  increases  in  the  south,” 
he  concluded. 

■ 

Free  Information 
Best  Aid  To 
Free  Press — FDR 

Every  Side  of  a  Story  Best 
Safeguard  for  Democracy. 
He  Declares 

Washington,  Feb.  13  —  President 
Roosevelt  today  advocated  freedom  of 
information  as  well  as  freedom  of  the 
press  as  the  greatest  safeguard  of 
democracy  and  the  best  protection 
against  infiltration  of  foreign  ideolo¬ 
gies. 

Answering  a  press  conference  ques¬ 
tion,  the  President  expressed  dissent 
with  a  suggestion  that  democracy  and 
its  processes  should  be  taught  “from 
the  ground  up”  in  the  nation’s  public 
schools.  Mr.  Roosevelt  was  asked  by 
his  questioner  whether  he  did  not 
think  it  would  be  a  good  idea  to  teach 
democracy  in  the  schools,  just  as 
nazism  is  taught  in  Germany  and 
communism  in  Russia. 

The  President,  commenting  that  his 
answer  might  be  even  broader  than 
the  question,  replied  that  democracy 
as  a  whole  could  best  be  encouraged, 
not  only  by  freedom  of  the  press,  but 
by  freedom  of  information  as  to  what 
goes  on  all  over  the  world.  'The  latter, 
he  considered  as  important  as  free¬ 
dom  of  the  press.  If  people  were  able 
to  get  every  side  of  a  story  it  would 
be  the  best  possible  safeguard  for 
democracy  as  a  whole. 

Asked  for  comment  on  the  unani¬ 
mous  opinion  the  Supreme  Court  ren¬ 
dered  Monday,  in  which  it  pledged 
eternal  vigilance  over  the  American 
ideals  of  justice,  equality  and  civil 
liberty,  Mr.  Roosevelt  replied  in  simi¬ 
lar  vein.  Apparently  referring  to  the 
published  criticisms  of  his  appoint¬ 
ment  of  Justice  Black,  who  read 
Monday’s  decision  and  who  was  once 
a  member  of  the  Ku  Klux  Klan,  the 
President  remarked  that  perhaps  a 
little  praise  and  a  modicum  of  apolo¬ 
gy  was  due  from  some  newspapers 
for  what  they  had  said  during  the  last 
two  years  about  Mr.  Black. 

■ 

MADE  EXEC.  EDITOR 

B.  P.  Campbell,  who  went  to  the 
Kansas  City  Journal  at  the  time  Or¬ 
ville  S.  McPherson  and  associates 
took  over  the  former  Kansas  City 
Journal-Post,  has  been  made  execu¬ 
tive  editor.  J.  W.  West  remains  as 
managing  editor.  Ray  Runnion,  for¬ 
merly  associate  editor,  has  been  made 
editor  and  John  C.  Johnson,  formerly 
editor,  has  been  made  vice-president 
and  assistant  publisher. 


EDITOR 


P  U  B  L  I  s  H  e: 


$250,000  Suit  Filed 
By  Publishers  Service 


PUBLISHERS  SERVICE  CO.,  INC., 
filed  suit  Feb.  14  in  the  U.  S.  Dis- 


plan  of  Publishers  Service.  Another 
exhibit  attached  is  an  advertisement 


trict  Court  for  the  Southern  District  of  the  defendants  which  refers  to  a 
of  New  York  against  New  York  Jour-  committee  known  as  “The  National 
nal,  Inc.,  Music  You  Enjoy,  Inc.,  and  Advisory  Committee  for  Music  En- 
John  H.  Alderton,  Jr.,  alleging  copy-  joyment.”  Publishers  Service  claims 
right  infringement,  unfair  competition,  that  the  latter  committee  is  intended 
piracy  of  trade  secrets  and  improper  and  designed  to  confuse  persons  into 
and  misleading  use  of  its  newspaper  believing  that  it  is  in  fact  the  com- 
promotion  material.  mittee  that  endorsed  the  Publishers 

Publishers  Service  asks  damages  for  Service  program. 

$250,000,  an  accounting,  an  injunction,  Mr.  Alderton  told  Editor  &  Pub- 
and  other  relief  based  upon  alleged  lisher  he  was  associated  with  the  New 
unlawful  i’;>e  of  the  circulation  and  York  Post  and  Publishers  Service 
promotion  material  on  its  “World’s  from  1935  until  he  left  the  latter  or- 
Greatest  Music”  campaign,  involving  ganization  Aug.  1,  1939.  He  organized 
distribution  of  phonograph  records  to  Music  You  Enjoy  with  Wilder  Gut- 
newspaper  readers.  terson,  treasurer  of  the  organization, 

Suit  Follows  Announcement  who  formerly  was  president  of  Gut- 

The  suit  followed  swiftly  upon  the  ^fn^acturers  agents, 

first  publication  of  the  Journal’s  cam-  Sigmund  Spaeth,  radio  tune 

paign  for  selling  “World’s  Best  Loved  detective,  ^  chairman  of  tl^  National 
Great  Music.”  The  first  double-truck  Advisoiy  Committee  for  Music  En- 
ad  announcing  the  details  of  this  cam-  Joyment.  On  the  committee  are  ^w- 
paign  appeared  in  the  JourrmUAmeri-  J^'^^tt,  Lily  Pons,  Andre  Kos- 

can  Feb.  13,  and  full  page  ads  ap- 

peared  in  other  papers.  The  suit  was  These  musicians,  according 


filed  by  Publishers  Service  the  fol¬ 
lowing  day. 


to  Dr.  Spaeth,  helped  him  to  select  a 
list  of  popular  classics  “which  people 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  19-20 — New  York  State 
Dailies  Advertising  Mgrs.  Bu¬ 
reau  and  New  England  News¬ 
paper  Advertising  Executives 
Assn.,  joint  conference.  Kimball 
Hotel,  Springfield,  Mass. 

Feb.  19-20  —  Southern  Me¬ 
chanical  Conference,  annual 
convention  (Western  Division), 
Baker  Hotel,  Dallas.  Texas. 

Feb.  20-21 — Midwest  Circu¬ 
lation  Managers’  Assn.,  25th 
annual  convention.  Hotel  Mueh- 
lebach.  Kansas  City. 

Feb.  20-21  —  Inland  Daily 

Pi^.  _ .idl  meeting. 

Hotel  Sherman,  Chicago. 

Feb.  22  —  Redwood  Empire 
A  publishers 

unit  with  41st  annual  Clover- 
dale  Citrus  Fair,  annual  busi¬ 
ness  session,  Cloverdale,  Cal. 

Feb.  22— Georgia  Press  Insti¬ 
tute,  Henry  W.  Grady  School 
of  Journalism,  University  of 
Georgia,  Athens. 

Feb.  2.3-24  —  Hoosier  Press 
Assn.,  annual  meeting,  Lincoln 
Hotel,  Indianapolis. 


Voluminous  exhibits  are  attached  to  ,  -t  t 

the  complaint  seeking  to  show  the  ^McCauley  and  Henry,  attorneys  for 
similarity  of  the  copyright  material  he  Journal-Amencan,  and  IV^.  Alder- 
which  Publishers  Service  claims  was  lawyers  told  Editor  &  ^lis^ 


SrCs  Albany,  Ga.,  iyi.E. 

used  for  more  then  a  year  in  the  Neu,  ‘*'1'’  .“'Sj;  '"j“,  H  Phonsd  Twister  StOly 

York  Post  and  has  since  been  used  in  vigorous  y.  ®  ®  Using  a  heavily  burdened  telephone 

campaigns  in  newspapers  in  more  than  ^  ®  line  to  the  Associated  Press  Atlanta 

30  cities  throughout  the  coimtry.  swer.  bureau,  W.  M.  Pryse,  60-year-old 

Tlie  complaint  says  the  defendants’  behalf  of  the  Journal- American  managing  editor  of  the  Albany  (Ga.) 

offer  “is  a  slavish  and  studious  imita-  1  can  say  that  an  answer  will  be  duly  Herald,  revealed  the  details  of  the 
tion,  simulation  and  copy  of  plaintiff’s  interposed,”  said  a  representative  of  tornado  which  struck  that  city  last 
“World’s  Greatest -Music’  offer  and  of  fhe  newspaper’s  law  firm.  “In  our  vveek,  despite  the  fact  he  was  unable 
the  plan  embodied  therein,  including  opinion  Publishers  Service  has  no  to  print  it  himself  because  of  power 
words,  text,  illustration  cuts,  format  meritorious  claim  against  the  Journal-  failure  and  damage  to  the  roof  of  the 
and  methods  of  presentation,  and  is  American.  We  consider  the  idea  of  daily’s  building. 

wilfully,  knowingly  and  unlawfully  promoting  circulation  of  a  newspaper  a  few  minutes  after  the  twister 


wilfully,  knowingly  and  unlawfully  promotmg  circulation  of  a  newspaper  a  few  minutes  after  the  twister 
designed,  among  other  things,  to  mis-  by  premiums  one  which  has  been  used  struck,  Mr.  Pryse  was  out  on  the 
lead  and  deceive  the  plaintiff’s  news-  by  newspapers  for  years.”  streets  trying  to  assemble  a  coherent 

paper  clients,  both  present  and  poten-  Mr.  Alderton  has  retained  the  law  story  of  the  destruction  in  the  city, 
tial,  as  well  as  members  of  the  general  firm  of  Cravath,  De  Gersdorff,  Swain  for  which  he  had  become  known  as 
public,  and  to  appropriate  to  the  de-  and  Wood  to  defend  the  action  against  “a  one-man  Chamber  of  Commerce.” 
fendants’  use  and  benefit  the  good-  Music  You  Enjoy,  Inc.  He  worked  through  the  night  record- 


will  created  and  maintained  by  the 
plaintiff.” 

The  defendants  are  engaged  or  are 
about  to  engage  in  selling  and  offer- 


PEARSON  EDITOR 

Frederick  H.  Kury,  publisher,  Og- 


He  worked  through  the  night  record¬ 
ing  damages  and  building  wreckage. 

Stymied  because  of  damages  to  his 
own  plant,  Mr.  Pryse  arranged  to  turn 
out  a  four-page  Sunday  paper  in  the 


ing  for  sale  to  other  newspa^rs  densburg  (N.  Y.)  Advance-News,  re-  >  « 

thrcnighout  the  U.  S.  their  offer  for  ■  •  -  .  wooirl\7 


toroughout  the  U.  S.  their  offer  ‘for  cently  announced  a  reorganization  weekly, 
the  pu^ose  of  unlawfully  securing  to  of  the  editorial  and  business  staffs, 

themselves  the  benefit  of  plaintiff’s  ^jth  William  H.  Pearson,  reporter,  nHILY  100  YEARS  OLD 
large  investment  of  time,  effort  and  succeeding  R.  Roeer  Orr  as  editor. 


large  investment  ot  time,  eltort  and  succeeding  R.  Roger  Orr  as  editor, 
expense  on  past  promotions,”  accord-  Henrv  Belvard  will  assist  Mr  Pearson  Delayed  because  of  disrupted  ocean 
ing  to  the  plaintiff.  Mr  OrT  h^s  b^Tgiven  a  leave  shipping,  the  Jan.  3  edition  of  the 

Ex-Salesman  Heads  Group  of  absence.  Ralph  A.  Mitchell,  Melbourne  Herald,  Australia,  com- 

The  complaint  further  states  that  former  plant  manager,  has  been  memorating  the  lOOth  anniversary  of 
the  defendant,  John  H.  Alderton,  Jr.,  named  vice-president,  while  Raymond  the  daily,  arrived  m  ^i^  &  Pub- 
was  formerly  employed  as  a  salesman  E.  Houk,  former  circulation  manager,  lkhers  offices  this  week.  The  Herald, 
by  Publishers  Service,  that  while  so  becomes  plant  manager.  Joseph  R.  oldest  newspaj^r  in  Mel^i^^  w^ 
employed  he  appropriated  its  trade  Brandy,  former  owner  who  has  been  first  issued  ^  the  Port  PHtltp  Herald 
secrets,  and  that  these  secrets  are  em-  general ’manager  since  the  paper’s  five  years  after  the  fomation  of  the 
bodied  in  the  plans  of  Music  You  En-  purchase  by  Mr.  Kury,  no  longer  will  city  now  laiown  ^  Mel^ume.  In  four 
joy,  Inc.,  of  which  he  is  president.  It  be  with  the  Advance  News.  sections  the  edition  totaled  28  pages, 

is  further  alleged  that  he  is  now  at- 

tempting  wrongfully  to  appropriate  _ _ _ _ 
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paign  being  conducted  by  the  Jour-  U.  S.  ^boratory  Discovers  Short  Takes  .  14 
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"Hidden  Danger" 
In  FTC  Fund 
Seen  by  Barton 

Chicago,  Feb.  15— “By  attackins 
advertising  New  Dealers  believe  thev 
can  dominate  the  pre.ss  and  the  radio" 
Congressman  Bruce  Barton,  president 
of  Batten.  Barton,  Durstine  and  Os¬ 
born  advertising  agency,  charged  at 
a  luncheon  at  the  Union  League  Club 
here  today. 

“Artfully  buried  in  the  budget  of 
the  Federal  Trade  Commission,  so  that 
it  slipped  through  the  House  of  Rep. 
resentatives  almost  unnoticed,  was  a 
seemingly  innocent  item  of  $88,829 
This  money,  which  will  be  available 
July  1  if  the  Senate  concurs  in  the 
House  action,  will  finance  a  probe 
of  the  “Methods  and  Cost  of  Dis¬ 
tribution,”  Mr.  Barton  said. 

“The  Commission  told  Congres 
that:  ‘A  general  inquiry  into  distribu 
tion  costs  and  methods  should  resul 
in '  the  elimination  of  certain  expen¬ 
sive  methods  and  benefit  both  pro¬ 
ducers  and  consumers.  Individua 
manufacturers  cannot  themselves  cor¬ 
rect  these  evils.  The  place  of  adver 
tising  in  distribution,  especially  na¬ 
tional  advertising,  is  a  matter  of  grea' 
importance  and  general  interest.  L- 
it  costing  the  consumer  too  much  for 
the  service  it  renders?  Does  it  some¬ 
times  render  the  consumer  a  dis¬ 
service?  The  proposed  inquiry  wil' 
seek  to  answer  these  and  other  sim¬ 
ilar  questions.’  ” 

Mr.  Barton  stated  there  is  “bidder 
danger”  in  this  “seemingly  harmlesr 
proposal.”  He  charged.  “There  an 
men  in  the  Federal  Trade  Commissior 
and  the  Department  of  Agricultun 
who  hate  national  advertising,  whf 
want  to  destroy  national  advertising 
They  want  to  destroy  it  because  na¬ 
tional  advertising  supports  the  free 
American  press,  and  the  free  Amer-’ 
ican  radio.  If  they  can  destroy  na¬ 
tional  advertising  they  know  that  the}' 
will  end  the  independence  of  the 
press  and  radio. 

“I  do  not  accuse  the  Federal  Trade 
Commissioners  themselves  of  being 
anti-advertising  or  anti-business,  j 
do  not  accuse  the  Secretary  of  Agn- 
culture  of  being  anti-business.  But  I 
do  say  that  the  New  Dealers  have 
loaded  the  staff  of  the  Federal  Twe 
Commission  with  men  who  are  def¬ 
initely  anti-advertising  and  ant- 
business.  I  do  say  that  D.  E.  Jfcn'" 
gomery,  who  has  the  title  of  Con¬ 
sumers  Counsel  of  the  AAA  in  ^ 
Department  of  Agriculture,  is  Mt- 
advertising,  and  toat  he  and  cew  j 
elements  in  the  Federal  Trade  Com 
mission  have  joined  together  to  pro¬ 
voke  this  attack.  . .  j 

“Do  they  prop>ose  to  undertake  uu- , 

inquiry  in  a  judicial  fraine  of  rni^ 
Is  there  any  suggestion,  in  . 
quest  of  Congress  for  the 
tion,  that  they  have  any  ■ 

of  the  constructive  service  of  na“ 
advertising?”  Mr.  Barton  asked. 

Richmond  Editor 
Lectures  at  Princeton 

Richmond,  Feb.  12— Virgimus 
ney,  editor  of  the  Richmond  ^ 
Dispatch,  is  giving  a  course  . 
New  South”  in  the  history  dep^® 
at  Princeton  University,  b^^; 
last  week,  and  continuing  ge 

days  and  Thursdays  untU  May-  ^ 
will  deliver  one  lecture  on  eacu 
those  days  during  the  course.  . 

The  Richmond  editor  spates 
will  endeavor  to  discuss  _tne  ^ 
South  in  its  major  .«r'- 

course  will  cover  the 
cultural,  political,  racial,  econo 
cultural  aspects  of  the  region. 
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F.  E.  Murphy  Dies  at  67; 
Minneapolis  Publisher 

Stricken  in  New  York  Aiter  Contracting  Cold  . .  . 
AP  Director  Since  1929  .  .  .  Aided  Northwest 


Fanners  with  Plan  of  Diversifying  Crops 


FREDERICK  E.  MURPHY,  67,  pub¬ 
lisher  of  the  Minneapolis  Tribune 
and  Times-Tribune,  a  director  of  the 
Associated  Press  for  the  last  10  years 
and  an  agricultural  economist  whose 
plan  of  diversifying  crops  aided  Amer¬ 
ican  farming  in  the  lean  post-war 
years,  died  Feb.  14  at  the  Waldorf- 
Astoria  Hotel,  New  York. 

Mr.  Murphy  was  stricken  with  a 
cold  two  weeks  ago  on  a  visit  to  New 
York.  His  condition  became  worse, 
leading  to  complications  which  re¬ 
sulted  in  his  death  at  3;  20  A.M.  Mem¬ 
bers  of  his  family  were  at  his  bed¬ 
side. 


In  New  York  Two  Months 

Mr.  Murphy  had  been  in  New  York 
about  two  months.  He  went  there 
early  in  December  for  the  Associated 
Press  board  of  directors  meeting  and 
had  remained  since  on  Tribune  mat¬ 
ters 

With  him  there  on  business  when 
he  died  were  George  Bickelhaupt,  the 
Tribune  papers’  vice-president  and 
general  manager,  and  C.  A.  Peterson, 
business  manager. 

The  publisher  had  plamied  to  leave 
shortly  with  Mrs.  Murphy  for  a  vaca¬ 
tion  in  the  south. 

Mr.  Murphy  helped  farmers  in  the 
Northwest  in  the  hard  times  of  1921 
by  usmg  his  newspaper  to  scout  suc¬ 
cessful  farmers  and  to  organize  and 
educate  for  success.  The  Northwest’s 
economic  structure  was  in  a  perilous 
state  when  Mr.  Murphy  advanced  his 
Minnesota  plan,  designed  to  restore 
buying  power  to  farmers  and  so  to 
the  whole  population  of  a  section  of 
the  country,  demoralized  with  war- 
swollen  wheat  acreages,  peace  time 
collapse  of  the  wheat  price,  and  the 
wholesale  failure  of  country  banks. 

Born  in  Wisconsin 


Mr.  Murphy  was  born  Dec.  5,  1872, 
the  son  of  James  M.  Murphy  and 
Mary  McGraw  Murphy  on  a  farm  near 
Troy,  Wis.  He  attended  public 
schools  and  at  17  entered  Notre  Dame 
University.  He  was  graduated  in 
1893. 

It  was  from  an  older  brother,  the 
late  William  J.  Murphy,  his  predeces- 
sor  as  publisher  of  the  Tribune  that 
•Mr.  Murphy  acquired  the  fundamen¬ 
tals  of  newspaper  operation. 

He  learned  the  business  from  the 
ground  up,  through  intensive  experi¬ 
ence  as  employe  and  executive  in  va¬ 
rious  departments  of  the  newspaper. 

.  R®  joined  the  Tribune  staff  in  1893, 
following  his  graduation  from  Notre 
Uame.  His  first  job  in  a  career  that 
Was  destined  to  make  him  chief  ex¬ 
ecutive  of  the  paper  and  a  figure  of 
national  prominence  in  the  profes¬ 
sion  was  in  the  circulation  depart¬ 
ment. 


Promotion  was  steady  and  he  server 
suct^iyely  as  head  of  the  circulation 
mechanical  and  advertising  depart 
ments  of  the  Tribune. 

In  1918  Mr.  Murphy’s  health  mad' 
necessary  for  him  to  retire  fron 
ewspa^r  work  for  a  period  and  liv' 
•  ”  outdoor  life.  Because  of  a  spin 
wjury  when  he  was  18,  Mr.  Murph; 
ooped.  After  doctors  failed  to  aid  hir 
c  corrected  his  troubles  by  sheer  wil 
fwer  and  exercise.  Accordingly  h 

Of'  a  farm  H 

’•’ned  in  the  famous  Red  River  Val 


ley  of  Minnesota.  There  he  put  into 
practice  his  principles  of  balanced 
f.-irmirui  learned  in  his  youth  in  Wis¬ 
consin  and  founded  Femco  Farms, 
near  Breckenridge,  which  today  is 
known  as  one  of  America’s  finest  agri¬ 
cultural  developments  and  testing  lab¬ 
oratories.  During  the  period  he  was 
in  personal  charge  of  all  operations 
on  the  6,000-acre  farm. 

A  pioneer  game  conservationist,  he 
also  operated  Glendalough  Game 


Frederick  E.  Murphy 


Farm  in  Northern  Minnesota  where 
thousands  of  wild  ducks  and  upland 
game  birds  are  raised  annually. 

In  1921  he  returned  to  the  Tribune 
as  publisher  and  president  of  the 
Minnesota  Tribune  Company,  the 
corporation  which  owns  the  Tribune 
papers.  Until  his  death,  he  was  ex¬ 
ecutive  head  of  the  Tribune  organi¬ 
zation. 

As  publisher  of  a  great  newspajjer 
in  the  largest  city  of  a  farming  em¬ 
pire,  Mr.  Murphy  fought  vigorously 
and  persistently  to  rehabilitate  north¬ 
west  agriculture,  depres.sed  by  the 
post-war  period,  through  diversified 
farming. 

Sent  to  World  Wheat  Conference 

He  utilized  unstintingly  the  full  re¬ 
sources  of  the  Tribune,  as  well  as  his 
own  time  and  energy,  to  spread  his 
gospel  and  relieve  the  farmers’  eco¬ 
nomic  crisis.  His  campaign  was  so 
widespread  and  of  such  consequence, 
that  not  only  was  the  Tribune  iden¬ 
tified  nationally  with  this  work,  but 
in  1933,  President  Roosevelt  appointed 
Mr.  Murphy,  a  Republican  in  private 
politics,  as  one  of  the  United  States’ 
representatives  at  the  world  wheat 
conference  in  Geneva  and  the  sub¬ 
sequent  economic  conference  in  Lon¬ 
don. 

Mr.  Murphy  was  instrumental  in 
bringing  about  formation  of  the 
Agricultural  Credit  Corporation,  with 
$10,000,000  privately-subscribed  cap¬ 
ital,  that  gave  it  the  right  to  borrow 
$100,000,000  more. 

'The  Murphy  plan  became  the  basis 
and  inspiration  for  a  multi-million 
dollar  Agricultural  Credit  Corpora¬ 
tion  later  formed  in  Canada. 


After  the  Geneva  conference,  Mur¬ 
phy  toured  the  Danube  countries  of 
Europe,  studying  farm  methods  and 
telling  about  the  northwest  farm  plan. 

During  all  that  time,  he  continued 
to  expand  his  Femco  farms,  testing 
theories  and  improving  dairy  herds 
until  his  Holstein  cows  became  world 
record-breakers  for  butterfat  pro¬ 
duction. 

Recently  Changed  Papers 

During  his  stewardship  of  the  Trib¬ 
une  organization,  the  paper  achieved 
great  circulation  gains.  The  last  ABC 
report  gives  the  Tribune  papers’  com¬ 
bined  daily  circulation  as  197,119  and 
Sunday  as  218,431.  Only  last  fall,  the 
Daily  Tribune,  which  was  published 
in  morning  and  evening  editions,  be¬ 
came,  under  his  direction,  two  en-/ 
tirely  separate  publications,  the  morn¬ 
ing  Tribune  and  the  p.m.  Times- 
Tribune.  ’The  Sunday  Tribune  re¬ 
mains  a  combination  of  the  two  sep¬ 
arate  papers. 

A  personal  friend  of  all  his  em¬ 
ployes,  and  intimate  with  many,  he 
kept  secret  from  all  what  name  his 
middle  initial  “E”  stood  for.  Once, 
in  a  spirit  of  banter,  he  told  a  city 
editor  what  the  name  was,  then  im¬ 
mediately  cautioned  him  he  was  not 
to  repeat  it.  The  city  editor  never 
did,  and  as  the  years  went  by,  he  in 
fact  forgot  it.  His  closest  associates 
never  knew — and  never  asked — ^what 
the  “E”  represented. 

An  intimate  word-portrait  of  Mr. 
Murphy  was  drawn  by  Walt  Raschick 
recently  in  an  article  in  Golfer  and 
Sportsman  last  December.  “Friends 
who  have  known  him  for  25  years  call 
him  ‘Mr.  Murphy’;  guests  who  have 
enjoyed  the  hospitality  of  his  coun¬ 
try  lodge  ‘roll  the  bones’  in  spells  of 
brief  diversion  only  when  they’re 
darned  sure  ‘the  old  man’  isn’t  any¬ 
where  in  sight  or  earshot,”  Mr. 
Raschick  wrote.  “There  are  many 
other  admirers  of  this  grand  patriarch 
who  wouldn’t  ever  think  of  taking  a 
drink  in  his  presence,  although  they 
haven’t  the  slightest  superstition  about 
taking  the  third  light  off  his  match.” 

"Greenhorn  Dairyman"  But — 

For  years,  Mr.  Raschick  related,  Mr. 
Murphy  fraternized  with  dairy  farm¬ 
ers,  tried  with  them  to  develop  cows 
that  would  achieve  an  annual  butter 
production  of  1,000  pounds,  instead 
of  the  500-pound  maximum  then  pre¬ 
vailing.  When  finally  the  1,000- 
pound  goal  was  reached  and  he  was 
called  upon  to  address  this  group  of 
forward-looking  dairymen,  he  sin¬ 
cerely  and  modestly  told  them: 

“I'm  just  a  greenhorn  at  this  busi- 
ne.ss,  but  I  have  been  interested  in  it 
long  enough  to  appreciate  what  great 
strides  you  have  made.  Now  it  occurs 
to  me  that  since  butter  production 
per  cow  has  already  been  practically 
doubled,  we  should  not  be  satisfied. 
We  should  not  stop  here.  Let’s  set  a 
new  goal — 1,500  pounds — and  work 
toward  developing  cows  that  will 
reach  it.” 

They  laughed  when  he  sat  down. 
There  were  a  few  who  didn’t  scoff 
openly,  but  the  consensus  was:  “Mur¬ 
phy  is  just  a  damned  fool,”  “After 
all.  Murphy  is  no  dairyman,”  and 
“Well,  didn’t  he  admit  when  he  started 
talking  that  he’s  just  a  greenhorn.” 

Sixteen  years  later,  on  the  farm 
near  Breckenridge,  is  the  world  cham¬ 
pion  butter-producing  cow.  Lady 
Pride,  beside  many  other  world  cham¬ 
pions  in  the  making.  But  Mr.  Murphy 
took  no  credit  for  these  notable 
achievements.  “Axel  Hansen,”  he 
would  say,  “did  the  work.  I  simply 
asked  Axel  if  he  thought  I  was  a 
damned  fool  to  hope  for  a  1.500- 
pound  butter  cow,  and  he  said  I 
wasn’t.  So  I  told  him  to  go  ahead, 
spend  the  nece.=sary  money  and  build 


up  the  best  herd  he  possibly  coxild<” 

Few  persons  knew  that  when  MK 
Murphy  settled  back  in  his  limousine 
for  a  ride  up  to  the  farm  he  sat  in 
the  rear  seat,  tilted  the  front  seat  for¬ 
ward,  took  off  his  shoes  and  rode  in 
relaxed  comfort,  punctuating  an  oc¬ 
casional  epcchange  of  remarks  with  his 
chauffeur  with  a  wiggle  of  his  stock¬ 
inged  toes. 

“It’s  sad,  say  his  cronies,  that  the 
whole  northwest  can’t  really  appre¬ 
ciate  the  great  love  Fred  Murphy  has 
for  the  northwest,  how  he’s  worked  for 
it,  given  it  the  best  he  has,”  Mr. 
Raschick  wrote.  “But  it’s  not  like  him 
to  parade  his  favors  or  blow  his  own 
horn.  A  humble  man,  he  is  generous 
in  praise  and  giving  credit  to  others. 
A  simple,  Christian  man,  he  daily  says 
grace  at  his  table.  As  a  true  conser¬ 
vationist  and  sportsman,  he  always  has 
put  back  more  than  he  took. 

“There  is  much  boy  in  this  man. 
When  a  group  of  guests  one  day  de¬ 
cided  to  repay  his  hospitality  in  a 
measure  by  chipping  in  and  sending 
him  a  luxurious  blue  robe,  he  not 
only  adjourned  a  business  meeting 
pronto,  but  put  on  the  robe  and  wore 
it  throughout  the  rest  of  the  working 
day. 

“That’s  the  real  Fred  Murphy  peek¬ 
ing  out.  The  Fred  Murphy  that  tries 
to  be  sour  and  stem  and  crusty  is  an 
actor,  the  Fred  Murphy  who  told  me: 
T  don’t  want  you  to  write  any  story 
about  me.  ’That  would  be  like  having 
your  portrait  painted.  Who  wants  his 
portrait  painted,  anyway?  When 
you’re  dead,  they  put  it  in  the  attic 
or  cellar;  then  someone  comes  along 
and  kicks  his  foot  through  it;  then 
they  toss  it  on  a  bonfire.’ 

“When  I  reminded  Mr.  Murphy  that 
portrait  painters,  like  newspaper  pub¬ 
lishers,  must  live,  he  agreed:  ‘Well, 
maybe  so.’ 

“Remember  the  old  saying:  ‘Scratch 
a  Russian  and  you’ll  find  a  Tartar’? 
Well,  scratch  Frederick  E.  Murphy 
and  I’m  convinced  you’ll  find  an  old 
softie.” 

Mr.  Murphy  was  president  of  the 
Manistique  (Mich.)  Pulp  and  Paper 
Co.,  and  the  Manistique  Light  and 
Power  Co.,  affiliates  of  the  Minneapolis 
Tribune.  His  directorship  in  the  AP 
dated  from  April,  1929. 

Surviving  Mr.  Murphy  are  his  wife, 
the  former  Katherine  Connolly,  whom 
he  married  in  1901;  a  brother,  J.  E. 
Murphy,  production  manager  of  the 
Tribune;  and  three  sisters,  Mrs.  W.  F. 
McNally,  Mrs.  J.  V.  McNally  and  Mrs. 
T.  F.  Mulrooney,  all  of  New  Rich¬ 
mond.  Wisconsin.  A  nephew,  Kings¬ 
ley  Murphy  is  secretary-treasurer  of 
the  Minnesota  Tribune  Company. 

■ 

Allen  H.  Bill  Named 
War  Correspondent 

Allen  H.  Bill,  former  news  editor 
of  the  Winnipeq  Tribune,  has  been 
sent  overseas  by  the  Tribune  and  as- 
.sociated  Southam  Newspapers  to 
cover  activities  of  Canadian  troops 
and  to  follow  them  into  battle  areas 
as  war  correspondent.  While  he  will 
make  his  headquarters  at  the  Lon¬ 
don  bureau  of  the  Southam  Newspa¬ 
pers,  he  will  make  periodic  trips  to 
the  Western  Front. 

The  other  Southam  newspapers 
which  will  publish  his  dispatches  are 
the  Hamilton  Spectator,  Ottawa  Citi¬ 
zen,  Edmonton  Journal,  Calgary  Her¬ 
ald  and  Vancouver  Province. 

An  ex-serviceman,  Mr.  Bill  was  an 
aviator  in  the  Royal  Air  Force  and 
for  18  months  saw  active  duty  in  the 
Archangel  campaign.  After  the  war 
he  joined  the  Tribune  staff  in  1923 
and  later  became  financial  editor.  Five 
years  ago  he  was  named  news  editor. 
He  is  a  past  president  of  the  Winni¬ 
peg  Flying  Club. 
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EDITOR  &  P  U  B  L  I  S  H  ER  I  FO  R 


Automotive  Paced  Small 
Linage  Gain  in  January 


Savings  &  Loan  Group 
Plans  Newspaper  Ads 


DAILY  NEWSPAPER  ADVERTISING 
in  January  ran  a  finger’s  breadth 
ahead  of  the  January,  1939,  totals,  ac¬ 
cording  to  figures  for  53  cities  fur¬ 
nished  to  Editor  &  Publisher  by  Media 
Records.  Inc.  The  gain  was  7/lOths 
of  1%.  Department  store,  retail,  auto¬ 
motive  and  total  display  space  were 
ahead,  automotive  registering  a  gain 
of  57.5%  over  its  total  last  January. 
Classified  and  general  advertising  were 
about  2.5%  below  last  year’s  records, 
and  financial  copy  was  fractionally  un¬ 
der  the  1939  mark. 

Comparison  of  the  new  figures  with  a 
running  average  based  on  the  record 
for  January  in  the  years  1935-1939,  in¬ 
clusive,  shows  department  store  linage 


5  lOths  of  1%  ahead;  automotive,  7.6% 
ahead;  total  advertising,  4.5%  behind; 
general  advertising,  19.7%  behind,  and 
classified  3/lOths  of  1%  behind.  Re¬ 
tail  had  a  loss  of  2.1%;  total  display, 
5.8%,  and  financial,  6.7%. 

NBC,  combining  its  Red  and  Blue 
networks  under  a  new  method  of  ac¬ 
crediting  advertising  revenue,  reported 
total  billings  of  $4,405,208,  an  increase 
of  9.2%  over  January,  1939,  and  a  new 
all-time  NBC  high. 

CBS  billings  in  January  were  $3,- 
588,989,  an  increase  of  34.2%  over  the 
corresponding  1939  figure,  while  MBS 
issued  January  billings  as  $317,729,  an 
.08%  increase  over  January,  1939. 


NEWSPAPER  LINAGE— 52  CITIES 


Cl.istitied— J.inuary  . 

Kctail — January  . 

Oeivirtment  Store — January 
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1939 

%  of 

E  &  r 

LiniRe 

Lina^ie 

1939 

IikU-x 

. . .  88.033.254 

87.417,627 

100.7 

95.5 

...  68,958.106 

67,861.314 

101.6 

94.2 

...  19,075.158 

19.556.313 

97.5 

99.7 

...  50.392.796 

50.342.888 

100.1 

97.9 

. . .  21.190.310 

20.948.266 

101.2 

100.5 

...  12.433.098 

12.771.373 

97.4 

80.3 

...  3,853.910 

2,446,293 

157.5 

107.6 

.  .  .  2,278,.I02 

2,300,7(,o 

99.0 

93.3 

Chtcaco,  Feb.  13  —  Newspaper  ad¬ 
vertising  will  be  the  backbone  of  a 
campaign  which  many  savings,  build¬ 
ing  and  loan  associations  will  launch 
this  spring  to  stimulate  people  to  plan 
three  to  five  years  ahead  for  building 
their  homes,  it  was  announced  here 
at  the  North  Central  Conference  of 
the  United  States  Savings  and  Loan 
League  last  Saturday. 

The  campaign,  geared  for  use  by  in¬ 
dividual  associations  in  their  own 
communities,  is  based  on  “Own-A- 
Home  Savings  Clubs”  to  be  estab¬ 
lished  by  the  various  groups.  Follow¬ 
ing  the  pattern  of  other  collective  sav¬ 
ings  efforts  such  as  the  Christmas 
Savings  Clubs,  the  plan  will  endeavor 
to  bring  groups  of  people  together  in 
a  program  to  save  money  for  a  down 
payment  or  purchase  price  of  a  home. 

A  plan  for  the  conduct  of  its  own 
business  development  campaign  is  to 
be  released  to  each  association  by  the 
U.  S.  League’s  advertising  and  busi¬ 
ness  development  division,  headed  by 
John  W.  Ladd,  Chicago.  A  series  of 
newspaper  ads  will  be  among  the 
salient  methods  suggested  for  launch¬ 
ing  and  building  up  the  new  program 
in  various  communities. 


Moon-Journal 
Suspended  In 
Battle  Creek 


Enquirer-News  Acquires 
Goodwill  and  Property  . 
Dolliver  Blames  Costs 


Newsmen  BeatFiremen  AGENCY  WINS  SUIT 


HEADS  CONN.  WEEKLIES 


To  It,  Quench  Blaze 

Three  New  York  City  newspaper 
men  had  a  chance  to  live  like  the 
movie  reporters  Feb.  2  when  they  put 
out  a  fire  in  two  rooms  on  the  20th 
floor  of  the  Hotel  Piccadilly,  26-story 
midtown  structure.  The  fire  was  dis¬ 
covered  by  someone  in  the  New  York 
Times  ofiice  from  a  window  and  Philip 
Maeghcr,  Times  reporter,  was  told  to 
go  over  and  take  a  look. 

He  went  to  the  building  with  Don 
CEmavan,  of  the  Herald  Tribune,  and 
Baron  de  Hersch  Margules,  of  the  City 
News  Association,  and  took  an  eleva¬ 
tor  to  the  20th  floor.  There  the  three 
reporters,  crawling  on  the  floor  be¬ 
cause  of  the  dense  smoke,  groped  and 
found  a  fire  hose.  They  stretched  it 
50  feet  in  the  corridor  and  directed  a 
stream  of  water  on  the  blazing  doors 
of  two  rooms.  When  city  firemen  ar¬ 
rived  the  fire  was  out. 


An  advertising  agency  was  held  to 
be  the  principal  in  the  placing  of  ad¬ 
vertising  in  a  recent  court  case  re¬ 
ported  in  the  Newspaper  World  of 
London.  A  magazine  firm,  which  is 
in  liquidation,  and  the  agency,  Ber¬ 
nard  Advertising,  Ltd.,  also  in  liqui¬ 
dation,  each  sought  the  sum  of  $200 
owed  by  an  advertiser.  The  magazine 
claimed  the  sum  on  the  ground  that 
the  advertiser  was  the  principal  in  the 
transaction.  The  judge  held  for  the 
agency  after  the  firm  had  made  the 
contention  that  the  transaction  was 
between  the  agency  and  magazine. 


Va.  Papers  Compete 
With  'GWTW'  Reviews 


Drafting  staff  members  who  are 
descendants  of  Confederate  army  offi¬ 
cers,  two  newspaper,  the  Norjolk 
(Va.)  Virginian-Pilot  and  the  Nor¬ 
folk  Ledger-Dispatch,  despite  their 
ownership  by  the  Norfolk  Newspapers, 
Inc.,  vied  with  each  other  in  present¬ 
ing  reviews  of  “Gone  With  the  Wind” 
following  its  Norfolk  showing  Feb.  2. 

Winder  Harris,  managing  editor  of 
the  morning  Virginian-Pilot,  had  its 
state  capital  correspondent,  Virginia 
Waller  ^vis,  granddaughter  of  Con¬ 
federate  General  J.  E.  B.  Stuart,  write 
its  review.  The  Ledger-Dispatch, 
evening,  drafted  its  historian-colum¬ 
nist,  Dr.  W.  H.  T.  Squires,  son  of 
Confederate  General  Charles  W. 
Squires,  to  write  the  review. 


$100,000  ORPHANAGE 

E.  W.  Hoag,  87,  former  publisher  of 
the  Poplar  Bluffs  (Mo.)  American  Re¬ 
public,  who  died  at  Garden  Grove, 
Cal.,  Jan.  25,  left  a  sizeable  estate  for 
the  establishment  at  Garden  Grove  of 
an  orphanage  for  boys.  Hoag’s  will, 
probated  at  Santa  Ana,  revealed  no 
near  relatives.  It  indicated  the  estate 
will  exceed  $100,000  in  value,  and 
specified  certain  rules  under  which 
the  home  is  to  be  conducted. 


Stephen  J.  Von  Euw,  editor  of  the 
Rockville  Jo'irnal.  was  elected  new 
president  of  the  Connecticut  Editorial 
Association  last  Saturday  after¬ 
noon.  The  convention  of  the  associa¬ 
tion,  in  the  52nd  annual  meeting  in 
the  Hotel  Bond,  voted  also  to  adopt  a 
sustaining  membership  in  the  Na¬ 
tional  Editorial  Association.  Other 
officers  elected  were  Robert  Warner 
of  the  Stafford  Springs  Press,  vice- 
president;  Edward  A.  Adler,  Jr.,  of 
the  Mystic  Journal,  secretary -treas¬ 
urer;  and  Curtis  Johnson  of  the  Guil¬ 
ford  Shore  Line  Times,  auditor. 
Thomas  C.  Perkins  of  Hartford,  for¬ 
mer  executive  secretary  of  the  state 
publicity  committee,  was  made  an 
honorary  member  of  the  association. 


Battle  Creek,  Mich.,  Feb.  14_ 
Suspension  of  publication  of  the  Bot¬ 
tle  Creek  Moon-Journal,  one  of  the 
two  evening  newspapers  here,  was 
announced,  effective  Wednesday,  1^ 
George  B.  Dolliver,  its  editor  and 
publisher  for  many  years. 

The  “goodwill,  subscription  list, 
franchise  and  physical  property”  of 
the  Moon-Joumal  have  been  acquired 
by  the  Enquirer-News,  Dolliver  said. 
He  cited  steadily  advancing  costs  of 
production  and  increased  tax  burdens 
as  having  prompted  the  sale. 

Mr.  Dolliver  will  join  the  Enquirer- 
News,  owned  by  Federated  Publka- 
tions,  Inc.,  as  editor. 

Severance  pay  ranging  from  two  to 
20  weeks  for  its  approximately  40  em¬ 
ployes  was  announced  by  the  Moon- 
Joumal. 

The  suspension  leaves  Michigan 
with  only  two  cities,  Detroit  and 
Grand  Rapids,  having  more  than  one 
daily  newspaper. 

MARYLAND  SALE 

Arnold  Daane,  of  Washington,  D.  C, 
has  purchased  the  Cambridge  (Md.) 
Daily  Banner  and  the  tri-weekly 
Cambridge  Record  from  P.  Watson 
Webb  who  has  published  the  papers 
foi  30  and  35  years,  respectively.  Mr. 
Daane  was  formerly  co-owner  of  the 
Austin  (Minn.)  Daily  Herald  and  for 
the  last  six  years  has  been  stationed 
in  Washington  as  a  writer  for  the  U.  S. 
Department  of  Agriculture.  The  pur¬ 
chase  was  arranged  by  L.  Parker 
Likely  of  Newspaper  Appraisal  Cor¬ 
poration.  Mr.  Daane  has  assumed 
active  management  of  the  newspapers. 


FDR  TO  SPEAK 


TO  USE  120  PAPERS 

The  Treet  Safety  Razor  Corp.,  New¬ 
ark,  N.  J.,  announces,  beginning  with 
this  week,  a  continuous  campaign  to 
run  throughout  the  year  on  Treet 
Single-edge  Blades.  One  hundred 
twenty-one  newspapers  will  be  used. 
Federal  Advertising  Agency,  New 
York,  handles  the  account. 


Washington,  D.  C.,  Feb.  14 — Presi¬ 
dent  Roosevelt  will  be  the  off-the- 
record  speaker  at  the  annual  dinner 
of  the  White  House  Correspondents’ 
Association  at  the  Willard  Hotel, 
March  16.  Last  year’s  function  was 
cancelled  when  striking  hotel  workers 
set  up  a  picket  line  in  front  of  the 
hostelry  and  the  press  association 
acted  to  save  Mr.  Roosevelt  the  em¬ 
barrassment  of  making  a  decision  as 
to  crossing  the  line. 


REPRESENTS  REUTERS' 

Reuters’  new  correspondent  in 
Washington  is  Frank  Oliver,  who  re¬ 
cently  arrived  in  America  from 
Peking,  China.  Mr.  Oliver,  who 
been  with  Reuters  since  1927,  had  his 
early  training  on  an  English  provindai 
daily,  the  Eastern  Daily  Press  of  Nor¬ 
wich.  In  China  he  covered  for  Reuters 
Chiang  Kai-shek’s  capture  of  Pekinf 
in  1928,  the  great  Yangtse  Valley  floods 
of  1931,  the  Japanese  invasion  of  Man¬ 
churia  the  same  year,  the  Shanghai 
war  of  1932  and  various  phases  of  the 
present  war.  He  has  also  worked  as 
a  correspondent  for  the  London  TiwB 


CONSUMER  CONFAB 

Elntitled  “Let’s  Talk  Business,”  a 
consumer  conference  sponsored  by  the 
Advertising  Women  of  New  York,  Inc., 
will  be  held  Feb.  21  at  the  Hotel  Penn¬ 
sylvania. 


ACQUIRES  PLANE 

A  new  five-seater  monoplane  has 
been  obtained  by  the  Hartford  (Conn.) 
Times  from  the  Rochester  headquar¬ 
ters  of  Gannett  Newspapers.  Flowm  by 
Hank  Wetherell,  who  is  attached  to 
Brainard  Field  in  Hartford,  the  new 
plane  will  be  used  to  transport  re¬ 
porters  and  photographers  and  Times 
executives. 
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BUY  TENNESSEE  DAILY 

Mr.  and  Mrs.  Stanley  Brading,  who 
have  owned  the  Elizabethton  (Term.) 
Daily  Star  for  the  past  three  years 
have  sold  this  daily  to  Harley  C.  Wait- 
man  and  M.  S.  Bangs  of  Ann  Arbor, 
Mich.  Mr.  Waitman  and  Mr.  Bangs 
published  the  monthly  news  maga¬ 
zine  Timely  Monitor.  It  is  expected 
the  Monitor  will  soon  be  consolidated 
with  the  Star  as  a  weekly  supple¬ 
ment.  Mr.  Bangs  will  be  editor  and 
Mr.  Waitman  business  manager. 


BIRMINGHAM  NEWS  PHOTOGRAPHER  UPHELD 

BIRMINGHAM,  Ala.,  Feb.  Id— The  right  of  a  newspaper  man  to  perform  his 
duties  without  interference  from  police  was  upheld  today  when  city  officials 
of  nearby  Bessemer  dismissed  disorderly  conduct  charges  against  Pete  Little, 
Birmingham  News  photographer.  Little  was  arrested  Feb  7  (E  &  P,  Feb.  10, 
page  7),  by  the  Bessemer  police  when  he  snapped  a  picture  of  one  of  the 
officers  using  a  blackjack  on  a  Bessemer  city  employe,  whom  officers  were 
arresting  on  a  disorderly  conduct  charge.  ’I^e  charges  were  dismissed  by 
City  Recorder  S.  Palmer  Keith,  Jr.,  of  Bessemer  City  Court.  “No  matter  how 
objectionable  this  action  (taking  the  picture)  may  have  been  to  the  police¬ 
man,”  Recorder  Keith  said,  “the  officer  had  no  legal  charge  on  which  to 
make  an  arrest  interfering  with  the  freedom  of  the  press.”  Little’s  camera, 
which  had  been  confiscated  by  police,  was  returned  to  him. 


HEADS  APS  GROUP 

Newark,  N.  J.,  Feb.  12 — Jay  Casano 
of  the  Newark  Star-Ledger 
elected  chairman  of  the  Northern  Ne* 
Jersey  Chapter,  American  Press  So¬ 
ciety,  at  its  organization  meeting  Wo 
here  yesterday  at  the  Newark  Athlw 
Club.  Helen  Manning,  women’s  editor 
of  the  Jersey  City  Jersey  Journal,  ^ 
named  secretary,  and  Robert  T.  Wal» 
editor  of  the  Bayonne  Times,  treasurer- 
A  committee  was  formed  to  initiate* 
membership  campaign. 


CASSINI  MARRIES 

Washington,  D.  C.,  Feb.  12— CoW 
Igor  Cassini,  society  columnist  for 
Washington  Times-Herald.  and  Aus- 
tine  Byrne  McDonnell  of  W^**’*]”*!^ 
Va.,  were  married  today  at  Freder¬ 
icksburg,  Va.,  after  an  elopement 
Cassini  figured  in  the  news  several 
months  ago  when  the  newspaper^ 
was  oiled  and  feathered  by  “tee 
Warrenton  men  who  objected  to  ite®* 
appearing  in  his  column. 
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duction — Medal  Award — J.  M.  Mathes,  Inc. 
("Information,  Please!”  for  Canada  Dry  Gin¬ 
ger  Ale,  Inc.). 

(3)  For  Excellence  of  Commercial  An¬ 
nouncements — Medal  Award — Young  &  Rubi- 
cam,  Inc.  (“Jell-O”  for  General  Foods  Sales 
Co.,  Inc.). 


Wright  Bryan  New 
Managing  Editor 
Of  Atlanta  Journal 

Fred  Moon,  City  Editor  . .  . 
Morgan  Blake  Writing 
New  Column 


L.  Bamberger  &  Company,  Newark  store, 
won  the  local  advertisements  classification 
medal  award  with  good-will  copy,  of  which 
the  above  is  a  sample. 


al'Ie  Mentions— N.  W.  Ayer  &  Son.  Inc.  ing  Morgan  Blake. 

(Ford  Motor  Comnany),  M.icfaddcn  I’ublica-  _  _ 

tions  Inc  Sociol  Welfare  PromoTion 

III.  Awaans  of  .\lEniA  Groups  for  Tech-  Blake,  four  days  ago,  began 

NicAL  Kxcei.i.ence  AND  Ktiiical  Sou.ndsess:  contributing  a  column  to  the  “oppo- 

(1)  Aik'crtisem,  Ills  in  Xalienal  Maiiticiiirs —  site-editorial'’  page  of  the  Journal, 

Medal  Av^ard— \oung  &  Rubicam,  Inc.  (Ihe  (hus  entering  Upon  his  work  in  a 

Borden  Com, -any  >.  Honorable  .Mentions---  ^  designed  to  lend  the 

1  oiit’K  &  Kiibicani.  Inc.  (Cluclt,  rcalio  ly  - 

C.mpany,  Inc.-Arrow  Shirts),  Com, .ton  Ad-  Journals  aid  iM  promotion  of  Social 
vcriising,  Inc.  (The  Procter  &  Gamble  Co),  welfare  in  the  State  of  Georgia — edu- 
\V.  .\yer  &  San,  Inc.  (.American  Tele-  rational,  Cultural,  religious  and  char- 
,ihone  &  Telegra,  h  Company),  ilablc. 

(2)  AJ-eeriisniiiiits  in  .\aiioiial  Sezesfafer  Fred  D.  Moon,  who  began  his  news- 

Ctiiiifaifins — .Medal  .Award  —  Batten,  Barton,  m  ,, 

n  o  1  I  ,c  .  I  c  •  paper  career  10  ve^rs  ago  on  the 

Hnrs'ine  &  ()sl>orn,  Inc.  (Saturday  Evem.  g  V  ^  i  i  i  i  n«-  -i-. 

Post —Chinaman  cam,iaign):  Honorable  Men-  Journal,  was  selected  by  Mr.  Bryan 
tions  —  Lennen  &  Mitchell,  Inc.  (Carstairs  as  city  editor.  Previously.  Mr.  Moon 
Bros.  Distilling  Comp.any,  Inc.),  J.  Stirling  had  been  picture  editor.  He  a.s.sumed 
Gctchcll,  Inc.  ( rranscontinental  &  Western  (bat  post  five  A'Oars  ago  when  the 

Journal  added  Wirephotos. 

(3)  Local  Advertisements  in  kezvsfat’crs —  t-,,  t-,  r  lU  j  ,  c  ei.  tt  • 

Medal  A«ard-L.  B.amberger  &  Comp  my;  Ed  Danforth,  a  graduate  of  the  Uni- 
Hononable  .Alen'.ions— R.  H.  Mac>  &  Cf.mpany,  vcrsity  of  Kentuckv.  has  been  writing 
Inc.,  Batten,  Barton,  Dnrstine  &  Osborn,  Inc.  sports  in  Atlanta  for  the  past  24  years. 
(New  York  Telephone  Company),  Weber  &  As  Journal  sports  editor,  he  has  the 
Heilbroncr.  unique  record  of  having  served  in  the 

(4)  Advertisements  in  Business  Publications  „„„„ 

.  ,  .  ,  1  u  T,  ei-  ,  •  same  capacity  on  two  other  Atlanta 

—  Medal  AwaiJ  —  The  Oklahoma  Publishing  ...  j 

Company:  Honorable  Mentions  —  Fuller  &  newspapers,  the  Constitution  and  the 
Smith  &  Ross.  Inc.  (Aluminum  Company  of  Georgian,  which  ceased  publication 
America),  Young  &  Rubicam.  Inc.  (Cluett,  Dec.  17. 

Peabmly  &  Company, — Sanforized-Shrunk).  Mr.  Bryan  graduated  from  Clemson 

IV.  Association  Advertising:  Medal  College  in  1926  and  attended  the  Uni- 

Award— Erwin  Wasey  &  Company,  Inc.  (Air  versity  of  Missouri  School  of  Jour- 
Trans^rt  Association):  Honorable  Menti^s-  U^jer  the  late  Dean  Walter 

Ncwell-hnimett  Company.  Inc.  (Savings  Banks  #  j  t  ±x.  i_  i  tt 

of  Manhattan.  Bronx  &  Westchester),  Newell-  Williams,  founder  of  the  school.  He 
Emmett  Company,  Inc.  (The  United  Brewers  began  newspaper  work  m  1924  as  a 
Industrial  Foundation).  reporter  on  the  GreenvVle  (S.  C.) 

V.  Teciinicai.  Distinction:  (1)  Adver-  Piedmont.  He  joined  the  Atlanta 

tisements  Distinguished  for  Layout,  Art  and  Journal  Staff  Aug.  1,  1927,  and  has 
rvpoprap/ij— Medal  Award— Imrd  &  Taylor;  been  witfi  the  paper  continuously  since 
Honorable  Menti^s-N  W.  Ayer  &  .Son,  Inc.  ^j^en.  He  was  city  hall  reporter  for 
(DeBeers  Consolidatea  Mines,  Ltd.,  and  Asso  i  _ •  ^ 

dated  Comp.anies).  N.  W.  Ayer  &  .Son,  Inc.  yf becoming  City  editor 

(Lincoln  Motor  Company).  June  5,  1935. 

(2)  Advertisements  Distinguished  for  Copy  Morgan  Blake  started  hls  newspa- 
— Medal  Award — H.  B.  Humphrey  Company  per  career  in  1911  on  the  Nashville 
(Barre  Guild);  Honorable  Mentions— N.  W.  Tennessean  after  graduating  from 

r 1  *  iv^w  *  \ V  Vanderbilt  University  with  a  law  de- 

Corp.),  N.  W.  Ayer  &  Son,  Inc.  (Ladies  .  . 

Home  Journal),  A’oung  &  Rubicam,  Inc.  He  Covered  ^lltlCS  3hd  SportS. 

(Packard  Motor  Car  Company).  In  1914  he  joined  the  Nashville  Ban- 

A’l.  Research  Achievement:  (1)  Research  ner  to  cover  politics  and  write  a  Col- 
Profects  S'ot  Related  Specifically  to  Any  Pub-  umn,  “Political  and  Otherwise.”  He 
lication  Product  or  s crvice-TiUdal  Award—  joined  Atlanta  Journal  April  9, 

c”!  1916.  su^eeding  BJown  .s  sports 
tinuing  Study  of  Newspaper  Reading);  Hon-  editor.  For  a  total  of  29  years  during 
orable  Mention— Walter  P.  Burn  &  Associates,  his  newspaper  work  he  wrote  a  Sports 
Inc.  (Studies  of  Metropolitan  Area  as  pub-  column,  entitled  “Sportanic  Errup- 
lished  in  Printer's  Ink  Monthly).  tionS.” 

(2)  Research  Projects  Used  in  the  Promo-  • 

tion  of  a  Publication,  Product  or  Service-- 

Medal  Award — The  McCall  Corporation  (A  BLOCK  FIRM  NAMED 

Qualitative  Study  of  Magazines) ;  Honorable  mi.  •  .  .  z  n  i  m  i  . 

Mentions-Meredith  Publishing  Company  (A  Th®.  appointment  of  Paul  Block  & 
Study  of  Farm  Family  Expenditures),  Herbert  Associates  as  national  advertising  rep- 
A.  Thompson  and  Leonard  E.  Luce  of  Arthur  resentatives  of  the  Philadelphia  Eve- 
Kudner,  Inc.  (An  Analysis  of  Reading  ning  Ledger,  effective  Feb.  12,  was 

**ifi*T^  D  I  /.x  17  ,  1.  ,•  announced  Ais  week  by  George  F. 

I  VII.  Radio  Awards:  (1)  For  Contribution  ^  j..  j  -j  a 

'  the  Knowledge  and  Technique  of  Radio  Kearney,  editor  and  president.  Pre- 
Advertising — Medal  Award — D.  P.  Smelser.  VlOUSly  the  Ledger  had  its  OWn  na- 
(2)  For  Outstanding  Skill  in  Program  Pro-  tional  advertising  office  in  NcW  York. 


llason  Britton,  vice-chairman  of  Me-  featuring  well  -  known  personalities, 
Graw-Hill  Publishing  Company,  and  and  to  Weber  &  Heilbroncr  for  a  cam- 
Ralph  Starr  Butler,  vice-president  of  paign  on  form-fashion  shirts. 

Genei^l  Foods  Corporation.  In  addi-  Other  newspaper  advertisements  se- 
tion,  13  bronze  medals  were  awarded  Iccted  by  the  jury  were  the  general, 
fa  sbt  other  classifications.  every  day  copy  of  Lord  &  Taylor, 

Satevepost  Ad,  Win  ^’.bich  firm  received  a  medal  for  ads 

„  ^  ,  r,  .  *  distinguished  for  layout,  art  and  ty- 

or  the  Sattirdc?/  Eueiunf;  s  popraphv;  the  series  of  the  Savings 
Chinainan  senes  Batten.  Barton  Dur-  Manhattan,  Bronx  &  West- 

stme  &  Osborn  received  the  medal  for  Chester,  placed  by  Newcll-Emmett  & 
the  best  advertisements  in  national  Company.  Inc.,  which  received  hon- 
newspaper  campaigns.  Honorable  men-  mention  in  the  association  ad- 

lons  went  to  Lcnr^n  &  Mitchell,  Inc.,  yertising  classification;  and  the  Ladies’ 
’a  Bros.  Distilling  Co.  Journal  circulation  campaign  in 

ads  on  the  man  who  cares,  and  to  placed  by  N.  W.  Ayer  & 

TratiRivx'f-^  featuring  a  bullfrog. 

IWntinental  &  Western  Air,  Inc.,  Founded  by  Edward  Bok,  the 

which  included  copy  featuring  Awards  were  administered  by  the 


IldW  Hill  iHiii* . . . 


One  of  the  Chinaman  ads  for  the  Safur- 
day  Evening  Post  which  won  for  Batten, 
Barton,  Durstine  &  Osborn  the  medal 
award  in  the  national  newspaper  cam¬ 
paign  classification 


fnant,  distinguished  for  layout, 
Wgraphy"  i,  the  group  in  which 
ylor  newspaper  advertising  car- 
'•  wadal  award  for  consistent 
technical  distinction. 
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EDITOR  &  PUBLISHE 


t^dvetthin^  "^Gencies 


Small,  Positioned  Copy 
In  Dailies  Aids  Sales 


in  certain  territories  where  liquor  is  is  evenly  divided.  Half  say  nt 
sold  under  a  state  monopoly  and  papers  are  best.  The  others  f 
where  comparative  sales  figures  are  radio. 

easily  available  we  have  traced  a  good  Radios  Give  Free  Time 

deal  of  success  for  Wilson ‘That’s  Air  ^  u  „  f 

Those  who  argue  for  the  air-v.. 


^  —  —  — —  - - -  .  j  A*  •  _  «  Xiluac  wiiu  dXKUc:  lui  iiic  dir-W 

to  newspaper  advertising.  ®  .  ,  , 

Officers  of  Browne  Vintners  are  S-ok^rrStS  StocTESa^'"- 
JACK  BIRNBAUM,  advertising  man-  vertising  to  back  up  the  quality  in  Joseph  Newman,  president,  and  Jo-  .  excuse^is  fou^nd  to^rl^ 


JACK.  BlKWtiAUM,  aavertising  man-  veriismg  lo  nacK  up  me  quaniy  in  but  that  any  excuse  is  found  to  re.’ 

ager  of  Browne  Vintners  Company,  every  bottle,  Wilson  began  to  climb  in  seph  Reinfeld  treasurer.  Handling  the  ,  Quotations  and  market  r« 
Inc:  told  Editor  &  Publisher  this  sales.  By  1938,  Wilson  was  a  leader  advertising  of  Wdson  are  Mortimer  ^  iS  raS^^s  are  gi^nX^^^^ 


PUBLISHER  mis  sales.  oy  laoo,  wiison  was  a  leaaer  TKev  insist  rartins  are  oivino  fr^ .  J 

week  how  a  sim-  in  New  York  New  Jersey  and  other  Lowell  and  Captain  Harold  A.  White  heet.-J 

weekhowasim-  in  wew  xorK  iNew  ^  white.  T^weii  a,i„ertisin«  to  stock  market  action,  news  and  c.l 


Jack  Birnbaum 


-  message  repeat- 

iL  several  times 

W  a  week  in  care- 

^  fully  selected 

HJ’  position  in  a 

^  ,  largelistof 

Jv  newspapers  had 

accounted,  in 
psrt,  for  the  tre- 
niendous  sales 
..  increase  of  Wil¬ 

son  “That’s  All” 
Jack  Birnbaum  Blended  Whis¬ 

key. 

Browne  Vintners  Company,  whose 
other  products  include  such  well- 
known  brands  as  White  Horse  Blend¬ 
ed  Scotch  Whisky,  Union  Leader 
Blended  Whiskey,  Cointreau  Liqueur, 
Remy  Martin  Cognac  Brandy,  Bur¬ 
nett’s  White  Satin  Gins  and  Piper 

Heidseick  Champagne,  has  spent  the 
bulk  of  its  appropriation  for  Wilson’s 
advertising  in  newspapers.  This  pol¬ 
icy  will  continue,  Mr.  Birnbaum  said. 
166  Dailies  on  Schedule 
Today  the  Wilson  ads  are  familiar 
to  millions  of  newspaper  readers.  The 
copy  includes  a  reproduction  of  the 
bottle  and  the  now  famous  slogan, 
“Regardless  of  price,  no  better  whis¬ 
key  in  any  bottle.”  Wilson  ads  now 
appear  in  166  daily  newspapers  in  22 
states  and  the  District  of  Columbia. 

The  present  Wilson  ad  was  arrived 
at  after  considerable  study  and  ex¬ 
periment.  In  the  opinion  of  Browne 
Vintners  Company  and  its  advertising 
agency,  White-Lowell  Company,  Inc., 
the  present  Wilson  ad  contains  the 
most  powerful  and  simple  message  in 
the  smallest  possible  space. 

Wilson  advertising  has  also  been 
outstanding  for  its  carefully  selected 
position  in  the  various  newspajjers. 
“We  are  after  strong,  frequent  im¬ 
pressions  of  the  Wilson  message,”  said 
Mr.  Birnbaum.  “By  selecting  jxisi- 
tions  that  few  people  can  miss  and  by 
repeating  our  message  often  enough, 
we  have  made  remarkable  progress 
in  increasing  the  popularity  of  Wilson 
Whiskey, 

“In  order  to  insure  the  best  pos¬ 
sible  position  for  the  Wilson  adver- 


ple  advertising  points  throughout  the  coimtry 


The  distribution  of  Wilson  now  ex- 


of  the  White  -  Lowell  advertising  ^ 
agency.  tations. 

■  Yoiu-  correspondent  was  consul-.*  inbehal 

Radio  Might  Take  ”1". 

Exchange  Ads  as  does  Vice-President  Eugene 

_  __  in  charge  of  the  Public  Relations  De  ,  j 

F rom  N©WSPCtP©rS  P^'^tment  and  former  New  York  Tiw  ^leme  s 
^  ^  financial  writer,  that  newspapen  a  yinator 

By  LOUIS  M.  SCHNEIDER  advertising  outlet.  ,i,ich  i 

Financial  Columnist  ff  a  hard  fight  The  three  leac  (Feb.  3, 

Consolidated  News  Features  odd-lot  houses  plan  a  national  1; 

minute  daily  radio  program,  h  pu;i. 
The  New  York  Stock  Exchange  large  wire  houses  have  their  r  ,  .  -.i 

planned  advertising  campaign  has  agencies  working  out  a  radio  progra:  w  l 


Regardless  of  Price 


NO  BETTER! 
WHISKEY 
IN  ANY 


Radio  Might  Tak© 
Exchang©  Ads 
From  N©wspap©rs 


By  LOUIS  M.  SCHNEIDER 
Financial  Columnist 
Consolidated  News  Features 


NOT  been  dropped.  It  did  receive  a  Bill  Martin' and  Gene  Lokey  are  : 


setback.  But  the 
movement  is  full 
of  life  again! 

The  advertising 
will  be  on  a  na¬ 
tional  basis.  The 
amount  involved 
runs  to  the 
merry  tune  of 
$800,000! 

As  originally 
planned,  the  ad- 
vertisements 
were  to  have 
been  placed  in 
some  400  news- 


r^i 


tling  to  hold  them  back  from  acti 
buying  air  time. 


If  the  fund  goes  to  the  air,  ed;.:|  four  fi 


L  M.  Schneider 


and  publishers  can  blame  themsei.s  .pull-oi 
They  weakly  argue  that  since  j  }  three  t 
early  30’s  the  volume  of  advenLc.  |  itself  v 
from  banks,  brokers  and  investee;  Ifo  be 
firms  has  been  small  in  compare  pull-oi 
with  the  20’s,  and  that  practic^y:  To  s 
space  can  be  allowed  trade,  market ;  the  ac 
financial  news  since  it  is  adverfe  J  taking 
that  determines  the  number  of  p«  I  Feb.  2 
to  a  newspaper.  York 

Maybe  so.  But  don’t  editors  real;  j  D«ilj/ 
that  their  sport  pages,  which  profljc  j  We  i 


papers  in  about  300  towns  and  cities. 


Now  that  the  idea  has  been  revived!  given  large  amounts  of  space?  -M 


ar.!na  why  do  editors,  or  publishcrs,  over.Mfi  <tame( 

there  is  an  even  chance  of  its  going  ....  ,  •  ’  .wdlthe  r< 

♦  ihe  fact  that  what  advertising  they  4J  we  n 

to  the  radio  chains.  the  m 

Agencies  Called  In 


obtain  from  local  merchants  coasS 
from  men  who  are  vitally  interested  J 


Here’s  the  inside:  Last  September  trade,  markets  and  finance? 


the  New  York  Stock  Exchange  man-  Here’s  the  Stock  Exchange  adve;:. 
agement  let  the  word  out  that  a  na-  ing  plan,  as  your  correspondent  kr.c* 
tional  advertising  program  would  be  it  from  off-the-record  consultatiori 
undertaken.  Despite  stuffed-shirt  op-  A  fund  of  $800,000  will  be  raised  ; 

position.  President  William  Martin  a  tax  on  members’  average  volume 

asked  agencies  for  advertising  sug-  business  through  1939;  a  12-moc; 

gestions.  The  best  layouts  were  those  advertising  schedule  calling  for  - 
of  Warwick  &  Legler,  Inc.,  New  York  pieces  of  copy  starting  with  thefe 
City.  three  of  two-third  page  size,  sett 

Paul  Warwick  convinced  the  Stock  half-page  copies,  and  the  last  three 
Exchange  management  that  the  Big  one- third  page  size.  All  good  c.-^ 
Board  was  no  more  than  a  marketing  educational  copy;  no  come-on  stuf 
place;  that  members  of  the  organiza-  The  money  will  be  raised!  If  • 

,  .  tion  had  something  to  sell— service  and  via  a  membership  tax,  then  via  mor 

A  bottle  and  a  slogan— that  s  all  is  the  inveSttnent  advice;  and,  that  an  edu-  gage  loans  on  the  Stock  ExchaV 

simple  copy  used  in  SO-line  one  column  program  would  be  best.  buildings.  The  plan  calls  for  copv  1 


WILSON  DISTHLINt  CO  .  INC  .  BRISTOL.  PR. 


will"  •■Thlt^ill""  wV:  tl"’ Despite  the  suggestions,  the  opposi-  every  town  or  city  in  which  there^  I  Ad 


posiuon  lor  me  wuson  aayer-  Wilson  “That's  All"  Whiskey.  Top 

tisements,  publishers  are  often  given  n' -  tion  said  no!  But  a  recent  national  a  member  office— mam  or  branch,  i’ 

the  option  of  running  the  advertise-  ^  requirement.  ,  Rod, 


poll  showed  these  fellows  that  half  office  in  that  city  or  town  will  i 


ment  on  the  days  when  the  best  posi-  tends  along  the  entire  Eastern  sea-  people  think  the  Big  Board  is  the  advertising  cost. 

tion  is  available.  For  it  is  the  belief  board  and  as  far  west  as  Chicago,  nothing  but  a  gambling  house;  a  place  ■  .i  ** 

of  Browne  Vintners  that  it  is  better  Recently  some  parts  of  California  not  only  to  buy  and  sell  securities  but  Amona  Advertisina  Folk 

to  miss  an  insertion  than  to  be  satis-  have  been  covered.  The  policy  of  livestock  and  commodities  as  well;  ^ _ ^ 

fied  with  less  than  the  best  possible  Browne  Vintners  is  to  entrench  itself  and,  that  it  served  no  use  in  the  make-  l  s-  i!®* 

position.”  firmly  into  one  territory  before  going  up  of  the  country.  •  .  j’  HEIWN  as  j  P 

Sales  Climbed  with  Advertising  on  to  the  next.  Because  of  this  poll,  the  advertising  ,  executive  ndu 

Wilson  “That’s  All”  was  first  mar-  “Two-thirds  of  Wilson’s  appropria-  program  is  now  the  main  topic  of  con-  S 

keted  in  1823.  Before  prohibition  this  tion  has  been  devoted  to  newspapers  versation  on  the  Hoot  of  the  Big  Board  .P  f  wiU  ^  a  di 

sincc  1936.  The  remainder  is  divided  and  m  brokerage  offices.  It  is  agreed  continue  to  be  associated  witn  y  a  di 


JOHN  F.  WHEDON  has  bew  a? 

piointed  executive  vice-pi®*®- 
and  elected  to  the  Board  of  DirK® 


brand  enjoyed  tremendous  popularity  since  1936.  The  remainder  is  divided  ana  m  nroxerage  omces.  ii  «  agreea 
and  it  is  Wilson  which  deserves  the  between  point  of  sale,  outdoor  and  that  an  educational  program  is  neces-  office 

credit  for  having  introduced  the  high-  magazine  advertising.  We  know  that  sary.  But  as  to  the  method,  opinion  advertising  agency  s  Chicag 


creaii  lor  navmg  introduced  tne  nigh-  cuvci hsuib.  n.iiuw  uiat  ccxj,.  xx.v. 

ball  to  America.  “In  April,  1936,  . .  Parker  Holden,  president  o 

Browne  Vintners  re-introduced  Wil-  AUGUSTA  CHAIN  STORE  TAX  INVALID  \S%ied"th? 

wKh^f  s\me  kbef^tSut  n^w  has  ”  Augusta,  Ga.,  chain  store  tax  ordinance,  which  fixed  ^  sclmdule  ^lub  of  Cincinnati.  i 

relates  Mr.  Birnbiui^.  “Competing  P""  hl?d"Si7Fib  W  b^  £e  T.  K.  Quinn,  president  of 

brands  had  a  long  head  start  on  WiU  ®®®^  ®  held  invahd  Feb.  13  by  the  York,  is  chairman  of  y 

son,  because  many  of  them  had  been  Supreme  Court.  Superior  Court  Judge  R.  N.  Hardeman  recently  advertising  division  in  a  membeij- 

re-introduced  immediately  after  the  granted  Southern  Grocery  Stores,  Inc.,  an  injunction  enjoining  the  city  of  campaign  to  be  conducted  fro®^‘ 
repeal  of  prohibition.  And  although  Augusta  from  collecting  the  tax,  which  he  termed  “unreasonable.  ’  The  cor-  26  to  March  15  by  the  Merchants 
Wilson’s  name  was  widely  known,  we  poration  pointed  out  it  would  be  taxed  $1,200  each  for  seven  stores  in  Augusta  scciation  of  New  York, 
had  to  start  almost  from  scratch.  in  addition  to  $195  per  store  in  city  license  taxes  already  paid  there  and  Henry  Hurd  advertising 
“By  consistent  and  compelling  ad-  $200  per  store  for  the  state  chain  levy.  (Continued  on  page  12) 


had  to  start  almost  from  scratch. 
“By  consistent  and  compelling  ad 


FEBRUARY 


19  4  0 


,  ,  .  ■0d.vettiiet6  .  .  .  -Qaenciei  ,  .  . 


“  The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


Auburn  Parker,  a  Chicago  tabloid 
community  newspaper. 

Musing  on  the  fact  that  1940  is  Leap 


the  Board  for  a  bank  account  in 
Canada. 

The  Board  states,  “Canadian  pub- 


Year,  Mr.  Woyner  had  an  idea  which  lications  and  other  media  may  con- 
sold  a  double-truck,  pronto,  for  the  tinue  in  all  cases  to  quote  their  rates 

DViilrri  T  minr'Viinrr  Hiirro  'Hrivo  paper,  titled:  “Girls  Only,  Here’s  How  and  bill  for  services  in  Canadian  dol- 

rniico  Ijuuncning  nuge  oaieb  l^nve  Your  Man.”  Underneath  this  lars,  but  in  those  cases  in  which  they 

OMETHING  NEW  in  national  adver-  ers  began  stocking  the  new  refriger-  large  type  the  copy  said:  It  s  Leap  must  obtain  payment  in  a  foreign 
tising  will  be  seen  next  week  when  ators  in  quota-breaking  quantities  in  Year  girls!  Now’s  the  time  to  get  your  currency  they  must  specify  in  their 
hilco  Radio  &  Television  Corpora-  preparation  for  what  Kelvinator  offi-  '"a"-  Your  neighborhood  merchants  contracts  that  payment  is  to  be  made 
on,  Philadelphia,  launches  a  smash-  cials  beUeve  will  be  one  of  its  biggest  •  •.  •  always  at  your  service  .  .  .  offer  m  foreign  currency  equivalent  to  the 
tf  newspaper  and  magazine  campaign  business  years.  In  major  markets  like  double  page  of  feminine  ideas  Canadian  dollar  billing  price  con- 

1  behalf  of  its  Philco  electric  refrig-  New  York.  Boston  and  Philadelphia  guaranteed  to  make  the  lovely  ladies  veri^d  at  the  Board’s  buying  rate, 
rators.  backed  by  what  the  firm  states  deliveries  to  dealers  were  double  and  lovelier  and  more  attractive  to  Mr,  ,  The  Boards  present  buying  rate 
i  the  largest  advertising  appropria-  even  triple  those  of  January  a  year  Bashful  Batchelor.  for  United  States  dollars  is  10% 

in  thp  history  of  the  refrigeration  aeo.  The  double-truck  carried  24  sepa-  premium.  If  the  non-resident  ad- 


is  the  largest  advertising  appropria-  ever 
tion  in  the  history  of  the  refrigeration  ago. 
industry.  The  copy  will  feature  lower  “I 


even  triple  those  of  January  a  year 


lovelier  and  more  attractive  to  Mr.  ,  “The  Board’s  present  buying  rate 
Bashful  Batchelor.”  for  United  States  dollars  is  10% 

The  double-truck  carried  24  sepa-  premium.  If  the  non-resident  ad- 
industry.  The  copy  will  feature  lower  “Despite  the  fact  that  many  com-  advertisements.  vertiser  is  billed  $1,000  Canadian,  the 

prices  for  a  higher  quality  product,  a  peting  manufacturers  have  reduced  ,  Canadian  publication,  or  other  me- 

theme  similar  to  that  of  the  big  Kel-  their  prices,  demands  for  franchises  New  Wrinkle  dium,  should  receive  from  the  United 

vinator  and  Frigidaire  campaigns  and  for  products  continue  to  increase.”  GOODRICH  SILVERTOWN  STORE  States  advertiser  $909.09  U.  S.  dollars 

which  are  already  running  (E.  &  P.,  On  the  subject  of  a  “price  war”  Mr.  advertised  recently  in  Clarksburg  which  when  sold  to  an  authorize 

Feb.  3,  p.  9).  Pierce  told  Editor  &  Publisher:  (W.  Va.)  Exponent  that  it  would  give  dealer  of  the  Board  a*  the  preser 

Faur.Paae  Pull-Out  Ad  “There  has  been  considerable  talk  away  one  fresh  country  egg  free  with  rate  will  produce  $1,000  Canadian 


which  are  already  running  (E.  &  P., 
jFeb.  3,  p.  9). 

Four-Page  Pull-Out  Ad 

Philco  will  introduce  its  new  mod- 


advertised  recently  in  Clarksburg  which  when  sold  to  an  authorized 
(W.  Va.)  Exponent  that  it  would  give  dealer  of  the  Board  at  the  present 


Philco  will  introduce  its  new  mod-  ^  refrigerator  every  gallon  of  gasoline  sold,  no  limit  ^ 

els  with  an  advertising  smash  in  the  business  since  Kelvinator  and  Leonard  to  number  of  gallons  purchased.  CaOOCl  MaHnerS, 

March  2  issue  of  Collier’s  magazine,  announced  their  IMO  programs  and,  w  i  «  1  1*  I  Th/f  1  TT  T* 

which  is  said  to  be  brand  new  and  is  f  «  result  many  other  manufacturers  ReQUlatlOnS  Of  MoralS  KGY  TO 

pmoctpd  tn  create  wide  interest  in  Pnces.  . 

thTLlvertising  field.  It  consists  of  “We  are  not  interes^d  in  a  price  Canadian  Forsian  PubllC  RelatlOnS 

tour  full  pages  in  color  printed  on  Y"’  froni  a  well  1 

pull-out  pages.  The  ad  opens  up  to  Pi^nn^  program— one  on  which  we  Public  relations  is  as  simple  as  “A, 

three  times  the  width  of  the  magazine  tXCnan^©  ijOara  B,  C.”  because  it  is  nothing  in  the 

itself  when  spread  out,  and  is  claimed  ““rdv  inX^^S”aVd"£  According  to  regulations  governing  but  good  morals  and  good  nrian- 

to  be  the  first  four-page  full  color  business  squarely  m  the  face,  and  then  advertising  nlaced  bv  non-  '"embers  of  the  Sales  Executives 

pull-out  ad  ever  to  be  attempted.  deve  oped  a  program  to  answer  these  X^Je^  and  adverSg  ^lub  of  New  York  were  told  Feb.  13 

To  spotlight  public  attention  upon  Problenis.  As  a  result,  we  ve  found  j  announced  Jan  26  bv  the  ®  luncheon  meeting,  attended  by 

the  advertLment,  Collier’s  itself  is  "^"^e  and  sell  our  products  agenems  more  than  200  persons,  at  the  Hotel 

taking  full  ^nacc  F.h  21  and  "ew  low  prices  for  the  public,  and  ^ore'^  ^,=*ePa^e  Control  Board  ot 


expected  to  create  wide  interest  in  their  prices. 


the  advertising  field.  It  consists  of 
tour  full  pages  in  color  printed  on 


“We  are  not  interested  in  a  price 
war.  Our  move  resulted  from  a  well 


, pull-out  p^es.  The  ad  opens  up  to  program-one  on  which  we 

three  times  the  width  of  the  magazine  ^ave  been  working  for  more  than  a 


pull-out  ad  ever  to  be  attempted.  ueve  open  a  program  lo  ai. 
To  spotlight  public  attention  upon  Problems.  As  a  resul  w 
the  advertisement.  Collier’s  itself  is 

j  taking  full  page  space  Feb.  21  and  new  low  prices  for  the 
lFeb.22  in  four  newspapers,  the  New  ^ 

York  Sun,  Detroit  News,  Chicago 

I  Ddly  News  and  Philadelphia  Bulletin.  Herb  Doctor's  Splurge 


Canada,  “no  person  shall  perform 
services  in  Canada  for  a  non-resident. 


Speakers  in  a  forum  entitled  “Re- 


and  no  resident  shall  perform  services  ^YS^®7  from  Public  Re¬ 
outside  Canada  for  a  non-resident,  p- 


We  are  told  by  J.  A.  Welch,  adver-  SOMETIMES,  after  a  hard  day  spent  otherwise  than  for  payment  in  foreign  manager,  uminum  ompany 

teing  Erector  of  the  Crowell-Collier  trying  to  sell  a  few  small  space  exchange  of  not  less  than  the  fair  ’  tt  ^ 

Publishing  Company,  that  the  pull-out  contracts,  newspaper  advertising  man-  value  thereof,  unless  exempted  by  the  f  i 

i^ied  no  premium  but  was  sold  at  agers  have  been  known  to  dream  at  Board.  Advertising  in  all  its  crea-  ^ 

Je  regular  four-color  page  rate  of  night  of  a  dark  stranger  arriving  at  tive,  mechanical  and  supplementary  ^  ^  ^  ^  p  ’ 

4e  magazine,  which  is  $9,450  a  page,  office  with  an  order  for  a  four-  forms,  constitutes  a  ‘service’  within  ,  ^  °  ’  •»  a  o  i 

f  a  total  of  $37,800  for  the  single  in-  gj.  eight-page  spread  in  one  hand  and  the  meaning  of  section  21b.” 

“1°"-  .  a  certified  check  in  the  other.  This  “A  non-resident  advertiser  must  pay  -cf 

We  would  like  to  sell  lots  of  pull- 


a  certified  check  in  the  other.  This  “A  non-resident  advertiser  must  pay 
dream  practically  never  comes  true,  for  advertising  in  Canadian  publica- 


burgh. 

Keynoting  the  forum,  Mr.  Carr  said 
that  no  business  which  lacks  good 


I  .  .  .  .  t-— •  aream  praciicaiiy  never  comes  nuc,  lor  auveriisme  m  v...anauian  puouca-  - 

knoxil  out  pages  like  that,”  he  said  tenderly,  but  it  did  in  Oakland,  Cal.,  this  week,  tions  or  other  media  in  the  currency  n,,biic  rplatir,n<f^rni?ram  that 


is  using  the  appearance  of 


,  p  ,  =  .  -  -  --  On  Monday  the  Oakland  Tribune  of  his  own  country  of  residence,  re- 

0  Colliers  advertisement  as  a  spe-  g^d  Oakland  Post-Enquirer  presented  mitting  an  amount  equivalent  to  the 
with  its^  dealers  and  jq  their  readers  14  piage  advertising  Canadian  dollar  billing  price  con- 
oistrioutore.  On  publication  date  12,000  sections  purchased  by  a  local  Chinese  verted  at  the  Board’s  buying  rate  for 
copies^of  the  advertisement  will  be  de-  herb  doctor.  Total  cost  of  space  in  such  currency  whether  the  contract 
vered  by  Western  Union  to  Philco  the  sections  was  around  ^,000.  for  such  advertising  is  placed  direct, 

fe  Iterator  dealers.  Occasion  for  the  advertising  was  the  through  a  resident  advertising  agency, 

ortly  after  the  appearance  of  the  filing  of  a  complaint  charging  false  or  through  a  non-resident  advertis- 
gazine  copy  Philco  will  start  a  advertising  practices  against  Fong  ing  agent. 

ge-space  schedule  in  195  daily  Wan,  a  firm  engaged  in  the  sale  and  “Non-resident  advertisers  who  do 
ewspapers  across  the  country,  "^is  distribution  of  Chinese  herbs  at  Oak-  not  maintain  a  Canadian  branch,  but 
Paign  will  continue  until  well  into  land.  who  place  advertising  direct  with 


advertising  practices  against  Fong  ing  agent. 

Wan,  a  firm  engaged  in  the  sale  and  “Non-resident  advertisers  who  do 
distribution  of  Chinese  herbs  at  Oak-  not  maintain  a  Canadian  branch,  but 


public  relations  program  because  that 
program  would  not  be  based  on  the 
truth.  He  noted  that  more  and  more 
as  the  public  relations  field  grows  in 
importance,  there  is  a  great  need  for 
trained  newspapermen  “who  can  deal 
with  the  public  with  objectivity.” 

“Good  morals  are  the  relations  of 
a  company  and  its  executives  toward 
its  employes,  its  customers,  its  com¬ 
petitors  and  its  owners,  who  are 
usually  known  as  stockholders,”  he 
said. 

“Good  manners  is  intelligently  pre- 


jT  .!  thp  ”  continue  until  well  into  land.  who  place  advertising  direct  with 

I  local  dis-  pong  Wan  used  almost  13  of  the  14  Canadian  publications  and  other  media  “Good  manners  is  intelligently  pre- 

.  t.  pages  to  present  the  transcript  of  the  in  support  of  Canadian  sales,  may,  to  senting  these  morals  in  the  written  or 

?  ft  i  Hutohw  n  agency  for  Philco  is  the  hearing  held  before  the  Federal  Trade  facilitate  their  payments  for  such  ^he  spoken  word  as  well  as  in  every- 

Ji.  I  _  ms  Advertising  Company,  Inc.,  Commission.  The  fourteenth  page  was  Canadian  advertising,  apply  to  the  action,”  he  added. 

'  Y-  devoted  to  a  success  story  on  the  Fong  Board  for  authorization  of  a  bank  ac-  j/[r.  McMahon  declared  that  the 

nr'„  n..— _ : _  Wan  use  of  herbs.  count  in  Canada  for  this  purpose,  realization  has  been  “brought  force- 


Rochester,  N.  Y. 

Kelvinator *s  Boom  Business 


Wan  use  of  herbs. 


Mr.  McMahon  declared  that  the 
realization  has  been  “brought  force- 


;  fr  ^ „  The  first  page  of  the  advertising  Only  payment  for  Canadian  sales  may  fully  home  that  in  a  democratic  state 

th  fi  VINATOR  which  placed  section  bore  a  caption  in  red  saying:  be  deposited  into  this  account  and  public  opinion  rules  the  roost.”  He 
— cam*  •  electric  refrigerator  “Marvelous  Results  Derived  from  disbursements  to  Canadian  publica-  said  that  some  of  the  definite  prin- 

oi  '  in  ^""""eing  reduction  Fong  Wan  Chinese  Herbs  Have  Been  tions  or  other  media  and  all  other  ex-  ciples  and  technique  of  public  rela- 

indi-  Testified  Before  the  Federal  Trade  penses  incurred  in  Canada  shall  be  tions  developed  in  recent  years  are; 

we^  nmdels.  From  the  firm  this  Commission  at  San  Francisco,  Cali-  withdrawn  from  this  account.  The  Good  will  begins  at  home;  building 

Inn  1  r«i  u  ^  glowing  report  of  the  fomia.”  The  drop,  also  in  color,  read:  non-resident  advertiser  may  make  ap-  it  is  a  company-wide  job,  from  presi- 


-i  result  ^  glowing  report  of  the  fomia.”  The  drop,  also  in  color,  read:  non-resident  advertiser  may  make  ap- 
U  J  .  sales  drive  to  date  and  “Numerous  Witnesses  at  Commission  plication  to  the  Board  to  secure  for- 


Good  will  begins  at  home;  building 
it  is  a  company-wide  job,  from  presi¬ 
dent  to  receptionist;  it  is  more  equally 


1  ^  a  d  •  1  u  >^0  uate  aiiu  "XNumerous  witnesses  at  L-ommission  plication  to  tne  moara  to  secure  lor-  dent  to  receptionist;  it  is  more  equally 

of  ti*  in  a Kelvinator  is  engaging  Hearing  Tell  of  Instances  Where  They  eign  exchange  of  his  currency  of  acquired  when  a  company  and  its 


a  price  war. 


-  -  Were  Relieved  by  Use  of  Chinese  residence  for  any  net  balance  accu-  policies  are  well  known  in  the  com- 

R.Pi*  coming  from  Frank  Herbs;  Following  is  Copy  of  Official  mulated  in  the  authorized  resident  munity;  judiciously  mixing  sentiment 

general  sales  manager,  said:  Transcript  of  Testimony  in  Fong  Wan  account,  after  paying  such  expenses.”  with  business  facilitates  good  will; 

^^or  the  third  time  since  the  be-  Hearing.”  The  Board  also  rules  that  resident  and  it  is  essential  to  determine,  from 

^'^g  of  the  year,  production  in  the  Not  all  the  testimony,  of  course,  was  advertising  agents  must  make  pay-  time  to  time,  specifically  what  public 

Leonard  refrigerator  favorable  to  Fong  Wan.  ment  in  Canadian  dollars  and  non-  opinion  of  the  company  is. 

has  W*  .  Corporation  The  front  page  of  the  section  bore  resident  advertisers  must  pay  resi-  Properly  qualified,  Mr.  Ketchura 

ers  f  1  Orders  from  deal-  a  coupon  entitling  the  bearer  to  $1  dent  agents  in  the  foreign  currency  said,  a  public  relations  organization 


tip  .V  .  •’***^•3  iiioiiagcx,  ooAVA.  iranscnpt  oi  lebiuiioiiy  iii  ruii^  waii  aitci  paying  auv.ii  cAp^noco. 

or  the  third  time  since  the  be-  Hearing.”  The  Board  also  rules  that  resident 

year,  production  in  the  Not  all  the  testimony,  of  course,  was  advertising  agents  must  make  pay- 

Leonard  refrigerator  favorable  to  Fong  Wan.  ment  in  Canadian  dollars  and  non- 

hac  vl?*  .  ®®^'Kelvinator  Corporation  The  front  page  of  the  section  bore  resident  advertisers  must  pay  resi- 


firs  for  IQAA -  a  cuupuil  tfliuuillg  llie  ueaier  lO  uciiv  agVJiiva  m  vnvr  luicrigii  saiu,  a  puuAii. 

ors  h  model  electric  refrigerat-  credit  on  his  or  her  first  $5  purchase  of  the  advertiser,  the  sum  thus  paid  provides:  a  single,  authoritative  out- 

■jL  ®’'ceeded  our  expectations,  of  herbs.  being  equivalent,  when  converted  at  let  for  company  news;  expert  execu- 

194n  business  is  a  result  of  the  _  „  rv  ui  n*  i  ^be  Board’s  buying  rate  for  such  cur-  tion  of  publicity  activities,  including 

p^j)*“''®rtising  and  merchandising  LeciP  Year  Double-Truck  rency,  to  the  Canadian  dollars  billed  right  timing;  skilled  advice  on  public 

“WHEN  YOU  can’t  sell  an  ad,  sell  an  by  the  agency.  A  non-resident  agent  relations  questions,  creating  opportu- 

Jq  records  for  January  fell  idea,”  is  the  motto  of  Norman  C.  placing  adyertising  in  Canada  for  a  nities,  and  interpretation  and  selling 

8  oefore  the  month  ended  as  deal-  Woyner,  advertising  manager  of  the  Canadian  advertiser  may  apply  to  of  management  policy. 


Leap  Year  Double-Truck 
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EDITOR  6.  PUBLISH  El 


William  Allen  White 
Passes  72nd  Birthday 

Emporia  Gazette  Editor  Hasn't  Slowed  Down  a 

Bit . . .  At  Office  Every  Day  . . .  Listens  Religiously 

To  Son's  Broadcasts  from  Finland  • 

By  FRANK  C.  CLOUGH 
Managing  Editor,  Emporia  Gazette 


EMPOFIA.  Kan.,  Feb.  13  — William 
Allen  White  isn't  slowing  down 
with  age  and  he  doesn't  let  a  little 
thing  like  his  72nd  birthday  anniver¬ 
sary  interfere  with  his  doing  a  good 
day’s  work.  Saturday,  Feb.  10,  on  his 


William  Allen  White 


birthday  anniversary,  he  got  up  at 
the  usual  time,  shaved,  tucked  a 
pretty  fair  breakfast  under  his  belt, 
read  the  morning  paper  and  was  at 
his  office  before  8  o’clock,  when  some 
of  the  yoimger  men  around  the  Em¬ 
poria  Gazette  plant  were  still  rubbing 
the  sleep  out  of  their  eyes.  By 
9  o’clock  the  editor  had  dictated  and 
proofread  two  columns  of  editorials 
for  that  day’s  paper  and  was  ready  to 
begin  on  the  morning  mail. 

Few  Absences  from  Office 

’That’s  the  routine  day  for  Mr. 
White,  who  never  fails  to  show  up  at 
the  office  when  he  is  in  town  unless 
he  is  seriously  sick,  and  those  days 
have  been  few.  He  can  do  a  better 
day’s  work  quicker  than  anyone  in 
the  office  and  as  for  editorials — ^he  can 
dictate  a  column  of  scorchers  while 
some  of  his  assistants,  who  write  them 
when  he  is  away,  would  be  racking 
their  brains  for  ideas.  Not  only  does 
he  write  his  editorials  and  answer 
every  one  of  the  hundreds  of  letters 
he  receives  every  week,  but  he  keeps 
a  weather-eye  on  the  whole  Gazette 
plant. 

This  writer,  who  has  spent  18  years 
in  the  Gazette  office  from  cub  reporter 
to  managing  editor,  can’t  remember  a 
day  when  “The  Boss”  hasn’t  gone 
through  the  plant  looking  at  a  story 
OP  the  copy  hook,  scanning  the  news 
as  it  comes  over  the  Associated  Press 
teletype  —  a  machine  that  always 
baffles  him  —  asking  a  printer  “Is 
everything  all  right,”  praising  a  man 
in  the  job  shop  for  a  particular  piece 
of  printing  or  telling  the  pressmen  to 
screw  down  heavy  on  the  ink  and 
“make’r  black.”  Another  little  thing 
he  never  neglects  is  to  scan  all  of  the 
Kansas  exchanges  and  to  gaze  at  least 
two  minutes  a  day  at  a  large  road 
map  of  Kansas  which  hangs  on  the 
wall.  He  does  this  although  he  could 
draw  it  blindfolded  and  with  one  hand 
behind  his  back,  naming  the  counties 
and  the  county  seats  as  he  did  it.  Yet 


every  day  he  gazes  at  the  up-to-date 
map,  noting  progress  that  has  been 
made  and  visualizing  new  surfacing 
that  will  bring  more  farmers  out  of 
the  mud  and  put  the  plants  of  Kan¬ 
sas’  largest  industry  on  farm-to-mar- 
ket  highways. 

Home  for  Lunch 

On  his  72nd  birthday,  as  usual,  he 
left  the  office  at  noon  to  have  lunch¬ 
eon  at  home  with  Mrs.  White,  some¬ 
thing  he  never  misses  except  on  the 
day  when  Rotary  club  meets  or  when 
he  takes  the  department  heads  to  a 
hotel,  not  so  much  to  talk  shop  as  to 
just  talk.  And  on  many  of  these  oc¬ 
casions  Mrs.  White  is  there  too.  ’The 
wives  and  children  of  the  office  men 
come  in  for  as  much  discussion  as  do 
that  new  automatic  job  press,  when 
we  can  afford  a  new  Linotype,  who’s 
filed  for  the  coming  local  election  or 
wasn’t  it  swell  that  we  had  a  gain 
in  local  advertising  last  year. 

Probably  the  high  spot  on  the  Em- 
porian’s  birthday  anniversary  was  the 
15  minutes  between  5:45  and  6  o’clock 
in  the  evening,  which  is  regularly  set 
aside  at  the  White  house  for  Colum¬ 
bia  Broadcasting  Company’s  “Today 
in  Europe”  program,  for  that  is  the 
time  of  day  they  hear  from  their  son, 
William  L.  White.  “Young  Bill,”  who 
since  October  has  been  traveling  in 
Europe  and  writing  a  daily  column  for 
an  American  syndicate  (Des  Moines 
Register  and  TVibune),  also  broad¬ 
casts  most  every  day  on  the  Columbia 
program.  Three  times  since  October 
they  have  called  Bill  on  the  telephone, 
twice  when  he  was  in  Helsinki  and 
once  in  Oslo,  but  all  of  these  times 
Mr.  and  Mrs.  White,  each  on  a  tele¬ 
phone,  have  done  most  of  the  talking 
for  Bill  has  heard  no  other  news  from 
home  except  the  few  telephone  calls 
from  his  parents  and  from  his  wife, 
who  is  at  their  home  in  New  York 
City. 

All-Important  Program 

The  importance  of  these  broadcasts 
to  the  Emporia  editor  and  his  wife 
was  shown  recently  when  their  tele¬ 
phone  rang  at  5: 46  o’clock  one  evening. 

“A  long  distance  call  for  Mr.  White 
from  Wichita,  Kan.,”  announced  the 
maid. 

“Tell  them,”  replied  Mrs.  White 
firmly  but  kindly,  “that  Mr.  White  is 


listening  to  his  son  in  Helsinki  and 
they  will  have  to  call  later.” 

“But  the  caller  is  leaving  Wichita 
on  a  plane  in  10  minutes,”  announced 
the  maid,  again  returning  from  the 
phone. 

Mrs.  White  merely  put  one  finger 
to  her  lips.  Bill  was  broadcasting 
from  a  dugout,  “somewhere  in  Fin¬ 
land.” 

Two  hours  later  the  telephone  rang 
again  and  the  man  whose  first  call 
had  gone  unanswered  was  given  a 
hearty  welcome,  but  by  this  time  he 
was  calling  from  Dallas,  Texas. 

A  dinner  party  arranged  by  Mrs. 
White  was  the  only  unusual  event  on 
the  Emporian’s  72nd  anniversary  and 
the  guests  were  the  men  and  women 
who  have  been  employed  on  the  Ga¬ 
zette  for  30  years.  They  are  Makeup 
Man  Conrad  Jones,  Shop  Foreman 
John  Schottler,  Pressman  Sanford 
Rice,  Linotype  Operators  Roe  Collins 
and  George  Caspari,  all  of  whom 
brought  their  wives;  and  Miss  Laura 
French  and  Miss  Charlotte  Lewis, 
who  now  do  part  time  new’s  writing. 
Mrs.  W.  E.  Hughes,  whose  husband, 
Walter  Hughes,  started  on  the  Gazette 
as  a  carrier  in  1890  and  had  been 
business  manager  for  many  years 
when  he  died  in  1932,  also  was  a 
guest. 

Reads  Befare  Bed 

But  even  the  joy  of  an  occasion  like 
this  couldn’t  last  long.  The  guests 
didn’t  stay  late,  for  they  knew  that 
before  “The  Boss”  went  to  bed  he 
would  have  to  read  some  books  for 
the  Book  of  the  Month  club,  of  which 
he  is  a  judge.  Also  the  next  day  was 
to  be  busy  even  though  it  was  Sun¬ 
day,  because  Mr.  White  had  to  leave 
for  Springfield,  Ill.,  where  Monday  he 
gave  the  Lincoln’s  birthday  address 
at  the  annual  meeting  of  the  Abraham 
Lincoln  Association. 

All  indications  are  that  this  WTiter 
never  will  have  to  carry  out  an  as¬ 
signment  given  him  one  day  when  he 
was  suddenly  called  into  “The  Boss’  ” 
office. 

“Sit  down,”  he  said.  “I  haven’t  any¬ 
thing  special  on  my  mind  but  I  just 
had  a  few  minutes  and  thought  we 
ought  to  relax  and  visit.  But  there  is 
one  thing  you  can  do  for  me.  If  ever 
you  see  the  day  when  I  get  too  old 
or  too  feeble  to  come  down  to  the 
office  and  do  a  decent  day’s  work,  just 
get  a  big  club  and  put  me  out  of 
my  misery.” 

SEEKS  COURT  ORDER 

Cincinnati,  Feb.  12 — The  National 
Labor  Relations  Board  asked  the  Sixth 
United  States  Circuit  Court  of  Appeals 
today  to  order  enforcement  of  a  de¬ 
cree  entered  May  3  against  the  Ann 
Arbor  (Mich.)  Press.  The  NLRB  di¬ 
rected  the  paper  to  cease  alleged 
domination  of  an  independent  em¬ 
ployes’  association  and  desist  from 
discouraging  membership  in  the  Inter¬ 
national  Typographical  Union. 


FCC  TO  STUDY  INTERNATIONAL  WIRE  FILINGS 

WASHINGTON,  D.  C.,  Feb.  13 — A  report  on  the  wordage  sent  by  war  cor¬ 
respondents  will  be  an  incidental  result  of  a  study  launched  by  the  Fed¬ 
eral  Communications  Commission  into  international  telegraph  filings.  The 
Commission  has  ordered  all  carriers  engaged  in  that  traffic  to  file  reports, 
not  later  than  April  1,  covering  service  to  and  from  Europe,  Africa,  and  Near 
East,  Asia,  Oceania,  the  West  Indies  and  Central  and  South  America.  Tele¬ 
graph  companies  will  be  required  to  count  words  and  messages  in  each  direc¬ 
tion  March  6,  and  report  the  results,  together  with  information  relating  to 
routes,  number  and  age  of  circuits  in  operation,  and  whether  there  was 
interruption  to  communication  between  1934  and  1939.  At  offices  of  the  FCC 
it  was  explained  that  the  study  is  designed  to  bring  up  to  date  the  official 
data  on  international  communications. 

CLASSIFIED  MEETING  IN  BILOXI,  JUNE  24-27 

THE  ASSCXTIATION  of  Newspaper  Classified  Advertising  Managers  will  hold 
its  annual  convention  at  the  Buena  Vista  Hotel  in  Biloxi,  Miss.,  June  24, 
25,  26  and  27.  Evan  Mitchell,  Albany  (N.  Y.)  Knickerbocker  News,  has  been 
appointed  program  chairman. 


N.  Y.  High  Court 
Decision  Upholds 
Press  Freedom 

Dismissed  Case  of  Dairy¬ 
men's  League  Against 
Watertown  Times 

The  suit  of  the  Dairymen’s  Lea?. 
Co-operative  as.=ociation  against  t:- 
Watertown  (N.  Y.)  Daily  Times  h 
the  publication  of  what  the  Lea?:- 
termed  as  false  and  malicious  statf. 
ments  in  violation  of  the  state  c:- 
operative  corporation  law  was  dt 
mis.sed  Feb.  7  with  costs  to  the  de¬ 
fendant.  Supreme  Court  Justice  I 
Page  Morehouse  of  the  fifth  JudicL 
district  of  the  state  rendered  the  dec- 
sion. 

Justice  Morehouse  by  his  opinic; 
dismissed  the  case  before  it  evr. 
came  to  trial.  The  newspaper  si 
John  H.  Brior,  special  writer  on  dairy 
subjects,  who  were  accused  of  viok- 
ing  section  20  of  the  co-operative  cor¬ 
porations  law  of  the  state  making  j 
a  misdemeanor  to  spread  false  repore 
about  the  finances  or  management  or 
a  co-operative,  were  fully  within  tie 
constitutional  rights  of  freedom  c: 
speech  in  publishing  the  article  whici; 
was  under  fire,  the  opinion  said. 

Not  False  Reports 

“Careful  analysis  of  the  few  line 
containing  the  objectionable  ai- 
nouncement  of  a  conciliatory  attitadf 
upon  the  part  of  League  officials,  in¬ 
cluding  the  incidental  reference  to  i 
as  a  member  of  the  ‘milk  trust,’  leads 
to  the  conclusion  that  they  did  st 
under  all  the  surrounding  circum¬ 
stances  constitute  ‘false  reports  abom 
the  finances  or  management  or  ac¬ 
tivity’  of  the  plaintiff,”  Judge  More¬ 
house  said. 

The  opinion  also  described  the  Wa- 1 
tertown  Daily  Times  as  one  of  d*  | 
leading  newspapers  in  the  state  out- 1 
side  of  the  metropolitan  area  and  om  t 
whose  circulation  is  wide  in  noi^- 1 
em  New  York  where  the  dairy  in- 1 
dustry  is  of  paramount  import^  { 
“Its  readers  expect  and  are  entitlK  I 
to  all  of  the  news  in  regard  to  a  nut-  j 
ter  so  closely  concerned  with  the  I 
principal  source  of  livelihood,”  Jud«  | 
Morehouse  wrote. 

“To  deprive  them  of  this  privilep 
would  be  tantamount  to  a  denial  of 
their  rights  as  citizens,  which  coW 
not  have  been  contemplated  by  u* 
legislature  in  its  enactment  of  a  pen* 
statute,”  the  judge  said.  “Freedoi^ 
speech  and  of  the  press,  safeguardec 
as  it  is  by  both  state  and  federal  ofr 
stitutions  is  an  inviolable  right  a* 
it  must  be  presumed  that  the  1^ 
lature  acted  without  intent  to  infrin? 
upon  it  by  limitation  or  curtailmen 
of  the  dissemination  of  legitHW-* 
news  of  important  events.” 

The  4-column  news  story  *** 
printed  in  October,  1937,  when  fann¬ 
ers  were  striking  for  union  recogr^ 
tion  in  northern  New  York  nuit 
plants.  Ten  lines  of  the  article  pen- 
voked  the  suit. 

“SPECIALS"  NAMED 

Fred  Kimball,  Inc.,  has  been  ^ 
pointed  national  advertising 
sentative  of  the  Hazard  (Ky  ) 
and  the  Topeka  (Kan.)  Daily  Cuf" 
and  radio  station  WIBW,  both 
Capper  Publications,  Inc.,  have  n^ 
Joseph  H.  Storey,  Jr.,  their  nat 
representative.  | 

A.B.P.  SPRING  MEET  1 

The  spring  meeting  of  the  I 

ciated  Business  Papers  will  1^  j 

May  2,  3  and  4  at  the  Homestead  a  | 
Springs,  Va. 
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The  picture 


There  should  be  a  special  place  for  the  Philadelphia 
picture  in  the  j^allery  of  every  advertiser  .  .  .  for  it  is  a 
picture  not  repeated  in  any  metropolitan  market  in 
America. 

It  is  a  picture  of  America's  greatest  city  of  individual 
home-dwellers — a  vast  community  of  home-loving  people 
"ho  have  given  circulation  leadership  for  thirty-five 
consecutive  years  to  one  daily  newspaper — without  sub¬ 
scriber  contests  or  premiums  or  prizes  to  subscribers. 

•••a  newspaper  which  impartial  research*  proves  is 
preferred  for  advertising  readership  by  more  people  than 
2II  other  Philadelphia  newspapers  combined! 

That  newspaper  is  The  Evening  Bulletin. 

I  eoplc  huy  d'he  Bulletin  to  reaJ — to  read  thoroughly. 


He€irlt/  ^er^Airdtf  muA 


Iphia  And  their  interest  and  confidence  in  its  news  and 

t  is  a  editorial  columns  are  carried  to  the  ailvertising  in  its 

et  in  pages — they  buy  The  Evening  Bulletin  to  read  and  read 

it  to  huy! 

idual  Circulation  leadership,  built  by  gradual  natural  growth 

eople  through  reading  interest,  results  in  e.xceptional  advertis- 
y-five  ing  response  -  greater  respon'^e  than  might  be  expected 
:  sub-  simply  from  greater  circulation. 

rs.  \\Tth  The  Evening  Bulletin  alone,  an  advertiser  can 

ces  is  cover  effectively  the  great,  responsive  Philadelphia 
■  than  marketi' — and  with  The  Evening  Bulletin  he  gets  this 

effective  coverage  at  one  of  the  lowest  costs  per  reader 
in  America! 

*CQmp\cU  inforntatiou  afuntt  cohnnnitr  suntys  mmU  hy  F*ti4Tal  RfisvaTCh  OorfKtratkin 

fftadlu  sent  on  rcqiust. 

of  Thf  Eviionii  h'uJU  tnift  ( trcuUttion  is  nithin  PhiladdpMa  and  iis  tradinf/  arta. 

^Ae  Svem^  (Mi/letm 

Jf  Cotiyr'xgM  Ui^O,  BuUitln  Company.  Phllatk  iphta 
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.  .  .  Advertisers  .  .  .  Advertising  Agencies  .  .  . 


(Continued  from  page  8) 
of  the  Fisk  Rubber  Corp.,  Chicopee 
Falls,  Mass.,  has  resigned  and  was 
succeeded  by  Ned  Evans  of  U.  S. 
Rubber  Co.,  as  advertising  manager 
of  the  Fisk  division. 

Gordon  St.  Claire,  formerly  ad¬ 
vertising  manager  of  Albert  Miller 
and  Co.,  has  joined  Schwimmer  and 
Scott,  Chicago,  as  account  executive. 

Eugene  Heiffel,  Lawrence  Malone 
and  Mitchell  Havemeyer,  of  G.  M. 
Basford  Co.,  New  York  agency,  are 
instructors  in  the  copy  and  layout 
course  sponsored  for  the  seventh  time 
by  the  Workshop  of  Advertising  this 
spring.  The  first  session  was  held 
Feb.  8  at  the  Hotel  Belmont  Plaza, 
New  York. 

Samuel  E.  Gill,  formerly  research 
director,  Crossley,  Inc.,  New  York,  has 
opened  offices  at  52  Vanderbilt  Ave., 
New  York,  to  handle  analytical  re¬ 
search  for  advertisers  and  agencies. 

C.  S.  Ferris,  formerly  with  Benton 
&  Bowles,  New  York,  has  joined 
H.  W.  Kastor  &  Sons  Advertising 
Company  as  vice-president. 

William  B.  Mosle,  has  been  elected 
a  director  and  secretary  of  Morgan 
Reichner  &  Co.,  Inc.,  New  York 
agency,  M.  S.  A.  Reichner,  president, 
announced  this  week. 

Sidney  G.  Alexander,  formerly 
media  director  of  H.  M.  Kiesewetter 
Agency,  has  joined  the  New  York 
office  of  Weiss  and  Geller,  Inc.,  New 
York  and  Chicago  agency,  as  media 
director  and  office  manager. 

Oliver  S.  Pepper,  Standard  Rate  & 
Data  Service,  Chicago,  was  chosen  ex¬ 
ecutive  chairman  of  the  Pen  &  Pencil 
Club  for  Chicago  advertising  men  at 
a  meeting  held  Feb.  8.  At  this  meet¬ 


ing  a  committee  of  seven  was  elected 
to  direct  the  activities  of  the  newly- 
organized  club.  Besides  Mr.  Pepper, 
the  committee  men  are:  Charles  J. 
Sheppard,  A.  E.  Clayden,  Inc.; 
Thomas  Clark,  Jr.,  Thomas  F.  Clark 
Co.;  Otto  Holbein,  Frank  W.  Finn 
Co.;  William  Fleischman,  Jr.,  How¬ 
land  &  Howland,  Inc.;  William  D. 
Watson,  Ruthrauff  &  Ryan,  Inc.;  and 
Roy  E.  Linder,  Theis  &  Simpson  Co., 
Inc. 

Louis  W.  Wilgarde,  veteran  news¬ 
paperman  and  former  secretary  to  the 
late  Mayor  S.  Davis  Wilson  of  Phila¬ 
delphia,  has  joined  Philip  Klein,  Inc., 
Philadelphia  agency. 

The  resignation  of  Norman  Winter 
as  vice-president  in  charge  of  radio  is 
announced  by  J.  W.  Pepper,  Inc.,  New 
York  Agency,  effective  immediately. 


Campaigns  and  Accounts 


HECKER  PRODUCTS  CORP.,  has 
appointed  Benton  &  Bowles.  New 
York,  as  advertising  agency  for  all 
products  manufactured  by  the  Shoe 
Polish  Division,  including  the  three 
leading  advertised  lines,  Shinola  Paste 
and  White  Cleaner,  2-in-l  and  Bixby’s 
Jet-Oil.  Advertising  on  Shinola  will 
start  on  March  16  with  a  half-hour 
radio  show.  The  advertising  on  the 
other  two  products  will  start  at  ap¬ 
proximately  the  same  time  in  news¬ 
papers  and  farm  journals. 

An  intensive  newspaper  advertis¬ 
ing  campaign  on  Bock  Beer  was 
started  this  week  by  the  C.  Schmidt 
&  Sons,  Inc.,  distributors  over  a  14- 
state  area.  A1  Paul  Lefton  Co.,  Inc., 
is  handling  the  account.  The  sched¬ 
ule  calls  for  insertions  varying  from 


IF  SOMEONE  were  to  ask  if  it  would  be  profit* 
able  to  woo  the  Fort  Wayne  market  (con¬ 
sistently  one  of  the  best  high-spot  territories  in 
the  United  States),  you'd  have  to  answer  "YES!" 
And  if  the  query  would  be,  "Is  the  News- 
Sentinel  the  outstanding  medium  for  winning 
favor  in  this  heavy-purchasing  trading  area?", 
again  the  answer  is  "YES!" 


FORT  WAYNE,  IND. 


Nationally  Represented  by  Allen-Klapp-Frazier  Co. 
New  York,  Chicago,  Detroit 


100  to  336  lines  in  Philadelphia  dailies 
and  includes  other  newspapers  in  the 
distribution  area.  The  campaign  is 
expiected  to  run  from  six  to  eight 
weeks. 

Vanti  Pa-Pi-A  Corp.,  through  Er¬ 
win,  Wasey  &  Company,  Inc.,  New 
York,  has  opiened  its  introductory 
campaigns  in  Atlanta,  Ga.,  and  Or¬ 
lando,  Fla.  Outdoor,  illuminated 
boards  and  radio  advertising  are  also 
being  used. 

Detroit  Creamery  Co.,  a  division  of 
National  Dairy  Products  Corpiora- 
tion,  announces  the  appointment  of 
McKee  &  Albright,  Inc.,  Philadel¬ 
phia-New  York,  to  handle  its  adver¬ 
tising. 

N.  W.  Ayer  &  Son,  Inc.,  has  been 
appointed  to  handle  the  advertising 
program  of  the  Frank  H.  Fleer  Corp., 
Philadelphia,  manufacturers  of  chew¬ 
ing  gum. 

Hawaiian  Trust  Co.,  Ltd.,  of  Hono¬ 
lulu,  Hawaii,  has  appointed  N.  W. 
Ayer  &  Son,  Inc.,  Philadelphia,  as  its 
advertising  counsel.  The  account  will 
be  handled  through  the  agency’s 
Honolulu  office. 

Keystone  Manufacturing  Co.,  Bos¬ 
ton,  manufacturers  of  Keystone  movie 
cameras  and  projectors,  has  appointed 
J.  W.  Pepper,  Inc.,  New  York. 

Kent-Owens  Machine  Co.,  Toledo, 
has  appointed  Sterling  Beeson,  Inc., 
Toledo,  as  its  advertising  agent.  The 
West  Unity  Woolen  Mills,  West 
Unity,  Ohio,  has  also  appointed  Sterl¬ 
ing  Beeson,  Inc. 


TO  USE  327  PAPERS 

The  new  theme  of  “protective  blend, 
ing”  which  Calvert  Distillers  Corpora, 
tion  is  now  using  to  promote  the  salt 
of  its  Calvert  “Reserve”  and  “Special’ 
will  receive  extensive  adverti^ 
support  during  February  when  32i 
papers  in  284  cities  throughout  the! 
country  will  be  used  to  advertise  L 
these  blends.  Ads  up  to  750  lines  it  || 
size  will  run  four  times  during  den 
month.  Three  national  magazinei!' 
some  outdoor  and  trade  papers  will  le 
used. 

■ 

BANK  ADS  UP  I 

Chicago,  Feb.  13 — Newspapers  wiE  1 
receive  more  than  half  of  the  adver. 
tising  expenditures  of  the  nation^ 
banks  this  year,  results  of  a  survej 
by  the  Financial  Advertisers  Asst  ? 
indicated  today.  Thirty  per  cent  d  [ 
the  banks  studied,  the  survey  showed  t 
were  increasing  their  appropriatioa  I 
in  1940  while  65%  were  maintaining  I 
budgets  set  up  in  1939  and  only  S'!  3 
were  reducing  them.  | 

$40,000  STATE  AD  BUDGET 

Radcliffe-Scott  &  Associates,  Little 
Rock,  will  handle  a  $40,000  newspaper 
and  advertising  campaign  of  the 
Arkansas  Publicity  Commission,  and 
schedules  will  be  determined  later 
The  first  advertisements  will  appec 
in  May  issues  of  magazines.  The  ap¬ 
propriation  will  be  divided  equally 
between  newspapers  and  magazines. 


Within  an  average  18-niile  radius  of  Worcester 
there  is  concentrated  a  population  of  433,287.  \^'or- 
cester  itself  has  a  population  of  195,311,  and  in  the 
51  cities  and  towns  within  its  average  18-miIe  retail 
trading  area  live  237,976  more.  All  of  these  people 
live  within  an  easy  40  minutes'  ride  from  W  orcester's 
modern  stores;  most  of  them  can  come  in  half  that 
time. 

Through  one  medium,  at  one  cost,  advertisers 
may  cover  this  entire  market — masses  and  classes, 
city  and  suhurhs.  In  \l'orce8ter  and  all  its  .51  neigh¬ 
boring  communities.  The  Telegram-Gazette  is  the 
dominant  influence — and  has  been  for  many  years. 
For  news  and  advertising.  Central  Massachusetts  de¬ 
pends  on  The  Telegram-Gazette. 

Morning,  evening  and  Sumlay  these  newspapers 
come  as  an  old  friend  to  the  vast  majority  of  the 
homes  throughout  this  rich  and  stable  market. 
Reader  interest  in  Telegram  and  Gazette  news  cov¬ 
erage,  reader  confidence  in  Telegram-Gazette  edi¬ 
torial  policies,  is  reflected  in  reader  response  to  Tele¬ 
gram-Gazette  advertising.  Few  major  markets  of  the 
nation  are  so  easy  to  cultivate,  profitably. 

During  the  laxt  three  month!*  of  1939  Tele¬ 
gram-Gazette  circulation  reached  the  all-time 
peak  of 


127,662 


Average  Net 
Paid  Daily 


THE  TELEGRAM  -  GAZETTE 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

OWNERS  OF  RADIO  STATION  WTAG 
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The  Xeiv  York  Times,  February  G,  1940 


''H^Am^DUSTMEf  MOVING 
Ipl^ro  FRIENDLY  CONNECTICUT 

Virtually  Bach  lo  1929 


Old  fashioned  Yankee  ingenuity,  thrift  and  individual  initiative  is 
giving  the  Nutmeg  State  a  general  industrial  revival  with  increased 
production,  employment,  retail  sales  and  other  business  activities.  160  new  indus¬ 
tries  located  in  C'onnecticut  last  year  and  today  the  State  has  nearly  as  many  industrial 
plants  operating  as  in  1929  and  actually  has  more  wage  earners. 

Hartford  is  the  Gold  Spot  in  Connecticut.  33,000  industrial  workers,  12,000  em¬ 
ployed  in  Insurance  Companies  and  6,000  at  the  State  Capital  means  money  to  spend. 
And  remember 

No  personal  income  tax 
No  sales  tax 

No  dividend  tax 

And  a  Balanced  Budget 
In  Omnecticut 


Largest  A.B.C.  Circulation  in  the  State 
Represented  by  J.  P.  McKINNEY  and  SON,  New  York,  Chicago,  San  Francisco 
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L  M  300  Subscribers 

■SAgrt  Ukei 

To  Keep  Daily 


THE  Feb.  6  issue  of  the  Portage  (Wis.) 

Daily  Register  contained  the  follow¬ 
ing  frank  account  of  a  bowling  match; 

"A  matched  bowling  contest  was 
rolled  between  the  Tom  Turkey  Inn 
and  the  Kingsbury-  Beer  teams  at  the 
Tom  Turkey  alleys,  at  3  o'clock  Sun¬ 
day  afternoon,  in  which  the  Alleys 
team  were  victors  over  the  Kingsbury 
five  by  the  scant  margin  of  three  pints 
—2484  to  2481." 


Kansas  Editor  Planned 
Go  Semi-Weekly  .  . 
Readers  Objected 


to 


WHEN  BRITISH  Vivien  Leigh  rode  in 
the  parade  from  Candler  Airport  to 
the  Georgian  Terrace  hotel  in  Atlanta, 
for  the  “Gone  With  the  Wind”  pre¬ 
miere,  bcinds  were  stationed  at  speci¬ 
fied  intervals  all  along  the  route. 

As  the  automobile  in  which  she  rode 
reached  the  bands,  the  stirring  strains 
of  “Dixie”  floated  on  the  air. 

“Listen,  the  band  is  playing  our 
theme  song,”  chirped  the  lovely  ac¬ 
tress. 


ALL  WAS  QUIET  on  the  Kentucky 
gambling  front,  according  to  an  8- 
column  headline  in  the  Kentucky 
Times-Star,  the  Covington  edition  of 
the  Cincinnati  Times-Star,  recently. 
It  said,  quite  frankly: 

WIDESPREAD  GAMING  NOT 
FOUND,  JURY  REPORTS. 


THE  editorial  writer  for  the  Sf.  Louis 
Post-Dispatch  who  handles  reprint 
material  appearing  on  the  editorial 
page  had  an  opportunity  to  do  some 
old  fashioned  blushing  the  other  day. 
The  Post  Ccuried  an  editorial  credited 
to  the  Carthage  (Mo.)  Democrat  about 
the  state  political  system  which  the 
competing  afternoon  daily,  St.  Louis 
Star-Times,  in  an  editorial  promptly 
claimed  as  originally  appearing  in  that 
paper. 

Quipped  the  Star:  "From  the  Star- 
Times,  we  beg  to  inform  our  neighbor, 
it  was  lifted  in  toto — in  full  and  word 
for  word — by  the  Carthage  Democrat, 
and  from  the  dear  old  Democrat  the 
Post-Dispatch  lifted  it,  never  realizing, 
apparently,  that  if  it  wants  to  run 
Star-Times  editorials  to  brighten  up 
its  page  the  quickest  method  would 
be  to  borrow  them  direct.” 


When  Chet  Shore,  publisher  and 
editor  of  the  Augusta  (Kansas)  Daily 
Gazette,  decided  that  the  only  way 
to  keep  red  ink  off  the  ledgers  was  to 
discontinue  the  daily  and  substitute 
a  semi-weekly,  he  found  his  decision 
altered  by  several  hundred  subscrib¬ 
ers  who  walked  into  the  Gazette  office, 
paid  their  subscriptions  up  in  advance 
and  pleaded  with  him  to  keep  on  pub¬ 
lishing  a  daily. 

Early  in  January,  Shore,  who  with 
his  sister  Bertha  has  published  the 
Gazette  since  1928,  informed  his  sub¬ 
scribers  in  an  “all  cards  on  the  table” 
editorial  that  the  paper  was  having 
difficulties  in  keeping  its  financial 
head  above  water.  Ten  days  later  the 
Gazette  carried  a  flat  statement  an¬ 
nouncing  that  effective  Feb.  1,  the 
Gazette  would  become  a  semi-weekly. 

Costs  Increased 

“It  has  become  evident  during  the 
past  two  years  that  increased  taxes, 
government  regulations,  payroll  taxes 
and  increased  cost  of  materials  .  .  . 
has  made  a  daily  newspaper  here  im¬ 
possible  without  further  support,” 
Shore  wrote. 

How  badly  did  Augusta,  oil  field 
and  refinery  center  of  4,000  popula¬ 
tion  situated  just  18  miles  from  Wi¬ 
chita,  want  a  daily  newspaper?  Pub¬ 
lisher  Shore  found  out  the  town 
wanted  one  pretty  badly. 

Subscribers  came  drifting  in.  first 


singly,  then  by  groups,  until  it  be¬ 
came  apparent  there  was  a  concerted 
effort  underway  to  maintain  the  daily 
which  had  been  published  there  with¬ 
out  interruption  for  37  years. 

They  paid  up  in  advance,  told  Shore 
they  wanted  a  daily  continued;  mer¬ 
chants  rallied  with  a  promise  of  more 
advertising.  After  a  careful  study  of 
the  books.  Shore  said  that  if  a  suffi¬ 
ciently  large  number  of  subscriptions 
were  paid  in  advance  he  could  con¬ 
tinue  to  publish  a  daily  for  at  least 
the  remainder  of  1940. 

300  Paid  Up 

The  Gazette’s  circulation  is  1,876. 
and  within  a  week  300  of  them  had 
paid  up  for  a  year  in  advance  and 
Shore  announced  that  the  pap)er 
would  continue  a  daily. 

“That’s  until  the  end  of  this  year,” 
Shore  said,  “I  don’t  know  whether 
we'll  be  able  to  keep  on  after  that  or 
not. 

“Personally,  I  think  that  there  is  a 
definite  place  for  a  small  city  daily, 
even  in  a  town  like  this  where  we 
are  right  ‘under  the  gun’  of  the 


VISIBLE  evidence  of  the  "power  of 
the  press,”  as  reported  in  a  folo  head 
on  Page  One  of  the  St.  Louis  Globe- 
Democrat  Friday,  Feb.  9. 

2.>0.0(M)  REDS  UOl'TED 

B>  T1U»M.\S  K.  HAWKINS 
\s>ociated  Press  .Staff  Writer. 
HELSINKI.  February  8.—.  .  . 


KuITOR  &  Pi  BLISHEK  will  p.lV  $2  f(H  e.n;li 
“Short  Take”  acceiitetl  iml  i>ul)Ii.»he>l.  Tho'^e 
n'>t  ti.seil  win  not  Is-  retiirneil. 


Circulation 
for  January 


292,989 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  January,  1940. 


January  circulation  of  The  Sun¬ 
day  Sun  averaged  198,203  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


AKRON 


AUTOMOBILE  BUYERS 

are  influenced  by  newspaper  advertising. 
LOOK  AT  THE  RECORD  FOR  PROOF! 


During  1939  New  Car  Manufactuiers  increased  their  advertisiiig 
lineage  in  the  Beacon  Journal  76.9',^  over  the  year  of  1938.  During 
the  same  period  cf  time  Akron  new  car  sales  showed  a  remarkable 
gain  of  96.5r( . 


1940 


HEADED  FOR 
BIGGER  YEAR 

For  the  month  of  January, 
1940,  Akron  new  car  sales 
showed  an  increase  of  62.6% 
over  the  same  month  of  1939 
while  new  car  advertising 
lineage  in  the  Beacon  Journal 
for  January,  1940,  increased 
65.4%  over  January,  1939. 


Buyers  in  alert,  free-spend¬ 
ing  Akron  Market  have 
extra  dollars  to  spend.  You 
can  get  your  share  by  plac¬ 
ing  your  sales  messages  in 
the  Beacon  Journal,  the 
only  advertising  medium 
that  offers  complete,  eco¬ 
nomical  coverage  of  this 
rich  trading  area. 


MKRON 


BEACON 


JOURNAL 


Ropre$ented  by: 

STORY.  BROOKS  &  FINLEY 

Wu  York.  i*hllarirlphla,  Chiraico,  rieveland, 
San  FranciNTo 


ESTABLISH  FELLOWSHIP 

Syracuse,  Feb.  13 — Establishmentbv 
the  New  York  Press  association  of  i 
graduate  fellowship  at  the  School  oi 
Journalism,  Syracuse  University,  fo; 
research  in  some  field  of  commujiit 
newspaper  publishing  was  announcti; 
today  by  Donald  R.  Sanders,  Genesee 
editor  and  publisher  of  the  Liringjto 
County  Leader  and  the  Aron  Herold-j 
News,  and  president  of  the  i 
ciation. 


The  fellowship,  which  so  far  as  s 
known  here  is  the  first  of  its  kindte 
be  established  by  a  state  press  asso¬ 
ciation,  will  provide  a  stipend  of  $5(t 
annually  and  tuition.  Appointm«t; 
to  the  fellowship  will  be  made  by  the 
board  of  directors  of  the  press  asso¬ 
ciation  on  recommendation  of  Dear 
M.  Lyle  Spencer  of  the  School  oil 
Journalism. 


Wichita  papers  that  arrive  with  their 
complete  editions  just  about  as  fast 
as  we  can  get  off  the  press.  Virtually 
all  of  our  subscribers  take  Wichita 
papers  for  their  principal  news  me¬ 
dium,  and  while  we  don’t  consider 
them  competitors  there’s  no  doubt  that 
this  factor  cuts  both  our  circulation 
and  advertising  revenue.  The  bigger 
city  is  so  close  that  our  folks  do  much 
of  their  shopping  there,  and  the  home 
town  merchants  limit  their  advertising 
accordingly. 

“But  I  do  believe  that  by  honest 
concerted  effort  the  small  city  can 
kep  a  daily  going.” 

The  Gazette,  of  tabloid  size,  nor¬ 
mally  publishes  four  pages  six  even¬ 
ings  a  week;  goes  to  six  and  eight 
pages  on  tup  shopping  days. 


Editor  .  .  .  reporter  .  .  .  toltnfti  ^ 
writer  .  .  .  Horry  Grayson  <25  * 
years  in  the  sports  gome)  keipi 
NEA  on  top  with  his  doily  ^ 
page.  His  new  series,  "The  Bi99<i* 
Sports  of  All,"  currently  brijlittiD 
that  usually  dull  period  befortih 
opening  of  spring  training  camp 


of 


of 


\xv« 


NE  UJ  VOR  K. 

Cleveland 

SAN  rRANC'&^“ 


Safety  Stressed  by 
Toronto  Star 
Delivery  Fleet 

System  Calls  for 
Discipline  and  Awards  .  .  . 
67  Vehicles  Used 

By  GEORGE  A.  BRANDENBURG 

Safety  is  the  watchword  of  the 
Toronto  Star’s  delivery  fleet.  Three 
drivers  of  the  Star’s  delivery  trucks 
have  achieved  their  seventh  consecu¬ 
tive  year  without  an  accident  of  any 
kind.  These  three  are  by  no  means 
the  only  “star”  drivers,  however. 

The  Star  has  41  regular  truck  driv¬ 
ers.  Since  1932,  when  the  paper  first 
entered  the  commercial  fleet  safety 
contest  sponsored  by  the  National 
Safety  Council,  Star  drivers  have 
been  consistent  winners  of  no-acci¬ 
dent  awards. 

J.  S.  Atkinson,  vice-president  of 
the  Star  and  son  of  the  publisher, 
J.  E.  Atkinson,  is  in  direct  charge 
of  the  Star’s  motor  fleet.  At  the  Star’s 
garage  is  a  kardex  file  on  every  one 
of  the  67  delivery  vehicles,  including 
48  city  and  provincial  trucks,  nine 
tractors  (four  of  them  Diesels),  eight 
trailers  and  two  dolly s  (wheel  sets). 
A  glance  shows  the  condition  of  each 
vehicle,  every  scratch  or  bump  suf¬ 
fered.  This  file  is  checked  monthly. 

Each  night  as  the  trucks  report 
back  to  the  garage,  they  are  checked 
over  for  signs  of  mishap.  In  addition, 
each  driver  reports.  If  he  has  had  a 


minor  accident,  damage  to  his  own 
truck  only,  however  slight,  he  must 
fill  out  a  form  giving  full  particulars. 
This  form  is  white.  If  his  accident  in¬ 
volved  personal  injury  or  damage  to 
other  than  Star  property  he  must  fill 
out  the  “automobile  accident  report,”  a 
blue  form  in  triplicate.  He  must  give 
every  detail — date,  time,  location, 
road  condition,  rate  of  speed,  direction, 
condition  of  brakes,  weather  condi¬ 
tions,  light  conditions,  etc.  He  must 
give  details  of  personal  injuries,  if 
any;  of  the  damage  done  to  his  truck 
or  other  truck  or  property.  He  must 
secure  and  name  eyewitnesses.  On  a 
printed  diagram  he  must  indicate  the 
exact  position  of  the  vehicles  and 
draw  a  sketch  to  illustrate  the  acci¬ 
dent,  showing  directions.  Then  he 
must  explain  in  writing  how  it  hap¬ 
pened. 

Another  kardex  file  is  kept  for 
drivers  and  shows  at  a  glance  each 
man’s  standing  and  record.  The  Star’s 
system  has  discipline  as  well  as 
awards  (cash  bonuses).  When  an  ac¬ 
cident  occurs,  for  which  the  driver  is 
considered  responsible,  he  is  auto¬ 
matically  suspended.  It  may  be  for 
a  day  or  two,  until  the  case  is  settled 
by  the  management.  In  case  of  gross 
neglect  or  carelessness,  a  driver  may 
be  discharged. 

Log  Cabin  for  Newsboys 

TWO  MILES  from  West  Poland,  Me., 

work  has  started  on  a  log  cabin 
whidh  is  to  serve  as  the  main  dining 
hall  and  recreational  center  for  hun¬ 
dreds  of  new^aper  boys  who  will  en¬ 
joy  summer  vacations  at  Agassiz  Vil¬ 
lage,  Burroughs  Newsboys  Foundation. 


Upon  completion  of  the  cabin  on 
the  shores  of  Lake  Thompson,  the 
ambitions  of  a  former  Boston  news¬ 
paper  boy,  Harry  E.  Burroughs,  now 
a  prominent  attorney  and  founder  of 
the  Burroughs  Newsboys  Foundation, 
will  be  realized.  In  1935,  establishment 
of  Agassiz  Village  was  made  possible 
through  the  generosity  of  Mr.  and 
Mrs.  Maximilian  Agassiz.  The  words, 
summer  camp,  are  taboo  at  Agassiz 
Village,  for  it  is  just  what  the  name 
implies,  a  village.  Each  boy  takes  his 
part,  not  as  a  guest,  but  as  a  villager. 
A  board  of  selectmen  and  other  vil¬ 
lage  officers  are  elected  and  upon 
them  falls  the  task  of  governing  the 
village. 

The  village  has  accommodated  300 
newspaper  boys  at  one  time,  during 
summer  months,  but  Mr.  Burroughs 
states  that  upon  completion  of  the 
log  cabin  there  will  be  ample  facili¬ 
ties  to  take  care  of  500  boys  at  one 
time.  The  foundation’s  headquarters 
is  at  Boston. 

Thrift  Taught  Carriers 

CENTRALIA  (Wash.)  Chronicle  is 

another  of  the  many  newspapers 
that  are  teaching  carrier  boys  the 
importance  of  thrift.  Last  year. 
Chronicle  carriers  earned  a  total  of 
S10,470.48.  Thirty-three  of  the  boys 
now  have  a  total  of  $1,709.03  in  sav¬ 
ings  accounts  in  the  local  bank.  The 
Chronicle  recently  devoted  a  full  page 
ad  to  this  phase  of  newspaper  boy 
welfare,  reproducing  letters  of  con¬ 


gratulations  from  the  manager  of  the 
bank,  mayor  of  the  city,  president  d 
the  chamber  of  commerce  and  super¬ 
intendent  of  schools. 

The  paper  also  carried  an  editorii 
complimenting  J.  M.  Scott,  Chronicle 
circulation  manager,  in  helping  to  di¬ 
rect  carrier  boys  into  the  right  char.- 
nels  of  conduct.  Since  Mr.  Scot 
inaugurated  the  savings  account  plar. 
nearly  $3,600  has  been  saved  by  the 
boys. 

■ 

CIRCULATORS  HONORED 

District  and  division  managers  d 
the  Indianapolis  News  city  circula¬ 
tion  department  and  their  wives  wet 
guests  of  the  management  at  a  victor;, 
dinner  and  dance  celebrating  a  drhe 
that  obtained  the  highest  city  aoc 
Marion  county  circulation  in  the 
newspaper’s  70-year  history.  Award- 
for  most  subscriptions  in  their  dis¬ 
tricts  went  to  Howard  Kelley,  Sic 
Grace  and  Carl  DeFalco,  district  man¬ 
agers,  and  Arthur  Ratz,  division 
manager.  Ray  S.  South,  circulation 
director,  presided.  Talks  were  made 
by  Carl  B.  Moore,  city  circulatior 
manager;  Roger  M.  Reynolds,  adver¬ 
tising  director;  C.  Walter  McCarn. 
managing  editor,  and  David  L.  Stone 

NEW  POST  FOR  DAVIES 

Edward  O.  Davies,  foreman  of  the 
Harrisburg  (Pa.)  Evening  News  can- 
posing  room,  has  been  named  median- 
ical  superintendent  of  the  Patriotand 
the  Evening  News. 


{50.0000^ 

IN  CASH 

FW  YOVf 


To  do  this  volume  of  business  in  Washington, 
LOCAL  and  National  advertisers  together  used 
in  the  EVENING  and  SUNDAY  STAR  a 
GREAT  ER  AMOUNT'  of  advertising  than  in  any 
other  newspaper  in  the  United  States. 

With  Sunday  Morning  Edition 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  St. 


WASHINGTON,  D.  C. 


Chicego 
J  E.  ttJ^ 
Tribune 


KeNTUCKIANA  foba'ceo  griwers 
$5(>;000,p00  in  cash  ma)|ey  in  thev  pockets  as  ^ 
the  result  of  the  .sale  of\nother  great  fcurUy 
crop  which  has  just  been  clnred  fr^m  the  ware- 
\  house  floors.  This  influx  of  ‘\ew  ^oney”  adds 
^tremendously  to  the  immediate  sales  oppor¬ 
tunities  in  Yhe  rkh^  market  you^ach  ai^  sell 
thrb^h —  \  /  / 

The  LornsviLLElTiMES  ^ 

REPRESENTED  NATION^tlJ  BY  THE  BRANHAII 6  WAHY 


Prosperity  Figures 


The  950, 0(X)  people  in  the  Washington  (D.  C.) 
Market  gave  Washington  retailers  an  estimated 
volume  of  busine>s  amounting  to  $402,oc)0.(X)o.oo 
during  the  year  19.19.  An  increase  of  $65,7.(8.000.00 
over  the  peak  year  of  1929. 


(^f  course,  people  who  earn  liberally  can  spend 
generously — and  according  to  Sales  Management 
the  District  of  Columbia  still  ranks  P'lRST  in  the 
Nation  in  annual  income  per  family,  with  an 
average  estimated  at  $.(,867.00. 


Ottn^rg  ttnd  Operatorg  of 


WHAS 


SO.OOO  WATTS  820  KILOCYCLES 
■ASIC  CIS  STATION 


MAINK 

ItaiiKor  Daily  News  (M) 
rortlanil  Presw-Hfralil  K*pret.>..  Sunday 
Telegram  (M&EK) 

NKW  HAMPSHIRE 
Coneord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchetiter  I'nion-Iieader  (M&E) 

VERMONT 
Rarre  Times  (E) 

Rennington  Ranner  (E) 

Rrattieboro  Reformer  (E) 

Rurlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Reeord  <E) 

MASSACIirSETTS 
Reverly  Evening  Times  (E) 

Roston  Globe  (M4E) 

Roston  Globe  (S) 

Roston  Post  (.M) 

Roston  Post  (8) 

Rroekton  Enterprise-Times  (E) 

Cape  Cod  SUndard-TImes.  Hyannis 
Fall  River  Herald  Ne»-s  (E) 

Fitehburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Reeorder-Oazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 
lA>wrll  Courier-Citizen  and  Evening  Leader 
(M*K) 


New-  Redford  Standard  Times  and  Mercury 
(M4E) 

New  Retiford  Sunday  Standard  Times  (9) 
Newbnryport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Rerkshire  Eagle  (E) 

(iiiincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

M’altham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette 
(M&E) 

Worcester  Sunday  Telegram  (8) 

RHODE  ISL.AND 
Pawtucket  Times  (E) 

West  Warwick  Puwtiixet  Valley  Dally  Times 
(E) 

Westericy  Sun  (E&S) 

WooiisiM-ket  Call  (E) 

CONNECTICVT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (8) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (K4S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M4E) 
Stamford  Advocate  (E) 

Waterbary  Republican  4  American  (M&F^) 
Waterbary  Republican  St  American  <EA8) 


STILL  “GOING  UP! 


After  twenty-nine  months  of  progress,  industrial  activity  in  New 
England  continues  to  rise.  With  New  England  industrial  plants  work¬ 
ing  full  time  or  overtime,  and  wage  scales  higher  and  more  workers 
and  longer  hours,  the  per  capita  buying-power  is  at  a  high  level. 

Store  retail  sales  are  above  last  year^  In  the  manufacturing 
field,  machine  tool  plants  and  metal  products  concerns  have  large 
backlogs  of  unfilled  orders — continue  to  operate  at  capacity. 

Woolen  textile  production  was  up  49%  in  '39,  and  continues 
active.  "New  Horizons  for  New  England  Industry,"  a  work  vmtten 
by  2,000  research  authorities,  is  the  symbol  of  this  area's  determined  • 
search  for  NEW  PRODUCTS,  NEW  PROCESSES.  Wool  consumption,  i 
in  some  sections  where  mills  are  busiest,  is  about  40%  higher. 
During  one  busy  month,  shoe  production  reached  10,896,000  pairs. 
The  value  of  total  construction  contracts  in  one  month  was  $21,751,-  ! 
000.  There  were  higher  car  loadings,  higher  wages. 

It  is  characteristic  of  New  England  that  it  is  sectionally  devoted  ' 
and  faithful  to  its  purely  LOCAL  NEWSPAPERS.  The  mere  fact  that 
most  of  these  newspapers  have  been  published  for  many  years, 
among  them  some  of  the  oldest  newspapers  in  the  country,  is  ■ 
proof  of  reader  and  advertiser  devotion.  Use  newspapers  in  New 
England. 


NEW  ENGLAND 
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EDITOR  6.  PUBLISH  El  FO 


Chi.  News'  Editor 
Emeritus  Observes 
80th  Birthday 

Charles  H.  Dennis  Passed 
58th  Year  With  That 
Paper 

Newspapers  need  discriminating 
criticism  on  the  part  of  their  readers 
— not  “shot-gun”  criticism  that  levels 
every  pwper  with  one  shot,  declared 
Charles  H.  Dennis,  editor  emeritus  of 
the  Chicago  Daily  News,  who  ob¬ 
served  his  80th  birthday,  Feb.  8,  and 
his  58th  anniversary  with  the  Daily 
News  last  month. 

Mr.  Dennis,  who  was  honored  at  a 
civic  luncheon  this  week  at  the  Union 


Charles  H.  Dennis 

League  Club,  is  still  actively  associ¬ 
ated  with  the  Daily  News.  Staff  mem¬ 
bers  presented  him  with  a  set  of  Carl 
Sandburg’s  books  dealing  with  the  life 
of  Abraham  Lincoln. 

Col.  Frank  Knox  away  from  the 
city,  sent  a  letter  of  praise  for  Mr. 
Dennis.  The  publisher  stated,  in  part: 
“No  man  now  living  has  made  a 
greater  contribution  to  sound,  honest, 
worthwhile  newspaper  work  than  has 
Charley  Dennis.  His  service  as  editor 
emeritus  of  the  Daily  News  continues 
to  be  an  inspiration  to  his  associates, 
from  the  publisher  to  the  latest  cub 
reporter.  In  his  life  time  of  work  he 
has  seen  the  profession  progress  from 
very  crude  craftsmanship  to  a  point 
where  it  commands  respect  and  con¬ 
tributes  mightily  to  all  sorts  of  human 
achievement.” 

Paul  Scott  Mowrer,  who  succeded 
Mr.  Dennis  as  editor,  in  presenting 
the  Sandburg  books  to  Mr.  Dennis, 
said  Charles  Dennis’  “journalistic  in¬ 
tegrity,  loyalty  and  enterprise  are  of 
the  highest  standards  and  are  an  in¬ 
spiration  to  us  all.” 

In  an  interview  with  Editor  &  Pub¬ 
lisher,  Mr.  Dennis  recalled  the  early 
beginnings  of  the  Daily  News  and 
spoke  in  defense  of  newspapers  as  an 
impiortant  asset  in  a  democracy.  He 
is  deeply  concerned  with  the  respon¬ 
sibility  resting  upon  a  newspaper  in 
the  performance  of  unselfish  public 
service.  During  the  greater  part  of  his 
58  years  on  the  Daily  News,  he  has 
directed  the  editorial  policies  of  the 
paper  under  the  regimes  of  the  late 
Victor  F.  Lawson,  the  late  Walter  A. 
Strong  and  Col.  Frank  Knox,  present 
publisher.  Several  years  ago  he  re¬ 
linquished  active  control  as  editor  of 
the  Daily  News,  but  has  continued 
as  editor  emeritus. 

“Newspapers  are  unquestionably  be¬ 
coming  more  and  more  impressed  with 
the  responsibility  which  rests  upon 


them  for  telling  the  truth  and  all  of  the 
truth,”  he  said.  “Newspapers  will 
continue  to  grow  as  we  develop  our 
moral  forces.” 

Integrity  of  the  press  is  something 
the  public  should  be  extremely  crit¬ 
ical  of,  he  added,  and  equally  quick  to 
recognize  when  it  has  been  conscien¬ 
tiously  served  by  a  newspaper. 

“On  the  contrary,  the  ordinary 
newspaper  critic  is  accustomed  to  use 
shot-gun  criticism,  bringing  down 
every  paper  with  one  shot,”  he  con¬ 
tinued.  “Such  criticism  is  very  harm¬ 
ful  to  the  conscientious  newspaper  and 
exceedingly  beneficial  to  the  unworthy 
newspaper.  To  put  all  newspapers  in 
the  same  class  is  to  say  the  best  paper 
is  as  bad  as  the  worst  paper. 

Press  Getting  Better 

“I  am  convinced  that  the  press  of  the 
United  States  is  growing  steadily  bet¬ 
ter.  Yet  its  many  existing  faults  are 
readily  apparent  to  intelligent  readers. 
It  is  the  duty  of  the  yoimg  men  in 
journalism  now  coming  into  places  of 
authority  to  do  all  in  their  power  to 
overcome  those  faults.  Newspaper  en¬ 
terprises  on  the  side  of  mirroring  the 
truth  caimot  be  too  assiduously  culti¬ 
vated  or  too  widely  extended.” 

The  measure  of  a  newspaper  should 
be  the  quality  and  quantity  of  service 
rendered  to  the  public,  in  the  opinion 
of  the  veteran  editor.  Looking  to  the 
future,  he  said: 

“There  ought  to  be  a  sufficient 
amoimt  of  recognition  of  quality  by 
the  general  public  for  new  and  high 
quality  newspapers  to  come  into  ex¬ 
istence. 

‘The  advance  in  journalism  in  the 
country  has  been  very  great,  both 
physically  and  from  the  moral  point 
of  view.  That  advance  would  have 
been  greater  had  the  reading  public 
.shown  greater  discrimination  in  ac¬ 
cording  praise  and  blame.  As  mat¬ 
ters  stand,  however,  any  well-in¬ 
formed  person  can  name  scores  of 
newspapers  in  this  country  which  are 
conducted  editorially  with  as  much 
public  spirit  and  with  as  high  a  pur¬ 
pose  as  is  any  other  influential  insti¬ 
tution  in  the  land.  Such  newspapers 
are  boimd  to  differ  frequently  in  their 
views  on  important  matters  with  the 
views  of  many  of  their  readers.  Hon¬ 
est  difference  and  even  honest  error 
are  not  to  be  too  hastily  condemned.” 

Began  at  Reporter 

Mr.  Dennis,  who  began  his  Chi¬ 
cago  newspaper  career  as  a  reporter 
on  the  Daily  News  under  the  late  Mel¬ 
ville  Stone,  was  born  on  a  farm  near 
Decatur,  111.,  in  1860.  After  prepara¬ 
tion  in  the  public  schools  in  Decatur, 
he  was  graduated  from  the  University 
of  Illinois  in  June,  1881.  He  worked 
for  a  short  time  on  the  weekly  paper 
in  Champaign  and  then  on  the  Decatur 
Herald.  He  joined  the  Daily  News  in 
Jan.,  1882.  After  two  years  as  a  re¬ 
porter,  he  became  drama  critic.  In 
1887,  he  was  made  an  editorial  writer 
and  shared  a  small  room  with  Eugene 
Field.  His  intimate  association  with 
Field  led  to  his  writing  a  volume  on 
the  children’s  poet  entitled,  “Eugene 
Field’s  Creative  Years.” 

Mr.  Dennis  became  managing  editor 
of  the  morning  edition  of  the  Daily 
News  in  1891.  This  edition  was  later 
called  the  Daily  Record  and  was  sub¬ 
sequently  merged  with  the  Chicago 
Herald  as  the  old  Chicago  Record- 
Herald.  In  1912,  he  was  appointed 
managing  editor  of  the  Daily  News 
upon  the  retirement  of  Charles  M. 
Faye.  Mr.  Dennis  remained  in  that 
position  until  Mr.  Lawson’s  death  in 
1925  when  he  then  became  editor-in- 
chief.  Several  years  ago  he  retired  as 
editor  of  the  Daily  News,  although 
he  has  continued  to  write  for  the  pa¬ 
per  and  holds  the  title  of  editor 
emeritus. 


T'wo  SDX  Committees 
Named  for  Awards 

Annoimcement  of  two  committees 
to  handle  details  of  the  new  series  of 
honor  awards  approved  by  the  na¬ 
tional  convention  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity, 
was  made  recently  by  Elmo  Scott 
Watson,  editor  of  Publishers’  Auxil¬ 
iary  and  national  president  of  the 
fraternity. 

Wayne  Card,  Dallas  News  editorial 
staff  member  and  executive  covmcilor 
of  the  fraternity,  was  named  chair¬ 
man  of  the  committee  on  honor  awards 
for  professional  newspapermen.  Other 
committee  members  are  Barry  Faris, 
editor-in-chief  of  Internationa  News 
Service,  also  an  SDX  executive  coun¬ 
cilor;  George  Fort  Milton,  former  edi¬ 
tor  of  the  recently  suspended  Chatta¬ 
nooga  (Tenn.)  News  and  national 
honorary  member  of  the  fraternity; 
Lee  A  White,  Detroit  News,  past 
president  of  SDX;  Walter  M.  Harrison, 
Oklahoma  City  Oklahoman  and  Times, 
and  W,  W.  Loomis,  LaGrange  (Ill.) 
Citizen,  both  past  national  honorary 
presidents;  Kenneth  E.  Olson,  dean 
of  Medill  School  of  Journalism  at 
Northwestern  University  and  secre¬ 
tary  of  the  National  Council  on 
Education  for  Journalism;  Neal  van 
Sooy,  Azusa  (Cal.)  Herald,  presi¬ 
dent  of  the  American  Institute  of 
Journalists,  Los  Angeles  professional 
chapter  of  SDX;  and  O.  C.  Leiter, 
former  Pacific  coast  newspaperman 
and  now  a  member  of  the  University 
of  Illinois  school  of  journalism  faculty. 

Prof.  Charles  E.  Rogers,  head  of  the 
department  of  technical  journalism  at 
Iowa  State  College,  is  chairman  of  the 
committee  on  honor  awards  for  \m- 
dergraduate  members.  He  will  be  as¬ 
sisted  by  Lester  Jordan,  head  of  the 


department  of  journalism  at  Southe 
Methodist  University;  A.  C.  Cogat. 
University  of  Montana  school  of  jc.- 
nalism;  H.  E.  Birdsong,  head  oft 
department  of  journalism  at  Ter- 
University;  Ralph  R.  Lashbrook,  a& 
ciate  professor  of  journalism  at  K; 
sas  State  College;  and  H.  S.  Hepr^ 
South  Dakota  State  College. 

■ 

Honor  Cunningham; 
Receives  Sports  Coup! 

Boston,  Feb.  11— Fellow  newspip, 
men,  sports  figures  and  repress . 
tives  of  all  walks  of  life  jammed  i 
ballroom  of  the  Copley  Plaza 
here  tonight  to  pay  tribute  to  E; 
Cunningham,  feature  sports  writer 
the  Boston  Post,  on  the  occasion 
his  44th  birthday. 

Two  chief  surprises  for  Bill 
the  presence  of  his  mother.  Mrs.  Jt 
Cunningham,  from  Washington;  i- 
the  presentation  of  a  Buick  spin 
coupe  in  Dartmouth  green. 

Neal  O’Hara,  of  the  Boston  Trait 
was  toastmaster,  and  among  the  Ic 
naries  at  the  banquet  were  Cover - 
Saltonstall  of  Massachusetts.  Go.r 
nor  Barrows  of  Maine,  William  li 
Carter  and  William  A.  Bigham,  d,'r 
tors  of  athletics  at  Dartmouth 
Harvard,  respectively;  Lou  L;:.r 
football  coach,  Columbia;  Quen; 
Reynolds,  sports  editor,  Collir 
Weekly;  Ben  Ames  Williams,  aut- 
and  Stanley  Woodward,  sports  et.: 
New  York  Herald  Tribune. 

Edward  J.  Dunn,  city  editor.  Bn- 
Post,  delivered  greetings  from  C, 
ningham’s  fellow  workers  on  n. 
paper;  and  George  Carens,  sports  en 
tor,  Boston  Evening  Transcript,  r, 
spokesman  for  the  Boston  Br.j 
playing  an  out-of-town  game  Vi 
night. 


MEDIA  RECORDS  SUMMARY  FOR 
1939  SHOWS  HERALD  LEADERSHIP 


HERALD 

Retail  Display  .  6.687,999 

General  Display  .  1,796.372 

Automotive  Display  .  516.431 

Financial  Display  .  223,957 

Total  Display  .  9.224,759 

Classified  .  3,491,236 

Legal  .  52,761 

Total  Advertising  .  12.768,756 


NEWS 

5,396.258 

1.340,087 

379.931 

211,854 


1,367,495 

424,978 


HERALD  LEAD . 3,648,153 


The  Miami  Herald  Has  Been  First  in 
CIBCULATION  as  well  as  ADVERTISING 
lor  the  Past  Two  Decades. 
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Newspapers  Pay  a  Higher 
Return  per  Advertising 
Dollar  Than  Any  Other  Media 


PROVE  IT  IN 
PENNSYLVANIA 

Here  in  Frniisylvaiiia  — in  litB  Key  (lity  and 
Home  Tow  n  newspapers  w  ith  a  total  in-Penn- 
eylvania  circulation  of  3.361,296  —  you  can 
buy  a  spiling  campaign  at  an  unequalled  low 
per  custonuTM-ontacI — 

— a  100  line  ad  32  times  a  vear  for  855,276 
— a  70  line  ad  104  limes  a  year  for  $77,386 
— a  42  line  ad  1.56  limes  a  year  for  $69,647 
— a  28  line  ad  312  limes  a  year  for  $92,863 

Any  one  of  lliese  sidiediiles  (or  a  variation) 
will  do  two  things  for  you.  Move  inerchan- 
diso  at  a  profit  and  souinlly  test  the  value  of 
using  the  conihined  strength  of  ALT.  the 
newspapers.  Ponder  the  piechart. 


^  24- 

Dailu  Neujspapcps/Dailies^ 
V  IO.wA>29.bdo 
\ Circulation 


L«Ji>i«^Dailic5 

thon> 


37  CircX?k)n 

Dflilij  Ngujspgpgps 

5000  ^  10,000  / 

circulation  /' 

|\  TOTAL  OATB  / 

/  Daily  Ncujspapgps 

'^^rER  LINE  /  up  fo  5000 

/  Cipculation 

/  TOTAL  HATE  ^1^  A 
PER  LINE 


Thtse  Pennsylvania  Newspapers  Offer 
Superlative  Selling  and  Service 


Dp  to  5,000  Circulation 

Aliqulppa  Gazptte  (E) 
Ambridgs  Citizen  (E) 

•Wrwlek  Eiiterprlite  (E) 

Bristol  Courier  (E) 

'arllule  Sentinel  (E) 
lolumbla  Newz  tE) 

•b).vle»lown  Intellizenrer  (E) 
••rrenville  Keeord  Araui,  tE) 
^unetle  Nens-DUpuleh  (E) 
■onsdale  North  l*enn 
Beirarter  (E) 

Ifhlihtoii  Leader  (E) 
'■ononzahrlu  l>ublishinic  Co. 
Mount  Carmel  Item  (E) 

'‘'»te  t'ollFRe  Si  lleltefonte 
,  lentre  Tiineu  (E) 

Somerset  Dpinocrut 
prone  lleruld  (K) 
'andergritt  News  (E) 

5  to  10,000  Circulation 

jJpavpr-K„r|ipst,.f  Times  (E) 
*^****'’  ^*‘"s-Tribune 
Kloomsburg  Cress  (M) 
!|''*<ll'>'’d  Kra  (M) 

*  Ri-r-ora  (E) 
Bradford  Ilrrald  (S) 
rr®«^’‘'ille  Telegraph  (E) 

*  hanibersburg  Cublic 
..Opinion  (E) 

lt*4rfleld  (E> 

Express 

News  Herald  (E) 

Te**""*"'*®"  Dispatch 

PilnS'*’!  R"**ard  tE) 

Spirit  (E) 
®“d«hnrg  Record  (M) 


Tarentum  Valley  DaUy  News 
(E) 

Towanda  Review  tM) 

Warren  Tlmes-Mlrror  tE) 
Waynesboro  Reeord-Hrrald 
(E) 

10  to  25,000  Circulation 

.\ltoona  Mirror  tE) 

*.\rdmore  Main  Line  Times 
Itntler  Eagle  tE) 

Chester  Times  (E) 

Greensbiirg  Review  Tribune 
t.M&E) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

I,ebanon  News-Times  (E) 
.MrKeesport  News  tE) 

New  Castle  News  (E) 
Norristown  Tlmes-Hernld  (E) 
nil  City  Uerrirk  (M) 
Shamokin  News-Dispateh  (E) 
Siiiibiiry  Dully  Item  (K) 
♦I'pper  Darby  News 
Washington  Observer  Repor¬ 
ter  tM&'E) 

W  illiamsport  Gazette-Bulletin 
(.M) 

Williamsport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Dispatch  Herald  (E&S) 
•tiemiantown  Courier 
Wilkes-Barre  Times-Leader 
News  (E) 

Wilkes-Barre  Record  (M) 

More  than  50,000 
Circulation 

Allentown  Call  tM&S) 
Allentown  Chronicle  tE) 
Johnstown  Tribune  Democrat 
tM&E) 

•  Selected  Weeklies 


f! 

JOHNNY. . . 

Get  Your  Gun/ 

Listen,  feller,  you’re  fighting  a  war.  Sure,  marketing  is  war.  Every 
tlay  in  every  market  place  t>f  America  the  “'Battle  of  the  Brands”  is  going 
on.  It’s  a  tt)iigh  business.  A  serioiis  business.  Nt)t  for  kids. 

Marketing  is  so  analagous  to  the  military  it  isnT  e\en  funny.  There's 
ground  to  win — and  grtiiind  to  ht)hl — and  men  and  arms  to  do  the  job. 

Most  important  as  your  army — beeaiise  they  are  most  mobile  and  versatile 
— are  uetcspapers.  They  give  yon  everything — from  Uie  massive  bar¬ 
rage  of  the  artillery  to  the  penetrating  power  and  solid  strength  of  the 
infantry.  Under  the  right  strategic  direction — properly  used-news^ 
papers  are  unbeatable. 

There  are  just  5  simjile  rules  for  using  this  newspaper  army  properly. 
Here  they  are  .  .  .  Use  Them  ReguUirly — Use  Newspaper-type  Copy — 
Merchandise  Your  Advertising — Use  Newspapers’  Staffs — and  Use  All 
the  Neivsi>apers. 

The  results  from  this  kind  of  marketing  are  Avritten  in  the  language 
your  treasurer  knows  best. 

HOW  TO  USE  NEWSPAPERS 
TO  INCREASE  NET  PROFITS 

This  is  the  subjert  of  a  new  icorkbook  just  off  the  press. 

Don’t  write  for  it  if  you’re  after  pretty  pictures  or  clever 
copy.  This  hook  is  all  meat.  It  is  meant  exclusively  for 
those  people  interested  in  moving  merchandise  at  a  profit. 

If  you  sell  in  Pennsylvania — or  want  to  sell  in  Pennsyl¬ 
vania,  write  one  of  the  newspapers  listed  over  at  the  left, 
or  a-k  any  of  their  national  representatives  for  your  copy. 

Published  in  the  Interests  of  ALL  Pennsylvania  Newspapers  by  the 

Cooperating  Newspapers  of  Pennsylvania 


Europe's  Wars 
Have  Affected 
Press  Severely 


By  VIRGIL  PINKLEY 

Unifed  Press  European  Business  Mgr. 


line  and  content  to  be  used  over  the 
.story. 

Shortage  of  newsprint  is  a  serious 
problem  because  in  a  number  of  coun¬ 
tries,  including  Italy  and  Spain, 
newspapers  are  forced  to  reject  ad¬ 
vertising.  In  one  large  European  city 
the  leading  newspaper  daily  rejects  in 
excess  of  $3,000  of  classified  advertis¬ 
ing,  having  available  space  to  print 
only  some  $2,000  of  classifieds. 


Virgil  Pinkley,  European  business 
manager  of  the  United  Press  for 
the  past  two  years  and  now  vaca¬ 
tioning  in  the  U.  S..  has  traveled 
between  30,000  and  40,000  miles 
a  year  supervising  U.P.  continental 
service.  Since  the  outbreak  of  the 
war  he  has  been  in  12  nations,  in¬ 
cluding  France,  Germany,  England 
and  Finland. 


Outbreak  of  wars  in  Europe  has 
dealt  a  series  of  lusty  body  blows  to 
the  European  newspaper  industry. 
Neutrals  have  _ _ 


been  affected  as 
much  as  or  more 
than  the  bellig- 
erents. 

The  four  main  V 

problems  created  ^ 

by  the  war  be-  ^  / 

tween  Germany  1 

and  the  Allies  °  i 

and  the  Finnish-  - ,  V 

Soviet  conflict  M 

have  been; 

1.  Total  or  par¬ 
tial  censorship  in  Virgil  Pinkley 
both  belligerent 

and  neutral  nations. 

2.  Reduction  in  advertising  ranging 
from  25%  to  85%. 

3.  Shortage  of  newsprint  and  an  in¬ 
crease  in  price  ranging  in  the  various 
countries  from  50%  to  150%. 


Shortage  of  Workers 

4.  Shortage  of  skilled  editorial  and 
mechanical  employes,  resulting  from 
mobilizations  or  partial  mobilizations. 

Badly  disrupted  communications 
and  transportation,  rising  labor  and 
mechanical  costs,  working  under 
black-out  conditions,  and  partial  or 
complete  censorship  are  additional 
difficulties  confronting  the  European 
newspaper  industry. 

Even  in  neutral  countries,  freedom 
of  the  press  as  we  understand  it  no 
longer  exists. 

In  Scandinavia,  daily  press  confer¬ 
ences  are  held  in  which  editors  re¬ 
ceive  “constructive  guidance”  from 
government  officials  pertaining  to  the 
stories  to  be  used,  ones  not  to  be  used 
and  subjects  which  are  to  be  handled 
with  the  utmost  care. 


Reduced  Pages 

Paper  shortage  has  drastically  re¬ 
duced  the  number  of  pages  and  col¬ 
umns  per  page.  In  some  countries 
newsprint  available  is  restricted  be¬ 
cause  the  various  governments  desire 
cellulose  obtained  from  newsprint, 
which  is  an  essential  in  the  manufac¬ 
ture  of  ammunitions.  In  other  cases, 
importation  of  newsprint  is  curtailed 
to  conserve  foreign  exechange  neces¬ 
sary  to  purchase  materials  to  run  war 
machines. 

Shipping  rates  and  higher  insurance 
premiums  are  other  factors  forcing 
up  the  price  of  newsprint. 

Some  provincial  editions  of  pub¬ 
lications  have  been  discontinued  and 
the  number  of  metropolitan  editions 
reduced  to  conserve  paper. 

Few  newspapermen  in  belligerent 
countries  have  been  mobilized  be¬ 
cause  of  the  desire  of  the  respective 
governments  to  keep  propaganda  cam¬ 
paigns  in  full  swing.  The  home  front 
is  dosed  with  propaganda,  as  well  as 
foreign  countries. 

In  some  neutrals,  large  numbers  of 
newspaper  workers  have  been  mobil¬ 
ized.  Their  places  have  been  filled  by 
former  employes  who  have  been  pen¬ 
sioned,  by  university  students,  and, 
in  a  few  instances,  by  women. 

Advertising  losses  center  chiefly  in 
copy  for  national  and  international 
products.  Losses  in  advertising  have 
been  heavier  in  metropolitan  areas 
than  provincial  ones. 

Circulations  have  increased  gener¬ 
ally,  particularly  in  Scandinavia,  be¬ 
cause  of  the  tremendous  interest  in 
the  Finnish- Soviet  conflict  as  well  as 
the  war  between  Germany  and  the 
Western  democracies. 


Some  stories  are  entirely  suppressed. 
An  instance  of  this  was  the  failure  of 
the  morning  papers  in  Stockholm  to 
print  the  story  of  the  joint  protest  of 
Scandinavian  countries  and  the  United 
States  against  Russia’s  invasion  of 
Finland.  When  the  United  Press  se¬ 
cured  this  story  from  Washington, 
the  morning  papers  in  Stockholm  were 
instructed  not  to  use  the  dispatch,  al¬ 
though  provincial  newspapers  pub¬ 
lished  the  story,  because  partial  cen¬ 
sorship  had  not  yet  been  extended 
to  cities  other  than  Stockholm. 

In  Holland  and  Switzerland  the 
military  has  imposed  a  partial  type  of 
censorship. 

In  several  neutral  countries  there 
are  three  censorships  at  work — mili¬ 
tary,  civil  and  party. 

In  Germany  and  Italy,  two  press 
conferences  are  held  daily  for  news- 
p>ap>er  editors  and  capital  correspon¬ 
dents,  during  which  instructions  are 
issued  as  to  how  news  is  to  be  han¬ 
dled,  the  position  in  which  a  story  is 
to  be  played,  and  the  type  of  head- 


CASUALTY  UST 

Akron,  O.,  Feb.  12 — ^The  Beacon- 
Journal  news  room  here  has  almost 
turned  into  an  infirmary.  Women’s 
Editor  Ethel  Myers  back  in  City  hos¬ 
pital  for  knee  treatment  resulting 
from  fall  in  comp)osing  room  several 
months  ago;  Sports  Editor  Jim 
Schlemmer  just  back  from  Florida 
after  two-month  layoff  due  to  illness; 
Copyreader  Maurice  McMeen  sent  to 
hospital  after  jabbing  hand  with  proof 
spindle;  Assistant  City  Editor  Eddie 
Ryan  still  on  crutches  after  recent 
hospital  stay  and  operation. 


America’s  7th  Urban  Market? 

its  URBAN  IOWA! 


$434,163,000  annual  rttail 


ona  nawspapar 


The  Des  Moines 

SUNDAY  REGISTER 


EDITOR 


PUB  LI  SHE? 


Savannah  News 


Celebrates 


90th  Birthday 


Charles  G.  Lowenthal,  city  circulatioc 
manager;  Henry  Buck,  country  circu- 
lation  manager;  R.  M.  Charlton,  dtv 
editor;  Edward  C.  Compton,  associate 
editor;  Luke  P.  Pettus,  telegraph  edj. 
tor;  W.  D.  McMillan,  spyorts  editor. 


The  Savannah  Morning  News  noted 
its  90th  birthday  anniversary,  last 
month.  The  News  slipped  into  the 
nonagenarian  class  without  any  spe¬ 
cial  observance  of  the  occasion. 


First  appearance  of  the  paper  was 
Jan.  15,  1850,  from  a  Bay  Street  plant 
not  far  from  the  present  modem  build¬ 
ing.  Jane  Judge,  literary  editor,  drew 
a  contrast  of  that  first  front  page, 
made  up  almost  entirely  of  advertise¬ 
ments  in  hand-set  type,  with  the  pres¬ 
ent  high  speed  presses,  linotypes,  ma¬ 
chines  for  folding  and  addressing  pa¬ 
pers  and  a  far  flung  news-gathering 
organization. 

Long  a  member  of  the  Associated 
Press,  the  Morning  News  early  took 
aggressive  action  in  collecting  news, 
establishing  in  1886  a  system  of  spe¬ 
cial  correspondents  that  included  rep¬ 
resentatives  in  Washington  and  New 
York  the  year  around. 

Herschel  V.  Jenkins  is  editor  and 
publisher.  He  left  a  railroad  office  job 
in  1926  to  assume  direction  of  the 
newspaper  and  continues  actively  at 
the  head  of  the  enterprises,  which  in¬ 
clude  a  companion  afternoon  paper, 
the  Evening  Press,  edited  by  W.  G. 
Sutlive. 

J.  P.  Miller,  the  managing  editor, 
has  something  of  a  record  for  continu¬ 
ous  service — 36  years  on  Jan.  27 — since 
he  came  to  the  paper  from  Nashville, 
Tenn.,  as  a  rej>orter.  He  is  also  a  vice- 
president  and  secretary,  while  Boykin 
Paschal  is  a  vice-president  and  adver¬ 
tising  director. 

On  the  occasion  of  its  birthday  the 
Morning  News  received  many  congrat¬ 
ulatory  messages  from  friends,  old 
and  new.  Two  huge  baskets,  one  con¬ 
taining  gardenias,  for  the  women  em¬ 
ployes,  and  the  other  carnations  for 
the  men,  were  forwarded  to  the  paper 
by  John  Wolf,  florist.  The  Citizens  and 
Southern  National  Bank  sent  the  pa¬ 
per  a  large  basket  of  gladioli. 

James  M.  Cooper  was  the  first  presi¬ 
dent  and  Col.  W.  T.  Thompson  the 
first  editor.  After  the  war  Col.  J.  H. 
Estill  acquired  an  interest  in  the  paper 
and  in  1868  became  sole  owner.  He 
was  succeeded  by  Frank  G.  Bell  in 
1907.  Mr.  Jenkins  succeeded  Mr.  Bell 
in  1926  and  five  years  later  the  Morn¬ 
ing  News  acquired  the  Savannah  Press 
and  it  is  published  under  the  same 
general  management  now  as  the  Sa¬ 
vannah  Evening  Press. 

Chester  E.  Hutchins  is  national  ad¬ 
vertising  manager;  Taylor  S.  Whitfield, 
local  advertising  manager;  Jack  J. 
Cubbedge,  circulation  accountant; 


Fortune 


COVERS  BUSINESS 


the  same  way  a  news¬ 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


MacDonald  Heads 
Interstate  Admen 

York,  Pa.,  Feb.  12 — Departing  fro: 
its  custom  of  meeting  separately  tli! 
Interstate  Advertising  Managers’  Pc- 
sociation  decided  at  its  atmual  coi- 
vention  here  Feb.  9-10  to  meet  joinu 
in  May  with  the  Pennsylvania  News^ 
paper  Publishers’  Association. 

Richard  MacDonald,  Camden  (N.J. 
Courier-Post,  was  elected  preside- 
succeeding  George  A.  Lessig,  Po&. 
town  Mercury.  James  S.  Lyon,  Wt;  . 
ington  (Pa.)  Observer,  was  chc-.^ 
vice-president;  Carl  Baum,  Gene- 
burg  Times,  secretary,  and  Rok 
McCracken,  Norristown  Times-Herc. 
treasurer.  B.  G.  Dunlop  of  Poiistc 
was  elected  a  new  director  of  tie 
association. 

Advertising  managers  of  daily  ne-*  ■ 
papers  in  Pennsylvania,  Maiyler; 
New  Jersey  and  Delaware  atter.:-; 
the  sessions,  which  were  held  in 
Hotel  Yorktowne. 

Neil  Mitchell  of  the  Easton  F-- 
Press  was  awarded  a  cup  for 
largest  percentage  of  increased  lira;: 
for  1939.  George  A.  Lessig  was  g:  r 
honorable  mention. 

The  annual  banquet  closed  with ; 
address  on  “The  Scientific  Approir 
on  Newspaper  Advertising  Layout" 
Prof.  G.  L.  Lund,  type  designer  s-: 
instructor  of  advertising  subjects  v: 
grapJiic  design  at  the  school  of  edut; 
tion  at  the  University  of  Marylami 
He  presented  views  of  engineering: 
layout,  including  mechanics  of  lay;, 
procedure  and  some  thoughts  on  ta.^- 
and  its  logical  implications. 

The  advertising  staff  of  the  Ea? 
Free  Press  for  the  second  consecutive 
time  was  awarded  the  cup  preMoiK 
semi-annually  for  the  largest  pc- 
centage  of  increase  in  advertise* 
linage  over  a  six-months  period.  Of 
Morning  Free  Press  showed  a  C' 
gain  in  linage.  More  than  50  nets- 
papers  competed.  On  the  Easton  sUf 
are:  A.  N.  Umholtz,  Frank  Bi4« 
Harold  Kinnaman  (classified  me¬ 
ager),  Louis  M.  Marks,  Joseph  Ik- 
Clelland,  Richard  Phillips,  Miliiw 
Marino  (classified),  Neil  Mitchel*i‘ 
vertising  manager,  and  Roscoe  La*- 


PHOTOGRAPHER  SUES 

Charging  that  he  was  beaten  bf 
Lockheed  Aircraft  Corp. 
when  he  attempted  to  take  pictui^ 
an  airplane  crash  near  the  plant,  Be 
White,  INP  photographer,  filed  sf 
for  $12,088  damages  in  Los  Ange* 
last  week. 


In  1937^ 

the  Retail  Sales  Volune 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.2) 


You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DELIH 


Cl€V€iand*M  //ohm 
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EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

sunt  I70»  Tints  lUllDINe  •  Ntw  YOUK  •  41ND  SltttT  AND  MOAOWAY 
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National  advertisers — the  greatest  of  them — are  firm  believers  in 
strategically-plaeed  small-space  newspaper  campaigns,  where  any  new 
market,  as  yet  superficially  cultivated,  gives  a  good  reason  why  it  de¬ 
serves  the  linage.  This,  in  addition,  to  heavier  schedules,  of  course. 
Very  often  an  advertiser’s  product  seems  to  call  for  magazine  prefer¬ 
ence — hut  a  special  appropriation  is  made  for  continuous  newspaper 
spots.  All  they  ask  is  that  a  market  supply  authentic  facts  as  to 
area,  trading  sectors,  buying  power. 

Wise  procedure.  At  nominal  expense,  an  advertiser  may  place  re- 
min«ler-copy  before  an  important  audience,  right  through  the  year,  as 
opposed  to  “spotty”  appeal.  Any  newspaper  securing  enough  of  this 
one-  and  two-column  linage  will  “sit  pretty,”  for  it  certainly  counts  up 
in  the  course  of  a  year. 

First  essential  —  give  national  advertisers  a  REASON  for  using 
YOUR  newspaper.  How  can  you  tell  them  this  story  most  advan¬ 
tageously?  Through  F^ditor  &  Pi  rusher.  But  WHY  EDITOR  & 
PUBLISHER? 

Because,  it  is  the  natural  outlet  for  all  data,  market  news,  advertising 
specialization,  strategy  of  location,  exclusive  news  about  places  and 
people  and— BECAUSE  IT  IS  READ,  DUE  TO  THIS,  BY  THOSE 
WHOSE  BUSINESS  IT  IS  TO  FIND  NEW  REASONS  to  ROUTE 
NEW  CAMPAIGNS.  IN  NEW  TERRITORIES. 


^'Knowledge  of  current  trends  in  the  field  of  neicspaper  advertising 
and  the  opinions  and  experience  of  the  men  connected  tcith  it  are 
indispensable  when  planning  a  neicspaper  campaign.  EDITOR  & 
PUBLISHER  equips  its  readers  tcith  this  knowledge. 

**Editorial  treatment  of  this  back-of-the-scenes  information  by  EDI¬ 
TOR  &  PUBLISHER  is  concise,  complete  and  constructive.  The 
speed  with  ichich  this  information  is  dispensed  increases  the  value 
of  your  publication  to  the  advertising  executive.’^ 

(Signed )  D.  M.  FR.4ISK,  Advertising  Manager, 

William-Oil-O-Matic  Heating  Corp. 
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RIFT  IN  N.  Y.  GUILD 

A  (iROUP  of  working  e<litorial  meniljers  of  tlie 

Newspaper  Guild  of  New  York  recently  issued 
:i  two-page  newspaper  calletl  the  Guild  Progrenn- 
ive,  in  which  they  detail  some  interesting  charges 
against  the  management  of  the  country’s  largest 
guild  organization. 

Total  paid-up  members  eligible  to  vote  at  hist 
December’s  election  of  lix-al  officers  was  1,999 — 
vhich,  according  to  the  Progressive,  is  slightly 
more  than  half  of  the  total  enrolled  membershii). 
Carl  Randau  of  the  World-Telegram  was  re¬ 
elected  president  over  O.  R.  Pilat  of  the  Post, 
liy  a  vote  of  776  to  3^7 — a  total  vote  of  slightly 
more  than  half  of  the  paid-up  memliership.  That 
Mould  make  it  appear  that  only  30%  of  the  en¬ 
rolled  guild  members  in  New  York  are  sufficiently 
interested  to  vote  on  officers  and  policies. 

The  Pilat  group,  which  is  publi.shing  the  new 
organ,  declares  that  government  of  the  guild  rests 
in  a  far  smaller  faction,  under  a  .system  by  which 
li  guild  unit  with  le.ss  than  10  memlx'rs — some 
vith  only  one  or  two — c*asts  an  equal  ballot  in 
the  repre.sentativc  assembly  with  units  having  io 
memlx'rs.  A  table  is  presented  showing  that  I  t 
units,  with  a  total  memlx'r.ship  of  136,  cast  1.1 
votes  in  the  as.sembly.  On  the  theoretical  basis  of 

members  for  each  vote,  this  group  would  lx? 
entitled  only  to  6  voices.  With  these  ballots,  plus 
others  in  large  units  friendly  to  the  “administra¬ 
tion,”  the  latter  is  assured  of  a  miniminn  of  10 
votes  out  of  a  maximum  of  8.1.  The  Progressive 
claims  that  rarely  more  than  60  delegates  aitix*ar 
at  meetings,  so  that  the  managing  group  is  always 
jissured  of  control. 

The  group  which  has  been  in  command  of  the 
New  York  guild  from  the  start,  according  to  the 
lirogressives’  pa^x^r,  is  “primarily  concerned  with 
ji  narrow  circle  of  outside  interests.  The.se  inter- 
«‘sts  are  also  the  s|x*cial  concerns  of  the  Commu¬ 
nist  Party.” 

While  the  numlx^r  of  (Communists  and  fellow- 
travelers  in  the  New  York  guild  is  comparatively 
.•^mall,  we  have  always  felt  the  truth  of  what  the 
insurgent  group  has  charged.  The  )x>litical  acu¬ 
men  of  the  Communi.sts  and  their  .sympathizers, 
••oupled  with  the  indifference  of  many  newspaper 
ixxiple  toward  the  guild  as  now  operated,  gives 
the  few  Communists  their  doininaiKv. 

So  long  as  this  New  York  .situation  exists,  it  is 
of  vital  importance  to  all  eligible  for  guild  mem¬ 
bership.  What  happens  in  New  York  local  ixili- 
tics  is  repeateil  on  a  larger  .scale  in  the  guild's 
national  conventions.  The  big  New  York  delega¬ 
tion  usually  ca.sts  a  solid  bhwk  of  votes  on  elec¬ 
tions  and  decisions  of  jxilicy.  and  its  vote  deter¬ 
mines  the  guild’s  direction.  To  its  influence  can 
lie  traced  most  of  the  ixdicies  which  have  Ix'tlev- 
iled  the  guild  and  made  it  an  organization  which 
neither  working  newspaixT  {X'ojile  nor  their  em- 
])loyers  can  regard  with  trust. 

The  new  international  president.  Kenneth 
Crawford,  is  on  record  against  jiarticipation  by 
the  guild  in  the  “outside  interests”  mentioned  by 
the  New  York  progre.s.sives.  In  the  interests  of  good 
journalism,  he  ought  to  have  tlie  support  of  work¬ 
ing  newsj)aiK>nnen  and  women  in  divorcing  the 
organization  completely  from  the  .sway  of  jxili- 
ticians  who  are  using  the  memliership  for  hidden 
ends.  It  is  not  good  for  newspaper  workers  to 
give  their  blind,  passive  supjxirt  to  the  discredited 
C-ommunist  Party,  to  engage  in  labor’s  factional 
warfare,  or  to  take  jxisitive  .stands  on  national 
policies  on  which  the  public  exix*cts  newspapers 
to  render  objective  reporting. 

If  the  guild  is  to  be  the  effective  representative 
of  white  collar  newspaper  people — and  it  has  not 


Jl  I  A  L 


Uphold  me  arcordiiig  unto  Thy  word,  that  I  may 
live:  and  let  me  not  be  ashamed  of  my  hope. — 
Psalm  CXIX:116. 


been  to  date — we  suggest  that  it  get  rid  of  its 
phony  “dennxTacy”  alxtut  which  the  leftists  prate 
so  loudly,  and  publish  a  program  w  hich  will  com¬ 
mand  the  snp|M»rt  of  the  tlumsands  alienated  by 
its  past  rword. 


NEW  USES  FOR  WOOD 

l-'ObLOWING  CLOSE  on  the  hwls  of  the  suc- 
cc.ssful  ])ro«luction  of  new  .sprint  pajx'r  in  Texas, 
from  local  wood,  comes  a  story  from  the  U.  S. 
Forest  Products  Lalxiratory  at  Madisoti,  Wis., 
of  new  pulp  and  valuable  by-jiriMlucts  from  South¬ 
ern  gum  wood.  The  jirospect  is  ]>romising,  but 
heed  .should  be  paid  to  the  official  statement  that 
the  pulp  procc.ss  has  not  yet  been  adapted  to 
commercial  uses.  As  we  read  the  story,  it  is  a 
variation  of  the  scxla  pulp  procc.ss  which  has  long 
Imk-ii  used  in  the  manufacture  of  pajier  finer  than 
newsprint.  If  it  can  lx;  produced  at  a  low  enough 
cost  and  without  tiK>  many  technical  obstacles 
there  is  of  cour.se  a  chance  that  it  may  supjile- 
ment  or  replace  the  sulphite  which  has  lx‘en  the 
standanl  chemical  pulp  in  newsprint,  or  the 
sulphate  which  is  now  being  used  in  the  South. 

We  like  to  think,  and  we  believe  we  are  right  in 
thinking,  that  this  imix'tus  toward  investigation 
of  domestic  woixls  arose  from  the  supjxirt  given 
by  newspajx'r  publishers  to  the  pioneer  work  of 
the  late  Dr.  C.  H.  Herty.  Without  Dr.  Ilerty’s 
jK*r.sistence  and  long  vi.sion,  and  without  the  moral 
and  financial  backing  of  .some  equally  far-sighted 
lU'wspajxT  owners,  there  would  l>e  no  Southern 
new.sprint  t<alay.  It  has  lx*cn  created,  not  de- 
velojied.  What  may  come  of  the.se  investigations 
in  the  way  of  new  industries,  new  products,  new 
inve.stment  opixirtunities,  new  employment,  only 
the  rash  jirophet  would  now  dare  to  preilict.  But 
that  something  g«xMl  will  come  we  are  certain. 


THAT  DIFFERENTIAL 

THE  Dailg  Herald,  of  Biloxi  anil  Gulfjxirt,  Mi.ss., 
.sends  us  a  rate-card  which  has  Ix^n  in  effect 
for  more  than  a  year.  It  contains  the  following 
definitions,  de.signeil  to  prevent  disputes  over 
jiayment  of  retail  or  general  rates  on  adverti.sing; 

General  Advertising — .Vny  adverti.sement  which 
d<H?s  not  carry  a  local  retail  firm’s  address,  or 
which  carries  more  than  one  firm’s  address. 

Loeal  Displag  Advertising — An  adverti.sement 
w  hich  carries  only  one  local  retail  tlealer’s  address. 

There  is  no  differential  in  the  nix'!!  rate — 70 
cents  an  inch  for  Ixith  classes.  .V  general  adver¬ 
ti.sing  contract  of  j,000  lines  earns  a  rate  of  63 
cents  an  inch,  V/o  cents  a  line.  The  .same  rate  is 
earned  by  a  retailer  using  10  inches  per  calendar 
month,  with  larger  discounts  for  greater  space  on 
annual  contracts.  The  Herald  has  no  special  rej)- 
re.sentative,  pays  10*^4,  commis.sion  on  general 
adverti.sing,  none  on  retail,  and  2%  cash  discount 
to  adverti.sing  agencies. 

The  plan  is  simple.  It  covers  almost  any  situa¬ 
tion  likely  to  arise  in  .small  cities,  and,  if  the  card 
is  strictly  adhered  to  by  the  publisher,  disputes 
over  rate  should  be  rare.  There  would  be  few 
rate  disputes  in  any  city  if  the  rate  card  was  a 
rule,  not  to  be  violated  no  matter  how  tempting 
the  bait  of  bu.sine.ss  offered. 


“PHOTOGRAPHERS'  RIGHTS' 

OUR  REM.VRKS  on  photographers  in  Ugt 

week’s  paper  rou.sed  the  righteous  dander  of  i 
Midwestern  new  .spajx*rman.  He  believes  that  w 
had  small  right  to  talk  alxiut  the  “rights”  of 
photographers  to  make  jiictures,  when  the  Colum¬ 
bus  newspaper  which  Inwl  the  picture  of  tit 
hammer-and-sickle  flag  over  .John  L.  Ix*\vis  at  tie 
United  Minew  orker.s’  convention  did  not  print  it 
Our  re}x)rt  on  Feb.  3  stated  that  the  Ohio  Sfiti 
Journal  did  not  jirint  the  only  picture  that  got  out 
of  the  hall  Ixcau.se  it  did  not  wish  to  einliarriv 
the  convention  and  its  host  cit.v.  The  Citizfti 
w  hich  did  not  get  its  plates  out  of  the  hall,  printed 
a  picture  with  the  flag  painted  in. 

To  print  or  not  to  print  a  picture  or  a  piece  of 
news  is  a  matter  of  editorial  judgment.  Our 
friend  believes  that  the  failure  to  print  evidenced 
“lai’k  of  guts.”  We  don’t  go  that  far,  hut  we  do 
agree  with  our  critic  that  the  shot  had  obviou> 
news  value,  multiplied  many  times  hy  the  fact 
that  it  was  exclu.sive.  Without  knowing  the 
mental  prex^sses  of  the  Journal’s  editors  which 
led  to  the  decision  not  to  print,  w  e’ll  .say  in  prin¬ 
ciple  that  we  disagrei'  with  it. 

We  believe  also  that  the  Journal’s  stated  reason 
for  not  printing  the  picture  deserves  comment 
That  is  on  the  disjxisition  of  newspapers  in  cities 
which  invite  conventions  to  regard  the  delegates 
as  the  city’s  guests.  We  have  never  noted  that 
this  .spirit  of  ho.spitality  extended  to  hotel-keep¬ 
ers,  retailers,  purveyors  of  entertainment,  or 
others  who  cater  to  conventioneers.  They  are 
gue.sts  in  name,  to  be  sure,  but  primarily,  they 
are  sourers  of  income  to  everybody  but  the  ne«s 
pajK^rs  which  are  so  solicitous  for  their  mental 
comfort.  The  jiress  shouts  “welcome,”  gives 
c-olumns  of  .space,  generally  avoids  reporting  the 
more  outre  extra-curricular  activities  of  the  via¬ 
tors  by  which  its  fellow  hosts  arc  enriched,  and 
wins  nothing. 

In  our  view,  conventions  ought  to  be  viewed 
with  comjdete  objectivity.  If  their  doings  make 
news,  let  it  be  rejxirted  for  consumption  at  home 
and  abroad.  Some  delegates  may  resent  candkl 
reporting  in  word  and  picture  that  treats  a  con¬ 
vention  at  home  with  the  same  impartiality  that 
would  be  given  to  a  press  service  report  of  the 
same  meeting  200  miles  away.  The  majontj. 
we  say  from  a  long  experience  with  conventions, 
would  not.  Most  laj'men  respect  good  newspa 
ix*r  work  when  they  see  it,  and  most  of  them 
don’t  give  two  whoops  for  the  gush  with  whid 
many  new.spaix*rs  lather  the  visiting  firemen. 

That’s  an  aside.  We  haven’t  moved  from  our 
conviction  that  photographers  must  be  protectee 
against  interference  with  their  jobs.  That  is 
resjxmsibility  of  publishers  and  editors,  to  » 
exercised  with  their  .staffs  and  with  the  public.  ■ 
can’t  be  exjXH'ted  that  a  photographer  earning^' 
a  week  will  defend  his  plates  with  the  top  of  ^ 
skull  when  his  new  .spa|K?r  does  not  create  a  pu^ 
lie  opinion  to  protect  him,  and  won’t  move  fort 
])uni.shment  of  his  assailants.  If  the  public  M-' 
rights  that  newspajx*rs  mu.st  jirotect,  newspa^ 
have  .'limilar  rights  with  the  public — pro'' 
thev  assert  and  defend  them. 
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COLLECTIVE  WISDOM  , 

I  H.WE  great  confidence  in  collective  "i  on  | 
and  can  imagine  nothing  finer  for  this  natio' 
of  ours  than  if  all  of  us  would  spend  some 
each  day,  30  minutes  jierhaps.  reading  not  si®P* 
the  headlines  but  articles  and  editorials  on  r® 
rent  problems  with  which  we  are  unfamiliar 
—Philip  D.  Reed,  chairman  of  the  board, 
General  Electric  Co. 
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Norman  Gallagher,  Tri-County  Pub¬ 
lications,  Inc.,  Belle,  secretary -trea¬ 
surer. 

Frank  E.  Gannett,  president  of 
_  Frank  E.  Gannett  Newspapers  and 

ILLY,  publisher,  GOP  Presidential  nomination  aspirant, 
ti.)  Union-Bulle-  will  be  honored  March  21  at  a  lunch- 
esented  with  the  eon  given  by  former  U.  S.  Senator 
Merit  of  Award,  Joseph  Frelinghuysen,  at  the  Raritan 
of  the  Walla  Valley  Farms  Inn,  Somerville,  N.  J. 


FOLKS  WORTH 
KNOWING 


personal 

MENTION 


LEO  T.  RIORDAN  was  rewarded  re¬ 
cently  for  years  of  hard  work  and 
loyalty  to  one  newspaper  when  he  i 

_ was  made  sports  | 

editor  of  the  , 

Virtually  the  en- 
B  tire  newspaper 

career  of  the  new 
t  editor  has  been 

^  spent  at  the 

Ledger.  Riordan 
had  done  space 
HjB  work  for  vari- 

■rl  ous  newspapers 

<K— 5 - while  he  attend- 

Leo  T.  Riordan  ed  St.  Joseph’s 

College  in  Phila¬ 
delphia.  Two  days  after  his  gradua¬ 
tion  in  1926,  he  joined  the  sports  de¬ 
partment  of  the  Ledger  and  has  been 
there  since. 

Like  many  another  sports  writer, 
Riordan  has  not  confined  his  activi¬ 
ties  to  a  narrow  field.  His  tastes  also 
run  along  literary  lines.  During  the 
recent  busy  football  season,  he  found 
time  to  read  a  million  and  a  half 
words  of  Sandburg’s  “War  Years,’’  for 
(N.  C.)  Daily  News  and  Record,  this  a  book  review.  In  the  field  of  sports, 
week  stated  he  “is  not  a  candidate,  he  hcis  made  a  sp>ecialty  of  football 
have  no  intention  of  becoming  a  can-  and  recently  published  an  article  on 
didate  and  would  not  accept  the  honor  the  subject  in  the  Saturday  Evening 
if  tendered  on  a  pewter  platter,”  in  Post.  He  wrote  it  in  collaboration 
response  to  an  item  carried  in  this  with  “Franny”  Murray,  University  of 
column  last  week  that  his  name  had  Pennsylvania  football  star, 
been  entered  by  friends  into  the  Riordan  likes  to  tag  nicknames  on 
Sixth  District  Congressional  nomina-  teams.  One  of  them  stuck  pretty  well 
tion  race.  — “Destiny  Backfield,”  for  the  1936 

Dudley  A.  White,  vice-president  Pennsylvania  team.  Another  was 
of  the  Sandusky  (O.)  Register  and  “Picture  Runner”  for  Gene  Venzke. 
Star-Journal,  has  entered  the  Ohio  He  has  a  fine  collection  of  technical 
Republican  senatorial  nomination,  with  sports  books.  His  hobbies  are  read¬ 
ing  and  travel.  Riordan,  36,  married, 


Edward  H.  Butler,  publisher,  Buf- 
falo  (N.  Y.)  Evening  News,  has  been 
named  one  of  the  eight  delegates-at- 
large  to  the  Republican  national  con¬ 
vention,  Feb.  2  at  a  meeting  of  the 
New  York  State  Republican  Commit¬ 
tee  in  Albany,  N.  Y. 

Fred  I.  Archibald,  publisher,  Albany 
(N.  Y.)  Times-Union,  and  A.  J.  Mc¬ 
Donald,  publisher,  Albany  Knicker¬ 
bocker  News,  were  members  of  a 
committee  which  recently  selected 
for  the  Junior  Chamber  of  Com¬ 
merce  the  Albanian  who,  they  judged, 
rendered  most  distinguished  service 
to  the  city  during  the  past  year. 
Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  &  Observer,  has  been 
added  to  the  board  of  directors  of 
the  National  Public  Housing  con¬ 
ference,  an  independent  agency  co¬ 
operating  with  federal  housing  ac¬ 
tivities. 

R.  S.  Kingsley,  publisher,  Kenosha 
(Wis.)  Evening  News,  was  one  of  four 
directors  re-elected  to  the  board  of 
the  Kenosha  Youth  Foundation.  He 
was  also  re-elected  president  of  the 
KYF. 

George  A.  Riley,  publisher,  Hyannis 
(Mass.)  Cape  Cod  Standard-Times, 
has  been  elected  president  of  the 
Hyannis  Board  of  ’IVade,  of  which  he 
was  first  vice-president  last  year. 

William  D.  Hazard,  president,  pub¬ 
lisher  and  editor,  Newport  (R.  I.) 
Herald,  Carl  F.  Gustafson,  advertising 
™“^er,  Newport  Daily  News,  and 
hdward  A.  Sherman,  also  of  the  News 
staff,  have  been  named  to  the  New- 
1*®^  Lions  Club  publicity  committee. 

Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Daily  Press,  was  elected 
®.^^ior  of  the  Izaak  Walton  League 
of  Wisconsin,  at  a  meeting  in  Mani- 
owoc,  Wis.,  Feb.  8.  He  has  been  re- 
“P^inted  chairman  of  the  Chicago 
™eral  Home  Loan  bank. 

Kenneth  L.  Bowen,  editor.  Redwood 
Tribune,  is  newly-in- 
plM  president  of  the  Redwood  City 
Exchange  Club. 

S.  S.  Wallace,  Jr.,  publisher,  Spar- 
^  “''9  (S.  C.)  Herald- Journal,  has 
p,  elected  to  the  Spartanburg 
amber  of  Commerce  board  of  di- 
fcctors  for  1940. 

George  H.  Scruton,  editor,  Sedalia 
tlwT*?^***’  elected  president  of 
Missouri  Press  Associa- 
j  a  armual  meeting  Feb.  9  at 
Pi  CHyt  succeeding  E.  Norris 
Tipton.  Other  new  officers 
Steinback,  and  Miss 
u  ^  ^  Cass  County  Democrat, 
®*^isonville,  vice-presidents,  and 


a  program  to  engender  “honest  pay- 
as-you-go-prosperity.” 

Howard  M.  Booth,  business  man¬ 
ager,  Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  was  elected  a  di¬ 
rector  of  the  State  Mutual  Life  As¬ 
surance  Co.,  of  that  city  Feb.  13. 
Harry  G.  Stoddard,  president  of  the 
W’orcester  Telegram  Publishing  Co., 
Inc.,  was  re-elected  a  director. 

John  E.  Kaiser,  business  manager. 
Wheeling  (W.  Va.)  Inteligencer,  cele¬ 
brated  his  75th  birthday  anniversary 
Feb.  4.  He  is  known  as  “Pop”  by 
News-Register  and  Intelligencer  asso¬ 
ciates  and  has  been  with  the  two  es¬ 
tablishments  for  the  last  33  years,  and 
with  the  Intelligencer  business  office 
since  1923. 

Earl  E.  Robertson,  national  adver¬ 


tising  manager,  Kansas  City  Star,  is 
recuperating  at  a  hospital  following 
an  appendectomy. 

C.  M.  Snyder,  advertising  manager, 
Reading  (Pa.)  Times  and  Eagle,  was 
recently  elected  to  the  board  of  direc¬ 
tors  of  the  Reading  Chamber  of  Com¬ 
merce  for  a  three-year  term. 

John  A.  Burke,  production  manager, 
the  Gannett  newspapers,  is  in  St. 
Peter’s  Hospital,  Albany,  N.  Y.,  re¬ 
covering  from  a  delicate  eye  operation. 

Kenneth  McClure,  formerly  of  the 
South  Bend  (Ind.)  Tribune  advertis¬ 
ing  staff,  has  joined  the  sales  staff  of 
station  WBLK  at  Clarksburg,  W,  Va. 

(Continued  on  next  page) 


Hal  Forrest’s 


TAILSPIN 

TOMMY 


With  its  every  new  sequence 
TAILSPIN  TOMMY  soars  to  a 
higher  sales-ceiling.  Just  since  we 
began  to  syndicate  it.  8  months 
ago,  it  has  more  than  doubled  its 
list  of  subscribers. 

Newest  starters  are  tbe  (diatta- 
nooga  Times,  Columbus  Citizen, 
Dayton  News,  Los  Angeles  News, 
Troy  Observer  and  Budget. 

TAILSPIN  TO.MMY  appears  in 
both  a  daily  strip  and  color  page. 
Would  you  like  to  see  samples? 
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the  Indianapolis  Star,  has  joined  the  Capitol  repKjrter.  He  succeeds  Keith 
Metropolitan  Advertising  Company,  Saunders,  who  has  been  named  field 


continued  from  page  23  New  York,  as  account-executive 


Victor  Willard,  of  the  Santa  Paula  Division  of  Highway  Safety. 


Capitol  reporter.  He  succeeds  Keith  Harry  Casler,  daily  picture  editor 
Saunders,  who  has  been  named  field  New  York  Herald  Tribune,  sailec 
representative  of  the  North  Carolina  Feb.  10,  for  a  vacation  in  Venezuei 


He  was  previously  with  station  WSAX 
at  Huntington,  W.  Va. 


(Cal.)  Chronicle  advertising  staff,  has 
joined  the  Santa  Barbara  (Cal.)  News- 


William  G.  Gaudet,  New  Orleans 
bureau  manager  of  INS,  and  Mrs. 


Karl  W.  Fischer,  of  the  /ndianop. 
olis  News,  was  a  speaker  at  the  50t 
anniversary  of  the  Davidson  Collegf 


Morton  Frank  of  the  Pittsburah  P^ess  advertising  staff,  succeeding  Gaudet,  are  the  parents  of  a  daughter,  Beta  Theta  Pi  chapter  celebratii 

?  TXT _  _  i_  _  1 _  _ j  .it*  _  1 _ _ a1_.  t-vU  1*7  ^4.  XT 


Press  display  advertising  service,  has  Kerwin  Wray,  who  has  joined  the  bom  recently, 
been  elected  second  vice-president  of  Bong  Beach  (Cal.)  Independent  ad-  Miss  Dorothy 
the  Junior  Chamber  of  Commerce  of  vertising  staff.  Herald-American 


Pittsburgh. 

John  Spierre,  of  the  Albany  (N.  Y.) 
Knickerbocker  News  circulation  de- 


In  The  Editorial  Rooms 


partrnent,  r^ently  suffered  a  broken  LEE  HILLS,  associate  editor,  Memphis 


bora  recently.  Feb.  17,  at  Davidson,  N.  C. 

Miss  Dorothy  Deere,  Chicago  Constantine  A.  Brown,  foreign  edi- 
Herald-American  movie  critic  with  tor  of  Washington  (D.  C.)  Star,  ad- 
the  by-line  of  “Rob  Reel,”  will  be  dressed  the  38th  annual  banquet  d 
honored  as  the  “Lovely  Lady”  guest  the  Richmond  chapter  of  America: 
on  Anson  Weeks’  CBS  radio  program.  Institute  of  Banking,  at  the 
Sunday,  Feb.  18.  Marshall  Hotel,  Richmond,  Va.,  this 


arm  in  a  fall  on  an  icy  street. 

Daniel  T.  Winter,  formerly  on  the 


(Tenn.)  Press-Scimitar,  has  been 
transferred  to  the  Cleveland  (O.) 


Whitelaw  Reid,  who  has  been  study-  week, 
ing  the  mechanical  features  of  news- 


local  and  national  advertising  staffs  of  pre^rof  which  hTfomerly  wL  teYe-  edito^al^^teff °  oY^Ae  Wedding  Bells 

r  nTTt>TTrsTTi=^  Memphis  yorfc  Herald  Tribune  as  general  SEYMOUR  ROTHMAN  T  /  W 

EDITOR  &  PUBLISHER  m  Apnl  1939,  after  service  as  editor  assignment  reporter.  His  father,  SEYMOUR  ROTHMAN,  Toledo  BW 

Boer,  1884  oMhe  Oklahoma  Neios  at  Oklahoma  Ogden  Reid,  is  publisher  of  the  Herald  M^r  CaLTK^ngTree^  ^ 

ImchUint  Tkt  Journalist,  merged  1907;  DeWitt  Mackenzie,  news  analyst  of  Parker  Mndisnn  tWis  t  „  . 

iem,  merg^  19K;  Tkt  Fourth  Estau,  metjtd  ife?  the  Associated  Press,  was  initiated  as  u/ac  reeonflv  Frank  Wells,  Saginaw -Bay  Cin 

fSrEte*R  a  professional  member  of  the  Syracuse  secretary  of  ’  the  Madison  ^Slrfon  ^uldt 

James  Weight  Beown,  Prrsidmt  University  chapter  of  Sigma  Delta  n.liM  ar,,!  Walter  T  nnn  Helen  M.  Anderson,  Midland,  Mich 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 

lueluiint  Thr  Journalist,  merKd  1907;  Smsfaftr- 
dom,  merged  1925;  The  Fourth  Estau,  merged  1927. 
Tides  Pstented,  Rmstered  Contents  Copyrighted 
The  editor  &  TOBLISHER  COMPANY,  Inc. 
James  Weight  Beown,  President 
James  Weight  Beown,  Je,  Fite  President 
Chaeles  B.  Geoomes,  Treasurer 

_ Chas.  T.  Stuaet,  Secretary _ 

General  O^es; 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  .New  York  Gty,  N  Y 
Telephones: 

BRyant  9-3052,  3054,  3055  and  3056 

The  Oldest  Publishees’  and  Adveetisees’ 

_ JoUENAL  IN  AmEEICA _ 


assignment  reporter.  nis  latner,  general  assienment  renorter  tn  life 
Ogden  Reid,  U  publieher  of  .he  Herald  mK  Can.r  Ctag TrS  ^0^ 

,  Toledo,  Feb.  11. 

Madison  (Wis )  Frank  Wells,  Saginaw  -  Bay  Cin 


Aethue  T.  Robb,  Editor;  Waeeen  L  Bassett,  vuoai  iioup  anu  me  irampuni 

M»%agint  Editor;  Robekt  U.  Beowne  NetDs  Editor;  Herd,  has  returned  to  the  hospital  fo 
IST-n  mTS,  ^  '"‘"“r  operation.  Wellman  has  re 


Feake  Fehlmaw.  Mrs  S.  L.  Dare,  Ltferarian. _ 

l^ES  Weight  Brown,  Jb.,  Publisher;  Chables  B 


L^revYiii  iviacKcnzie,  news  analyst  oi  rwio  \  ^ 

the  Associated  Press,  was  initiated  as  rnnitnl  Timoe  rennrter  was  recentlv  Frank  Wells,  Saginaw -Bay  Cin 
a  professional  member  of  the  Syracuse  i  H  c  orpfarv  nf  '  thp  Madi=on  manager  for  Detroit  Timei.to 

Univershy  chapter  of  Si^a”  Mh.  and  wluerLtm  St''gh.wM'T'  “ 

S;;SrFlh^9.'“rl'eh;nl“^^  jLtro?'’ nirSThr^rcSi  “„e  Marhie,  ad, 

Syracuse  alumnus,  was  guest  speaker  ~r^rtB  ctiff  wnc  Jpf'tpd  tr>  tha  Buffalo  (N.  Y.)  Evening  Nm 

for  the  School  of  Journalism’s  annual  mitiva  r'nmmittPP  William  Ellwyn  Hanson,  of  Bata\u 

publications  banquet.  ^  committee.  Y.,  recently. 

Paul  I.  Wellman,  editorial  writer,  de^  S.  Van  Valkenberg  of  the 

Kansas  City  Star,  and  author  of  ?  ♦  p  •  ^  ^  n  'I  Ci  is  Jackson  (Mich.)  Citizen  Patriot  clasa- 

“Jubal  Troup”  and  “The  Trampling  f  fied  advertising  staff,  to  Miss  Mane 

Herd,”  has  returned  to  the  hospital  for  skT  recently  a  member  of  the 

a  minor  operation.  Wellman  has  re-  If  Ze^ll  Vitk  1  advertising  department.  Feb 

covered  from  stomach  ulcers,  treat-  ,  A  P  f  3  at  Oak  Park.  Ill. 

f _ I,;„k  Lcadcr-Post,  has  been  named  pres-  .  „  na.mhartip  r,bpitr,«ranbpr  Mi,. 


to  William  Ellwyn  Hanson,  of  Bata;!! 
N.  Y.,  recently. 

Edwin  S.  Van  Valkenberg  of  the 
Jackson  (Mich.)  Citizen  Patriot  classi- 


covered  from  stomach  ulcers,  treat¬ 
ment  for  which  required  blood  trans¬ 


daily’s  advertising  department,  Feb 
3  at  Oak  Park,  Ill. 

Lou  Daugherty,  photographer,  Min- 


juEs  nKioH,  oKuwn,  JE.,  rumsaeT;  \.hablei  d  iiiciii.  lui  wiiiuii  leuuiicu  uiuuu  nans-  -j  ,  f  e  _  T  pj, 

Chables  T  Stuaet.  fusions  from  other  members  of  the  Saskatchewan  Legislature  Star-Journal,  to  Miss  Alvk 

Jdoertistnt  Dtrector;  GtoncnH.  SnATK,  Ctrculatton  .1  „  jncwiucis  ui  me  pj.~cc  Gallerv  Assn.  Other  officers  t  l  ^  i-  a 

Manattr;  Louis  A.  Fontaine,  Classi/itd  Manater;  Star  staff.  The  five  other  staff  mem-  ,  ^  a  c*«,  o  JoubcH,  in  Minneapolis,  recently. 

John  WxsoN, />t««««ii  A/uBBgrr.  Kpre  “A  Pia^o  af  named  Were  A^  Stevens,  Regina  , 

Washington,  D  c  C^^esuondmt:  Ggn,nJ.i.  Press  WellmaY  SuV^  A  Piece  Of  ^  Leader-Post,  vice-president  WISCONSIN  MEETING 

Associahon,  Jamm  J.  Butleb  and  George  H.  ur  n-  -r  gg  A  t  •  i  ®nd  William  Stovel,  Saskatoon  „  r  u  io  w  d- 

Mannino,  Je.,  1376  Nattonal  Press  Glut  Bldg-,  William  T.  Martin,  editonal  -writer,  /a  1  \  c.  DL  „  Madison,  Wis.,  Feb.  12  —  Wisconsr 

p^n«  MetropoiitEn  1080. _  Pittsburgh  Post  Gazette  and  a  Veteran  >  Star-Phoenix,  secretary-trea-  daily  newspaper  executives,  news  and 

newspaperman,  will  be  honor  guest  at 

Uithigan  Aet.,  Td.  PcErborn  6771. _  a  dinner  to  be  held  at  the  Keystone 

CBBrt  Corrjspondrsa.  Cambeell  Watson,  Hotel.  Feb.  24.  Mr.  Martin  is  retiring 


a  dinner  to  be  held  at  the  Keystone 
Hotel,  Feb.  24.  Mr.  Martin  is  retiring 


2132  Derby  Street,  Berkeley,  Cel,  Telephone:  Thorn-  f___ 

well  6557;  Ken  Tatloe,  1215  North  Hobart  BonL,  active  newspaper  work. 


Los  Angdes,  Telephone,  Hempstead  5722.  Adver-  Harold  J.  Wiegand,  editorial  writei 

'£35iJrsrFSi£“-fJ^£rsiSt-S  PWtaddpfti-  recml; 

fFtrttm  Paei/u  Buildingp  Lot  Angelet,  Telephone  elected  president  of  the  Pen  and  Pen 

Proy^^^ -  - ^ ^ —  pjj  dub  of  Philadelphia.  Other  news- 

tnwj2^'«rS.“li!d"o!l!’ W*’C  %  EnguSd.^'di  papermen  elected  included  Raymond 


Harold  J,  Wiegand,  editorial  writer,  .  .  *  ir  '  r  Tu  t _ i  : 

•>.  .1  j  I  1  .  T  •  join  the  news  staff  of  the  Journal  i 

Philadelphia  Inquirer,  was  recently  Loc 


Press  Gallery  Assn  Other  officers  j^ubert.  in  MinneapdU,  recently, 
named  were  A.  Stevens,  Regina  , 

WISCONSIN  MEETING 

%  k  1  t  rt  Madison,  Wis.,  Feb.  12  -  WisconsT 

(Sask.)  Star-Phoenix,  secretary-trea-  ...  ’  ,. 

^  '  ’  daily  newspaper  executives,  news  mi! 

„urer.  .  „  i  i.  u  j  editorial  staff  workers,  attended  the 

James  A  Baker  has  b^n  named  ^ewspa;*: 

manager  of  the  Cincinnati  Bureau.  Conference  sponsored  by  the  Univer- 
Wall  Street  Journal  He  succeeds  Wisconsin  school  of  journal® 

Timothy  J.  Sullivan,  Jr.,  who  will  re-  with  the 


Madison,  Wis.,  Feb.  12  —  Wisconsr 
daily  newspaper  executives,  news  md 
editorial  staff  workers,  attended  the 
annual  Wisconsin  Daily  Newspaper 


New  York.  Baker  has  been  connected 
with  the  Journal  12  years. 

Perry  C.  Hill,  of  Milwaukee  Sen- 


sity  of  Wisconsin  school  of  journal® 
staged  here  in  co-operation  with  the 
Wisconsin  Daily  Newspaper  league 
recently.  Five  roundtable  discus^i 
on  current  news  and  editorial  prob¬ 
lems  facing  newspaper  workers  made 


TrEfAlgEf  Square,  London.  W  C  2.  Eng! and.  Tele-  Lvaymuiiu  .  :  i  *  «  elected  Ores-  . - - - - 

pt  me:  Temple  Bar  3006.  Paris.  Franer  Corresuon-  Nelson,  real  estate  editor,  Philadel-  .  \  euitoriai  «aii,  was  ei^iea  pres  program.  Discussion  leaders 

fh^e^FJSuS?  AS’  P^ia  Inquirer,  treasurer;  and  Norman  ^  ®  Milwaukee  Newspaper  L.  Matson.  Wiscoiwin 

ter^.^«.-®s™NEfT&  Mevius  Evening  Ledger  cameraman,  its  recent  annual  meeting,  joumal.  “Ideas  for  Handling  and  K- 

Seivice.  76  Bur  drs  Petits-Champs,  Telephone  Oper.  member  of  the  board  of  governors.  Schoree,  of  the  Sentinel  out-  itj^g  News”:  Mark  Kmgh- 

H...  a.  Joseph  Bemes.  former  Berlin  cor-  "''“'“.Si'?;.  rS.  J”"??'""'  P-.{'« 


for  Eastern  Correspondent.  Hani  R.  Johansen,  vosepii  Dailies,  lormer  oeriin  cor- 
0-0  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen,  respondent  and  now  foreign  news  edi- 

R  O.  Boi  lOT^Chung  King^tw _  tor  of  the  New  York  Herald  Tribune, 

addressed,  meeting  of  the  Holland 
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T  1  Ts  e  Ts  1-  Side  circulators,  was  named  vice- 

Joseph  Barnes,  former  Berlin  cor-  .,  .  •.»  as  t\  u  -iit  ii~. 

J  .  J  ,  .  J.  president;  Marv  McDonald  Welles, 

respondent  and  now  foreign  news  edi-  ^  ,  j  a  i  a*-  e  *•  i  •_ 

tor  of  the  New  York  Herald  Tribune,  ^^^^tary  and  A1  Meyer,  Sentinel  cir- 

addressed  a  meeting  of  the  Holland  •  *1,  k- 

Society  of  New  York  at  the  Hotel  ,  James  Gray^  reporter  for  the  Ken- 


Guild  at  its  recent  annual  meeting,  journal.  “Ideas  for  Handling  and  Ed- 
Edwin  Schorse,  of  the  Sentinel  out-  News”-  Mark  Kni^' 

side  circulators,  was  named  vice-  Gazette,  ‘Cuner.- 

president;  Marv  McDonald  Welles,  problems  of  News  Photography  md 
secretary,  and  A1  Meyer,  Sentinel  cir-  Engraving”;  Leo  V.  Gannon,  Crtr 
culators,  treasurer.  Press-Gazette,  “Current  Prob- 

James  Gray,  reporter  for  the  Ken-  of  fhe  Sports  Page”;  Mason  E 

tucky  Times-Star  (Covington  edition.  Dobson.  Beloit  Dailu  News.  “Problem 


Pennsylvania,  Monday,  Feb.  5  on  war- 

Cincinnati  Times-Star).  and  Mrs 
time  news  censorship.  _  ,  , 

Robert  W.  Reed,  news  editor,  Kan-  Gray  are  the  parents  of  a  son.  bora 
.sas  City  Star  and  its  military  com-  Speers  Hospital.  Dayton 


tucky  Times-Star  (Covington  edition.  Dobson,  Beloit  Daily  News.  “Problem 
Cincinnati  Times-Star) .  and  Mrs.  of  the  Financial  and  Market  Page 
Gray,  are  the  parents  of  a  son.  born  Harry  B.  Lyford,  Monroe  Ewni' 
recently  in  Speers  Hospital.  Dayton.  Times,  “The  Best  Handling  of  Tr 


The  •ingle  column  forty-two  line  rate  maker  card  at  the  meeting  of  the  national  council 


c.va  .VC  ......VO.J,  v-v.,,.-  j. 

mentator.  is  in  Washington  to  attend  \  .  a 

*•  „  f  .u  f  I  -1  J.  E.  O  Brien,  of  the  snorts  staff. 


Srb^L.*^a^;:rher'XVuie7amJrs?82‘;^*  of  the  Reserve  Officers’  Association. 
Prm;  1103  half  paw;  157  quarter  page  Quarter,  After  several  days  in  Washington,  he 
^^h  and  Mateenth  page,  mutt  be  on  deHnite  copy  go  fo  Ft.  Benning.  Ga..  and  Other 

CtAtsiTiED  RA-TBt;  90c  per  agate  line  one  time;  70c  Southern  training  areas  to  observe  and 

per  agau  line  four  timea _  Write  about  the  reorganization  of  the 

SiTUA-noNa  Wanted:  60c  per  agate  line  one  time;  United  States  army.  Mr.  Reed  holds 
40c  per  agate  line  four  timea  (count  five  word,  to  „  -.v— ... 

the  line).  ®  Commission  as  major  in  the  army 

SuBscairnoN  Rateb;  By  mail  payable  in  advance  reserve. 

United  Sute.  and  lalaod  Poaaettiona,  54  per  year;  Walter  W.  Ruch,  chief  of  the  Phila- 
Caoada,  54.50;  Foreign,  55.  j  i  i.-  t  tt  •  i.  i. 

Clu.  Rater:  The  club  rati;- are  applicable  to  all  B^Q^^rer  Harrisburg  bureau, 

■ubteriptiont  in  any  one  orfenization— whether  paid  Rnd  Mrs.  KUCh  ar6  the  parents  Ot  a 


After  several  days  in  Washington,  he  advanced  to  sports 

—V  4.^  r'*  n-. _ r-*^  _ i  Coluitinist. 


y-  ,  .  A  ,  AT  Maps.”  B 

J.  E.  O  Brien,  of  the  snorts  staff.  ^D^TTO 

Indianavolis  Times,  the  last  three  will  UJllVJli  V^liwUr 
*ars,  has  been  advanced  to  sports  The  North  Carolina  Association  * 
ilumnist.  City  Elditors  was  recently  organize 

T.  C.  Sullivan,  of  the  news  staff  of  at  a  meeting  held  in  Raleigh  N  ^ 


write  about  the  reorganization  of  the  Wall  St.  Journal,  New  York  has 


United  States  army.  Mr.  Reed  holds 
a  commission  as  major  in  the  army 


United  Sute.  and  lalaod  Poaaettiona,  54  per  year;  Walter  W.  Ruch,  chief  of  the  Phila- 
Caoada,  54.50;  Foreign,  55.  j  i  i.-  t  tt  •  i.  t. 

Clu.  Rater:  The  club  rati;- are  applicable  to  all  Harrisburg  bureau, 

■ubteriptiont  in  any  one  offtnization— whether  paid  Rnd  Mrs.  Kuch  ar6  the  parents  ot  a 
for  by  the  company  or  individual..  Two  wb^rip-  son,  Walter  W.  Ruch,  Jr.,  bom  re-  daughter,  Arme  Jane  Keseieh  twrn  PROMOTED 

tioo.  to  ^a»te  addrcMc.  fM  one  year  each  or  one  .i  .  tt  Mawr  Pa  hos  recently  at  Truesdale  Hospital.  Fall  1 

wbKnption  for  two  year^  57;  thr«  MibKnption.  to  cently  at  the  Bryn  Mawr,  Pa.,  hos-  Harvey  Horaig,  formerly  office  ml 

•^arate  add reatet  tor  one  year  each  or  one  eubtenp-  pltal.  Aiver.  j  6t  j  T  ^  Dfli 

tion  for  three  yeacL  510;  five  or  more  MibKription.  Bob  Stedler  Buffalo  Fvenina  News  Braden,  Cincinnati  Enquirer  ager  ot  the  VVasntngtOTi  ^  ’ 

SJ^^  S,  VecS  fpS  copyreader.  and  Mrs.  Braden,  are  Netvs  has  been  promoted  1^^ 

!imd!;  thi^dr3!are*;:i^^°°‘  °°  Adam  Plweacki  Post.  American  Le-  Parents  of  a  son.  Lee  C.  Braden,  bora  ad^ert^^ing  rnan^ger  f 

Member.:  The  A.K)ciated  Bu.ine..  Paper.,  Adver-  gion.  Buffalo,  in  recognition  of  his  ^  f  i  -tu  become  classified  advertising 

tinng  Federation  of  America.  National  Editorial  co-ooeration  in  athletic  activities  of  tho  oecome  ciassmea  auvenising 

A.waation,  National  Better  Buaine..  Bureau,  and  ,,-,,4.1, 


resigned  to  become  secretary  of  Vul- 
tee  Aircraft,  Inc.,  Downey.  Cal.  He 
assumed  his  new  duties  this  week. 

Arthur  S.  Reseigh,  suburban  edi¬ 
tor,  Fall  River  (Mass.)  Herald  News, 


R.  Alton  Jackson,  city  editor  of  •!* 
Winston-Salem  Sentinel,  was  electb 
president.  Stewart  Atkins,  Gaito^ 
Gazette,  was  named  vice-president 
Miss  Ellen  Hough,  of  the  HidccT- 
Record  was  elected  secretary-tf*®*' 


and  Mrs.  Reseigh.  are  parents  of  a  urer. 
daughter,  Anne  Jane  Reseieh.  born  tt^- 
recently  at  Truesdale  Hospital.  Fall  ■H-w. 
River.  Ha; 


gion.  Buffalo,  in  recognition  of  his  i'^cently. 

co-ooeration  in  athletic  activities  of  Nellie  Kenyon,  formerly  with  the 


A.waation,  INaUonal  Better  Duainc.  Bureau,  aad  vnnfVi 
the  Audit  Bureau  of  Circulationi  with  ao  avertfe  >ouvn. 


audited  net  paid  **A  B  C  ”  a«  follows 


Six  Months 

Ended 

Net 

Paid 

Total  Dii-  1 
tribution  { 

Dec.  31. 

1939 . 

12.227 

13,0<i9  1 

1938 . 

12.141 

1.3,0.53  1 

1937 . 

11.7.38 

12,779  ! 

1936 . 

10,8.55 

12,064  1 

1935 . 

10.178 

11.206  1 

1934 . 

9,651 

10,tW7 

1933 . 

8.625 

9,819 

1932 . 

9,.337 

10,488 

1931 . 

10,116 

11,120 

1930 . 

10,40:1 

11,417 

_  ! _ 

1929 . 

10.180 

11.564 

John  Nelson,  former  telegraph  edi¬ 
tor  of  the  Atlanta  Constitution,  and  a  .  .  D  t  .. . ...  .,.,,-1^  pnT 

former  managing  editor  of  the  Colum-  Milton  Tabor,  political  and  editorial  n.  I.  CONF  IDENCE  cU*" 
bia  (S.  C.)  Record,  now  is  telegraph  writer,  Topeka  (Kan.)  Capital,  has  An  act  to  exempt  newspap*^. 
editor  of  ffie  Raleigh  (N.  C.)  Times,  been  named  to  -write  “Kansas  Grass  from  being  compelled  to  divulg* 
succeeding  Mary  Dudley  Pittman  who  Roots”  a  column  formerly  conducted  sources  of  information,  suni® 

has  returned  to  feature  writing  and  by  Uie  late  E.  E.  Kelley.  measures  introduced  in  boffi 

general  assignments.  David  Stick  Miss  Patricia  Dougherty,  Chicago  York  and  Massachusetts,  was 
formerly  with  the  Elizabeth  City  Herald-American  women’s  editor,  has  duced  in  the  Rhode  Island 

(N.  C.)  Daily  Advance  and  Inde-  adopted  an  infant  girl  and  has  named  Representatives  Feb.  7  by  ReP- 

pendent,  has  joined  the  Times  staff  as  her  Patricia  Anne.  T.  Russillo,  Providence,  Denw®* 


iveiiie  rvenyon,  loraieriy  wiin  me  ,  ^  . - , - — tt  \  rr  imVi 

Chattanooga  News,  has  joined  the  Manchester  (N.  H.)  « 

Chattanooga  Free  Press  reportorial  Beader. 

■ 

Milton  Tabor,  political  and  editorial  R.  I.  CONFIDENCE  BEX  _ 


bia  (S.  C.)  Record,  now  is  telegraph  writer,  Topeka  (Kan.)  Capital,  has 
editor  of  the  Raleigh  (N.  C.)  Times,  been  named  to  write  “Kansas  Grass 
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to  the  consumer  is  considerably  dif- 

•j  ^  \]IT  r  \A7'  Ct  13  ZL  D  P  T3  ferent.  Based  on  four  campaigns  that 

il  w  W  Ci  W  O  i  Jr  u  Xl  we  have  had  an  opportunity  to  study, 

jt  TV  T  »  t*  13  T*  T  C!  T  W  ^  \A7  13  V  Cl  believe  that  the  simplest  way  to 

XTL  U  V  III  xl  I  X  O  X  ll  VJT  W  xl  O  interest  people  in  a  lumber  yard  ser- 

.  ,  ,  ....  ,  .,1  L  1  j  •  vice  is  to  talk  to  readers  about  dif- 

Each  week  an  advert.smg  class.ficat.on  w.ll  be  analyied  .n 

these  CO  umns.  Since  practically  an  advertising  finally  canters  .  ,  .  _  ■  u  ^ 

on  a  retail  outlet,  these  studies  should  be  o?  equal  interest  inexpensive  repairs,  how  to 

to  national  as  well  as  local  advertisers.  remodel,  how  to  save  costs  by  having 

the  lumber  cut  to  the  right  lengths 

_ By  FRANK  E.  FEHLMAN _  _  before  it  leaves  the  yard— in  other 

-  ~  I  words,  it  should  be  a  “how  campaign.” 

No.  156.  LumOGr  in  any  public  library  may  be  found 

books  on  wood,  lumber  and  timbers. 

from  the  United  States  Forest  Ser-  schedule  should  divide  his  prospects  Qne  of  the  best  of  these  is  entitled 
vice  we  learn  that  lumber  produc-  into  two  groups:  (1)  the  lumber  com-  “Wood.  Lumber  and  Timber”  by 
tion  in  the  United  States  in  1869  to-  pany  who  is  ready  to  submit  plans  Phillips  A.  Hayward.  In  this  book 


:alled  12.75.5.000,000  board  feet.  The  and  build  a  complete  home  for  an  in-  n,ay  be  found  information  about  every 
reak  year  of  production  in  the  United  dividual  and  (2)  the  old-fashioned  known  wood  used  by  carpenters. 
States  was  1909  when  there  was  pro-  type  of  lumber  yard  that  deals  exclu-  builders  and  consumers, 
duced  44.510.000.000.  In  1932,  we  pro-  sivelv  in  lumber  and  all  of  its  by-  jf  possible,  the  advertising  schedule 
duced  less  lumber  than  we  did  in  products.  should  be  laid  out  to  run  three  times 

1869— the  total  that  year  being  10,-  a  week  and  a  great  deal  of  information 

151,000.000.  In  1935,  production  moved  Outline  for  First  Prospect  can  be  listed  in  an  ad  one  column 

up  to  19.539,000.000.  ,  IF'  a  campaign  is  to  be  built  for  a  by  four  inches.  Illustrations  aren’t 

It  would  require  thousands  of  words  lumber  vard  that  is  nrenared  to  nut  necessary.  What  people  want  to  know 
to  analyze  the  101  substitutes  that  ^  home  a’^d'^Telfit  oS  a  is  how  to  do  things,  what  lumber  to 

have  been  developed  during  the  past  down  payment  and  the  balance  use  and  why.  At  the  bottom  of  each 

50  years  which  now  replace  lumber,  be  paid  for  in  10  15  or  20  vears  the  of  these  advertisements,  it  has  been 


Outline  for  First  Prospect  can  be  listed  in  an  ad  one  column 

IF  a  campaign  is  to  be  built  for  a  by  four  inches.  Illustrations  aren  t 
lumber  yard  that  is  prepared  to  put  necessary.  What  people  want  to  know 


have  b^n  developed  during  the  past 
50  years  which  now  replace  lumber. 


In  spite  of  all  that  the  scientist  and  following  outline  may  be  found  help 
chemist  have  done  to  develop  sub- 

States,  lumber  still  remains  a  big  ^f  ^be  simplest  ways  to  read 

mdustry  and,  because  of  the  tremen-  ^  given  prospect  for  a  given  product  i 
doUS  bousmg  shortage  in  the  United  -j-u  a  nuestion  in  the  headlino  of  ai 


llowing  outline  may  be  found  help-  found  helpful  to  list  small  units  of 
1.  lumber  that  fit  into  the  different  sea- 

One  of  the  simplest  ways  to  reach  sons. 

given  prospect  for  a  given  product  is  Many  lumber  yards  carry  a  large 


a  given  prospect  for  a  given  product  is  Many  lumber  yards  carry  a  large 
to  ask  a  question  in  the  headline  of  an  line  of  accessories,  such  ^  as  screen 
advertisement.  doors,  colored  shingles,  pickets,  sun 


NEWSPRINT  SfflPMENTS 

Montreal,  Que.,  Feb.  15 — Canadian 
newsprint  shipments  during  January 
amounted  to  244.273  tons  and  were 
42,421  tons  or  21%  higher  than  a  year 
ago,  the  Newsprint  Association  of 
Canada  reports.  With  the  exception 
of  1937  shipments  were  higher  than 
for  any  January  in  the  history  of  the 
industry.  Gains  of  18%  and  54.3% 
were  recorded  in  shipments  to  the 
U.  S.  and  overseas  customers,  respec¬ 
tively,  while  there  was  a  loss  of  8.9% 
in  shipments  to  Canada.  Shipments 
represented  66.7%  of  Canadian  ca¬ 
pacity  compared  to  57.9%  a  year  ago 
and  75.9%  in  December. 


STARTS  BIG  CAMPAIGN 

The  Maiden  Form  Brassiere  Co., 
Inc.,  is  releasing  orders  for  the  largest 
advertising  campaign  in  its  history. 
The  1940  campaign  will  run  in  40 
magazines.  Newspapers,  which  ac¬ 
count  for  a  large  portion  of  the  adver¬ 
tising  appropriation,  have  been  in¬ 
creased  by  the  addition  of  22  markets. 
Consistent  advertising  will  appear  in 
42  rotogravure  sections  and  in  75 
black-and-white  sections — a  total  of 
117  newspapers.  Arthur  Rosenberg 
Co.,  Inc.,  is  the  agency. 


States,  which  has  been  accumulating  advertisement.  doors,  colored  shingles,  pickets,  sun 

during  the  past  10  years,  we  have  jf  jbe  lumber  yard  is  interested  in  Porch  material,  rustic  chairs  and 
b«n  told  by  every  lumberman  to  selling  inexpensive  homes  from  $2,500  dozens  of  other  items  that  can  be 
whom  vve  have  talked  that  this  indus-  $3,500,  then  the  headline  question  listed,  together  with  prices, 
try  is  due  for  a  three  to  five-year-  n^jght  be — “Is  your  salary  around  $40  Lumber  yard  advertising  should  be 
and  possibly  10-year  boom,  begin-  ^  vveek?  Would  you  like  to  own  your  the  same  as  grocery  store  advertis- 


ring  this  year. 


own  home?”  A  prospect  who  has  an 


Tell  people  about  the  product 


income  of  $40  a  week,  can,  in  most  that  is  being  offered  and  then  list 
Present  Sales  Prices?  instances,  afford  $10  a  week  for  rent  three  or  four  seasonal  items  with 

DURING  the  past  two  years,  we  have  or  about  $42  to  $45  a  month.  If  this  prices.  Let  people  know  what  lumber 
had  an  opportunity  from  time  to  individual  can  make  a  pay'ment  on  costs,  what  lengths  it  comes  in,  and 
time  to  talk  to  owners  of  lumber  yards  principal  and  interest  of  from  $40  to  what  service  the  lumber  yard  is  pre- 
and  real  estate  operators  and  building  $50,  he  can,  without  much  difficulty,  pared  to  render  when  the  homeowner 


contractors.  It  is  the  opinion  of  these 
men  that  it  will  be  some  time  before 
the  average  person  starts  to  build  a 
home  valued  at  $8,000  and  up.  Any¬ 
one  who  owns  a  home  in  this  price 
fange  knows  that  his  taxes  have  been 


$50,  he  can,  without  much  difficulty,  pared  to  render  when  the  homeowner 
purchase  a  modest  home  around  $3,500  decides  to  build  a  new  playroom,  or 
by  making  a  down  pmyment  of  from  a  porch,  an  addition  to  his  home  or 
$300  to  $350  and  pay  the  balance  off  remodel  his  home, 
each  month  under  an  FHA  or  private  simplest  way  to  sell  a  typical 

loan.  lumber  yard  a  12-months  schedule  is 


home  valued  at  $8,000  and  up.  Any-  each  month  under  an  FHA  or  private  simplest  way  to  sen  a  typical 

one  who  owns  a  home  in  this  price  loan.  lumber  yard  a  12-months  schedule  is 

fange  knows  that  his  taxes  have  been  If  the  lumber  yard  is  willing  to  Ip  prepare  in  advance  15  or  20  adver- 
incteased  greatly — in  some  cases  more  build  a  home  around  $4,000  to  $5,000,  tisements  about  different  kinds  of 
than  doubled.  He  also  kno'w^  that  the  the  headline  automatically  changes  to  wood  birch,  pine,  hardwood,  spruce, 
maintenance  of  a  first-class  home  is,  “Is  your  salary  around  $50  to  $60  a  hemlock  in  fact,  any  product  Ih®y 
today,  more  costly  than  it  was  15  or  week?  Now  you  can  own  your  own  have  in  stocl^  One  layout  is  all  that 
20  years  ago.  The  average  individual,  home.”  If  the  lumber  yard  is  willing  needed.  The  ®opy  importan 

*ith  an  income  of  from  $3,000  to  to  build  a  home  costing  from  $7,500  P®^I  ,  ®  or  15  pieces 

55.000  can.  in  normal  times,  contract  to  $10,000,  the  headline  automati-  copy  have  been  prepared  and  one 
to  buy  a  6  or  7-room  house,  ranging  cally  becomes.  “Is  your  salarv  around  layout,  submit  them  to  the  best  pros- 
in  value  from  $8,000  to  $10,000,  but,  ?75  to  $100  a  week?  Now  you  can  P®®*  him  read  them  at  his 

because  of  the  uncertainty  of  the  have  your  own  home.”  leisure.  Then  ask  him  for  more  copy 

times  today,  because  of  high  labor  During  the  past  20  montlis,  three  ideas  and  you 
ttosts.  and  the  general  tax  situation. 


hemlock— in  fact,  any  product  they 
have  in  stock.  One  layout  is  all  that 
is  needed.  The  copy  is  the  important 


leisure.  Then  ask  him  for  more  copy 
ideas  and  you  will  have  a  pleasant 


different  lumber  yards  have  used  this  surprise  at  hew  quickly  he  cooperates 


Ts  ttany  men  and  women  are  reluctant  type  of  advertising.  One  of  them  in-  ®”®®  ^®  ®®®^  simple  it  is  to  ui 
b  sign  a  contract  and  build  their  own  sisted  on  catering  only  to  the  top  in-  Il'l®  lyP®  campaign. 

come  group.  After  the  campaign  had  Now 

Low-priced  homes,  costing  from  been  run  eight  months,  it  was  dis- 
»  t  CiOO  to  $5,000  seem  to  be  selling,  continued  because  of  lack  of  prospects  DON  T  wait  until  the  summer  months 
nii^  Most  of  these  homes  are  sold  to  sal-  for  homes  costing  from  $7,500  to  il  y®^  want  a  consistent  lumber  ad- 
t'L  workers  or  skilled  workers  who  $15,000.  It  is  our  belief  that  consid-  vertiser.  Start  building  your  cam- 
f »  Mve  incomes  ranging  from  $1,500  to  erable  time  will  have  elapsed  before  P^ig®  now  and  get  your  prospects 

teW  K.OOO.  Few  of  these  homes  are  built  there  is  any  appreciable  increase  in  started  ahead  of  the  season. _ 

y  the  individual — they  are  usually  the  construction  of  higher  priced  — — 

I®’  “P  ip  groups  of  5,  10,  15  or  59  homes  for  reasons  already  enumerated, 

Sind  sold  complete  and  those  that  we  but.  in  the  lower  cost  brackets — homes  /  T  T  \ 

^  ®®®P  ip  the  various  cities  and  costing  from  $5,000  down — there  is  III  |  ) 

we  have  visited  are  almost,  most  certainly  going  to  be  an  increas-  \  / 

ithwt  exception,  built  entirely  of  ing  market  during  the  next  five  years. 

Pk  fxjssible,  it  is  always  advisable  to 

average  contractor  who  puts  up  show  a  typical  home  in  the  copy.  A  TME  MARK 

^  5  to  50  homes  in  a  new  develop-  simple  line  drawing  or  a  floor  plan  is  *  " 

^  ^  Pol  greatly  influ®nc®d  by  the  sufficient  and  this  need  not  occupy 

I-  average  lumber  more  than  an  inch  and  a  half  square  QF  ACCURACY/  SPEED 

no  d  ^  those  lumber  yards  who  are  space  in  the  ad.  The  ads  should  be  at 

inTu  •  ^  separate  department  least  two  columns  by  four  inches,  and  _  .  IKI 

"  smalfk  business — that  of  constructing  the  advertiser  should  make  it  easy  for  AND  INDEPCl'IUtW^*  in 
^"^homes— have  a  dual  interest  in  any  prospect  to  hear  his  story.  He 

jji  advertising:  First,  advertis-  should  offer  to  come  to  the  prospect’s  WORLD  WIDE  NEWS 
L  °wn  products  to  people  who  home  or  invite  him  down  to  the  lum-  ^ 

Pairin”*^^  remodeling,  rebuilding,  re-  ber  yard  to  see  plans,  drawings  and  j  b  b  *  B 

, (jjg;  second,  the  advertising  the  various  accessories  that  are  going  COVERAOE 

jj  »  the  *  timber  they  are  going  to  use  in  to  be  used  in  building  the  home,  such 
a  new  home  that  as  hardware,  plumbing,  etc. 


of  these  homes  are  sold  to  sal- 
^ed  workers  or  skilled  workers  who 
J?);® ‘"comes  mnging  from  $1,500  to 


Start  Now 

DON'T  wait  until  the  summer  months 
if  you  want  a  consistent  lumber  ad¬ 
vertiser.  Start  building  your  cam- 


(UP) 

THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


01  a  new  home  that 
‘'evident***  I®  ‘'®11  later  to  some  local 

who  plans  to 
a  Continuous  lumber  advertising 


Lumber  Yard  Ads 

IF  the  prospiect  selected  is  opierating 
a  typical  lumber  yard,  the  approach 


UNITED  PRESS 


JOINS  THEIS  &  SIMPSON 

Theis  &  Simpson  Company,  Inc., 
publishers’  representatives,  annoimce 
that  W.  A.  Arner  has  joined  their 
New  York  sales  staff.  During  the  last 
ten  years  he  has  been  an  account 
executive  with  the  Geyer,  Cornell  & 
Newell  Company  where  he  handled 
accounts  such  as  E.  R.  Squibb  &  Son, 
drug  manufacturers,  the  Richfield  Oil 
Company  and  Hanan  Shoes. 


AN  ADVERTISING  AGENa 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 

J.  M.  HICKERSON  Inc. 

Advertising 

110  East  42nd  StrMi,  Ftew  York  CHy 


IIYAl 


PRESENTS 
THE  NEW 

No.  1 


GREATEST  typewriter  ever  produced! 
With  MAGIC*  Margin  and  other  sensa¬ 
tional  Features  of  the  Future.  See  this 
sensational  New  Easy- Writing  Royal  now. 
'Trade  Mark 

Space  for  nomo,  oddroM 
and  tol.phon#  niimbor 


ROYAL  WORLD  S  NO  1  TYPlWRITER 
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EDITOR  &  PUBLISH  E: 


Uses  Large  Space 
Newspaper  Ads  for 
New  Apartments 


Philadelphia  Development 
Employing  Unusual  Real 
Estate  Technique 


appears  to  be  successful.  The  twenty 
tenants  already  obtained  have  moved 
in  despite  the  fact  that  one-third  of 
the  apartment  is  not  yet  completed 
and  the  elevators  are  not  even  run¬ 
ning.  Therefore,  we  feel  that  an 
appeal  of  better  living  is  finding  a 
ready  response.” 


Hawkins,  Beattie 
Tour  Finn's 
Mannerheim  Line 


Philadelphia,  Feb.  5 — Something 
new  in  the  field  of  real  estate  adver¬ 
tising  has  been  undertaken  by  the 
Donovan-Armstrong  agency  here, 
which  handles  the  account  of  2601 


Bargain  Offers 
To  Get  Subscribers 
Have  Reduced 


AP.  U.P.  Correspondents 
Cable  Eye-Witness 
Stories  of  Fighting 


Ad  placed  Feb.  2  in  the  Philadelphia 
Bulletin  for  the  new  apartment  develop¬ 
ment. 


Parkway,  a  new  apartment  house,  said 
to  be  the  third  largest  in  the  United 
States.  An  apartment  of  such  size 
is  a  rarity  in  the  “City  of  Homes.” 

How  that  interest  has  been  aroused 
with  gratifying  success,  through 
“opinion  forming”  advertisements  in 
all  Philadelphia  newspapers  was  re¬ 
vealed  to  ^iTOR  &  Publisher  today 
by  David  G.  Jones,  who  is  handling 
the  campaign. 

Newspapers  Key  Medium 

“Newspapers  form  the  key  medium 
for  the  campaign,”  said  Mr.  Jones. 
“The  insertions  started  on  Jan.  12  and 
are  expected  to  continue  for  three 
months.  We  are  more  than  satisfied 
with  the  results  so  far.  Already,  23 
families  have  rented  apartments.  This 
is  considered  good  because  the  build¬ 
ing  is  not  completed. 

“The  theme  of  the  campaign  is  ‘A 
New  Way  of  Living.’  In  Philadelphia, 
the  city  of  homes,  there  had  to  be 
more  pulling  power  than  just  a  good 
real  estate  value.  We  are  stressing 
the  fact  that  the  apartment  has  a  city 
home  atmosphere,  combined  with  a 
suburban  setting. 

“Radio  announcements  and  direct 
mail  are  also  being  used,  but  the  bulk 
of  the  appropriation  is  being  expended 
in  newspapers.  We  selected  the  latter 
medium  because  we  wanted  to  reach 
a  home  group  and  newspapers  in 
Philadelphia  reach  that  class  more 
than  any  other  medium. 

“The  first  advertisement  of  1,253 
lines,  over  5  columns,  appeared  Jan. 
12.  two  days  before  the  apartment  was 
opened  for  inspection  and  rental.  This 
was  followed  by  an  ad  of  similar  size 
on  Jan.  26  which  stressed  ‘Amazing 
Values  in  New  Living.’  Other  ads  in 
the  run  of  paper  are  scheduled  to  ap¬ 
pear  at  various  intervals  and  will  at¬ 
tempt  to  humanize  apartment  living 
as  home  atmosphere.” 

Other  ads  of  300  lines  over  2  col¬ 
umns,  Mr.  Jones  said,  will  appear  in 
the  classified  display  real  estate  sec¬ 
tions. 

“From  the  results  of  the  campaign 
so  far,”  said  Mr.  Jones,  “the  venture 


Special  inducements  such  as  pre¬ 
miums,  insurance  policies  and  other 
bargain  offers  to  get  subscribers  and 
readers  are  being  used  less  by  news¬ 
papers,  according  to  the  AAAA  News¬ 
paper  Committee’s  Market  and  News¬ 
paper  Statistics. 

Circulation  connected  with  such  in¬ 
ducements  to  readers  or  to  the  pub¬ 
lic  has  decreased  steadily  over  the 
past  several  years  in  Sunday  news¬ 
papers  in  cities  over  100,000  popula¬ 
tion,  while  in  Daily  newspapers  a 
diop  of  nearly  20%  in  such  induced 
circulation  occurred  in  the  last  year 
surveyed  (based  on  ABC  Audit  Re¬ 
ports  for  years  ended  September  and 
December,  1938,  and  March  and  June, 
1939). 

Two  and  seven-tenths  per  cent  of 
total  net  paid  circulation  of  Sunday 
newspapers  was  connected  with  such 
inducements  during  the  last  year  sur¬ 
veyed,  compared  with  4.3%  five  years 
before,  a  drop  of  37%.  Six  and  one- 
half  per  cent  of  daily  newspaper  cir¬ 
culation  was  connected  with  induce¬ 
ments  during  the  last  year  surveyed, 
compared  with  7.9%  one  year  previ¬ 
ous  and  7.8%  five  years  before. 

These  percentages  do  not  include 
circulation  connected  with  a  few  types 
of  reader  and  subscriber  inducements, 
the  effect  of  which  cannot  be  esti¬ 
mated  with  reasonable  accuracy,  nor 
special  inducements  to  publishers’  em¬ 
ployes.  dealers  or  other  sellers  or 
distributors. 


100  Expecte<d  at  Joint 
N.  E.-N.  Y.  Meeting 


Following  criticism  in  U.S.  news¬ 
papers  by  correspondents  covering  the 
Russo-Finnish  war  that  the  Finnish 
High  Command  is  hampering  their 
coverage  of  hostilities  by  refusing 
them  permission  to  go  to  the  front, 
the  Finnish  military  Feb.  11  permitted 
Thomas  F.  Hawkins,  Associated  Press, 
and  Edward  W.  Beattie,  Jr.,  United 
Press,  to  visit  the  Mannerheim  Line. 
Their  eye-witness  stories  were  cabled 
from  the  front. 

Hawkins,  who  gave  a  graphic  ac¬ 
count  of  a  heavy  day  and  night  shell¬ 
ing  by  the  Russians,  said  the  Finns 
were  holding  their  positions  on  the 
Mannerheim  Line  in  the  Summa  sec¬ 
tor,  in  which  heavy  fighting  has  been 
raging  for  more  than  a  week.  Beattie 
told  about  piles  of  dead  Russian  sol¬ 
diers,  many  of  whom  had  frozen. 

Shell  Barrage  Fierce 

“Eight-inch  shells  fell  within  fifty 
yards,  cracking  and  snapping  ice¬ 
laden  branches  and  falling  into  woods 
on  either  side  of  our  narrow  paths,” 
Hawkins  wrote.  “After  a  half-dozen 
had  whined  overhead,  our  party — 
which  consisted  of  one  other  Amer¬ 
ican  correspondent,  an  escort  officer 
and  two  soldiers — took  refuge  in  a 
dugout.” 

For  a  half-hour  shells  dropped 
around  their  refuge,  Hawkins  related, 
and  their  dugout  shook  from  the  ex¬ 
plosions  before  the  Russian  artillery 
shifted  its  range  to  another  sector. 
While  waiting  for  the  firing  to  dimin¬ 
ish,  he  continued,  an  officer  fed  them 
tea  with  bread  and  liver  paste. 

“The  dugout  was  warm  and  rug- 
lined,  with  strips  of  red  carpet  on  the 
walls  and  a  well-laid  wooden  floor,” 
Hawkins  wrote.  “Bookshelves  also 
hung  on  the  walls.” 


the  “just  and  sufficient”  clause  of  tin 
contract  and  were  brought  about  bj 
a  change  in  operation  and  could  not 
be  classified  as  “for  economy."  He 
pointed  out  that  the  New  York  em¬ 
ployes  were  discharged  because  the 
Ledger  changed  its  national  adverfc- 
ing  set-up  by  appointing  Paul  Block 
&  Associates  as  its  representatives.  Mr 
Kearney  said  it  was  not  a  questioc 
of  economy  because  the  new  set-up 
will  mean  additional  expenditures. 

The  guild’s  position  was  that  even 
though  additional  money  was  beiop 
spent  for  a  certain  operation  it  was  in 
a  broad  sense  an  economy  measure 
and  that  the  Ledger  should  have  found 
other  jobs  for  the  employes  discharged 
Mr.  Ways  said  that  the  guild  was  al¬ 
ways  willing  to  discuss  changes  in 
contracts  with  newspaper  manage¬ 
ment,  but  could  not  agree  to  discharge 
of  employes  covered  under  clauses  of 
contracts  without  a  consultation  be¬ 
tween  management  and  the  guild, 


Representatives  of  more  than  100 
newspapers  and  affiliated  organizations 
are  expected  in  Springfield,  Mass., 
Feb.  19  and  20  for  the  joint  confer¬ 
ence  of  the  New  England  Newspaper 
Advertising  Executives’  Association 
and  the  advertising  department  of  the 
New  York  State  Publishers’  Associa¬ 
tion,  the  sessions  of  which  will  be 
held  in  Hotel  Kimball. 

J.  Maxim  Ryder  of  the  Springfield 
Newspapers  is  to  be  chairman  of  the 
meetings,  working  with  Rudolph  M. 
Hennick  of  the  Waterbury  (Conn.) 
Republican  -  American;  Arthur  T. 
Brush  of  the  Manchester  (N.  H.) 
Union-Leader  and  Henry  H.  Healy  of 
the  Holyoke  (Mass.)  Transcript-Tele¬ 
gram. 

The  conference  will  consist  of  three 
sessions,  the  first  the  morning  of  Mon¬ 
day,  Feb.  19,  to  consider  local  retail 
advertising;  the  second  the  afternoon 
of  the  same  day  to  consider  national 
advertising,  with  the  third  and  final 
session  the  following  morning  devoted 
to  a  discussion  of  management  prob¬ 
lems  and  the  relationship  of  advertis¬ 
ing  to  other  newspaper  problems. 

J.  E.  McGrath,  advertising  manager 
for  the  W.  T.  Grant  Company  will  ad¬ 
dress  the  conference  at  a  luncheon 
Tuesday  noon,  while  other  speakers 
during  the  two  days  will  be  Frank  E. 
Fehlman  of  New  York;  George  Benne- 
yan,  promotion  manager  of  the  Bureau 
of  Advertising;  Samuel  Rosoff,  circu¬ 
lation  manager  of  the  Bridgeport 
(Conn.)  Post-Telegram  and  Milton  R. 
Miller,  publisher  of  the  Batavia 
(N.  Y.)  Daily  Neics. 


Kearney  Denies 
Ledger  Violated 
Guild  Contract 


Chicago  News  Names 
Thiem  Farm  Editor 


Appointment  of  George  Thiem, 
merly  publicity  director  of  Illinois 
Agricultural  Association,  as  farm  edi¬ 
tor  of  the  Clii 

■ir 


George  Thiem 


cago  Daily  Nm. 
effective  Feb.  L 
was  announced 
recently  by 
Hal  O’Flaherty. 
Daily  News 
managing  editor. 

Mr.  Thiem, 
who  was  at  one 
time  associate 
editor  and  fea¬ 
ture  writer  for 
the  Prairie  Far- 
m  c  r  magazine, 
will  fill  a  new 


post  as  farm  editor  of  the  Daily  News 
In  addition  to  covering  general  as¬ 
signments  in  the  farm  field,  he  will 
conduct  a  daily  farm  feature  in  the 
“Three  Star  Home  Edition”  for  down 
state  circulation. 

A  native  of  Illinois,  Mr.  Thiem  is  a 
graduate  of  the  state  university’s  agri¬ 
cultural  department  in  1921.  He  bas 
been  engaged  in  farm  organizational 
work  for  a  number  of  years  and  is 
owner  of  a  190-acre  dairy  farm  in 
Carroll  County,  Ill. 


George  F.  Kearney,  president  of  the 
Philadelphia  Evening  Ledger,  denied 
on  Tuesday  that  the  management  of 
the  newspaper  had  violated  a  contract 
signed  between  the  Ledger  and  the 
Newspaper  Guild  of  Philadelphia  and 
Camden.  The  charges  were  made  by 
the  guild  and  were  the  outgrowth  of 
the  discharge  of  five  employes  in  the 
New  York  advertising  office  and  three 
in  the  art  department. 

Mr.  Kearney  stated  his  position  at 
a  meeting  between  the  negotiating 
committee  of  the  guild  and  the  Ledger 
management.  At  the  same  meeting. 
Max  Ways,  chairman  of  the  committee, 
said  that  the  Ledger  management  had 
violated  the  contract  signed  last  July 
and  asked  for  reinstatement  of  the 
discharged  employes.  This,  Mr.  Kear¬ 
ney  said,  the  management  would  not  do. 

The  guild  at  a  meeting  Wednesday 
adopted  a  resolution  stating  that  “the 
firings  were  economy  firings”  and  that 
a  negotiating  committee  wishes  to  open 
negotiations  “predicated  first  upon  the 
restoration  of  the  eight  men  to  Ledger 
employment.”  The  guild  alleges  vio¬ 
lation  of  a  contract  clause  forbidding 
“dismissals  for  economy,  except  by 
agreement  of  the  parties.” 

Mr.  Kearney  contended  that  the  dis¬ 
charge  of  the  employes  came  under 


Appeals  Libel  Suit 
To  Supreme  Court 

Mobile,  Ala.,  Feb.  12— Attorneys 
Mobile  Daily  Newspapers,  Inc.,  pub* 
lishers  of  the  Press  and  Register,  IsS 
week  appealed  to  the  United 
Supreme  Court  a  $250,000  libel  ^ 
brought  by  the  Chicago  produce 
of  Albert  Miller  &  Co. 

Mobile  Daily  Newspapers  and  R 
Chandler,  president,  along  with  A- 
Corte  &  Sons,  an  Alabama 
firm,  and  the  six  members  of  ^ 
Corte  partnership,  are  respondents- 
The  suit  is  the  outgrowth  of  a 
story  appearing  in  the  Mobile 
in  which  one  of  the  Cortes  was  quo 
in  a  reference  to  the  Chicago  conc^ 
The  Press  Register's  attorneys  as* 
the  Supreme  Court  for  a  writ  of « 
tiorari  after  a  ruling  by  the  ^  ■ 
circuit  court  of  appeals  in  New 
leans.  The  newspapers  and  o  • 
respondents  won  a  ruling  u"  ^ 
murrers  in  the  Mobile  federal  distil' 
court,  and  the  Miller  attorneys  ^ 
pealed  to  the  New  Orleans 


The  New  Orleans  court  reman 


case  for  trial,  the  Press 
counsel  asked  for  a  rehearing  ^ 
when  the  rehearing  was 
appeal  to  the  Supreme  Court 
taken. 
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Ohio  Papers  Told 
Press  Is  Vital 
In  Education 

Columbus,  O.,  Feb.  12— Participation 
a  the  two-day  program  of  the  an¬ 
nual  Ohio  Newspaper  Association 
invention  at  Columbus,  Feb.  1  and 
i  d  Dr.  Howard  L.  Bevis,  who  as- 
sumed  his  duties  as  president  of  Ohio 
Sute  University  on  Feb.  1,  was  one 
of  the  highlights  of  this  yearly  gath¬ 
ering  of  newspaper  executives  of  the 
Buckeye  state. 

Meeting  simultaneously  were  the 
Select  List  of  Ohio  Dailies,  the  Asso- 
ci^  Ohio  Dailies  and  the  Buckeye 
Press  Group,  the  latter  comprising 
teeklies,  and  the  Ohio  Select  List 
.advertising  Executives. 

Dr.  Bevis,  speaking  at  a  limcheon 
on  the  first  day  of  the  convention, 
Lscussed  “Government,  Education 
and  the  Press,”  declaring  that  in  the 
process  of  education  the  newspapers 
are  vital. 

Facts  and  figures  on  reader  traffic 
ffld  interest  as  revealed  in  recent  sur¬ 
veys  made  for  the  Bureau  of  Adver- 
i'ing,  ANPA,  were  shown  at  the 
ame  luncheon  meeting  by  Frederick 
Dickinson,  western  manager  of  the 
Bureau. 

Survey  Results  Told 

To  date,  the  survey  indicates,  ac¬ 
cording  to  Mr.  Dickinson,  that:  There 
s  little  to  back  up  the  popular  belief 
Jut  men  read  only  the  front  and 
snorts  pages  and  women  only  the 
front  and  women’s  pages;  Hardly  any 
difference  exists  between  readership 
on  right  and  left  pages;  Some  dis- 
..epancy  exists  between  readership  of 
'itional  and  local  advertising  —  the 
'.ore  the  advertiser  brings  his  mes- 
uge  home  to  the  local  audience,  the 
tore  readers;  There  is  more  interest 
10  local  news  than  in  the  news  of 
any  other  place  in  the  world”;  Pic- 
■ures  have  one  of  the  highest  reader- 
ships,  cartoons  also  rank  hi^h;  It  is 
i.possible  to  “bury”  items  in  which 
pccple  are  interested.  That  advertisers’ 
tqu^  for  “top  page  and  next  to 
reading  matter”  are  questionable. 

^  Describing  the  federal  wages  and 
ours  law  as  “uncertain,  confused, 
inflicting  and  contradictory,”  Maj. 
•oymond  B.  Bottom,  publisher  of  the 
•retrport  News  (Va.)  Press  and 
^nes-Herald,  said  at  the  luncheon 
tout  after  two  years,  publishers  still 
do  not  have  the  answers  on  many 
points  of  its  application. 

^\of  the  sessions  of  the  Select  List 
of  OWo  Dailies,  which  re-elected  R.  C. 
^nyder  of  Sandusky  Newspapers,  Inc., 
president,  came  a  decision  to  start  a 
sfnte-wide  campaign  to  educate  the 


public  on  the  merits  of  advertising, 
to  offset  certain  attacks  being  made  ■ 
on  advertising  at  this  time.  The  cam¬ 
paign  will  be  publicized  properly  when 
details  are  worked  out  between  news¬ 
papers  and  agencies,  officials  indi¬ 
cated. 

Also  re-elected  by  this  group  were 
Spencer  Myers,  Middletown  Journal, 
vice-president;  Albert  V.  Dix,  Martins 
Ferry  Times,  treasurer,  and  Frank 
Spencer,  Newark  Advocate,  secre¬ 
tary. 

TVenty-seven  exhibits  were  en¬ 
tered  by  10  daily  papers  in  the  Ohio 
Select  List  newspaper  promotion  ex¬ 
hibit,  winners  in  which  included  the 
following:  Findlay  Republican-Cou¬ 
rier,  10,000  circulation  and  up;  Co-  i 
shocton  Tribune,  5,000  to  10,000  cir-  I 
culation,  and  Conneaut  News-Herald, 
under  5,000  circulation.  P.  O.  Nichols, 
Athens  Messenger,  was  chairman  of 
the  show. 

Awards  in  the  annual  Osman  C. 
Hooper  Newspaper  Show,  foimded  by 
the  “grand  old  man  of  Ohio  journal¬ 
ism,”  to  whom  a  resolution  of  respect 
was  sent  during  the  convention,  in¬ 
cluded  the  following: 

General  excellence  —  Archbold  Buckeye, 
H'ashington  C.  H.  Times  and  tlie  Wadsworth 
Banner-Press. 

First  page  and  other  makeup- -Archbold 
Buckeye,  Willoughby  News  Herald  and  the 
MiUersburg  Farmer-Hub. 

Advertising  'omposition  ami  displa.v — Lock- 
land  News,  .Archtiold  Buckeye  and  the  James- 
to7un  Journal. 

Editorial  page  —  Wadsworth  Banner-Press, 
Jefferson  Gaeette  and  the  .Archbold  Buckeye. 

Use  of  loc-al  illustrative  material — Medina 
Gagctte,  Washington  C.  H.  Times  and  the 
Girard  News. 

Special  editions— Willoughby  Xews-IIerald. 
Nermrk  Leader  and  the  Amherst  News-Times. 

Community  service-  -AVilloughby  Xews-Her- 
ald,  Washington  C.  H.  Times  ami  the  VVads- 
worth  Banner-Press. 

Original  colums — Chardon  Nctvs.  Warren 
Democrat  and  the  Slillersburg  Farmer-Hub. 

Local  features — Cadi:  Ret'iihlican,  Wash¬ 
ington  C.  II.  Times  and  the  MiUersburg 
Farmer-Hub. 

Richard  R.  Waltz,  Delta  Atlas,  was 
re-elected  president  of  the  Buckeye 
Press  Group.  Also  re-elected  were 
Ii.  J.  Gunkle,  Versailles  Policy,  vice- 
president;  E.  W.  Lampson,  Jefferson 
Gazette,  executive  secretary;  Harold 
K.  Schellenger,  Ohio  State  Univer¬ 
sity,  recording  secretary,  and  Leonard 
Iiisley,  Worthington  News,  treasurer. 

Roy  D.  Moore  of  the  Canton  Repos¬ 
itory  was  elected  president  of  the 
O.N.A.,  together  with  Ralph  D.  Hen¬ 
derson,  Cohimbus  Citizen,  vice-presi¬ 
dent;  E.  C.  Dix,  Wooster  Record, 
treasurer,  and  W.  F.  Wiley,  Cincin¬ 
nati  Enquirer,  chairman  of  the  O.N.A. 
hoard. 

■ 

HEADS  TRENTON  CORPS 

Leo  J.  Hershdorfer,  Union  City 
Hudson  Dispatch,  was  elected  presi¬ 
dent  of  the  New  Jersey  Legislative 
Correspondents’  Club  at  its  annual 
meeting  in  Trenton  recently. 


Howard  Kahn 
Assigned  As 
Roving  Columnist 

St.  Paul,  Minn.,  Feb.  13 — Howard 
Kahn,  associate  managing  editor  of 
the  St.  Paul  Dispatch  and  Pioneer 

_ Press,  resigned 

his  executive 
post  this  week  to 
become  a  roving 
:  ' Jt  columnist  for  the 

.  VTp  two  papers. 

'  ja  He  will  travel 

♦  .  about  seven 

"  ■  months  of  the 

year,  writing  a 
daily  column  on 
travel  experi- 
ences,  particu- 
'  larly  of  St.  Paul 

Howard  Kahn  persons  he  meets 

in  different  parts 
of  the  globe,  and  return  to  St.  Paul 
from  May  to  October  of  each  year. 

The  column,  headed  “So  What!,”  is 
written  under  the  name  of  Paul 
Light.  Mr.  Kahn  recently  conducted 
it  six  weeks  from  Honolulu  and  Hol¬ 
lywood  while  recovering  from  an  ill¬ 
ness.  Increased  reader  interest  in  the 
correspondence  in  this  pieriod  partly 
influenced  the  decision  to  continue  it 
as  a  travel  column. 

Mr.  Kahn  will  go  first  to  Florida, 
thence  through  the  South  and  South¬ 
west  to  California,  after  which  he  will 
decide  whether  to  go  abroad  or  re¬ 
main  in  this  country.  His  assignment 
is  to  “go  where  he  pleases.” 

Formerly  editor  of  the  St.  Paul  Daily 
News,  he  became  associate  managing 
editor  of  the  Dispatch  and  Pioneer 
Press  in  1938  when  the  News  sus¬ 
pended  publication.  He  has  con¬ 


ducted  the  “So  What!”  column  four 
years,  first  in  the  News  and  afterward 
in  the  Dispatch.  Mr.  Kahn  started 
his  newspaper  career  in  1908  on  the 
Cincinnati  Inquirer,  following  gradu¬ 
ation  from  the  University  of  In¬ 
diana. 

■ 

R.  Drake  Haislip«  89, 
Dies  in  Staunton 

R.  Drake  Haislip,  89,  editor-emeritus 
of  Staunton  (Va.)  News-Leader  and 
Leader,  who  ranked  as  senior  Virginia 
editor,  died  Feb. 
14  in  Staimton. 

Following  his 
graduation  from 
Washington  Col¬ 
lege,  now  Wash¬ 
ington  and  Lee 
University,  Lex¬ 
ington,  Va.,  Ml'. 
Haislip  became  a 
professor  of  his¬ 
tory  at  Baton 
Rouge,  La.,  Uni¬ 
versity.  Later, 

R.  Drake  Haislip  following  a  brief 
banking  career 
in  New  York,  he  joined  the  Staun¬ 
ton  Daily  News  in  1893.  Later  he 
joined  the  Dispatch  and  finally  the 
Leader. 

He  retired  in  May,  1938,  after  31 
years  as  editor,  continuing  as 
vice-president  of  the  Leader  Com¬ 
pany. 

HURD  AD  MANAGER 

Don  Hurd  has  been  appointed  ad¬ 
vertising  manager  of  the  Redwood 
City  (Cal.)  Tribune.  Formerly  with 
the  Marysville  (Cal.)  Appeal-Demo¬ 
crat  and  the  Humboldt  Standard  of 
Eureka,  Cal.,  Mr.  Hurd  recently 
has  been  in  newspaper  promotion 
work. 


OTIC  LEADERS  ASKED  FOR  A  RIG  EDITION 


EFFECTIVE  MARCH  1st,  1940 


.\(wi'  Jerspy'.s  Jjorfje.sl  Siintlay  Nptvsjiaper 


Newark  Sunday  Call 

Established  in  1872 


Vby - 


And  the  time  was  pretty  short  when 
they  fixed  the  date  for  the  grand,  home 
coming  celebration.  Section  after  sec¬ 
tion  had  to  be  written  and  printed 
while  regular  issues  came  out  without 
interruption.  But  the  crisis  was  all 
outside  the  plant.  Inside,  everything 
moved  on  schedule,  with  Certifieds 
shortening  the  interval  from  make-up 
to  press-room. 


<^*penda(>/e  stereotyping,  rely 
Mets,  medein  theU.l 
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Cleveland  Photographer 
Develops  New  Reflector 


r>i;i 


By  JACK  PRICE 


A  REFLECTOR  for  the  new  No.  5 

Midget  photoflash  lamp  recently  an¬ 
nounced  by  the  General  Electric  Com¬ 
pany  has  been  developed  by  Robert 
Hunter,  well-known  Cleveland  com¬ 
mercial  photographer.  In  perfecting 
it  he  had  the  benefit  of  GE  engineer¬ 
ing  co-operation. 

Hunter,  who  is  also  an  engineer, 
endeavored  in  his  early  experimental 
work  to  control  spot  lighting  with  a 
flash  lamp  as  the  light  source.  In  this 
he  was  not  particularly  succesful  when 
using  the  larger  lamps.  The  new 
No.  5  lamp,  however,  with  its  higher 
concentration  of  light  power  presented 
f)ossibilities  which  when  adapted  re¬ 
sulted  in  the  controlled  concentration 
that  was  his  objective. 

In  the  initial  trials  various  large 
reflecting  surfaces  were  tried.  Photo¬ 
graphs  taken  with  them  confirmed 
Hunter’s  theory  that  the  desired  con¬ 
centration  could  be  achieved  only 
through  the  medium  of  proper  re¬ 
flection.  With  this  as  a  premise  he 
experimented  until  he  contrived  a  re¬ 
flector  of  the  correct  conformation. 

The  importance  of  this  becomes 
obvious  when  it  is  remembered  that 
no  two  stock  reflectors  are  alike  in 
reflective  powers  and  that  photogra¬ 
phers  employ  them  with  an  utter  dis¬ 
regard  of  their  light  control  charac¬ 
teristics.  Bulbs  are  rated  in  units  of 
standard  lumen  seconds  as  established 
by  the  Illuminating  Engineering  So¬ 
ciety.  Such  specific  standardization 
has  never  been  applied  to  reflectors. 

In  designing  the  Hunter  reflector 
the  camera  lens  employed  was  a  recog¬ 
nized  factor  as  the  area  of  field  to  be 
covered  is  determined  by  a  definite 
relation  of  the  three  elements,  lens, 
lamp  and  reflector.  Hunter’s  first 
model  was  designed  primarily  to  pro¬ 
duce  the  spot  or  beam  effect.  Tests 
with  it  demonstrated  that  by  intro¬ 
ducing  a  movable,  correctly  calibrated 
bulb  socket  the  reflector  can  be 
adapted  for  all  types  of  work  irrespec¬ 
tive  of  the  degree  of  concentration 
desired.  Thus  far  it  has  been  very 
effective  at  ranges  up  to  90  feet,  at 
which  distance  action  shots  have  been 
made  at  1  200th  of  a  second  with  a 
lens  aperture  of  f.5.6. 

From  this  it  may  be  assumed  that 
the  control  of  reflected  photoflash 
light  within  fixed  ranges  similar  to 
distance  scale  graduations  is  approach¬ 
ing  something  like  the  much-desired 
and  long-awaited  standardization. 


Krantz  and  Costa  did  some  low  and 
careful  flying,  the  pilot  being  fully 
familiar  with  the  angles  and  altitude 
necessary  for  the  sort  of  pictures 
wanted.  Average  altitude  was  about 
100  feet. 

The  astonishing  part  of  the  cover¬ 
age,  in  the  opinion  of  this  correspond¬ 
ent  who  has  had  no  little  experience 
with  this  type  of  assignment,  was  the 
manipulation  of  the  monster  camera 
in  a  cavorting  plane  at  around  zero 
temperature.  Routine  snap.shots  of 
this  story  made  with  the  aerial  cam¬ 
era,  when  compared  with  what  was 
accomplished  with  the  40-inch  lens  at 
close  range,  would  seem  ordinary. 


largest  used  on  similar  cameras  ope¬ 
rated  by  other  papers,  some  highly 
interesting  local  long-range  shots  cal¬ 
culated  to  stimulate  reader  interest  in 
pictures  were  made  with  it.  A  strip 
of  comparative  shots  made  with  vari¬ 
ous  lenses  at  the  same  distance 
graphically  illustrated  the  power  of 
the  Big  Bertha  to  bring  in  long-range 
subjects. 


at  $6  a  week.  He  has  been  withtr 
paper  ever  since.  He  plays  no  favor 
ites  on  assignments  and  is  neve- 
bored. 

He  shows  as  much  interest  ; 
what  some  cameraman  might  cons:;? 
as  a  dull  “stunt”  as  in  an  importar 
spot  news  assignment. 


Aerial  Reporting 

AN  excellent  job  of  pictorial  feature 
reporting  was  recently  turned  in  by 
Joe  Costa  of  the  camera  staff  of  the 
New  York  Daily  News.  The  surpris¬ 
ing  part  of  the  coverage  was  the  qual¬ 
ity  of  the  pictures  and  the  method 
employed  in  making  them. 

All  shots  were  made  from  the  Daily 
News  plane  piloted  by  Duke  Krantz. 
The  assignment  area  was  frozen  Long 
Island  Sound  and  the  shore  line. 
Among  the  selected  subjects  were  clam 
diggers  working  through  the  ice,  game 
wardens  feeding  flocks  of  hungry 
ducks,  ice  boats  and  similar  winter 


Wins  Honors 
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NEWSPAPER  PROPERTIES 


scenes. 

As  an  ace  cameraman  Costa  realized 
that  the  coverage  would  be  much  more 
effective  if  the  shots  were  made  close 
up.  So  after  a  reconnaissance  flight 
over  the  area  with  his  aerial  camera 
he  returned  for  the  40-inch  Big  Bertha 
used  to  cover  sports  assignments. 


Boughf-Sold-Appraised 

Consolldations-Mergers 

FINANCING 

Confidential  Negotiations 


NEWSPAPER  APPRAISAL 
CORPORATION 


L.  Parkrr  Likriy,  Prf».  = 

rimra  Bide.,  Timn  Squarr,  Nrw  York  1 
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HENRY  F.  MAYER,  Columbus  (O.) 

Citizen  staff  photographer,  who  is 
almost  as  accustomed  to  seeing  his 
pictures  in  salons  as  on  the  front  page 
of  the  paper,  last  week  earned  a 
couple  of  new  pictorial  honors  when 
two  of  his  prints  won  fourth  prize  and 
an  honorable  mention  in  the  Central 
Chio  Salon,  now  hanging  at  the  Co¬ 
lumbus  Gallery  of  Fine  Arts.  There 
were  more  than  500  entries. 


Job  Is  Hard  But  Fun, 
Camera  Men  Agree 


Italian  Photog  Honored 

WHILE  on  the  subject  of  exceptional 
cameramen  it  is  fitting  to  record 
that  Anthony  Quintieri,  chief  photog- 

_  rapher  of  the 

Italian  language 
newspapers,  II 
I  Progresso  Italo- 

I  y  Americano  and 

V  Corriere  D’Am- 


•f  ericano,  was  re- 

awarded 

sonal  recommen- 
Anthony  Quinfleri  dation  of  King 
Victor  Emman¬ 
uel.  Gaetano  Vecchiotti,  Italian  Con¬ 
sul  General  at  New  York,  conferred 
the  honor  upon  Quintieri  on  behalf 
of  the  King  in  recognition  of  his  many 
public  services  in  the  promotion  of 
Italian  culture. 

Quintieri,  a  naturalized  citizen,  has 
been  in  the  United  States  for  31  years 
and  with  the  Italian  newspapers  dur¬ 
ing  the  last  II  years.  He  is  an  active 
member  of  the  New  York  Press  Pho¬ 
tographers’  Association  and  is  well 
known. 


Camera  Knights 


Ejector  Device 

THE  KALART  CO.  has  just  produced 
a  clip  for  ejecting  the  new  No.  5 
Midget  bulbs.  The  device  is  fastened 
to  the  shank  of  the  bulb  holder  and 
placed  at  the  rim  of  the  socket.  By 
squeezing  the  spring  clip  the  prongs 
of  the  bayonet  base  of  the  bulb  are 
released  and  the  bulb  springs  out. 
This  will  prevent  burned  fingers  when 
unloading  the  lamp  immediately  after 
it  is  fired. 


A  GOOD  SENSE  OF  HUMOR  and  a 
pleasing  personality  have  never  de¬ 
serted  Carl  R.  (Duke)  Heermann  dur- 
_  _  i  n  g  his  long 


a  years  of  service 
as  a  news  cam¬ 
eraman.  Dean  of 
photograp  hers 

phia  E  V  e  n  ing 
Ledger,  he  has 
been  on  the  staff 
of  that  paper  for 
more  than  23 

asked  for  a  pic¬ 
ture  to  go  with 
Carl  R.  Heermann  this  story, 
“Duke”  jesting¬ 
ly  submitted  a  photograph  showing 
himself  enjoying  a  meal  at  a  press 
table  during  one  of  the  many  lunch¬ 
eons  which  he  is  required  to  attend. 
“I’m  still  looking  for  the  guy  who  first 
suggested  the  press  table,”  he  said. 
“I  think  he  is  worth  a  strip  of  pic¬ 
tures.  He  must  have  been  a  good 
eater  himself.” 

Duke  first  became  interested  in  pho¬ 
tography  when  he  was  11  years  old. 
"I  bought  my  first  camera  in  a  5  and 
10  cent  store,”  he  said.  “My  first  sub¬ 
ject  was  the  family  pet  dog.  I  think 
I  made  a  thousand  photos  of  her  be¬ 
cause  no  one  else  would  pose.” 

Several  years  later,  Duke  became  in¬ 
terested  in  news  photography  when  he 
met  the  late  Walter  Crail,  well-known 
cameraman  on  the  Public  Ledger.  He 
bought  a  motorcycle  and  drove  Crail 
to  many  of  his  assignments.  From 
Crail,  he  learned  many  angles  of  the 
game.  After  hanging  around  the 
Ledger  office  for  some  time,  Duke  was 
finally  given  a  trial  as  a  photographer 


Big  Bertha  Pictures 

THE  Milwaukee  (Wis.)  Journal  re¬ 
cently  devoted  an  entire  picture 
page  to  photographs  made  with  its 
new  Big  Bertha  sports  camera.  Al¬ 
though  this  camera’s  lens  is  not  the 


Fine  Newt  Camterat  Deserve 


D  A  L  L  M 

TELEPHOTO 


E  Y  E  R 
LENSES 


Your  Spood 
Graphic  or 
Graflex  U  tha 
best  you  can 
get  for  your 
work.  It  hme 
to  be.  Because 
you  know  how 


Vi 


Bad  so  many  |  r  < 

a  a  w  s  m  e  a 

equipped  with  Dallmeyer  Telephoto 
Leases  .  .  .  briagiag  back  tha  difficult 
or  ‘‘impossibis'’  shots  that  make  news 
photo  history.  Made  with  astouadlaa 
prscisioa  aad  accuracy,  these  British 
leases  are  tha  Boast  obtaiaabla,  yat 
moderata  io  prica.  Writa  for  dascrip* 
tiro  literatura  EP  and  plaasa  spacffy 
tha  Bsaka  of  your  camara. 


M  E  D  O 


IS  Wast  47tb  St..  Naw  York  Oty 


Photography  as  a  profession  is  han 
work  but  a  lot  of  fun  and  prominc; 
photographers  agreed  Feb.  9  at  i 
luncheon  in  the  Hotel  Biltmore,  Sn 
York,  that  they  would  have  ne 
other. 

They  summed  up  the  profession: 
pros  and  cons  for  the  benefit  of  giris 
seeking  future  careers  under  auspice 
of  the  In.stitute  of  Women’s  Profes¬ 
sional  Relations. 

Some  of  the  nation's  most  exper 
wielders  of  the  lens  arrived  at  ti* 
consensus  that  it  was  hard  work  lot 
comparatively  small  returns,  with  few 
openings  except  for  the  imaginative 
intelligent  and  energetic  girl— or  bov 
Jackie  Martin,  only  woman  headint 
a  photographic  staff  on  a  metropoli¬ 
tan  newspaper,  described  her  work  oo 
the  Washington  (D.  C.)  Times-Hmli 
with  14  camera  men. 

William  Freese,  director.  New  Yori 
Times  Studio,  was  chairman  at  the 
“Photography  —  A  Profession”  rousd 
table  discussion  at  which  Miss  Mar¬ 
tin  and  William  Eckenberg,  NewYoii 
Times  Rotogravure  Departmer.'. 
spoke. 

T.  J.  Maloney,  editor,  17.  S.  Cmi- 
era,  spoke  on  the  use  of  photo¬ 
graphs  in  magazines. 


PHOTOGRAPHER  HURT 

John  Schmidt,  Cincinnati  Time- 
Star  photographer,  is  recovering  at  a 
Cincinnati  hospital  following  an  oper¬ 
ation  for  a  fractured  skull.  Mr 
Schmidt  was  injured  last  week  wheo 
his  car  skidded  in  front  of  an  electra 
car.  He  was  formerly  chief  photog¬ 
rapher  for  the  Cincinnati  Post  but  re¬ 
signed  several  years  ago  to  go  wti 
Times-Star. 


Since  1925 


.  .  .  The  Personnel  Bureau  ha 
served  hundreds  upon  hundredi 
of  employers  by  putting  them  in 
touch  with  capable  emplojren- 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


Whether  It  be  an  editor,  nwn* 


aging  editor,  copy  reader,  of 
reporter,  he  can  be  obtained 
through  The  Personnel  Burenn- 


ro-rki-i.'h;:;  /  w 

to  be.  Because  J  ✓  y  *  ^ 
you  know  how  (7 — i  i 

editors  want  I 

pictures'  and  I  L  I  19^, 

r.i-.v.v:  '^1,  ^ 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  pr*** 
association,  magazine,  publicity 
and  allied  fields. 


fVrite  or  uiirt— 


THE  PERSONNEL  BUtUU  I 


James  C  Kiper,  Director  | 

3B  L  Wackar  Drive,  CbkogA  *■ 


A  nation -wide  non-profit  ssrriis  j 
ported  by  Sigma  OelU  (»l.  Protwat** 
al  Joamalistte  Yratemity. 
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voiding  Errors  Makes 
lassified  Profitable 

By  LOYAL  PHILUPS  and  HOWARD  PARISH 
Parish-Phillips,  Tested  Want  Ad  Selling  Plans 

(Thii  is  the  third  of  a  series  of  articles  by  Mr.  Phillips  and  Mr.  Parish) 


CCORDING  to  a  survey  made  re¬ 
cently  at  a  classified  convention, 
learly  1%  of  our  total  want  ad  rev- 
Bue  is  lost  because  of  errors  com- 
citted  within  the  newspaper  building. 

B  other  words,  one  out  of  every  100 
ids  sold  must  be  completely  charged 
£  becau.sc  of  mistakes.  It  isn’t  pleas- 
int  to  think  about  the  total  amount  of 
coney  which  we  lose  every  year  be- 
siiseof  these  mistakes  and  oversights; 
i  for  example,  our  total  annual  rev- 
mue  is  $290,000  and  if  our  “charge- 
)fe  because  of  errors”  run  as  high 
IS  1%,  we  have  just  dropped  the  stag- 
lering  sum  of  $2,000,  most  of  which 
eight  have  been  credited  to  the  news- 
laper's  bank  account  rather  than  to 
•i  charge-off  sheet. 

However,  the  monetary  loss  caused 
by  these  errors  is  probably  small  com¬ 
pared  to  the  loss  of  advertiser  good- 
«t11.  Errors  in  copy  or  classification 
are  usually  irritating  to  the  advertiser 
and  in  some  instances  errors  may 
prove  so  expensive  and  so  embarrass¬ 
ing  that  the  account  stops  advertising. 
Ordinarily  classified  accounts  don’t 
understand  the  routine  through  which 
an  ad  must  go  and  they  are  seldom 
satisfied  with  the  explanation  of¬ 
fered  them. 

We,  as  cla.ssified  salespeople,  must 
ieel  that  no  sale  or  transaction  is  com¬ 
pleted  until  the  advertiser  is  satisfied 
»ith  the  newspaper’s  service  and  un¬ 
til  the  bill  is  paid. 


The  successful  classified  solicitor 
has  two  objectives,  both  equally  im¬ 
portant:  (a)  Handle  every  contact  so 
that  a  good  impression  will  have  been 
made  in  the  advertiser’s  mind;  (b) 
Make  every  transaction  a  profitable 
transaction  for  the  newspaper. 

For  the  benefit  of  those  unfor¬ 
tunately  careless  salespeople,  it  may 
be  well  for  us  to  make  a  list  of  the 
most  common  causes  of  charge-offs 
for  errors.  To  make  it  easier  for  us 
to  stay  on  guard  to  avoid  errors,  lost- 
motion  and  “lost  money,”  the  follow¬ 
ing  rambling  suggestions  are  made: 

(1)  Work  closely  with  the  credit 
department.  Before  spending  a  great 
deal  of  time  in  an  effort  to  sign  up  a 
new  account  it  may  be  well  to  check 
the  account’s  credit  rating.  If  the  ac¬ 
count  is  to  be  handled  on  a  cash  basis, 
have  a  complete  understanding  with 
him  on  this  point.  Should  we  be 
asked  by  the  credit  department  to  help 
in  securing  payment  from  a  delin¬ 
quent  account,  it  is  important  that  we 
do  so  promptly  to  avoid  having  the 
account  dragged  into  court,  and  to 
save  the  newspaper  the  cost  of  further 
legal  action. 

(2)  Strive  for  accuracy  in  quoting 
prices  on  orders,  in  advance.  It  is 
wise  to  over-estimate  rather  than 
under-estimate  the  cost  to  the  adver¬ 
tiser.  Should  you  quote  a  definite 
price,  be  sure  to  make  a  record  on 
the  order  blank  of  the  price  quotation 


RECEIVER’S  SALE  IN 

BANKRUPTCY  ilBlMl 

Wy  Tniler  aiithorify  of  the  I’.  S.  Di»t.  tor  the  Eaxtem 
Dint,  of  I'enna.  In  the  matter  of  Pottstown  Morn* 

Inx  Herald  PiibliNhlnic  Co.,  Bkpt.  No.  210.50. 

Charter,  Name,  List  of  Subscribers,  Library 

MACHINERY  &  EQUIPMENT  OF 

POTTSTOWN  MORNING  HERALD 

146  KING  STREET,  POTTSTOWN,  PA. 

Tuesday,  March  5,  1940,  at  11  A.  M. 

ON  THE  PREMISES 

The  .sale  comprises  7  MERGENTHALER  LINOTYPE 
machines.  Models  jfl4,  8  and  5;  Linotype  Mats  from  6  to  30 
Nnt;  GOSS  16  PAGE  DOUBLE  DECK  NEWSPAPER  PRESS, 
tioss  Flat  Caster,  Plate  Planer,  Trimmer,  Routing  Cylinder,  Pot  and 
^ylinder  Casting  Boxes,  Automatic  Stoker,  Hoe  Mat  Roller,  Speed 
bcorchers,  Wesel  Saw  and  Trimmer,  Vandercook  Proof  Press,  Royal 
kouter,  Franklin  &  Miller  Trim-o-saws  and  Router  Saw,  Electric 
hrinder.  Drill  Press.  16  Portable  Steel  Turtles  with  Chases,  Elrod 
Caster.  2  LUDLOW  TYPOGRAPH  CASTING  MACHINES, 
wial  No.  4160  and  679;  2  Ludlow  Steel  Type  Cabinets,  about  50 
tonts  Ludlow  Type,  Cheltenham,  Century,  Gothic  and  Caslon  Series, 
keystone  Steel  Type  Cabinet,  Galley  Racks,  Imposing  Stone, 
Type  from  8  to  72  point;  1,000  lbs.  Leads  and  Slugs,  250 
s  Labor  Saving  Furniture;  Steel  Top  Tables;  about  400  steel 
'^alleys:  10  Electric  Motors  from  to  15  H.  P..  etc..  ALSO  10,000 
l-BS.  LINOTYPE  METAL;  Office  Furniture,  etc. 

Inspection  Monday.  March  4,  1940,  9  to  4  P.  M. 

Sale  Subject  to  confirmation. 

By  order  of  Joeeph  V,  Minon,  Receiver. 
Maurice  A.  Homeland.  Esq.,  701-05  Franklin  Trust  Bldg.,  Phila.,  Pa. 
Raymond  Pearlstine,  Esq.,  515  Swede  St.,  Norristown,  Pa. 

ATTORNEYS  FOR  RECEIVER 

CATALOGUE  UPON  REQUEST 

Samuel  T.  freeman  &  CO.,  Auctioneers 

^  ST.  1808-10  Chestnut  St.,  80  FEDERAL  ST. 

EW  YORK  PHILADELPHIA  BOSTON 


to  avoid  any  future  misunderstanding. 

(3)  Before  releasing  copy  from  your 
desk,  make  it  a  habit  to  check  your 
orders  from  the  following  angles: 
(a)  Will  the  printer  know  how  this 
ad  is  to  be  set  up  and  how  much  space 
is  to  be  used?  (b)  Will  the  com¬ 
posing  room  make-up  man  know 
which  classification  heading  to  place 
the  ad  under?  (c)  Will  the  account¬ 
ing  department  know  whether  cash 
was  received  with  the  copy,  and  if  so 
how  much?  (d)  Will  the  paper 
checker  know  when  to  stop  the  ad 
and  whether  it  is  to  run  continuously 
or  on  a  skip  basis?  (e)  Should  there 
be  a  dispute  will  the  order  show  who 
authorized  the  ad  and  whether  it 
was  solicited  or  whether  it  came  in 
voluntarily? 

(4)  On  some  accounts  it  is  very  im¬ 
portant  that  purchase  orders  accom¬ 
pany  every  ad. 

(5)  Hasten  to  follow  through  on  any 
complaints;  investigate  every  com¬ 
plaint  and  straighten  out  all  trouble 
as  quickly  as  humanly  possible;  get 
the  money  and  keep  the  advertiser’s 
friendship.  If  we  “pulled  a  boner,” 
let’s  tell  the  truth  about  it  to  the  of¬ 
fice  before  the  situation  gets  worse 
and  we  get  in  deeper  trouble. 

(6)  Read  our  ads  EVERY  DAY  and 
check  for  typographical  or  classifica¬ 
tion  errors,  over-sets,  etc.;  also  study 
the  copy  in  our  ads  as  compared  to 
other  ads  in  the  paper  and  try  to  sug¬ 
gest  improvements  when  we  re-solicit. 

(7)  Check  our  calendar  for  correct 


C  L  A  S  S  I  F  I  E  D— 2^ 

dates  and  week-days.  Avoid  sched¬ 
uling  copy  to  run  on  the  “31st”  of 
those  months  which  have  only  30 
days. 

(8)  Try  to  economize  on  all  office 
forms,  order  blanks,  pencils,  etc. 

Let's  build  up  some  real  enthu¬ 
siasm  over  the  possibility  of  making 
ourselves  MORE  PROFITABLE  TO 
THE  NEWSPAPER.  Better  salaries 
follow  closely  after  better  profits. 

■ 

CLASSIHED  DINNER 

The  Annual  Victory  Dinner  celebra¬ 
tion  of  the  Newark  Evening  News 
classified  advertising  department  was 
held  recently  in  the  News  Cafeteria. 
Edward  W.  Scudder,  the  publisher, 
presented  awards  to  members  of  the 
department  for  outstanding  selling 
performances  during  the  year.  Ben¬ 
jamin  J.  Foley,  general  manager,  in¬ 
troduced  the  prize  winners.  Among 
the  salesmen  who  received  awards 
were:  James  Blake,  Oscar  Klein,  Fred 
Ahrens,  and  Chester  McEvoy.  Lew 
Heaton,  classified  advertising  man¬ 
ager  of  the  New  York  Herald  Tribune. 
spoke.  James  P.  Sweeney,  classified 
manager  of  the  Newark  Evening  News, 
acted  as  toastmaster. 

■ 

N.  Y.  AD  WOMEN'S  BALL 

The  Advertising  Women  of  New 
York  will  hold  their  March  Carnival, 
March  15  in  the  grand  ballroom  of  the 
Waldorf-Astoria  Hotel. 


\  // 
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STIM1JI.ATING  AS 
A  Clip  OF  COFFEE!” 

A  veteran  advertising  executive  sends  us  an 
ingenious  thought:  “That  MARKET  GUIDE 
of  yours  is  my  daily  ‘cup  of  coffee’  365  days  a 
year,  and  this  new  1940  i.ssiie  sure  is  ‘good  to  the 
last  drop.’ 

“The  day  would  be  lost  without  my  coffee  .  .  . 
most  Americans  are  like  that.  I  guess.  It  bucks 
’em  up.  The  Market  Guide  invariably  does  the 
.same  for  me.  Every  time  I  look  through  it,  I  get 
a  good  idea  ...  or  data  I  needed,  or  a  .slant  on 
a  problem  I  hadn’t  .solved.  It  sets  the  old  men¬ 
tal  clock  to  ticking  with  new  energy.” 

Well — Ihere’s:  another  coffee  angle.  Nothing  more  contro¬ 
versial  than  coffee.  Some  demand  one  quality,  some  another. 
No  two  persons  agree  about  coffee.  Weak  or  strong,  cream  or 
straight.  The  MARKET  GUIDE  suits  ALL  tastes  and  is 
percolated  through  a  wise  editorial  department,  in  such  a 
manner,  that  it  plea.se.s  EVERY  palate.  If  you  are  not  in 
need  of  population  facts,  then  it  gives  you  industrial  facts 
and  figures.  If  you  are  not  interested  in  buying  power,  per 
Market  area,  then  it  pours  out  a  piping  hot  portion  of 
trading  area  information. 

Publishers  of  newspapers  might  well  keep  in  mind  the  fact 
that,  the  very  executives  the  yare  eager  to  reach  on  the 
.subject  of  national  linage,  are  as  zestful  for  their  MARKET 
GUIDE  as  for  their  morning  java. 

EDITOR  &  PIJBEISHER 

1700  Times  Building  New  York,  N.  Y. 
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EDITOR  &  PUBLISH  e|fOF 


U.  S.-Philippine  Relations 
Seen  As  Cue  to  Europe 


The  blockade  of  the  British  and  produce  raw  materials,  must  hs: 
French  concessions  in  Tientsin  and  their  chance  for  uplift.  Their  day 
their  isolation  with  electrified  barbed  coming. 

wire  to  make  it  complete  and  effective  The  attitude  of  the  U.  S.  twar 
and  to  starve  them  more  effectively  the  Philippines  and  what  America 
have  no  precedent  in  the  history  of  actually  accomplished  so  brillia,’-,; 
treatment  of  nations  at  war  —  and  so  rmselfishly,  in  the  Philippines, 
Great  Britain  and  France  are  not  at  demonstration  of  what  could  actual 
war  with  Japan.  and  quickly  be  done  by  Europe  in 

American  subjects  or  nationals  and  present  colonies,  if  Europe  only  wo: 
their  flag  and  representatives  and  openly  provide  for  its  colonies  all 
property  are  also  roughly  treated  at  benefits  of  education,  which  could 
times,  bombed  and  machine-gunned, 
although  I  feel  that  it  is  the  Ameri¬ 
can  Government  only,  for  one  reason 

Twice  member  of  the  Philippine  is  a  thing  of  the  past,  but  in  the  more  or  another,  that  still  holds,  to  a  cer- 
House  of  Representatives,  and  mem-  modern  terms  of  co-operation,  mutual  tain  extent,  the  respect  of  Japan. 
her  of  the  1919  Philippine  Independ-  helpfulness,  and  mutual  profit.  For  This  may  prove,  and  I  feel  is  calcu- 
ciicc  Mission  to  Washington,  D.  C.,  today  it  is  no  longer  a  simple,  inconse-  lated,  to  be  of  tremendous  psycho- 
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Gregorio  Nieva,  Filipino  Leader,  Lauding  Ties, 
Views  Mutual  Gain  as  Object  Lesson 
To  Powers  on  the  Continent 
By  GREGORIO  NEVA 


Senor  Nieva  is  a  student  of  inter-  quential  matter  lor  America  to  quit  logical  value  to  other  Orientals.  It 
national  affairs.  He  was  a  guest  of  irom  the  Philippines — that  could  be  may  also  be  of  very,  very  much 
U.  S.  newspaper  publishers  while  visit-  done  very  easily  at  any  time — nor  for  greater  significance,  a  revelation,  in 
tug  here  last  year.  His  article,  written  the  Philippines  merely  to  be  hide-  the  unveiling  by  Japan  of  the  here- 
cspecially  for  Editor  &  Publisher,  is  a  pendent  from  America.  It  is  the  one  tofore  untouchable  European  su- 
keen  analysis  of  the  perennial  Philip-  question  constituting  today  a  very  periority. 

pine  independence  problem.  serious  problem  for  all  concerned  in  Is  this  really  the  purpose  of  Japan 

SOMEWHERE  in  the  Pacific,  there  the  Far  East,  and  occupying  a  key  in  dishing  out  such  treatment? 

lies  a  group  of  a  little  over  7,000  position  for  Oriental  problems.  It  is  very  difficult  to  fathom  the 


accomplished  in  about  twenty-r, 
years  from  today. 

Urges  Stronger  U.  S.  Tics 
From  the  so-called  uncivi’ii-J 
mountain  regions  of  the  Philipp- 
where  in  times  gone  by  modem  tht 
cation  had  never  existed,  we  h,v 


islands  aggregating  in 
than  115,000 
square  miles,  a 
great  majority  of 
which  is  made  up 
of  very  tiny  ones, 
but  many  are 
fair  sized,  and 
others  larger, 
and  rich  as 
farm,  forest  and 
mineral  lands, 
with  abundant 
ores  of  iron,  cop¬ 
per,  manganese, 
chrome,  zinc, 
and  perhaps  cad- 


all  not  less 


now  doctors  and  lawyers,  successfu.1 
practicing  their  professions  and  le; 
ing  their  people  in  politics.  One 
them,  at  least,  earned  his  interne:' 
in  one  of  the  leading  medical  co!!c:;i 
of  the  U.  S.,  and  another  took  1; 
and  diplomacy  in  one  of  the  lead; 
universities  of  America. 

Is  it  any  wonder  now  that  the  U  ;| 


Gregorio  Nieva 


The  U.  S.  and  the  Philippines  are  true  intention  and  plan  of  Japan  in  the  Philippines  should  be  strr, 
so  strung  together  today,  with  a  good  this  China  incident,  although,  in  the  together  with  ties  of  profound  gra*. 
portion  of  Europe  dragging  along  be-  publication  in  one  of  the  local  dailies  tude  on  the  part  of  the  Philipoirt 
hind,  that  the  Philippine  independence  of  the  picture  of  the  once  Premier  unique  today  in  the  history  of  dr 
question,  and  the  question  for  the  Baron  Hiranuma  of  Japan,  the  follow-  pendent  countries? 

Philippines  healthily  to  be  enabled  to  footnote  was  made:  ^  With  the  U.  S.  and  the  Philippic 

live  as  an  independent  nation,  no  “Baron  Hiranuma,  Japan’s  Premier,  thus  strung  together,  our  safety  wod 
longer  are  questions  exclusively  con-  'who  has  shut  China’s  ‘open  door’  be  assured.  But.  still  more  importi.- 
ceming  the  Philippines  alone,  or  the  tight  with  the  declaration  that  Japan  than  this,  PEACE  and  SAFETY  s':| 
U.  S.  alone,  but  both  definitely  and  will  not  countenance  any  foreign  in-  ORDER  for  all  concerned  would  i 
inescapably.  terests  in  the  Far  East.”  ASSURED,  TOO,  without  bloodsb 

Through  the  unerring  guidance  of  ^  true,  Japan  may  be  actu-  without  war. 

Providence,  America  had  to  come  to  own  account,  the 

the  Philippines  at  a  time  when  she  leadership  for  all  J  0,000  PaV  Tnbute 

was  rather  self-contained,  feeling  self-  Oriental  countoes,  either  for  their  Rr/Min 

sufficient,  and  not  yet  thinking  in  ffeedom  from  Europe  ^d  the  forma-  lO  ileyWOOCl  brOUIl 
terms  of  international  problems  as  the  ^  independent  Oriental  homo-  Friends  and  associates  of  Heyw. 

international  problems  of  today.  This,  geneous  community,  or  to  place  them  Broun,  including  New  York’s  May 
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mium,  molybdenum  and  other  base 

metals,  besides  silver  and  gold,  all  in  at"^a”tim*e°\a^*en  "s^in*  was^at^'her  its  hegemony  and  control,  like  Fiorello  H.  LaGuardia,  John  L.  Lew 

commercial  quantities.  later  period  of  disintegration  as  a  ^I^^^chuktio  or  Korea.  CIO  leader,  and  Broun’s  favorite  tax 

Have  18,000|000  Persons  world  empire,  when  England  was  the  Moy  Lead  fo  United  Europe  cab  driver  and  night  club  waiter 

This  group  of  about  7,000  islands,  unquestioned  mistress  of  all  the  seas.  Hie  reaction  of  this  possible  alter-  participated  Feb.  12  in  a  rnwu  r.: 

nationally  known  as  the  Philippines,  and  Japan,  not  the  Japan  of  today,  native  for  Europe  may  be  either  the  service  for  hirn  at  Manhattan  wnter 

constitutes  today  the  home  of  about  then  rather  indifferent  as  to  the  unity  of  Europe,  sooner  or  later,  even  New  York,  that  was  attended  ' 

18,000,000  people,  according  to  the  Philippines.  if  but  for  this  exclusive  purpose  of  10, OM  admirers.  of  I  To 

census  recently  taken,  as  against  In  fact,  somebody  said  it  was  whis-  meeting  the  challenge  of  Japan,  or  ^ 

^tween  10,000J)00^and  1^^^  per^  at  the  time_  that  the  transfer 
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1918,  a  difference  that  has  been  caus-  of  the  American  fleet  at  Hong  Kong  policy  in  the  Far  East  so  radically  participants  high-lighted  the  m  ^ 
ing  crises  m  our  school  accommo-  or  somewhere  nearby  to  Manila  Bay  as  to  open  for  their  present  colonies  jsts  varied  car^  witn^^^^^ 
dations  and  rendering  our  public  was  “suggested”  to  prevent  a  third  ®  chance  for  development  as  na-  anecdotes  and  recoiiwiiom 

problems  greater  each  year.  The  power  taking  over  the  PhUippines.  ^ions,  with  a  view  to  their  being  their  ^  ^lege  days  to  the 

Philippines  is  now  a  Commonwealth  For  us,  the  suggestion  proved  a  happy  o  fi  ^  ,.„^„mnU»edauc 

under  the  United  States,  self-govern-  and  timely  one.  for  obvious  reasons.  ^his  would  be  an  effective  counter  ^  de  Broir' 

ing.  and  self-supporting  under  a  well-  .t  that  tin,.  tho...,ht  v.rv  the  second  point  of  the  above  ill 


iR  unaer  a  weii-  agctiii^L  uic  uuuii,  ui  me  aouve  :  - ^ 

balanced  budgat  n«w  ^  ever,  evan  ^lan,a,^a  and  m«ht  coaipal  Japan  [;;“V"^„,^,“ha  Tatan.S  d  * 


during  the  Spanish  regime. 

This  archipelago  is  but  1,500  nauti¬ 
cal  miles  almost  directly  below  Japan 
— less  than  one-half  of  the  distance 
separating  San  Francisco  from  New 
York — and  over  2,000  miles  directly 
above  the  East  Indies.  To  its  west  lies 
Hong  Kong,  the  British  crown  colony, 
the  true  military  and  naval  value  of 
which  is  indirectly  being  tested, 
through  open  isolation,  by  the  Jap¬ 
anese  army  in  the  present  Japan- 
China  incident;  and  then  the  vast 
Asiatic  continent;  and,  on  its  east,  the 


having  already  read,  about  that  time,  ^ 


of  the  worries  of  past  Emperor  Wil¬ 
helm  of  Germany  and  his  warnings 
about  the  tremendous  possibilities  of 
the  Yellow  Race  against  Europe.  But 
not  until  that  Yellow  Race  empire 
successfully  defeated  China  and  Rus- 
-sia.  did  Japan  jump  over  to  the  first- 
class  power  rank,  and  perforce  was  so 
recognized,  after  defeating  Russia. 

Japan’s  Rolo  Analyzed 
Today,  this  Yellow  Race  empire  is 
gliding  over  the  top,  challenging  the 


This  would  require  an  immediate 
revaluation  of  policies,  not  only  on 
the  part  of  Japan  as  typified  by  its 
China  incident  whidi,  with  the  sign¬ 
ing  of  a  non-aggression  pact  by  Ger¬ 
many  and  Russia,  may  now  look  as 
due  for  review,  but  also  by  Euro¬ 
pean  colonial  powers  for  prepared-  ^  u 

ness  policies  for  eventual  freedom  of  Newspaper  Guild, 
and  alliance  with  their  present 
Oriental  colonies. 

As  I  see  it.  from  my  point  of  view 
as  an  Oriental,  I  hope  both  Japan 


hour,  this  had  to  be  temporarily 

continued  until  an  undetermined  dau  [ 
Others  who  told  of  their  assodaUc 
with  Broun  included  Herbert  Bayai- 
Swope,  former  executive  editor,  Ne* 
York  World;  Kenneth  CranloK 
Washington  correspondent.  New 
Post  and  president  of  the  Americi: 
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still  vaster  Pacific  span,  ending  only  world  to  dare  interfere  with  its  China,  and  Europe  would  realize  the  com 


with  the  west  coast  lines  of  the  Amer¬ 
icas,  North  and  South. 

I  hope  I  will  be  excused  for  making 
this  little  geographical  digression,  for 
many  persons  still  have  no  exact  idea 
of  the  present  location  of  the  Philip¬ 
pines,  and  because  the  Philippines 
today,  in  the  rapid  evolution  of  inter¬ 
national  values,  is  gigantically  tower¬ 
ing  up  in  importance  as  a  factor  to 
balance  or  unbalance  power  between 
America,  Europe  and  Japan  in  the 
Far  East,  for  international  safety, 
peace  and  order,  without  war  or 
bloodshed,  in  the  Orient. 

It  is  this  group  that  actually,  al¬ 
though  mutely  as  it  were,  invites  the 
most  serious  consideration  on  the  part 
of  these  United  States,  not  in  terms 
of  ownership  or  land-holding,  which 


incident,  actually  feeling  able  to  face  pelling  necessity  of  such  revaluation. 
Russia,  in  addition  to  China  and  some-  Oriental  countries,  now  treated  as 
one  else,  all  at  one  and  the  same  time,  mere  colonies  destined  exclusively  to 
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Editors  Split  on 
Fusion  of  ‘Strips’ 


By  STEPHEN  J.  MONCHAK 


last  month  McNaught  Syndicate 
created  an  entirely  ne'w  situation 
the  field  of  comics  when  Ham  Fisher 
farmed  out”  his  character,  “Joe 
Palooka,”  for  three  days  to  the  con- 
unuity  of  “Dixie  Dugan,”  drawn  by 
Striebel  and  McEvoy.  The  Dixie 
Dugan  strips  of  Jan.  4-6  showed 
Palooka  (drawn  in  by  Fisher)  in  a 
heroic  role  in  the  Striebel-McEvoy 
feature. 

Was  this  unique  action  an  interest¬ 
ing  innovation  or  an  unwarranted 
liberty  on  the  part  of  the  McNaught 
Syndicate  which  handles  both  strips, 
the  February  Bulletin  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors, 
whidi  organization  showed  keen  in¬ 
terest  in  the  transposition,  asks? 

The  Pros  and  Cons 
The  Bulletin  devotes  a  page  to  the 
views  of  its  members  and  of  that  of 
Robert  B.  McNitt,  McNaught  editor, 
and  because  of  the  unusual  nature  of 
the  symposium’s  subject,  this  column 
quotes  some  of  the  editors’  comments. 
M.  V.  Atwood,  associate  editor,  Gan¬ 
nett  Newspapers,  stated: 

“Should  Joe  Palooka  step  out  with 
Dixie  Dugan?  Search  me!  I  didn’t 
dunk  newspapers  would  stand  for 
ndio  commercialization  of  comic  strip 
characters,  which  newspapers  had  de¬ 
veloped.  But  they  did.  Some  even 
seemed  to  think  that  the  radio  presen¬ 
tation  was  good  promotion. 

If  Dude  Dugan  is  in  one  paper  in 

>  dty  and  Joe  Palooka  in  a  compet¬ 
ing  paper  in  the  same  city,  which  one 
OSes?  Which  one  benefits?  I  am  no 
Solomon,  only  an  editor.” 

Bingham  Liked  It 
To  Barry  Bingham,  .  publisher, 
Lottinrillc  (Ky.)  Courier- Journal  and 
Itmei,  McNau^t’s  experiment  “ap¬ 
plied  ...  as  a  pretty  clever  stunt.” 
He  would  not  mind  seeing  it  carried 

>  little  further  in  the  world  of  comic 
scrips,  he  said,  adding: 

“It  is  nice  to  imagine  what  would 
“^l>pcn  to  ‘Little  Orphan  Annie,’  for 
'^Isnce,  if  she  were  suddenly  given 
I*  benefit  of  ‘Popeye’s’  protection, 
b  other  words,  I  think  it  is  a  good 
bing  for  the  comic  strips  to  deviate 
*  little  from  the  accustomed  pattern.” 
T^  Bulletin  quoted  H.  R.  Pinckard, 
'■May  editor,  Huntington  (W.  Va.) 

Advertiser,  as  follows: 
j  o'*  Dixie  Dugan  and 

*  Palooka  doing  the  same  strip!  I 


hope  you’re  not  teasing  me!  (What  a 
lousy  pun.)” 

Young's  Reservation 

Dwight  Young,  editor-in-chief.  Day- 
ton  (O.)  Journal-Herald,  in  part, 
commented: 

“Figured  purely  on  a  selfish  basis 
I  have  no  objection  to  a  character 
from  one  of  the  comics  that  we  use 
occasionally  stepping  into  the 
continuity  of  another  comic  that  we 
use. 

You  will  note  that  I  stipulate 
‘comics  that  WE  use.’ 

“I  think  fads  like  this  should  be 
discouraged.  If  one  of  my  opposi¬ 
tion’s  comic  characters  should  be  in¬ 
troduced  into  one  of  the  strips  that  we 
use  I  would  kick  and  keep  kicking 
until  I  got  satisfaction — or  I  would 
cancel  the  strip.” 

As  the  Fort  Wayne  (Ind.)  News- 
Sentinel  carries  neither  of  the  Mc¬ 
Naught  strips  in  question,  the  incident 
under  consideration  had  no  personal 
concern  for  Arthur  K.  Remmell,  man¬ 
aging  editor,  but  he  feels  that  in  this 
case  and  others,  syndicates  take  too 
great  liberties. 

McNitt  Comments 

Rebelling  against  what  he  termed 
the  “rankest  kind  of  practices”  in¬ 
dulged  in  by  “too  many  syndicates,” 
Mr.  Renunell  told  of  his  recent  ex¬ 
perience  with  a  syndicate.  A  financial 
writer  changed  syndicates.  Someone 
else  wrote  the  column  thereafter  and 
although  he  cancelled  the  later  column 
the  syndicate  insisted  he  pay  for  the 
service. 

The  syndicate  favored  the  Fisher- 
Striebel-McEvoy  collaboration,  Mr. 
McNitt  said,  because  it  is  McNaught’s 
policy  to  pioneer  new  exceriments 
with  newspaper  features.  He  said  he 
did  not  know  whether  Palooka  and 
Dixie  would  appear  again  in  the  same 
strip  and  that,  with  one  exception, 
“the  reactions  we  have  received  have 
been  favorable,  several  editors  having 
welcomed  the  innovation  as  an  oppor¬ 
tunity  to  promote  their  features.” 

KFS  Aids  Finnish  Fund 

IN  A  MOVE  to  aid  the  Finnish  Re¬ 


lief  Fund,  King  Features  Syndicate. 
furnished  client  newspapers  in  the 
U.  S.  this  week  with  two  and  three 
column  panels  drawn  by  leading  staff 
cartoonists,  showing  the  characters 
donating  to  the  fund. 

George  McManus’s  “Bringing  Up 
Father,”  Chic  Young’s  “Blondie”  and 
Russ  Westover’s  “Tillie  the  Toiler” 
were  among  the  KFS  comic  characters 
depicted  in  the  panels.  The  special 
cartoons  were  enclosed  in  the  regular 
client  package. 

KFS  previously  offered  clients  a 
campaign  on  “Kid  Popeye  Finnish 
Relief  Fund,”  which  received  the  en¬ 
dorsement  of  former  President  Her¬ 
bert  Hoover. 

KFS  also  announced  this  week  that 
it  is  introducing  a  new  feature,  “Hap- 
pigrams,”  a  one-column  two-inch  daily 
box  of  wise  sayings,  by  Erich  Brandeis, 
KFS  promotion  manager. 

Baseball  Feature  Out 

CENTRAL  PRESS  Association  be¬ 
gan  the  baseball  season  with  a  bang 
this  week  with  two  new  features, 
“Diamond  Meteors,”  terse  biographies 
of  baseball  heroes  of  the  past,  and  a 
who’s  who  on  the  umpires  of  both 
the  National  and  American  leagues. 
Each  series,  prepared  by  Walter  L. 
Johns,  sports  editor,  carries  art  by 
Jack  Sords,  CPA  cartoonist,  who 
also  is  preparing  another  baseball 
series. 

Two  New  AP  Series 
ASSOCIATED  PRESS  Feature  Ser¬ 
vice  this  week  mailed  for  release 
Feb.  19  two  new  illustrated  series 
features.  “Swing  Is  Dead,  Long  Live 
Swing,”  is  the  catch  line  for  a  three- 
part  series  written  by  Paul  Ross,  who 
bases  many  of  his  conclusions  on  a 
nation-wide  survey  by  the  Feature 
Service.  Another  series,  in  six  parts, 
on  the  “patterns  of  death”  found  in 
traffic  accidents  was  written  by  R.  E. 
Geiger. 

New  Blue  Ribbon  Fiction 
“GUN  BOUGHT  GRANT,”  a  melo¬ 
drama  of  the  old  west,  is  the  Chi¬ 
cago  Tribune-New  York  News  Syn¬ 
dicate’s  latest  offering  in  first-run 
Blue  Ribbon  fiction.  Written  by  Luke 
Short,  author  of  “Gunhammered 
Gold,”  “The  Man  on  the  Blue,”  and 
other  “westerns,”  it  is  now  ready  for 
national  release  as  a  daily  serial,  the 
syndicate  announced  this  week. 

Personals 

GAYNOR  MADDOX,  food  expert  and 
daily  columnist  for  NEA  Service, 


Art 

Features 


SYNDICATE 


News 

Photos 


ART 


FEATURES  (Cont’d) 


lnd 

lENl 


Si 


AUSTRALIA 


jy  journal  giving  the  newi 
■  advertising,  pub- 

yj™!*  printing  and  eommercial 
■woiMrtinn  in  Australia  and 
Zealand. 

v 

you  are  planning  sales  cans- 
yp**  o^  Rre  interested  in  these 
•"^oriet  read 

“newspaper  NEWS.” 

Published  Monthly 


rote  $\SO  per  year 
^  post  free 

Bldg.,  Hamilton  St.. 

^ SYDNEY 


I>.\ILY  CAKTOON  MAT  KKRVICE  and  local 
cartoons  rrirularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Mlllans  Newspaper 
ftervlee,  723  West  177th  Street,  New  York, 

N.  Y.  _ 

February  13,  1040. 

Mr.  Harry  8.  Bressler, 

Bressler  Editorial  Cartoons 
New  Y'ork,  N.  Y. 

Dear  Mr.  liressler; 

1  like  your  BROTHERHOOD  WEEK  car¬ 
toon  irre.atly.  In  releasina  it  you  are  doiiiK 
a  areat  service  to  a  cause  in  which  I  know 
you  are  sincerely  interested. 

(Sianed)  RotsTt  A.  Ashworth. 

Editorial  Se<'retary. 
THE  NATIONAL  CONFERENCE  OF 
CHRISTIANS  AND  JEWS. 


_ FEATURES _ 

AtiOXY'  COI-I  MN  —  Estelle  Lindsley  writes 
one  ol  the  better  columns  of  the  country 
lo<lay  with  a  tremendous  reader  followina. 
Write  for  s.amptes!  Exclusive  Features,  Box 
738,  Bteverly  lli;is,  Calif, _ _ _ _ 

YII'I.E  8ENSE,  daily  column  of  homely  hu¬ 
mor  Bright  spot  for  your  editorial  paae. 
Write  for  samples.  Southwestern  Newspaper 
Syndicate.  Box  977,  Albuquerque,  New  .Mex- 

leo. _ _ _ _ 

rsVCHOI.OGY'.  Dr.  Crane’s  “Case  Records.” 
Daily,  illustrated.  ”6  in-l”  feature,  eoverina 
love  and  marriaae  problems,  children,  per¬ 
sonality  improvement,  business  psycholoay, 
mental  hyaiene.  every  week,  plus  mall  mf- 
viee.  Hopkins  Syndicate,  Ine.,  Chlrago,  Bell 
Syndicate,  Ine.,  New  Y’ork. 


RKI.IOlUt  S.  Our  twelve  timely  rcliaious 
features  aratls  for  a  month.  Then  a  special 
price.  No  contract  required.  A  church 
builder  with  revenue.  International  Ke- 
liaious  News  Service.  1831  Sheldon  Rd.,  K. 

Cleveland.  Ohio. _ 

RKIJOIors  RKMARKABLES — Outstandingly 
laopular  picture  feature,  brightens  up  your 
church  p.aae.  Issue*!  weekl.v  in  2-coIumn  mat 
form.  Send  for  proofs  and  rales.  Religious 
News  Servlee,  ,300  Fourth  .Yveniie,  N.  Y’.  C. 
KEI.IOIOI'S.  It's  going  into  scrap-books 
everywhere — “RELIGION  DAY'  BY  DAY." 
the  umqnc  .aneedotal  little  feature.  Kills 
Serx'lee,  Swnrthmnre,  Fa, _ 

NEWS  ~ 

C.YBLK.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  all  corners  of  the 
World.  Send  for  s.imples.  World-Wide  News 

Servlee.  Newton.  Ylass, _ 

HAKRISlil’RG  (1*11.)  CORRESI'ONDEXT  of¬ 
fers  news  service  for  trade  journals,  business 
palters  ami  newspapers.  Photo  service.  Re¬ 
ports.  Keystone  News  Bureau,  Box  788, 
Harrishiirg,  IVnna. 

HOl.I.YW'OnD  NEWS.  “CAVALCADE  OF 
HOLLYWOOD.”  by  “Bill”  Welle,  a  fresh 
slant  on  HoIIywoo<i  News.  S.ample.  Write 
Wells  Feature  Syndicate,  P.  O.  Box  2025. 
Hollywood,  California. 


PHOTOS 


W’lKE  PHOTOS.  If  you  still  associate  wired 
pictures  with  the  terrific  costs  that  only 
the  largest  metropolitan  dailies  eonid  afford, 
write  now  to  ACME  NEWSPICTURES,  INC., 
Daily  News  Bldg.,  New  Y'ork. 


went  on  the  air  Feb.  16  for  the  Mutual 
Broadcasting  System  with  a  new  pro¬ 
gram,  “Dinner  at  Home.”  Mr.  and 
Mrs.  Maddox  collaborate  in  the  col¬ 
umn  written  for  NEA  Service.  .  .  . 
George  McManus,  who  does  “Bring¬ 
ing  Up  Father”  for  King  Features 
Syndicate,  spoke  before  the  student 
assembly  at  Roanoke  College,  Salem, 
Va.,  Feb.  12  on  “Experiences  of  a 
Cartoonist.”  McManus  was  accom¬ 
panied  by  Richard  Hyman,  KFS  pro¬ 
motion  director.  .  .  .  Colonel  Fred¬ 
erick  Palmer,  North  American  News¬ 
paper  Alliance  militarj'  expert,  sailed 
Feb.  10  for  Europe  where  he  will 
cover  the  warring  and  neutral  coun¬ 
tries  for  NANA.  .  .  .  Tom  Wolf,  for¬ 
merly  night  press  representative  of 
radio  station  WOR,  has  joined  the 
editorial  staff  of  the  New  York  bu¬ 
reau  of  NEA  Service.  Before  joining 
WOR,  Wolf  was  on  the  editorial  staffs 
of  the  New  York  Post  and  Life  and 
Time  magazines.  .  .  .  “Superman.”  ad¬ 
venture  strip  drawn  for  McClure 
Newspaper  Syndicate  by  Jerry  Siegel 
and  Joe  Shuster,  ends  the  European 
war  for  Look  magazine’s  Feb.  27  issue 
by  sinelehandedly  ripping  up  the 
West  Wall,  kidnapping  both  Hitler 
and  Stalin  and  bringing  them  to  jus¬ 
tice  before  the  League  of  Nations. 
.  .  .  Bill  Laas,  managing  editor,  United 
Feature  Syndicate,  left  New  York 
Feb.  14  for  a  week  stay  in  Miami.  .  .  . 
Harlan  Miller,  columnist  for  the 
Washington  Post  and  Publishers  Syn¬ 
dicate,  recently  addressed  the  Cleve¬ 
land  Clity  Club. 

JOINS  OfflO 'group 

The  Urbana  (O.)  Citizen  was  re¬ 
cently  re-elected  to  membership  in  the 
Ohio  Select  List  of  newspapers.  The 
Citizen  will  be  represented  in  the 
national  advertising  field  by  the  John 
W.  Cullen  Company,  effective  June 
1,  1940. 


-THINK  AS  A  DUCK  AND  BE.''.  "'' 


illustrated  by 

W.  Heath  Robinson,  London. 

Just  thinking — wrong  thinking  Is  the 
cause  of  much  of  our  discontent.  For  In¬ 
stance,  we  allow  ourselves  to  be  upset  about 
the  weather  when  we  know  that  no  amount 
of  grouching  has  any  influence  on  It. 

Weather  Grouch:  "Terrible  day,  good  only 
for  ducks.” 

Sane  Friend;  "Well!  Why  not  think  as 
a  (luck  and  be  liappy.  Change  your  thinking, 
;  you  can’t  change  the  weather.” 

I  THINK ! 


Mr.  Editor: 

Don’t  you  THINK  your  readers  would  like 
a  d.ally  item  similar  to  above? 

Write  lor  booklet  of  14  samples  illustrated 
by  one  of  England’s  most  versatile  and 
humorous  artists. 

Chas,  Ed.  Potter,  Toronto,  Canada 
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gans  or  similar  publications  whose  meetings  will  include  in  the  future 
'  Jl  T  T  W  function  is  to  maintain  an  office  esprit  such  subjects  and  speakers  as  Luther 

de  corps,  to  serve  as  an  entering  Hill,  manager  of  the  Iowa  Broadcast- 
w'edge  into  advertisers,  to  inform  ing  Company,  a  Cowles  affiliate 
agencies  about  paper  accomplish-  Charles  J.  Feldmann,  national  advert 
ments,  or  for  similar  purposes.”  Our  tising  manager;  a  panel  meeting  deal- 

-  information  about  such  publications  ing  with  construction  of  a  newspape- 

j  .  ,  ,  .  j  meager.  If  any  of  our  readers  for  women;  Gardner  Cowles,  Jr.. 

wondenng  perhaps  why  they  missed  knows  of  such  a  publication,  a  note  sociate  publisher;  and  Auditor  Kar: 


A  HAND  this  week  to  the  Jeannette  d  time,  this  piece  should  get  direct  to  Mr.  Frank  would  be  appre-  Koester,  speaking  on  what  social  se- 


(Pa.)  News  -  Dispatch  for  a  page  a  good  share  of  attention, 
advertisement  that  has  both  a  kick 

and  a  laugh  in  it.  It  was  a  page  in  a  Group  Promotion 

special  edition  run  off  for  distribution  aT  LEAST  ONCE  we  have  had  oc- 


ciated  all  around.  curity  means  to  Register  and  Trib-  PaA 

•  IT  J  M  V  employes.  Ed' 

avis  Heads  N.  Y.  Group  forum  speeches  are  limited  to  hshe 

ESLIE  DAVIS,  promotion  manager  a  total  of  forty-five  minutes,  fol-  died 
of  the  Wall  Street  Journal,  was  lowed  by  a  fifteen-minute  discussion  worh 


to  non-subscri^rs.  Become  a  r^u-  casion  in  this  space  to  comment  on  of  the  Wall  Street  Journal,  was  lowed  by  a  fifteen-minute  discussion 

lar  reader  of  the  News-Dispatch,  the  lack  of  joint  promotions  by  grouns  named  chairman  of  the  New  York  period  open  to  all,  and  free  refresh- 

headline  invited,  and  get  special  associations  of  newspapers.  We  Newspaper  Promotion  Group  at  a  ments. 

kicking  privileges.  ’  The  copy  then  know  of  only  a  very  few  such  promo-  meeting  last  week  in  the  Adyertis-  Publicity  is  handled  through  Tlw 

list^  some  of  the  most  common  com-  tions,  whereas  it  seems  to  us  that  ing  Club.  He  succeeds  Lee  Tracy  of  Spirit — Register  and  Tribune  house 

plaints  of  non-subscribers,  develo^ng  tkere  is  room  for  dozens  of  them,  the  New  York  World-Telegram.  Dave  publication — bulletins  and  special  in- 

the  point  that  you  can  t  really  be  a  Most  newspapers  are  joined  together  Freud,  promotion  manager  of  the  vitational  letters  to  wives  of  em- 

good  kicker  un.ess  you  are  also  a  jj,  geographical  groups  or  associations.  Chief,  civil  service  newspaper,  was  ployes. 

legular  reader.  Promotions  designed  to  center  atten-  named  secretary,  succeeding  Davis.  * 

‘‘This  page.  Business  Manager  <ion  their  state  or  regional  market,  _  INTER- AMERICAN  MEET 


Davis  Heads  N.  Y.  Group 

I.1ESLIE  DAVIS,  pi'omotion  manager 


legular  reader. 
‘‘This  page,’ 


Charles  F.  Doberneck  tells  us,  was  jt  seems  to  us,  would  prove  highly 
on  the  back  page  of  papers  delivered  effective. 


NNPA  Grows 


INTER-AMERICAN  MEET 

Three  Inter-American  Conferences 


to  the  homes  of  1,8^  non-subscrib-  What  brings  up  this  thought  is  a 


E.  J.  REAP,  promotion  manager  of  the  are  to  be  held  Feb.  15,  March  14  and 


ers.  Regular  subscribers  did  not  get  note  from  the  Allied  Sacramento  Val 


San  Francisco  Examiner,  has  just 
become  a  voting  member  of  the  Na- 


to  see  it,  the  edition  that  went  to  them  Newspapers  of  Central  California  tional  Newspaper  Promotion  Associa- 


a^^ca^riers^are  miking rthSrough  the  eight  newspapers  in  this  tion,  bringing*  membership  of  NNPA  Operation  “o?  the  “American  Arbte 

Oar  carriers  are  making  a  thorough  ^roup  will  sponsor  a  lomt  promotion  no  to  87.  Since  the  last  convention  a 


April  11  at  the  Hotel  Astor,  New  York, 
under  the  sponsorship  of  the  Sk 
York  Herald  Tribune,  with  the  co¬ 


canvass  following  this  sampling: 


joint  promotion  up  to  87.  Since  the  last  convention  tjon  Association,  the  General  Feden- 


Stuff  like  this  turns  up  from  small  rowboat  tour  ^  new  members  have  joinecl  NNPA.  tion  of  Women’s  Clubs,  the  Foreigr. 

to  down  the^ Sacramento  River  from  Red-  The  chairman  of  the  rnembership  com-  Trade  Educational  Committee 


nflrjprs  oftpn  to  ffivG  ^mohRsis  j*  ^  a  o  a  au,  a  a  'a  i  •  i  ^  •  irRCl0  ILCiuCRtionRi  v^ornmiiicB  3fiQ 

papers  onen  enougn  to  give  empnasis  to  Sacramento,  the  state  capital,  mittee  is  Kenneth  Mason,  promotion  _ther  groups  interested  in  Inter- 

to  something  we  like  to  point  out  from  Such  a  promotion  ought  to  be  good  manager  of  the  Neto  York  Sun.  ®  ^  interested 


time  to  time,  that  not  all  the  good  gfinie  good  news  and  picture  fea- 


ideas  are  confined  to  the  big  papers.  t„res  that  might  even  break  nation 


T^e  News-Dispatch  has  a  circulation  a]|y_  Certainly  it  will  give  the  news- 
of  less  5,(KK).  Before  this  page  reapers  in  the  group  an  interesting 


appeared,  that  is. 


Community  Service  Fred  W.  McKetchr 

THE  Albany  (N.  Y.)  Knickerbocker  Bluff  Daily  News. 

News  ran  an  interesting  editorial 
promotion  recently  pointing  out  that  Bow  to  the  Staff 
the  space  devoted  annually  in  its  col-  WHEN  THE  Sacrm 
umns  to  community  service  would  circulation  went 
cost,  at  regular  advertising  rates,  al-  .l  circulation  sh 


feature  for  their  ovm  promotion.  The 
idea  for  the  rowboat  stunt  comes  from 
Fred  W.  McKetchnie,  Jr.,  of  the  Red 


Des  Moines  R  &  T 
Continues  Series 
Of  Plant  Forums 


American  affairs,  Mrs.  Grace  Aik: 
Bangs,  director  of  the  Herald  Tribune's 
Club  Service  Bureau,  announced  lar. 
week. 

The  purpose  of  the  conferences 
is  to  stimulate  friendship  and  trave. 
ington  Irving  Memorial  stamp. 


_  SPECIAL  STAMP  ISSUE 

Rovsr  to  th*.  The  Tarrytown  (N.  Y.)  Daily  Neu*. 

BowtotheStaH  and  Tribune  evidenced  its  faith  in  jan.  27,  issued  a  special  20  page  sectior. 

WHEN  THE  Sacrnmento  (Cal.>  Union  keeping  employes  informed  on  plant  commemorating  the  sale  of  the  Wash 
circulation  went  to  30,000  Sundays,  policy  and  methods  recently,  when  it  :„^A^n  Trvina  Mpmnrial  stamn 
the  circulation  staff  threw  a  party,  started,  for  the  second  consecutive  _ ^ 


cost,  at  regular  aavertismg  rates,  ai-  circulation  staff  threw  a  party,  started,  for  the  second  consecutive 

most  $400,000.  The  feature  ran  5^^  Publisher  William  H.  Dodge  thought  year,  a  series  of  plant  forums, 
inches  deep  across  8  colunins  at  the  event,  and  particularly  the  reason  Believing  that  its  own  employes  are 
bottom  of  the  front  page  of  the  sec-  important  enough  for  a  page  its  best  salesmen,  the  Iowa  news- 

ond  section.  Eleven  little  drawings  advertisement  to  advertisers.  The  paper  organization  is  seeking  to  give 
across  the  8  columns  gave  the  fe^ure  page  had  a  trick  caption,  “These  folks  them  every  possible  opportunity  for 
an  interesting  pictorial  dress,  ^ese  brought  home  the  bacon  .  .  .  but  you  learning  what  goes  on  in  the  various 
drawings  were  devot^  to  civic  inter-  gravy!”  This  ap-  departments. 


drawings  were  devote  to  civic  inter-  gravy!”  This  ap-  departments. 

e^,  youth  work,  labor,^  community  peared  under  a  picture  of  the  staff  at  The  company  is  frank  in  admitting 
chest,  farming,  women  s  interests,  ^heir  party.  Not  a  bad  idea,  mingling,  this  year  that  recent  attacks  on  the 

churches,  veterans  groups,  education  does,  the  institutional  with  the  “propaganda”  press  were  instrumental 

and  health-all  subject  of  vital  com-  selling.  in  continuing  the  meetings, 

munity  mterest  to  which  the  paper  ^  somewhat  similar  page  appeared  The  second  meeting,  held  Monday 

devoted,  ^  illustrated  in  the  last  bi  the  Milwaukee  (Wis.)  Sen-  night  Feb.  5,  featured  Parker  Mize, 

drawing,  28,461  inches  of  space,  or  f{nel.  This  showed  a  picture  of  the  afternoon  Tribune  telegraph  editor; 
1,275  pages.  15  members  of  the  Sentinel’s  adver-  Ken  MacDonald,  managing  editor: 


Scott 

Ink  DistributioD 


Ken  MacDonald,  managing  editor; 


tising  staff  who  are  members  of  its  and  W.  W.  Waymack,  1938  Pulitzer 

Too  Literal  ‘‘Ten  Up”  club — comprised  of  those  prize  winner  and  editor  of  the  Regis- 

THERE’S  ONLY  one  thing  about  a  who  increase  their  linage  at  least  10%  ter  and  Tribune  editorial  pages,  as 

current  mailing  piece  of  the  New  over  the  nrevious  year.  The  page  was  the  main  speakers  on  a  program  en- 

Orleans  (La.)  Times-Picayune  we  feel  headed,  “Tribute  to  Achievement.”  titled  “'What’s  News?” 


gives  uniform  inking 
at  all  speeds  —  Better 
printing  —  Does  not 
flood  or  pale  —  Less 
spoilage 


we  ought  to  warn  you  about.  Par-  __  ^ 

ticularly  if  you  are  at  all  squeamish.  House  vJrgailS 

The  piece — a  simple,  2-color  folder —  MORTON  FRANK  of  the  Pittsburg) 

reports  the  success  of  the  Times-Pica-  (Pa.)  Press  asks  us  for  the  name 

yune’s  cooking  school.  But  the  artist  of  newspapers  publishing  “house  or 


titled  “What’s  News?” 

The  first  forum,  Jan.  22,  had  as  its 
.speaker  Charles  Lounsbury,  manag- 


MORTON  FRANK  of  the  Pittsburgh  ing  editor  of  the  Register  and  Trib- 
(Pa.)  Press  asks  us  for  the  names  une  syndicate. 


Send  for  Catalog 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


who  laid  it  out  seems  to  have  taken 
the  headline  too  literally.  The  head¬ 
line  is,  “How  to  put  your  product  in 
the  minds  of  25,000  women.”  The  il¬ 
lustration  shows  a  fellow  at  a  table, 
pmuring  the  contents  of  a  couple  of 
cans  into  the  heads  of  three  women. 
The  women  aren’t  there,  only  their 
heads — which  have  been  cut  open  at 
the  top  so  that  they  look  like  some 
gruesome  kind  of  cooking  vessels. 


Held  at  intervals  of  two  weeks,  the 


Promotion  News 

THE  New  York  Herald  Tribune  uses 
a  novel  idea  for  telling  the  story 
of  its  place  in  the  New  York  news¬ 
paper  advertising  field  to  advertisers 
and  agency  people.  It  gets  the  story 
up  in  news  form  and  has  proofs  pulled. 
Except  for  a  line  at  the  top  that  “This 
is  not  reprinted  from  the  New  York 
Herald  TVibune”  it  has  every  appear¬ 
ance  of  being  a  news  reprint.  And 
because  people  are  inclined  to  look 
twice  at  a  reprint  of  a  news  story, 


cr^SAcclatetl 
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SIGMUND  EISEMAN,  70,  publisher  of 
Asbury  Park  (N.  J.)  Progressive 
Citizen,  a  weekly,  and  formerly  with 
the  New  York  American  and  the  old 
Xeir  York  World,  died  Feb.  12  at  his 
home  in  Wall  Township,  near  Asbury 
Park. 

Edward  M.  Hardy,  82,  former  pub- 
hsher  of  Morristown  (Term.)  Sun, 
died  Feb.  10.  He  entered  newspaper 
work  at  Janesville,  Wis.,  as  a  lad  and 
later  was  with  the  Chattanooga  News. 
Walter  S.  Barnes,  Jr.,  79,  sports 
editor-emeritus  of  Boston  Globe,  suc¬ 
cumbed  to  a  heart  attack  Feb.  13. 
William  C.  Higgins,  76,  oil  editor  of 
Bradford  (Pa.)  Star-Record  for  the 
last  seven  years,  died  Feb.  7  in  Brad¬ 
ford,  following  a  brief  illness. 

WiuiAM  Alfred  Hall,  74,  farm  edi¬ 
tor  of  the  Richmond  (Ind.)  Palladium- 
hem  the  last  15  years,  died  Feb.  8. 
Chester  A.  Jones,  55,  a  copy  editor 
since  1936  for  the  St.  Louis  Globe- 
Democrat,  died  Feb.  8  of  stomach 
ulcers  after  several  transfusions, 
donors  for  which  were  fellow  members 
of  the  paper’s  staff.  Jones  began  on 
the  St  Paul  Pioneer-Press. 

Wales  Thomas,  52,  telegraph  editor, 
Atlanta  Journal,  died  Feb.  10  in  that 
city.  He  had  been  a  member  of  the 
Journal  staff  22  years. 

Joseph  R.  Groom,  52,  city  hall  re¬ 
porter  of  the  St.  Louis  Post-Dispatch 
and  member  of  its  staff  32  years,  died 
Feb.  9  at  a  St.  Louis  hospitad  following 
an  illness  of  30  days.  Death  was  at¬ 
tributed  to  a  heart  ailment  and  high 
blood  pressure. 

Ralph  R.  Stratton,  60,  assistant  city 
editor,  Boston  Herald,  and  a  former 


member  of  Massachusetts  Legislature, 
died  Feb.  11  at  the  Massachusetts  Gen¬ 
eral  Hospital,  Boston. 

W.  P.  Anderson,  68,  former  real 
estate  editor,  Los  Angeles  Examiner, 
who  retired  in  1927  after  30  years  ser¬ 
vice  with  Hearst  Newspapers,  died 
Feb.  9  in  Los  Angeles. 

Milo  Shanks,  Sr.,  64,  of  the  Elmira 
(N.  Y.)  Star-Gazette  advertising  staff, 
died  Feb.  10  after  a  heart  attack. 

Marion  J.  Pike,  69,  since  1901  New 
York  correspondent  of  the  New 
Orleans  Times-Picayune,  died  Feb.  5 
at  his  home  in  Maywood,  N.  J.,  from 
a  stroke. 

Lewis  F.  Scarboro,  publisher,  Den¬ 
ver  Mountain  State  Banker  and  a 
former  Detroit  Free  Press  editorial 
writer,  died  there,  Jan.  31. 

Roger  E.  Gibson,  35,  city  hall  re¬ 
porter,  Philadelphia  Evening  Bulletin, 
was  killed  on  Feb.  3  by  carbon  monox¬ 
ide  gas  in  the  garage  of  an  apartment 
in  Bala,  Pa.  He  had  been  a  member 
of  the  Bulletin  staff  since  1925. 

Walter  Masters,  50,  production 
manager,  Los  Angeles  Times  from  1934 
to  1937,  died  Jan.  31  at  Palm  Springs, 
Cal. 

Mrs.  Josephine  L.  Sutlive,  wife  of 
W.  G.  Sutlive,  editor  of  Savannah 
(Ga.)  Evening  Press,  died  Jan.  29  of 
a  heart  ailment.  She  had  been  ill  for 
only  a  day  with  a  cold. 

W.  W.  Dunkle,  columnist.  South 
Bend  (Ind.)  Tribune,  who  conducted 
“One  on  the  Aisle,”  a  theatrical  fea¬ 
ture  for  more  than  25  years,  died  Jan. 
27  following  a  long  illness. 

£.  E.  Kelley,  78,  Kansas  newspaper¬ 
man  and  columnist  whose  humorous 
paragraphs  were  widely  quoted,  died 
Jan.  31.  at  Garden  City,  Kan.  He  con¬ 
ducted  the  “Grass  Roots”  column  in 
the  Topeka  Daily  Capital. 
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EVEN  IF  YOUR  NEWSPAPER 
IS  PURLISHED  IN  A  RARN... 

There  s  one  encouraging  rule  connected  with  Editor  &  Pi  b- 
Ushfr’s  Promotion  Contest — it  jilays  no  favorites  and  does 
not  start  with  the  theory  that  .\ward-\Vinning  ideas  orig¬ 
inate  ou/y  on  large  metropolitan  newspapers.  Something 
startlingly  original  and  successful  may  germinate  in  the 
tiniest  town’s  only  newspaper.  Many  of  our  greatest  jour¬ 
nalists  were  cradled  beside  a  flat-bed  press.  If  you  print 
your  paper  in  a  barn — you  can  win,  just  the  same. 

Read  the  rules  again  .  .  .  but  hurry.  The  Contest 
doses  with  the  mail  of  Wednesday,  February  28th. 
Winners,  in  the  past,  have  found  that  such  honors 
bring  them  deeply  prized  awards  in  the  way  of 
promotion,  acclaim  of  associates,  as  well  as  in¬ 
spirational  impetus. 

editor  and  purlisher 

•700  Times  Building  New  York  City,  N.  Y. 
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THE  ADVERTISING  CLUB 
OF  NEW  YOBK 

Park  Avenue  at  Thirty-Fifth  Street 


THE  CLUB  that  for  thirty-five  years  has  served  Organ¬ 
ized  Advertising  and  its  highest  ideals. 

THE  CLUB  whose  Membership  has  been  responsible  for 
the  intelligent  spending  of  millions  upon  millions  of 
dollars  in  edueating  the  general  public,  to  the  improve¬ 
ment  of  their  health,  their  education  and  their  personal 
habit.s. 

THE  CLUB  which  is  proud  to  iiiiiiiber  among  its  Mem¬ 
bers,  such  outstanding  figures  in  the  commercial  world  as 


Marlin  J.  Beirn,  V.  P.,  American 
Radiator  and  Standard  Sanitary 
Corporation;  Lee  H.  Bristol,  V. 
P.,  The  Bristol-Meyers  Company; 
Alfred  O.  Buckingham,  V.  P., 
Cluett.  Peabody  and  Company; 
John  S.  Burke,  President  B.  Alt¬ 
man  &  Company;  Walter  P. 
Chrysler,  Chairman  of  the  Board, 
Chrysler  Corporation;  Wilbur  .M. 
Collins,  V.  P.,  Canada  Dry  Gin¬ 
ger  Ale,  Inc.;  M.  E.  Coyle,  Gen¬ 
eral  Manager,  Chevrolet  Division, 
General  Motors  Corporation; 
Lee  J.  Eastman.  President.  Pack¬ 
ard  Motor  Car  Company  of 
New  York;  Bernard  F.  Gimhel. 
President,  Gimhel  Brothers;  Will 
H.  Hays,  President,  Motion  Pic¬ 
ture  Producers  and  Distributors 
of  America;  S.  R.  Kent,  Presi¬ 


dent,  Twentieth  Century -Fox 
Film  Corporation;  William  S. 
Knudsen.  President,  General 
Motors  Corporation;  Major  L. 
R.  Lohr,  President,  National 
Broadcasting  Company;  Alfred 
J.  MeCosker,  President,  Bam¬ 
berger  Broadcasting  Service  Inc.; 
William  S.  Paley,  I’resident,  Col¬ 
umbia  Broadcasting  System  Inc.; 
C.  A.  Pfeifer,  President,  Richard 
Hiidnut;  David  Sarnoff,  Presi¬ 
dent,  Radio  Corporation  of  Am¬ 
erica;  S.  C.  Stampleman.  Chair¬ 
man  of  the  Board,  Gillette  Safety 
Razor  Company,  Thomas  J. 
Watson,  President.  International 
Business  Machines  Corporation, 
John  A.  Zellers.  V.  P.,  Reming¬ 
ton  Rand  Inc.,  and  many  others 
of  like  importance. 


(1  o  bf  i  uHtinucil) 


An  inquiry  regarding  Membership  will 
bring  yon  full  particulars  by  mail, 
whether  vou  live  in  New  York  or  not. 


Address  Charles  C.  Green,  Managing  Direetor, 
Advertising  Club  of  New  York 
Park  Avenue  at  Thirty-fifth  Street, 

New  York  City 

(Telephone,  Caledonia  3,1810) 

President.  G.  Lynn  Sumner;  Treasurer,  James  A.  Brewer;  Vice-Presi¬ 
dents,  Lee  J.  Eiastman,  John  A.  Zellers,  Frank  A.  Conolly;  General 
Counsel,  Charles  E.  Murphy;  Directors,  James  J.  Clark,  Clarence  L. 
Law,  Lowell  Thomas,  Joseph  F.  Delaney,  Richard  E.  Borden,  John  T. 
Madden,  R.  B.  Alexander. 
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January  Linage  in  Leading  Cities _ 


AKRON,  OHIO 

1940 

1939  Gain  or  Loss 

..(e) 

939.806 

888,729 

51,077  G 

Beacon  Journal  .... 

..(S) 

144,624 

168,719 

24,095  L 

Grand  Total  .... 

1,084,430 

1,057,448 

26,982  G 

ALBANY,  N.  Y, 

.(e) 

494,259 

471.975 

22.284  G 

.  .(m) 

324,741 

298.058 

26.683  G 

•Times-Union  . 

..(S) 

161,619 

173,242 

11,623  L 

819,000 

770.033 

48,967  G 

Total  Sunday  . . . 

161.619 

173,242 

11.623  L 

(Jrand  Total  . . . . 

980,619 

943,275 

37,344  G 

ALBUQUERQUE,  N 

.  M. 

. .  (m) 

324,615 

298,175 

26,440  G 

358,566 

321,185 

37.381  G 

Journal  . 

..(Si 

49,706 

61,830 

12,124  L 

683,181 

619,360 

63.821  G 

Total  Sunday  . . . 

49,706 

61,830 

12.124  L 

Grand  Total  . . . . 

732,887 

681,190 

51,697  G 

ATLANTA,  GA. 

(institution  . 

. .  (m) 

549,208 

405,810 

143,398  G 

.  .(e) 

364,714 

...(e) 

692.585 

591,662 

100,923  G 

Constitution  . 

..(S) 

200,436 

198.389 

2,047  G 

.  .(S) 

152.125 

•tjoumal  . 

..(S) 

252,591 

193,984 

58,607  G 

Total  Daily  .  1,241.793  1,362.186  120.393  L 

Total  Sunday  .  4S3.027  544.498  91.471  L 

Grand  Total  .  1.694,820  1,906,684  211.864  L 

Georgian,  evening,  suspended  publication,  last  issue  Dec.  17, 
1939.  American.  Sunday,  suspended  publication,  last  issue 
Dec.  17.  1939.  Journal,  Sunday,  includes  American  Weekly 
linage  effective  Dec.  24,  1939. 

ATLANTIC  CITY.  N.  J. 


Press-Union  . (m)  288.030  280.360  7.670  G 

Press  . (S)  41,554  63.808  22,254  L 

Gr.and  Tot.al  .  329,584  344,168  14.584  L 

Press-Union  sold  in  t-ombiiiati(jn  r.i.  &  e.  Liii.age  ol  one 
edition  i'  given. 

BALTIMORE,  MD. 

News-Post  . (e)  591.137  542.928  48.209  0 

Sun  . (e)  988,409  928.033  60  376  G 

Sun  . (m)  481.911  420.266  61.645  G 

•American  . (S)  196.421  214.077  17.656  D 

tSun  . (S)  369.999  381,135  11.136  L 

Tot.al  Daily  .  2.061,457  1.891.227  170.230  G 

Tot.al  .Sunday  .  566.420  595,212  28.792  L 

_Grand  Tot.al' .  2,627,877  2,486,439  141,438  0 

BIRMINGHAM,  ALA. 

Age-Herald  . (m)  344.549  318,788  25,761  0 

News  . G-)  496.846  474.254  22.592  G 

Post  . (e)  291.326  275,706  15.620  0 

tNews  &  Age-Ilerald  (S)  210,194  248,326  38.132  L 

Tot.al  Daily  .  1,132,721  1,068,748  63.973  0 

Total  Sunday  .  210,194  248,326  3,8,132  L 

Or.and  Total  .  1.342,915  1,317,074  25,841  G 

BOSTON,  MASS. 

Record  . (m)  294.878  290,181  4,697  G 

American  . (e)  294,878  276,314  18.564  G 

Globe  . (me)  511.981  504,042  7,939  0 

Herald-Traveler  ....(me)  767.782  720,546  47,236  0 

Post  . (m)  403.534  338,694  64,840  G 

Transcript  . (el  195,456  229,441  33.985  1. 

-Adyertiser  . (S)  153,482  175,391  21.909  L 

Globe  . (S)  260.689  288,067  27,378  L 

tHerald  . (S)  335,045  329,083  5,962  G 

Post  . (S)  79,976  92,254  12,278  L 

Total  Daily  .  2,468.509  2,359,218  109.291  G 

Total  Sunday  .  829.192  884,795  55.603  L 

Grand  Total  .  3,297,701  3,244,013  53.688  G 


Globe  (m&e)  sold  in  daily  combination.  Herald  (morning 
or  Sunday)  sold  in  combination  with  Traveler,  evening. 
Record  (m)  is  sold  in  combination  with  the  American  (e). 


BUFFALO,  N.  Y. 


Courier  Express  . . 

..  .(m) 

453,331 

373,256 

80,075  G 

News  . 

....(e) 

860,259 

726,517 

133,742  G 

....(e) 

298,851 

••Courier  Express 

....S) 

260,395 

236,576 

23,819  G 

...(.‘^) 

91,615 

ToLal  Daily  . . . . 

1,313,590 

1.398,624 

85,034  L 

Total  Sunday  . 

260,395 

328,191 

67.296  L 

Grand  Total  . . 

1,573,985 

1.726,815 

152,830  L 

The  Times  suspended  publication  after  July  30, 

1939. 

CAMDEN,  N.  J 

Courier  . 

....(e) 

618,781 

423,778 

195,003  G 

Courier  (e)  and 

Post  (m)  sold  in  combination. 

Linage  of 

one  edition  shown. 

CEDAR  RAFIDS,  IOWA 

Gazette  . 

....(e) 

385,850 

395,551 

9,701  I- 

Gazette  . 

....(S) 

83,026 

94,519 

11,493  L 

Grand  Total  . . 

468,876 

490,070 

21,194  L 

CHARLOTTE,  N. 

c. 

News  . 

....(e) 

402,993 

386,477 

16,516  G 

Observer  . 

....(m) 

443,705 

409,639 

34,066  G 

News . 

....(S) 

84,295 

102,098 

17,803  L 

Observer  . 

....(S) 

167,048 

194,298 

27,250  L 

Total  Daily  . . . 

846,698 

796,116 

50,582  G 

Total  Sunday  . 

251,343 

296,396 

45,053  L 

Grand  Total  . . 

1,098,041 

1,092,512 

5,529  G 

CHATTANOOGA,  TENN. 

Times  . 

. . . .  (m) 

397,073 

287,971 

109,102  G 

....(c) 

J  56,841 

News-Free  Press  . 

....(e) 

439,087 

385;586 

53,501  G 

Times  . 

....(SI 

87,568 

104,124 

16,556  I- 

News-Free  Press 

....(S) 

146,725 

174,356 

27,631  L 

Total  Daily  . , . 

836,160 

1,030,398 

194,238  I- 

Total  Sunday  . 

234,293 

278,480 

44,187  I- 

Grand  Total  . . 

1,070,453 

1,308,878 

238,425  L 

News  (e)  suspended  publication;  last  issue  Dec.  16,  1939. 


f Compiled  by  Media  Records,  Inc.l 

CHICAGO,  ILL. 

1940  1939  Gain  or  Loss 


Tribune  . (m)  1,012.120  937,838  74,292  G 

tDaily  News  . (e)  799.613  799,840  227  L 

Herald  American  ....(e)  446.822  451,928  5,106  L 

Times  . (e)  471,215  416,353  54,862  G 

Herald  Examiner  ...(m)  .  142,503  . 

Tribune  . (S)  502.490  512,002  9.512  L 

•Herald  American  ...(S)  205.195  211.578  6,383  L 

Times  . (S)  62,571  52,313  10.258  G 


Total  Daily  .  2.729,770  2,748,462  18.692  L 

Total  Sunday  .  770.256  775,893  5.637  L 

Grand  Total  .  3,500,026  3,524.355  24.329  L 

Chicago  Herald  Examiner  suspended  publication  Aug.  28, 
1939. 

CINCINNATI,  OHIO 

Enquirer  . (m)  383.560  374.563  8,997  G 

Post  . (e)  519.084  477.402  41,682  G 

Times-Star  . (e)  679,795  670.934  8.861  G 

tEnquirer  . (S)  348,470  373,230  24,760  L 


Total  Daily  .  1,582.439  1,522.899  59,540  G 

Tot.-il  Sund.iy  .  348,470  373,230  24.760  L 

Grand  Total  .  1,930,909  1,896,129  34,780  G 

CLEVELAND,  OHIO 

Plain  De.aler . (m)  581.602  532.227  49.375  G 

News  . (e)  538.523  470.297  68.226  0 

Press  . (e)  851.638  739.431  112.207  G 

••tPlain  Dealer  . (S)  410.807  405,141  5.666  G 


Total  Daily  .  1,971.763  1,741.955  229.808  G 

Total  .Sunday  .  410.807  405.141  5.666  G 

Grand  Total  . 2,382,570  2.147.096  235,474  G 

COLUMBUS,  OHIO 

Disp.atch  . (e)  815.253  729.866  85.387  G 

Citizen  . (e)  471.128  418.978  52.150  0 

Ohio  State  Journal  ..  (m)  248.765  235.952  12  813  G 

Disp.atch  . (S)  187.411  219.497  32.086  L 

Citizen  . (S)  68,281  84.803  16,522  L 

Ohio  State  Journal  ...(.S)  .  110. SOO  . 

St.ir . (S)  37.183  45,580  8,397  L 


Tot.a!  Diily  .  1.5.35.146  1.384.796  150.350  G 

Tot.al  Sunday  .  292  875  460  680  167.805  L 

Or.and  Tot.al  .  1.828.021  1.845,476  17,455  L 

Ohio  State  Journal,  first  publication  NoV.  6,  1938.  Last 
publication  Sept.  3,  1939. 

DALLAS,  TEXAS 

News  . (m)  639.078  573.873  65.205  G 

Times-IIerald  . (el  811.136  855.778  44.642  L 

.Tonrnal  . (el  3t7.209  392  149  54.940  L 

tNews  . (Si  252  713  304  713  52  000  1, 

Times-Her.ald  . (SI  226.076  293.7.82  67,706  L 


Total  Daily  .  1,787  423  1.8H.800  34.377  L 

Total  Sttml.ay  .  478.789  598.495  119.706  L 

Grand  Tot.al  .  2.266.212  2,420,295  154.083  L 

DAYTON,  OHIO 

.Journal  . (ml  304  462  316.948  12  486  1- 

Her.ald  . (el  519,536  505.719  13.817  G 

News  . (-'1  688  587  636.189  52  39.8  G 

Journal-TTerald  . (Si  80.394  96.735  16  341  L 

News  . (S)  100.985  108,837  7,852  L 


Total  Daily  .  1,512.585  1,458.856  53  729  G 

Total  Sunday  .  181  379  205  572  24,193  1- 

Grand  Total  .  1.693,964  1,664,428  29,536  G 

DENVER,  COLO. 

Rocky  Mt.  News _ (ml  241.490  249.602  8.112  1- 

Post  . (e)  699.794  673.567  26.227  G 

Rocky  Mt.  News _ (S)  46  097  76.737  30.640  L 

Post  . (S)  161,574  189,493  27,919  L 


Total  Daily  .  941  284  923  169  18.115  0 

Total  Sund,ay  .  207.671  266.230  58.559  L 

Grand  Total  .  1,148,955  1,189,399  40,444  L 

DES  MOINES,  IOWA 

Register  . (ml  309.566  285.385  24.181  G 

Tribune  . (e)  441,756  403  200  38.556G 

Register  . (S)  176.114  199,556  23,442  L 


Total  Daily  .  751.322  688  585  62.737  G 

Total  Sunday  .  176.114  199.556  23.442  1- 

Grand  Total  .  927,436  888,141  39,295  G 

DETROIT,  MICH. 

Times  . (e)  624.222  504.414  119.808  G 

Free  Press  . (m)  514.776  425,037  89.739  G 

News  . (e)  1.008.088  939.027  69.061  G 

•Times  . (S)  264.823  274,122  9.299  L 

Free  Press  . (S)  169.167  178.868  9.701  1- 

tNews  . (S)  383.575  399,309  15,734  L 


Total  Daily  .  2.147.086  1.868.478  278.608  G 

Total  Sunday  .  817..565  852.299  34,7.34  1- 

Grand  Total  .  2.964,651  2.720,777  243.874  G 

DULUTH,  MINN. 

Herald  . (e)  352.344  317,557  34.787  G 

News-Tribune  . (m)  277.458  237,020  40,438  G 

New.s-Tribune  . (S)  100,742  104,436  3,694  L 


Total  Daily  .  629.802  554.577  75.225  G 

Total  Sunday  .  100.742  104,436  3.694  L 

Grand  Total  .  730.544  659,013  71,531  G 

DURHAM,  N.  C. 

Herald  . (m)  223.343  213,910  9.433  G 

Sun  . (e)  299.590  292,485  7,105  G 

Herald-Sun  . (S)  72,501  90,058  17,557  L 


Total  Daily  .  522,933  506,395  16.538  G 

Total  Sunday  .  72,501  90,058  17,557  L 

Grand  Total  .  595,434  596,453  1,019  I- 

EL  FASO,  TEXAS 

Times  . (m)  322.702  294.084  28.618  G 

Herald  Post  . (e)  359.092  319,824  39.268  G 

Times  . (S)  113.833  124,489  10,656  L 


Total  Daily  .  681,794  613,908  67,886  G 

Total  Sunday  .  113.833  124.489  10.656  L 

Grand  Total  .  795,627  738,397  57,230  G 


ERIE,  FA. 

1940 


Dispatch  Herald  . (e) 

Times  . (e) 

Dispatch  Herald  ....(S) 


391,732 

418.675 

168,840 


1939  Gain  or  L 
343,133  48,5M 
366.714  5l,9{i 
250,099  8Uij; 


kill 


Eul 


Total  Daily  . , 
Total  Sunday- 
Grand  Total 


810.407 

168,840 

979.247 


709.847 

250.099 

959,946 


100.560 

8US0 

19.301! 


toul 


truil 


EVANSVILLE,  IND. 


Courier  . (m) 

Press  . (c) 

Courier  &  Press . (S) 


429,798 

526.438 

137,462 


378,935 
468  006 
207.731 


50.863  gL 
58.532 


702601 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  .  1,093,798  1.054,672 

Courier  merged  with  Press,  Jan.  2,  1939 


956.336 

137.462 


846.941 

207.731 


109J95C 

702691 

39,126! 


M 


Ensd 


FALL  RIVER,  MASS. 


Herald-News  . . 

. (e) 

350,416 

316,245 

34,171! 

FLINT.  MICH. 

Journal  . 

. (e) 

797,572 

670.263 

127,309! 

Journal  . 

. (S) 

111,250 

198,729 

87,4791 

Grand  Total 

908,822 

868,992 

39,830! 

FORT  WAYNE,  IND. 

Journal-Gazette 

294,681 

304,157 

9,4761 

News-Seutinel  . 

. (e) 

732.450 

641,031 

91.419! 

Journal-Gazette 

. (S) 

158,104 

163,487 

5,381  L 

Total  Daily  . 

1,027.131 

945.188 

81.943! 

Total  Sunday 

158.104 

163.487 

5.383 L 

Grand  Total  . 

1,185,235  1,108,675 

76,560! 

FORT  WORTH,  TEXAS 

Star-Telegram  . 

206,954 

210.060 

3.1061 

Star-Telegram  . 

. (e) 

465.366 

431,437 

33,929! 

Press  . 

. (e) 

307..840 

318,249 

10.4391 

Star-Telegram  . 

. (S) 

138.007 

141.3)3 

3,366  L 

Total  Dailv  . 

980.160 

959  746 

20.41*! 

Total  Sunday 

13.8.007 

141  393 

33961 

Grand  Tot.al 

1.118.167  1.101.13) 

17,02!! 

FREEPORT-HEMPSTEAD 

,  N.  Y. 

Nassau  Review  ( 

i:  Star  (e) 

295.976 

271, (.27 

24.349! 

FRESNO,  CALIF. 

Rce  . 

. (c) 

358.185 

347.016 

11.169! 

Bee  . 

. (S) 

89.580 

99.1(.l 

9,5i:L 

Grand  Total 

447.765 

446,177 

1,5!!! 

GLENS 

FALLS,  N. 

Y. 

Post-Star  . 

312  370 

308.228 

4.1*2! 

Post  Star  (m) 

and  Times 

(c)  Sold  in 

cor.'hination.  ur.s»t 

of  one  edition  given. 

HARRISBURG,  PA. 

Patriot  . . 

427.111 

3.83.186 

43.92:! 

Telegraph  . 

. (e) 

352,041 

358.321 

62!>jl 

Grand  Total  .  7  79,15  2  741,5  0  7  37,64: 

The  News  (e)  carries  the  same  amount  of  advertisinj  a 
the  Patriot  (m). 


HARTFORD,  CONN. 

Courant  . (m)  307,800  316,589 


Times  . (e) 

Courant  . (S) 


913.144 

241,156 


849,739 

271,507 


8.78H 
63.46: 0 
30,3511. 


Total  Daily  .  1,220.944  1,166.328 

Total  Sunday  .  241.156  271,507 

Grand  Total  .  1,462,100  1.437,835 


54.616  G 

30.3511 
24,265  C 


HOUSTON,  TEXAS 


Chronicle  . 

. (e) 

729,665 

687,924 

Post  . 

521.836 

426.355 

Press  . 

. (e) 

443.499 

394,469 

Chronicle  . 

. (S) 

197,601 

246.605 

••Post . 

. (S) 

227,171 

241,197 

Total  Daily  . 

1,695.000 

1,508,748 

Total  Sunday 

424  772 

487,802 

Grand  Total 

2,119,772 

1,996,550 

HUNTINGTON,  W. 

VA. 

Advertiser  . . . . 

. (e) 

344,931 

295,372 

Herald-Dispatch 

....(m) 

335,214 

285.397 

Herald-Advertiser  ...(S) 

85,214 

107,466 

Total  Daily  . 

680.145 

580,769 

Total  Sunday 

85.214 

107,466 

Grand  Total 

765,359 

688.235 

41,741  G 
95.481  G 
49.030G 
49.0041 
14,0261. 


186.2:. 

63.0301 

123,222G 


49.559G 
49.81  C 

22252  ^ 


99.376  C 
22.2521 
77,12*  G 


INDIANAFOLIS,  IND. 

News  . (e)  870,772  684,876 

Star  . (m)  546,679  472.485 

Times  . (e)  472,547  491,909 

tStar  . (S)  281,190  304,997 


185.8«G 

74,I94C 

19.3621 

23202 


Total  Daily  .  1,889,998  1,649.270 

Total  Sunday  .  281,190  304,997 

Grand  Total  .  2,171,188  1,954,267 


JACKSONVILLE,  FLA. 

Times-Union  . (m)  531,912  475,052 

^urnal  . (e)  462,568  418.847 

Times-Union  . (S)  186,516  225,308 


56.860  G 
43.7215 


38.7921 


Total  Daily  .  994,480  893,899 

Total  Sunday  .  186,516  225,308 

Grand  Total  .  1,180,996  1,119,207 


JAMESTOWN,  N. 

Journal  . (e)  312,718 

Post  . (m)  347,534 


Y. 

278,755 

278,666 


(rant 


frr] 


■ri 


Grand  Total 


660,252  557,421 


33.9635 

"1024215 


JOHNSTOWN,  FA. 

Tribune  . (e)  484,454  469.215 

Tribune  (e)  wld  jn  combination  with  Democrai 
Linage  of  one  edition  is  given. 


OR  FEBRUARY  17,  1940 


35 


January  Linage  in  Leading  Cities 


KANSAS  CITY.  MO. 


ain  or  It 

51.961  cfc 
SUSllf.' 


100.S60i 
SUSJ 
19,301  Cl 


50.8610 

58.532cL 

70i69Ll> 


Sunday 


1940 

1939  1 

,.(e) 

305,861 

266,593 

. .  (e) 

580,302 

590.388 

.(m) 

593,189 

579.949 

,(S) 

69.244 

133.828 

.(S) 

291,838 

380,046 

1,479,352 

1,436.930 

361.082 

513,874 

1,840,434 

1,950,804 

Gain  or  Loss 
39,268  G 
10,086  L 
13,240  G 
64.584  L 
88,208  L 

42,422  G 
152,792  L 
110,370  L 


NEW  BEDFORD.  MASS. 

1  Gain  or  Loss 
32,597  G 
8,294  L 

24,303  G 


37,110  G 
83,466  G 
10,576  L 


1940 

1939 

Standard-Times 

. (e) 

359,022 

326,425 

Standard-Times 

. (S) 

45,578 

53.872 

Grand  Total 

404,600 

380,297 

NEW  HAVEN,  CONN. 

Journal  Courier 

292,141 

255,031 

Register  . 

. (e) 

627,363 

543,897 

Register  . 

. (S) 

135,068 

145.644 

109J95G 

702691, 

39,1260 


34,1?1C 


127,3090  » 
87,479  if 


r.lnrl  .. 

:  Sl'ntinel  . . 

:il  Daily  .. 
■J  Sunday 
.lid  Total 


313.251 

328.755 

15.504  L 

Total  Daily  , 

. (e) 

398,219 

354.573 

43,646  G 

Total  Sunday 

....(S) 

122.424 

108,033 

14.391  G 

Grand  Total 

....(S) 

126,634 

148,460 

21.826  L 

711.470 

249.058 

683,328 

256,493 

28,142  G 
7,435  L 

Times-Picayune 

960,528 

939,821 

20,707  G 

Item . 

LOS  ANGELES,  CALIF. 


.(e) 

States  . (e) 


39,83']  0 


9,4761 

91,4190 

5.3831 


iou!  Stirday 


568  993 

586.352 

17.359  L 

Times-Picayune 

352  960 

334.826 

18,134  G 

States  . 

1,003.718 

9.15,160 

68.558  G 

tItem-Tribune 

.(e) 

.(e) 

654,772 

376.947 

658.370 

344.562 

3,598  L 
32.385  G 

Total  Daily  . 

.(S) 

388.546 

422.967 

34.421  L 

Total  Sunday 

.(S) 

346,198 

397,701 

51,503  L 

Grand  Total 

2.957..190 

734.744 

2.859.270 

820.668 

98.120  G 
85.924  L 

3.692,134 

3,679,938 

12,196  G 

Herald  Tribune 

919.504 

798.928 

120,576 

G 

135.068 

145,644 

10  576 

I. 

1.054,572 

944,572 

110,000 

G 

RLEANS, 

LA. 

786.725 

716,230 

70.495 

G 

222.816 

251.640 

28  824 

L 

526.707 

510.724 

15.983 

C 

505,094 

378,731 

126,363 

G 

296.889 

317.980 

21  091 

L 

213,777 

248,603 

34,826 

L 

LOUISVILLE.  KY. 

...(ni)  549.347 

. ...(e)  608  259 

•journal . (S)  257,363 


'Journal 


643,607 

582.372 

290,177 


94.260  L 
25.887  G 
32,814  L 


81,9430 
5.383 L 
76,5600 


3.1061 

33,9290 

10.4391 

3,386 

20.4140 
3  396L 
17,028  0 


24.3490 


11.169 

9,5810 


1,5880 


4.1420 


43.92)0 

6.28<jL 


It .tJ  Daily  .  1,157.606  1.225.979  68.373  L 

‘  lal  Sunday  .  257.363  290.177  32  814  L 

Ic-and  Total  .  1.414.969  1,516,156  101,187  L 

MANCHESTER.  N.  H. 

-.Leader  . (e)  388,686  336.049  52.637  G 

(m)  and  Leader  (e)  sold  in  combination.  Linage 
IV.ion  (m)  only  is  shown. 

MEMPHIS.  TENN. 

•:i  :  .\ppeal  ..(tn)  1.042., 809  546.216 

Scimitar  . (e)  396.662  328.022 

;  '  V.  Appeal  .(S)  256.019  281.698 


T-al  D.ii1y  .  1,439.471  874.238 

M  Sundav  .  256.019  281.698 

’G:ir.d  Total' .  1.695  490  1,155.936 

MIAMI.  FLA. 


. .  (rn) 
...(c) 
...(S) 
...(S) 


1,116.057 

819.361 

344,972 

216.614 


998.347 
708  399 
346  692 
240.990 


496,593  r. 
68.640  G 
25.679  L 

565.233  G 
25.679  L 
539,554  G 

117.710  G 
111.062  (. 
1.720  L 
24.376  L 


al  Daily  .  1.935.418 

(Tta!  Sundav  .  561,586 

jCMd  Total  .  2.497,004 


1.706.646 
587.682 
2.294,328 

MILWAUKEE.  WIS. 


22.8.772  G 
*’26.096  L 
202.676  G 


.  (m) 

451.121 

3.55.852 

95.269 

G 

..(e) 

1,021.147 

875.104 

146.043 

G 

.  (e) 

95,.142 

128.060 

32.718 

L 

.(S) 

15.1.287 

178,969 

25.6.82 

L 

.(S) 

333,597 

298,373 

35.223 

G 

37,64:  C 
ertisini  a 


8.7891 
63.40)  G 
30.3511 


■)Trjd 


T)tal  Daily  .  1,567,610  1,359.016 

I  tal  Sunday  .  4S6..884  477,343 

Grand  Total  .  2.054,494  1,836,359 

'tss  discontinued.  Jan.  14.  1939. 

MINNEAPOLIS.  MINN. 


208.594  G 
9,541  G 
218,135  G 


570.853 

668,821 


54,6160 
30.351  L 
24,265  G 


41,7410 
95,4810 
49.0300 
49.0041 
14,036  L 


253,955 

139,469 


496,244 

447,543 

545,430 

256,131 

145,207 


74,609  G 
221,278  G 


2,176  L 
5,738  L 


186.2)30 

63.0500 

123,3230 


49.5590 

49.8170 

222520 

99,3760 

22,2520 

77,1240 


185.8«C 
74.1940 
19.3630 
23.80'  0 

240.725  f 
23.80' 0 
216.9211' 

56.8600 

43.72lf 

38.7930 

Tooi^f 

61,7890 

33.»«f 

68 

102221 


iS^ff 

crat  (• 


-Tribune  _ tm&e) 

Journal  . (e) 

s.:*'  . (e) 

. (S) 

Mar-Journal  . (S) 

Ootal  Daily  .  1,239.674  1,489,217 

ToUl  Sunday  .  393,424  401,338 

brand  Total  . .  1,633.098  1,890,555  ^ 

0'®”-Tribune  is  sold  in  combination.  Tribune  (m)  and 
Tribune  (e).  The  Minneapolis  Journal  merged  with 
eapolis  Star  effective  August  1,  1939.  Star-Journal, 
1940  compared  with  Journal  Sunday,  1939. 

MODESTO,  CALIF. 

. (e)  314,554  336,712 

MONTREAL,  CANADA 

959,269 


249,543  L 
7.914  L 
257,457  L 


22,158  L 


Patrie 


^"lal  Sunday 


. (e) 

958,705 

434.886 

. (e) 

734,703 

. (e) 

90,630 

. (e) 

185,376 

. (S) 

57,323 

. (W) 

53,020 

2,404,300 

57,323 

2,514,643 

MUNCIE,  IND. 

330,700 

. (m ) 

340,192 

. (S) 

86,402 

670,892 

86,402 

757,294 

406.203 

730,999 

94,005 

194,495 

62,574 

60,169 


62,574 


331,880 

326,923 

100,373 


564  L 
28,683  G 
3,704  G 
3,375  L 
9,119  L 

5.251  L 
7,149  L 

19,329  G 

5.251  L 
6,929  G 

1,180  L 
13,269  G 
13,971  L 


658,803 
100,373 
759,176 

NASHVILLE,  TENN. 


'  r'-ean 


tnnessean 


...(e) 
.  (m) 
..(e) 
..(S) 
..(S) 


S  sSild. .  780, 


352,354 

322,936 

105,529 

188.651 

14,828 

780,819 


338,148 

312,197 


12,089  G 
13,971  L 
1,882  L 

14,206  G 
10,739  G 


225,488  36,837  L 


^Jer 


...(m) 

. . . 
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NEWARK.  N.  J. 


650,345 

225,488 

875,833 


393.931 

983,564 

166,529 

82,993 


163,037 

893,949 

198,816 

76,574 


130,474  G 
22,009  L 
108,465  G 

230,894  G 
89,615  G 
32,287  L 
6,419  G 


1,377,495  1,056,986 
249,522  275,390 

1.627,017  1,332.376 


Stoda' 

Sur'l];"^''  . 

^  2o“T939''''  issue  Star- 


320,509  G 
25,868  L 
294,641  G 


News  . (m) 

Mirror  . (m) 

Journal-Americ.aii  ....(e) 

Sun  . (e) 

World-Telegram  . (e) 

Post  . (p) 

•Journal-American  ...(S) 

Times  . (S) 

Slirror  . (S) 

News  . 

tUcnald  Tribune 

Total  D-iily  ... 

Total  Sunday  . 

Gran'l  Total  . . 


NEW  YORK,  N. 

.  ...(m)  863  094 

614.432 
936  366 
277.874 
510.610 
925.408 
811.627 
356.136 
266.8.11 
691.024 
126.201 
418.790 
464,963 


.(S) 

...(S) 


Y. 

775.191 
5,17.005 
900  047 
257  082 
541.286 
891.833 
779.540 
.164.,in2 
301, S’O 
756.269 
144  h97 
4.16.106 
511.350 


5.295.147  5.046  286 
1.967.809  2.149,748 
7.26.1, .156  7.196,0.14 


184  017  G 
55.917  1. 
128,100  G 


87,903  G 
77.427  G 
36.319  G 
20.792  G 
30  676  L 
.1.1,575  G 
32  087  G 
8.166  L 
34  495  L 
65  2t5  L 
IS  496  L 
17„116  I. 
46.387  L 

249.261  G 
181.9.19  L 
67,322  G 


BROOKLYN,  N.  Y. 


Facie  . (e) 

424.084 

522.41)0 

98.366  L 

Homu  Talk  Section  . 

39  157 

46.110 

6  9:.1  L 

Island  News  Sectinn  .... 

10,4=:  ,1 

26  815 

10.40’  T, 

Facie  . (S) 

103.994 

1.13.1,84 

29.190  L 

Tntal  Paiiv  . 

479. r, 94 

,191, J15 

111.731  T, 

Total  Sondav  . 

191,994 

11.1. 1 84 

20  nn  T. 

Grand  Total  . 

583.688 

72.8.599 

144.911  L 

NIAGARA  FALLS,  N.  Y. 

G.azctte  . (e)  515.277  490,916 

OAKLAND,  CALIF. 

Post-Knnuircr  . (c)  ,197  812  .159.504 

Trihime  . (e)  68.1  008  616  848 

Tribune  . (S)  165,238  174.208 

Total  Duilv  .  1,080  820  996. .152 

Tot.al  Sunday  .  165.2.18  174.208 

Grand  Total  .  1,246.058  1.170,560 

OKLAHOMA  CITY,  OKLA. 

Olclahom.in  . (m)  351.410  .145  4.19 

Times  . (e)  438.211  4.16.438 

Oklahoma  News  . (e)  .  264.279 

Oklahoman  . (S)  171.797  1.86.462 

Oklahoma  News  . (S)  .  130,616 

Total  Dailv  .  789  621  1.046.156 

Tot.al  .Sunday  .  171.797  .117.078 

Grand  Total  . 


,18  308  O 
46  160  (’, 
8.970  L 

84.468  G 
8.970  r. 
75,498  G 


5.971  G 
1,773  G 


256  515  I. 
145  281  L 
401,816  L 


Star 


.(e) 


.Journal-Transcript  . . .  (.S) 


Star 


.(S) 


479.846 

128.905 

100,200 


501.902 

508.197 

155,536 

116,262 


Total  Paily  .  1,030.585  1,010.099 

Total  Sundav  .  229.105  271.798 

Grand  Total  .  1,259,690  1,281,897 

PHILADELPHIA,  PA. 


Evening  Bulletin  . . 

...(e) 

940,141 

833,592 

106,549  G 

Inquirer  . . 

. . .  (m) 

752.815 

628,440 

124,375  G 

News  . 

...(e) 

237.547 

192.978 

44.569  G 

Evening  Public  Ledger  (e) 

678,0.1.1 

755,502 

77.469  L 

Record  . 

, .  .(m) 

479.935 

408.04,1 

71.892  G 

Inquirer  . 

...(S) 

448,277 

481,68.1 

3.1.406  L 

i  Record  . 

...(S) 

260,959 

285,928 

24.969  L 

Total  Daily  . . , . 

3.0,88.471 

2.818.555 

269.916  G 

Total  Sund.ay  . . 

709.2.16 

767.611 

58,375  L 

Gnin'l  Total  . . . 

3,797,707 

3,586,166 

211.541  G 

PHOENIX,  ARIZ. 


Republic  . 

. . .  (m) 

.187.602 

(lazette  . . 

,...(e) 

482,279 

Republic  . . 

...(S) 

126,726 

Total  Daily  , . . , 

869.881 

Total  Sunday  . . 

126,726 

Grand  Total  _ 

996,607 

.Sun-Telegraph 

Post-Gazette  . (m) 

Press  . (e) 

*Sun-Telegraph  . (S) 

tPress  . (S) 


PITTSBURGH,  PA. 

(e)  578,922  574.426 

528,627  534,859 

876,139  789,221 

232,061  243.324 

276,535  312.304 


Total  Daily  .  1,983.688  1,898,506 


Total  Sunday 


508,596  555,628 


Grand  Total  .  2,492,284  2,454,134 


PORTLAND.  ORE. 


1940 

1939 

Gain  or  Loss 

(m) 

476.975 

379,153 

97,822 

G 

.(e) 

685,340 

572.360 

112,980 

G 

.(e) 

312,302 

312.302 

L 

.(S) 

262.125 

285,978 

23.853 

L 

.(S) 

123,961 

138,546 

14,585 

L 

1,162,315 

1,263.815 

101,500 

L 

386,086 

424.524 

38,438 

L 

1,548.401 

1,688,339 

139,938 

L 

Total  Sunday 
Grand  Total 

News-Telegram  discontinued  publication  August  21,  1939. 


Bulletin  . (e) 

journal  . (m) 


PROVIDENCE,  R.  I. 


883,753 

346.542 


836.731 

319,309 


961,418  1,363,2.14 

OMAHA.  NEB. 

Wnrld-TTerald  . (e)  504.077  516.141  12.064  1. 

t  World-Herald  . (S)  200.561  209.856  9.295  1. 

Grand  Total  .  704.638  725.997  21  359  L 

World-Herald  sold  in  morning-evening  combination.  Lin.age 
of  one  edition  shown. 

PEORIA,  ILL. 

Journal -Transcript  ...(d)  550.739 


33.953  G 
4.1.697  G 
10,052  1. 

77,650  G 
10.052  1. 
67,598  G 


4,496  G 
6,232  L 
86,918  G 
11,263  1. 
35,769  L 

85,182  G 
47,032  1. 
38,150  G 


Total  Daily  . . . 

1,230.295 

1,156.040 

Total  Sunday  , 

159,114 

177.567 

Grand  Total  . . 

1,389,409 

1,333,607 

READING,  PA. 

Eagle  . . 

. (e) 

524.485 

462,984 

Times  . 

. . . .  (mj 

452.230 

426,510 

E.agle  . 

- (S) 

23,434 

31,656 

Total  Daily  . . , 

976.715 

889.494 

Total  Sunday 

23.434 

31.656 

Grand  Total  . . 

1,000,149 

921,150 

RICHMOND,  VA. 

News  Leader  . , 

. (e) 

721.167 

725.129 

Times  Dispatch  . 

....  (m) 

4.14.058 

449.952 

Times  Dispatch 

. (S> 

184.130 

219.063 

Total  Daily  . . . 

1,155  225 

1.175.081 

Total  Sund.ay 

184.1.10 

219,063 

Grand  Total  . 

1.339,355 

1,394,144 

ROANOKE,  VA 

Times  . 

....  (m) 

164.250 

174,259 

World-News  . . . . 

. (e) 

398.364 

316,604 

Times  . 

. (S) 

172.502 

169,204 

To*al  Dailv  , . 

562.614 

530,863 

Total  Sunday 

172.502 

169.204 

Grand  Total  . 

7,15.116 

700.067 

ROCHESTER.  N. 

Y. 

’Timcs-l'nion 

. (e) 

792.654 

6' 8  891 

D  v'O'rat  kK'  Cbror 

dele  (m) 

661., «42 

618.704 

Democrat  &  Chn 

nicle  (S) 

271.564 

298.010 

To‘.a1  Dailv  .. 

1.414  496 

1.287  195 

d  ( t  il  Sundav 

271.564 

209.011) 

Grand  Total 

1,726.060 

1.585.605 

ROCKFORD.  ILL. 

Rrsi'^ter  Republic  ...(e) 

484.59,8 

415  995 

Star  . 

. .  .  .  (m) 

311.520 

317.91  1 

Star . 

. (S) 

102.2.10 

91  192 

To;.a1  Dailv  .  . 

836  I  IS 

733.907 

Total  Sunday 

102  2.10 

91.192 

(irand  Total 

938.348 

825.099 

47,022  G 
27,233  G 
18,453  L 


74.255  G 
18.453  L 
55.802  G 

61,501  G 
25.720  G 
8,222  L 


87.221  G 
8.2^2  L 
78,999  G 


10.009  L 
41  760  G 
3,298  G 


31.751  G 
.1  298  G 
35,049  G 

12.1.763  G 
4.1,1.18  C. 
26.446  1. 

166.901  G 
26.446  L 
140.435  G 

68,60,1  G 
.1.1.608  C 
11.038  G 

102  211  G 

1 1. 0.1.8  r: 

113,249  G 


SACRAMENTO,  CALIF. 


Union  . 

. . .  (m) 

233.135 

215.903 

17.232  G 

TIee  . 

... (c) 

646.117 

640.200 

5.917  G 

Union  . 

...(S) 

77.388 

97,446 

20,058  L 

Total  Dailv  .... 

879.252 

856.10,1 

23,149  G 

Total  Sunday  .  . 

77.38,8 

97.446 

20.058  I. 

(irc.nil  Total  . . . 

956,640 

953,549 

3,091  c; 

ST.  JOSEPH,  MO. 


News-Press  . (c) 

Gazette  . (m) 


14,665  L  News-Press 


..(S) 


304.615 
116  601 
69.729 

421.216 
69.729 
490,945 

ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  466,724 

Post-Dispatch  . (e)  636.597 

Star-Times  . (e)  449.949 

tGIohe-Democrat  ....(S)  208  174 

Post-Dispatch  . (S)  284.356 


Total  Daily  ., 
Total  Sunday 
Grand  Total  , 


450,962 

616,816 

447,961 

214,955 

347,596 


15,762  G 
19.781  G 
1,988  G 
6.781  L 
63.240  L 


Total  Daily  .  1.553.270  1,515.739 

Total  Sunday  .  492.5.10  562.551 

Grand  Total  .  2,045.800  2.078,290 

ST.  PAUL,  MINN. 


37.531  G 
70.021  I. 
32,490  L 


Pioneer  Press  . . . 

. . . .  (m) 

595.821 

575.168 

20,653 

G 

Dispatch  . . 

. (e) 

565,923 

580,735 

14,812 

T, 

Pioneer  Press  . . . 

....(S) 

182,227 

166,391 

15,836 

G 

Total  Daily  .  1,161,744  1,155.903 

Total  Sunday  .  182.227  166.391 

Grand  Total  .  1,343,971  1,322.294 

SAN  ANTONIO,  TEXAS 


Light  . 

...(e) 

423,893 

405,128 

18,765  G 

Express  . 

. . .  (m) 

335,436 

274.937 

60,499  G 

News  . 

.  ..(e) 

595,255 

506,358 

88,897  G 

‘Light  . 

...(S) 

211.951 

244,313 

32,362  U 

Express  . 

...(.S) 

194.671 

225,981 

31,318  U 

Total  Daily  . . . . 

1,354.584 

1,186,423 

168,161  G 

Total  Sunday  . . 

406,622 

470.294 

63,672  U 

Grand  Total  . . . 

1,761,206 

1,656,717 

104,489  G 

Union  . (m) 

Sun  . (e) 

Tribune  . (e) 

Union  . (S) 

Sun  . (S) 


SAN  DIEGO,  CALIF. 


469,506 


681.658 

190.360 


423,996 

359,141 

624,423 

201,987 

63,840 


Total  Daily  .  1,151.164  1,407.560 

Total  Sunday  .  190,360  265,827 

Grand  Total  .  1,341,524  1,673,387 

SAN  FRANCISCO,  CALIF. 

409,221 
619,286 
459,894 
539,021 
191,826 
376,056 


Chronicle  . 

. . .  (m) 

387.238 

Examiner  . 

. . .  (m) 

624,809 

Call  Bulletin  . . . . , 

....(e) 

440,591 

News  . 

....(e) 

471,158 

t’Chronicle  . 

...(S) 

280,584 

"Examiner  . 

...(S) 

330,266 

Total  Daily  . . . . 

1,923,796 

Total  Sun<lay  . , 

610.850 

(irand  Total  . . . 

2,534.646 

45.510  G 
359,141  U 
57,235  <; 
1 1 .627  U 
63,840  U 

256,396  I. 

75,467  I. 
331,863  U 

21.^1. 
5,523  G 
19,303  L 
67,863  I. 
88,758  (i 
45,790  L. 


567,882 


(.Continued  on  page  36) 


103.626  U 
42.968  (. 
60,658  L 


January  Linage  in  Leading  Cities 


(Continued  from  page  35) 

TORONTO,  ONT.,  CANADA 

1940  1939  (lain  or  Los> 

Clobe  &  Mail  . (m)  528.834  571,580  42,746  1. 

TeleKram  . ..(e)  848.674  832.136  16,538  (i 

.Star  . (e)  920.629  914.673  5.956  C 

.Star  . (w)  40.828  51.723  10.895  1. 

Grand  Total  .  2,338,965  2,370,112  31,147  L 

TRENTON.  N.  J. 

Times  . (e)  568,135  541.893  26.242  C 

Times-.\dvertiser  ....(S)  64.917  75,665  10,748  L 


WINSTON-SALEM,  N.  C. 

1940  1939  Gain  or 

.(e)  323,682  322.841 

(m)  246,782  246.284 

.(S)  99,679  123,688  24,' 

_  570,464  569.125 

_  99,679  123.688  4 

_  670,143  692,813  11 

WORCESTER,  MASS, 

. (m)  458,524  443,153  Ij' 

. (e)  524,759  489,647 

. (S)  146,847  159.857  l; 


SCHENECTADY,  N.  Y. 

1940  1939 

. (e)  529.386  474,899 

. (m)  582.871  554,178 

.  1,112.257  1,039,077 

SCRANTON.  PA. 

. (ni)  498.517  422,300 

. (e)  708,048  618,892 

. (S)  146,469  174.256 


Twin  City  Sentinel 

Journal  . . . . . 

Journal  &  Sentinel. 

Total  Daily  . 

Total  Sunday  . . . 
Grand  Total  ... 


I'nion  Star 
Garette  . . . 


Grand  Total 


Tribune  . . 
Times  . . . . 
Scrantonian 


Telegram  . 

Gazette  &  Post 
Telegram  _ _ 

Total  Daily  .  983,283  932,800  ; 

Total  Sunday  .  146,947  159,857 

Grand  Total  .  1,130,130  1,092,657  37,4 

YOUNGSTOWN,  OHIO 

X’indicator  & 

Telegram  . (e)  725,867  603,118  i:;;. 

V  indicator  & 

Telegram  . (S)  163,445  149,452 

Grand  Total  .  889,312  752,570  i;  '4 

Figgres  Supplied  by  Publithcrs 
BRONX  (NEW  YORK  CITY) 

Home  Xews  . (e)  171,457  160,976  10.4. 

Home  Xews  . (S)  61,191  75,005  Ui: 

Grand  Total  .  232,648  235,981 

KANSAS  CITY,  KAN. 

Kansan  . (e)  238,707  188,636  50,'.'" 

Kansan  . (S)  68,369  120,036  31.66 


Total  I>aily  . 
Total  Sunday 
Grand  T otal 


Grand  Total  .  633,052  617,558  15,494  G 

Times  (e)  and  State  Gazette  (m)  sold  in  combination. 
1. inage  of  one  e<!ition  shown.  Times  (e)  given.  Doth  of  these 
e<litions  are  published  five  days  of  each  week. 

TROY,  N.  Y. 

Record  . (m)  453.803  389,684  64,119  G 

Record  (m)  sold  in  combination  with  Times  Record  (e). 
Linage  of  one  edition  shown. 

TULSA,  OKLA. 

Tribune  . (e)  365,024  379.409  14,385  1, 

World  . (m)  406,760  402,841  3,919  G 

Tribune  . (S)  95,134  142.252  47,118  1, 

World  . (S)  123,239  157,838  34,599  L 

Total  Daily  .  771,784  782,250  10,466  L 

Tot.al  Sunday  .  218,373  300,090  81,717  1, 

Grand  Total  .  990.157  1,082,340  92,183  1, 

WASHINGTON.  D.  C. 

Times-Her.ald  . (d)  682,492  .  . 

Post  . (m)  546.420  493,804  52,616  G 


I'ost-Intell  igencer 

Star  . 

Times  . 

*•  Post  Intelligencer 
Times  . 


.  1,351,491  1,188.917 

.  398,325  435.969 

.  1,749,816  1,624,886 

SOUTH  BEND.  IND. 

. (e)  551.090  575.055 

_ (S)  100.172  105.299 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Tribune 

Tribune 


Grand  Total 


Sixjkesman  Review...  (m)  265.477  256.165 

Clironide  . (e)  468,604  458.629 

Press  . (e)  118,874 

■I  'Spokesman  Review.  (S)  223,328  222,442 

Total  Daily  .  734,081  833.668 

Total  Sunday  .  223,328  222,442 

Grand  Total  .  957.409  1.056,110 

Press  discontinued  publication  March  18,  1939. 

SYRACUSE,  N.  Y. 

Journal  . (e)  403.048 

Herald  Journal  . (e)  686.056  465.881 

Post  Standard  . (m)  352.796  313,495 

.\merican  . (S)  .  131, .349 

•Herald  .Vmerican _ (S)  148.333  54.625 

Post  Standard  . (S)  87,800  62,461 


.“star  . 

Times  . 

'Times-Herald 

■•■Star  . 

Post  . 


Grand  Total 


Total  D.iily  .  2.913.901  2,727,706  186,195  G 

Total  Sund.ay  .  851,876  943,300  91.424  L 

(irand  Total  . .  3.765,777  3.671.006  94.771  G 

.\s  the  majority  of  the  Morning  Herald  limage  (412,131) 
for  January.  1939.  ran  in  combination  with  the  Times  that 
linage  is  not  included  in  city  total.  Times-Herald  first  issue 
l•'cb.  1.  1939. 

WESTCHESTER  COUNTY  MACY  GROUP 

-Mamaroncck  Times... (e)  160  275  129.776  30.499  G 

.\It.  Vernon  Argus - (e)  384,875  404,299  19,424  L 

Xew  Rochelle  Standard 

St.ar  . . (e)  428.901  404,836  24,065  G 

Ossining  Citizen 

Register  . (e)  182.022  145.333  36.689  G 

Port  Chester  Item _ (e)  249.841  243,130  6,711  G 

T.arrytown  Xews . (e)  199.511  150,632  48,879  G 

Yo-kers  Herald 

Statesman  . (e)  328.291  334,356  6,065  L 

White  Plains  Dispatch,  (e)  356,142  .  . 

Peekskill  Star  . (e)  220,178  197,848  22,330  G 


MEMORANDUM  OF  ADVERTISING  IN  AMEMC/ 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— JANUARY,  1940 

•  "AMERICAX  WEEKLY”  Linage  41,825  lino  : 
“COMIC  WEEKLY"  . . 


_ _ _  _  Linage  11,088  lines  is  included  mv 

Sunday  figures  of  the  following  papers:  Albany  Times  Unj 
Atlanta  Journal,  Baltimore  American,  Boston  .Vdvtr:.* 
Chicago  Herald-American,  Detroit  Times,  Milwaukee  k 
tinel,  Xew  York  Journal-American,  Pittsburgh  Sun-Tdej::? 
San  Antonio  Light,  Syracuse  Herald-American,  \Va‘  rr 
Tiines-Her-ild. 

••“AMERICAN  WEEKLY”  Linage  46.877  lines  z 
“COMIC  WEEKLY”  Linage  11,088  lines  in  tne  Los  \:.e' 
Examiner,  San  Francisco  Examiner  and  Seattle  1'ls;1'i 
ligencer. 

••“AMERICAN  WEEKLY”  Linage  41.825  lines  in 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  IloJ' 
Post,  Minneapolis  Star-Journal  and  Nashville  Tenw« 
46,877  lines  in  the  Portland  Oregonian. 

t  “THIS  WEEK”  LinasK  26,461  lines  is  included  in  •- 
Sunday  figures  of  the  fcdlowing  papers:  Atlanta  Jo;r. 
Baltimore  Sun,  Birmingham  News  &  Age  Herald.  R- 
Herald,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer.  Dz 
Xews,  Detroit  News,  Indianapolis  Star,  Memphis  C  m't- 
.\ppeal,  Milwaukee  Journal,  Minneapolis  Tribune,  New' 
leans  Item  Tribune,  Xew  York  Herald  Tribune.  "r_ 
World-Herald,  Philadelphia  Record.  Pittsburgh  Press, 
Louis  Glolse-Ilemocrat,  Washington  Star.  26.136  lines  B  ■ 
Los  .\ngeles  Times.  Portland  Journal,  San  Francisco  U' 
icle  and  Spokane  Spokesman  Review.  24,401  lines  b 
Chicago  Daiiy  Xews  (e). 


Total  Daily  .  1,038.852  1,182,424  143,572  L 

Total  Sunday  .  236.133  248,435  12.302  L 

Grand  Total  .  1,274,985  1,430,859  155.874  L 

Journal  (e)  and  American  (S)  discontinued  publication 
July  23,  1939. 

TACOMA.  WASH. 

News  Tribune  . (e)  408.722  347,959  60,763  G 

Times  . (el  .300,675  274.323  26.352  G 

News  Tribune  . (S)  123.463  132.249  8.786  L 

Total  Daily  .  709,397  622.282  87,115  G 

Total  Sunday  .  123.463  132,249  8.786  L 

Grand  Total  .  832,860  754,531  78,329  G 

TOLEDO.  OHIO 

Times  . (m)  109,347  108,410  937  G 

Blade  . <e)  766.846  694,716  72,130  G 

Times  . (S)  209,716  238,402  28,686  L 

Total  Daily  .  876,193  803.126  73,067  G 

Total  .Sund.ay  .  209,716  23,8.402  28.686  1, 

Grand  Total  .  1.085.909  1.041.528  44,381  G 


Group  Total  . .  2.510,036  2,010,210  499.826  G 

White  Plains  Dispatch  first  publication  March  1,  1939. 

WICHITA.  KAN. 

Beacon  . (e)  343.541  381,700  38,159  L 

P'agle  . (m)  255.532  251,400  4,132  G 

Eagle  . (e)  339.983  302,986  36,997  G 

Beacon  . (S)  138  845  199,215  60,370  L 

p;.igle  . (S)  99,748  115,798  16,050  1, 

Tot.al  Daily  .  939.056  936,086  2,970  G 

Total  Snnrlay  .  238.593  315,013  76.420  I, 

Grand  Total  .  1.177.649  1.251.099  73.450  L 


Thorne  New  President 
Of  Sunday  Call 

Frederick  W.  Thorne  ■was  elected 
president  of  the  Newark  Call  Print¬ 
ing  and  Publishing  Co.,  publishers  of 
_ _ _ _  the  Netcark  (N. 

succeeds  the 
William  S. 

Jan.  26.  Edward 
F.  Bataille,  edi- 


agement.  He  became  a  director  and  office  of  the  Sunday  Call  26  years  ago  since  last  year,  as  business  ma.^.; 
secretary  of  the  corporation  in  1939.  and  has  served  as  assistant  advertising  He  has  been  a  director  since  Jan. 
Mr.  Wapshare  entered  the  business  manager,  advertising  manager,  and,  1937. 


rD  i^r/jvg  ,ts  y 

Wash:r,gtor,  7. 
sened  918,796  lines  of  aA 
the  old  Times  j  „  over 

the  old  HerZd  P  ^’^^^’^^^^’nes  over 

'W  were  odd 

were  added  I44  A(£IV  /„  , 

and  166  ^EW  ,■  ^ 

<^ccounts. 


was 

advanced  from 
secretary  to 
vice  -  president 
and  Harry  A. 
Wapshare,  business  manager,  was 
elected  secretary. 

A  nephew  of  the  late  G.  Wisher 
Thorne,  who  was  for  many  years 
president  and  treasurer  of  the  Sunday 
Call,  Mr.  Thorne  has  been  with  the 
newspapier  15  years.  He  served  as  as¬ 
sistant  business  manager  and  business 
manager  and  last  year  became  vice- 
president  and  general  manager.  In 
1936  he  succeeded  Mr.  Hunt  as  treas¬ 
urer  of  the  corporation,  a  post  he  will 
retain. 

Mr.  Bataille,  who  has  been  with 
the  Sunday  Call  22  years,  has  been 
editor  since  1937,  when  he  succeeded 
Mr.  Hunt  in  the  active  editorial  man- 


F.  W.  Thorne 


liquor  advertising  and  has  been  so  ad¬ 
vertised  since  1935.  We  believe  in  al 
fairness  that  you  should  carry  som( 
material  in  a  subsequent  issue  cor¬ 
recting  the  impression  which  the  er 
roneous  publication  might  create. 
Sincerely  yours, 

Morris  D.  Townsend, 
Denver,  Publishers  Representative. 

■ 

Monotype  Face 
Used  by  N.  Y.  Post 

over-  To  EIditor  &  Publisher:  In  an  illus- 
'  ■  ’»  trated  story  appearing  on  page  5  of 
good  the  Feb.  10  issue  of  Editor  &  Pub- 

_ >-  lisher,  in  the  fourth  paragraph  from 

no  legislation  the  beginning,  you  state  that  Vogue 
Extra  Bold  Condensed  Italic  was  used 
for  the  streamerline  in  the  issue  of 
the  New  York  Post  illustrated  and 
described. 

As  a  matter  of  fact  the  streamer¬ 
lines  “Finns  Wipe  Out  Fourth  Rus- 
Division”  and  “Balkans  Move 
FOR  Anti-Soviet  Pact”  were  set  in 
Monotype  20th  Century  Extrabold 
Condensed  Italic,  designed  by  Sol  Hess, 
Monotype  associate  art  director,  and 
available  only  on  the  Monotype. 

The  full-length  streamerline  was 
set  in  72-point  size.  A  larger  size,  84- 
point  title  line  caps,  was  made  espe¬ 
cially  for  the  New  York  Post. 

Very  truly  yours, 

Frank  M.  Sherman, 
Director  of  Publicity,  Lanston 
Monotype  Company,  Phila¬ 
delphia. 


WHAT  OUR 
readers  say 


Colorado  Does  Not 
Regulate  Liquor  Ads 

To  Editor  &  Publisher: 

Your  attention  is  called  to  Page  33 
of  your  issue  of  Jan.  27  under  the 
paragraph  which  enumerates  the  laws 
which  restrict  advertising  in  Colorado. 

Through  some  unfortunate 
sight  the  ANPA  central  office,  which 
you  quote  unquestionably  in 
faith,  has  received  erroneous  informa¬ 
tion  because  there  is  -  ■  , 

in  Colorado  at  this  time  which  pro¬ 
hibits  liquor  advertising. 

The  1935  Liquor  Code  duly  enacted 
by  the  Colorado  State  Legislature  in¬ 
cludes  no  regulation  against  the  ad¬ 
vertising  of  liquor  and  specifically  re¬ 
peals  all  previously  enacted  laws  in  sian 
conflict  with  the  1935  liquor  code, 
t  There  were  regulations  against 
I  liquor  advertising  in  Colorado  prior 
to  1935,  but  none  since. 

Mr.  Elmer  Strain,  national  adver- 
I  tising  manager  of  the  Denver  Post 
has  called  these  facts  to  the  attention 
'  of  the  ANPA  and  has  been  as.sured 
i  that  a  correction  of  the  records  was 
being  made.  Apparently  this  correc¬ 
tion  was  not  made  before  this  material 
:  was  submitted  to  you. 

Liquor  is  being  freely  advertised  in 
:  Colorado  in  all  media  which  accept 


“MUST”  Says 
Majority  Leader 


Moral}  I  j  ^ 
Re -Armament 


)nc  of  tlu'  chief  liope>  for 
civilization  is  to  strenettheii 
and  unite  the  moral  forces  of 
mankind.  Onr  generation  nui't 
re-arm  morally  or  suffer  from 
nmral  and  spiritu.il  disorgan¬ 
ization.  Common  action  in 
this  high  endeavor  would 
unite  the  con  dieting  elements 
within  our  "wn  democracy, 
and  enable  .America  to  give  a 
leadership  which  could  save 
the  world.” 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


SCRUBBING  UP  A  CITY 


Five  years  ajjo — in  the  lowest  public  health 
bracket.  H  he  Press  iti  this  midwest  metropolis* 
was  concerned.  T.ast  year — tied  for  first  place  in 
its  population  c’ass  iti  the  health  improvement 
prog^ram  of  the  United  States !  What  made  the 
difference? 

One  man.*  The  sjiirit  of  MRA.  He  sacrificed 
]>ersonal  ambition  and  career  to  help  a  reform 
mayor  free  his  city  health  department  from  the 
fjrip  of  politics. 

He  led  the  city  to  the  washbowl  and  invoking 
statistics,  showmanship  and  civic  pride  rallied 
a  dozen  public  and  private  agencies  to  help  him 
scrub. 

He  erased  slum  areas;  launched  progressive 
education  programs  in  schools  and  factories;  used 
the  ])ress  and  radio  to  dramatize  his  message. 

Says  he :  “The  only  real  answer  to  our  national 
health  problem  is  for  private  physicians  and  jiub- 
lic  officials  to  get  together  on  a  level  above  sel¬ 
fishness,  desire  for  security  and  other  personal 
considerations.” 

Your  paper  can  stimulate  this  kind  of  spirit  in 
your  community.  Constructive  news  and  editor¬ 
ials  are  “must”  copy  today. 

{*  Names  on  request.) 

ediioriul  nudtruiL  mrile 


BORROWITUS"  — 

SCIENCE  CANT  SEEM  TO  CURE 
THIS  DISEASE! 


\  long-suffering  yet  shrewd  siihsiriliei  to  EDI  TOR  &  PUB¬ 
LISHER  writes  in  to  ask  that  it  lie  sent  hereafter  to  his  home 
address.  From  the  moment  it  arrives  each  week  at  his  office 
there's  a  prolonged  battle  lor  its  jMissessifm.  “Everyone  borrows 
■t  .  .  .  cuts  hunks  out  of  it  .  .  .  takes  it  in  to  (jiiote  from  during 
conferences,”  he  writes,  “and  somehow  or  other  it  (ompletely 
disappears.” 

If  he  jKissessed  the  Good  Samaritan  ideal,  he  would  take  pride 
in  allowing  others  to  share  in  the  mine  of  information  every  issue 
of  EDITOR  &  PUBLISHER  infallibly  brings — get  a  copy  both  at 
home  and  office. 

\Miy  is  this  unicpie  puhlitalion  in  Midi  great  demand?  Be¬ 
cause  It  contains  exclusive  news  about  every  phase-  of  the  news¬ 
paper  and  advertising  business  for  EVERY  TYPE  OF  RE.ADF.R. 
Even  its  advertising  is  followed  as  interestedly  as  its  editorial 
matter,  for  the  advertising  is  always  constriictive,  loo.  When  sub¬ 
scribers — and  the  progressives  in  all  fields  DO  subscribe  to  it — 
prize  FIX  TOR  &  PUBI. ESHER  in  this  manner,  it  shows  how 
zealoiisK  they  read — and  safeguard  it  r,a  times  a  year. 


Moral  Re-Armament 


EDITOR  a  PDBIISHER 


61  Gramercy  Park,  New  York 


1700  Times  Building 
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New  Hartford  Paper 
Starts  Sub.  Campaign 


With  its  staff  completed  this  week, 
circulation  officials  of  the  Hartford 
(Conn.)  Newsdaily,  photo-offset  news¬ 
paper  which  is  due  to  appear  on  the 
streets  of  Hartford  “early  in  March,” 
have  started  a  city-wide  p)ersonal  so¬ 
licitation  for  subscriptions.  Letters 
and  direct  mail  promotion  in  the  form 
of  factual  information  about  the  pajjer 
went  out  last  week  to  local  as  well  as 
out-of-town  centers,  and  the  canvass¬ 
ers  are  following  up  the  local  leads. 

A  charter  subscription  price  of  $10 
per  year  has  been  offered,  with  a 
warning  that  the  price  will  be  raised 
to  $12  after  publication  has  begun. 
Mail  subscriptions  are  slightly  higher. 
Already,  subscriptions  have  been  en¬ 
tered  from  residents  in  27  states,  it 
was  reported  this  week.  Many  of 
these  are  from  interested  publishers 
of  small -town  newspapers  who  are 
contemplating  going  into  the  offset 
field. 

5  Cents  Daily 

Bice  Clemow,  editor  of  the  new 
paper,  has  laid  down  a  rule  that  there 
shall  be  no  free  copies  of  the  paper 
available  to  anyone,  and  exchanges 
have  also  been  ruled  out.  The  single 
copy  price,  from  newsboys  and  off 
the  street  news-stands,  will  be  five 
cents. 

Besides  Mr.  Clemow.  Ellsworth 
Grant.  Francis  G.  Smith.  Jr.,  Jonathan 
Kil  bourn  and  Arthur  G.  Newmyer, 
Jr.,  the  personnel  of  the  Newsdaily 
now  includes  Clarence  G.  Taylor,  for¬ 
mer  reporter  for  the  Santa  Cruz  (Cal.) 
Evening  News  and  free-lance  critic  in 
Seattle  and  New  York;  Thomas  Dam- 
man,  former  Europ)ean  correspondent 
for  American  newspapers;  James 
Boozer,  previously  of  TransRadio 
Press  and  the  Detroit  (Mich.)  Free 
Press,  and  a  free  lance  radio  and  pub¬ 
licity  writer;  Margaret  Stephens,  of 
the  University  of  Louisiana;  and  Wal¬ 
ter  Jessel,  foreign  news  writer  for 
The  Jerusalem  Post  in  Palestine  and 
at  one  time  a  foreign  news  research 
man  for  Time  magazine.  All  but  Miss 
Stephens  will  be  associate  editors.  She 
will  be  in  charge  of  research.  Mr. 
Jessel,  an  experienced  photographer, 
will  edit  the  pictures. 

The  business  staff  has  been  com¬ 
pleted  with  the  addition  of  Alexander 
J.  Murray,  formerly  of  the  Boston 
Transcript,  as  circulation  manager, 
and  Alberic  De  Laet,  formerly  with 
Esquire  magazine,  as  assistant  adver¬ 
tising  manager. 


work  in  Europe  today  are  up  against 
an  almost  impossible  proposition.  So 
when  anyone  really  comes  through 
with  something — such  as  Kenneth 
Downs’  first-person  story  of  his  trip 
to  the  outposts  of  the  Maginot  Line 
with  a  Moroccan  regiment  or  Cour¬ 
tenay  Terrett’s  first-hand  description 
of  a  Soviet  division’s  annihilation  in 
Finland — you  may  rest  assured  that 
he  has  done  the  virtually  impiossible. 

“And  even  Richard  Harding  Davis 
couldn’t  do  that.” 


Bowersock,  Aviation 
Editor,  Honored 


Kansas  City,  Feb.  12 — Justin  D. 
Bowersock.  aviation  editor  of  the 
Kansas  City  Star,  was  honored  Feb.  9, 
here,  by  the  Kansas  City  chapter  of 
the  National  Aeronautics  Association 
with  an  engraved  plaque,  naming  him 
as  the  man  who  had  done  most  toward 
the  advancement  of  aviation  in  Kansas 
City  in  1939. 

“Sox.”  as  he  is  known  to  the  fra¬ 
ternity,  flew  55,000  miles  last  year, 
included  in  which  was  a  visit  to  32 
large  cities  of  America  and  Europe 
in  two  months’  time.  He  has  writ¬ 
ten  hundreds  of  articles  on  aviation 
and  has  flown  to  various  points  to 
cover  stories. 

The  plaque  read:  ‘To  Justin  D. 
Bowersock,  aviation  editor,  whose 
writings  on  aeronautics  in  1939  and 
whose  trip  as  one  of  the  early  pas¬ 
sengers  in  the  Pan  American  trans- 
Atlantic  Clipper  stamped  him  as  the 
Kansas  Citian  who  in  that  year  did 
most  for  the  advancement  of  aviation 
in  Kansas  City.” 


Low  Percentage  of 
Women  in  Publishing 


Paris  Soys  Even  Davis 
Couldn't  Get  News 


Enterprise  and  ingenuity  are  more 
important  than  ever  before  in  those 
young  people  who  aspire  to  become 
foreign  correspondents,  Barry  Faris, 
editor  of  International  News  Service, 
told  members  of  Sigma  Delta  Chi  at 
Cornell  University  in  an  address  this 
week. 

‘‘There  is  no  field  of  journalism,” 
he  said,  “that  affords  greater  opportu¬ 
nity  for  enterprise  and  ingenuity,  and 
the  rewards  are  commensurate  with 
what  you  are  able  to  produce. 

“At  the  outset,  I  should  like  to 
disabuse  a  misconception  which  seems 
to  be  fairly  prevalent  in  this  country. 
When  people  read  the  papers  these 
days  and  see  little  or  no  real  war  news 
and  wonder  what  is  really  going  on, 
they  are  prone  to  say:  ‘If  we  only 
had  a  Richard  Harding  Davis  alive 
today.  He’d  get  the  news.’ 

‘"niat  is  not  true.  Richard  Harding 
Davis,  if  alive  today,  would  get  just 
what  the  rest  of  us  are  getting— a 
pain  in  the  neck. 

“That  is  a  rather  loose  way  of  say- 


Tom  Ham  Named 
Executive  Editor 


EDITOR  &  PUBLISH  E- 


SANDUSKY  CHANGES 

The  SandtLsky  (O.)  Daily  News  re¬ 
cently  announced  the  appointment  of 
CoUis  Yoimg  as  advertising  manager, 
succeeding  Allen  Martin,  and  G.  Dar¬ 
win  Andrews  as  national  advertising 
manager,  a  new  position.  Mr.  Young 
worked  five  years  on  the  Dayton  (O.) 
Daily  News  advertising  staff  and  for 
two  years  was  business  manager  of 
the  Joliet  (Ill.)  Spectator.  Mr.  An¬ 
drews  formerly  was  on  the  editorial 
staffs  of  the  Muncie  (Ind.)  Evening 
Press,  St.  Petersburg  (Fla.)  Daily 
News  and  New  York  Daily  News  and 
in  recent  years  has  done  sales  pro¬ 
motion  work.  Mr.  Martin  did  not  an¬ 
nounce  his  future  plans. 


BOOK  LUNCHEON 

The  fourth  of  a  series  of  six  Book 
and  Author  luncheons  at  the  Hotel 
Astor  was  attended  by  more  than 
1.000  persons  Feb.  13  under  sponsor¬ 
ship  of  the  New  York  Herald  Tribune. 
Harry  Hansen,  book  critic.  New  York 
World  -  Telegram,  announced  the 
awards.  In  commemoration  of  the 
500th  anniversary  of  printing,  there 
was  on  display  at  the  luncheon  one  of 
the  perfect  copies  of  the  Gutenberg 
Bible,  printed  500  years  ago  and  now 
valued  at  $100,000  and  lent  by  the 
General  Theological  Seminary. 


TENN.  DAILY  SOLD 

Purchase  of  the  Clarksville  (Tenn.) 
Daily  Star  by  the  Clarksville  Leaf- 
Chronicle  has  been  announced  by 
Stratton  Foster,  owner  and  publisher 
of  the  latter  paper.  The  Star  will  be 
issued  as  a  semi- weekly  by  the  Leaf- 
Chronicle  Company,  which  also  pur¬ 
chased  the  Guthrie  (Ky.)  Todd 
County  Times,  which  will  be  issued 
weekly  from  the  Clarksville  plant. 


Washington,  D.  C.,  Feb.  12 — Only 
five  of  53  employment  categories 
studied  by  the  U.  S.  Department  of 
Labor  were  found  to  have  a  lesser 
percentage  of  woman  workers  than 
“printing  and  publishing,  newspaper 
and  periodical.” 

Only  nine  of  each  100  persons  em¬ 
ployed  in  that  field  are  women.  Per¬ 
centages  ranged  from  a  low  of  three, 
for  motor  vehicles,  to  88  for  handker¬ 
chiefs. 

Besides  the  motor  vehicle  group, 
industries  having  a  lower  percentage 
of  women  than  was  found  in  “print¬ 
ing  and  publishing,  newspaper  and 
periodical”  were:  motor  vehicle 
bodies  and  parts,  7;  nonferrous  metal 
alloys  and  products,  not  including  alu¬ 
minum,  7;  furniture,  including  store 
and  office  fixtures,  6;  foundry  and  ma¬ 
chine  shop  products.  3. 


Tom  Ham,  recently  in  charge  of  the 
Atlanta  Constitution  picture  page  has 
been  named  executive  editor  of  the 
Macon  (Ga.)  Neivs  and  Telegraph, 
succeeding  (leorge  D.  W.  Burt,  who 
has  joined  the  Louisville  (Ky.) 
Courier-Journal. 

Mr.  Ham  before  joining  the  Con¬ 
stitution  had  been  on  the  staff  of  the 
Atlanta  Georgian  for  three  years  prior 
to  its  suspension  in  December.  Prior 
to  that  he  worked  on  the  Toccoa  (Ga.) 
Record,  a  weekly,  and  the  Lineville 
(Ala.)  Tribune.  He  was  graduated 
from  the  University  of  Georgia  in 
1933.  a 

EXEMPTION  VETOED 

Albany,  N.  Y.,  Feb.  15 — Governor 
Herbert  H.  Lehman  vetoed  yesterday 
the  Reoux  -  Feinberg  bill  granting 
newspaper  reporters  and  editors  ex¬ 
emption  from  jury  duty.  The  Gover¬ 
nor  quoted  a  report  by  the  Judicial 
Council  opposing  the  measure,  which 


C 


ing  that  foreign  correspondents  at  had  passed  both  houses  unanimously. 


If  Looking  For 

A  JOB 


In  Any  Ot  Tbnt#  PnIHn- 
AdvanMng  M«n*«nmwt 

CIrcutatlon  Maehinletl 

Editorial  Publicity 

Utilize  Theta  Sarvleee 

1.  Draft  a  four  time  ad  aettinz  forth  your 
qualif.catioDB  and  eend  it  to  ue  inth 
payment.  (Count  five  worda  to  the 
line:  40e  per  line,  per  imue).  For  a 
month,  your  mefeape  will  reach  pro- 
■pective  employeia.  Many  have 
been  placed  directly  in  thia  manner. 

2.  Fill  out  completely  the  Peraonnel  ap- 
plicatioo  that  will  be  cent  you  upon 
receipt  of  ad.  Thia  will  be  kept  in  our 
fileaforaizmontha.  It  will  make  your 
record  available  to  the  publiahera  and 
executivea  calling  upon  ua  ronatantly 
for  employeea.  Vour  confidence  re- 

S.  act  now  to  catch  our  deadline  ' 

of  neat  Thuraday. 

PERSONNEL  SERVICE 

Editor  A  Publlaher 
1700  Timee  Bldg. 

Timee  8q.  N.  Y.  C. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED’ 
(Cash  with  Order) 

1  time  —  .50  per  line 
4  times  —  .40  per  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


rOR 


:i8»-T 
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•BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Count  five  words  to  line,  box  number 
be  counted  as  three  words.  Mlnir:- 
space,  three  lines.  References  rtquirtc 
with  "Business  Opportunities"  end  eHi* 
ads  involving  sale  of  property  or  qoed: 


FORhdS  CLOSE  THURS.  NOON 


A  four  times  "Situation  Wanted"  ad  ee 
rias  with  it  a  six-month  registration  in  tin 
Personnel  Service.  Applicants  are  req'n- 
terad  only  in  this  manner. 


C.  E.  FAIRMAN  MARRIES 

Charles  E.  Fairman,  former  art  edi¬ 
tor  and  critic  for  Washington  news¬ 
papers,  and  Mrs.  Louise  Hartley 
Wassell,  also  a  former  Washington 
newswriter,  were  married  recently  at 
Alexandria,  Va  Mr.  Fairman  is  art 
curator  at  the  Capitol.  By  special  act 
of  Congress  he  has  been  permitted  to 
remain  at  his  post  after  ^e  legal  re¬ 
tirement  age.  He  is  in  his  86th  year. 


Newspapers,  Periodicals 
Advertising  Agencies 
National  Advertisers 


Business  Opportunity 


Wanted — Editorial  position  on  wttU} 

semi-weelily  or  small  daily  with  oypo! 
lunity  to  invest  from  $3,000  to  $4.0(|f' 
Would  be  interested  in  suburban  pil»r 
Box  205,  Editor  &  Publisher. 
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Circulation  Promotiea 


BBB-CONSUMER  MEET 

The  National  Association  of  Better 
Business  Bureaus  has  voted  to  hold  its 
1940  Business  -  Consumer  Relations 
Conference  on  Advertising  and  Selling 
Practices  at  the  Hotel  Pennsylvania 
May  13  and  14. 


Successfnl  subscription  contests  for  aver 
80  years.  CHARLE.S  PARTLOWE  CO. 
Occidental  Bnilding,  Indianapolis. 


See  onr  ad  on  page  183  in  the  Tear 
Hndaon  DePriest  &  Associatea,  Vorlji 
Record  Circulation  Builders,  246  Sti 
Ave.,  N.  Y.  C. 


Oiract'Mail  Servicot 


TWO  ADD  WIREPHOTO 

The  Hotiston  Post,  a.m.,  and  Houston 
Chronicle,  p.m.,  started  abbreviated 
Wirephoto  service  Feb.  14,  the  Asso¬ 
ciated  Press  announced  Feb.  15. 


Our  Process  Letters  are  taken  for  part;:' 
communications.  Try  ns.  Complete 
ing  service.  Perfect  Letter  Co.,  SO  * 
2181  St..  N.  T.  C. 


Miscullaneeuf 


Reprints  of  all  sorts  direct  from 
■■copy.”  even  though  contsining 
and  diagram.sll  Any  size  supplie^  ’ 
copies  (8 '4  X  11")  $2.63;  add’l  KW 
2‘2c.  Quantity  prices  less.  1*1;, 
samples.  Laurel  Process.  480  Canal 
X.  Y.  C.  WAlker  .5-0.526. 


Photographs  Wonted 


The  A.MSTERDAM  NEWS  is  w illinf 
interesting  and  spot  news 
Negro  subjects  and  events.  Good  1 


paid.  For  particulars,  write; 
Editor— 2271  7th  Avenue,  New  Yo« 
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Special  Editions 


Historical- Special  ETsnU  ^ 

Ethical  selling  brings  re.sults  ;P«tn 
peats.  Xational  and  State  v: 

years.  Available  late  in  M»rcn. 
ences.  Box  116,  Editor  &  P®"* 


El 

foting 


1941  Art  Calendars 


Human  Interest  and 
Ideal  subjects  for  carrier  d 
$1.25  and  $1.85  per  100,  includir 
.Samples  free. 

ATLANTIC  CALEND.4R  CO® 
556  Jerome  Street,  Broomy 


rOR  FEBRUARY  17,  1940 
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•111— Texts — Exclusive  Daily;  pop.  15,000; 

0.  Slati-mriit  5,940;  Net  profit 
■19— *i2  972.28.  One  of  best  e(iilil)ped 
in  Texas;  $75,000.00  asked;  $40  • 
mIo.W  cash;  balance  inonlhly. 

Also 

One  of  the  South’s  outstanding  dailies,  ex 
tlusive  in  rapidly  growing  major  city. 
\'“t  last  year  over  $100,000.00.  Only 
1250.000.00  ea'h  needed,  balance  financed 

'mI-KKA^  K  hi  1.1,  &  ASSOCIATKS^ 
Vendoiue  Building _ Nashvil^,  Tenn. 

^^^JiTWest  Dally.  K.■lllrned  over  $15,000. 
innuallv  to  owner  for  past  10  years 
tj.tern  Daily  consistent  earner;  a  good 
hi,v  Down  payment  $50,000.  2  weeklies 

n'fine  soiitliern  winter  resorts.  Harwell 
i  Kell.  Birmingbain.  Ala.  _ 

SHdTweeiiy,  fine  field,  good  profits,  A-1 
HUmnnent.  Available  to  buyer  with  sub 
uintial  cash  resources.  Submit  bank 
references  first  inquiry.  Box  192,  Editor 
i  Publisher.  _ _ 

rSnSe;  money-making  evening  daUy  and 
lulf-interest  in  radio  station  in  growing 
rily  of  15,000  in  Southwest.  Take  at 
eist  $.50,000  cash.  Bal.  easy.  Box  200, 
Kditor  A  Publisher. 


Newspapers  For  Sale 


Newspaper  Brekers 
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BLAZING  NEW  TRAILS  IN  THE  WEST 

ARTHURW-STYPES 

PUBLICATION  PROPERTIES 


NEWSPAI'KR  BROKER 
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li 

rs 
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25  years’  intimate  contact  with  Pacific 
'  lust  newspapers.  KstaliU.-shed  confidence. 
Highest  references. 

A.  W,  Stypes,  Mills  Bldg.,  San  Francisco 
bptble  handling,  buying,  selling,  mergers. 
)i«  leaven  or  trades.  Highest  references 
-EX  FEIGH.NER  AGENCY  Nashville.  Mieh 


Help  Waated 


1  food  permanent  position  is  available  on 
•  large  Eastern  Metropolitan  Newspaper 
for  a  man  thoroughly  experienced  to  take 
rharge  of  Subscription  Department;  one 
who  it  accu.stomed  to  handling  canvaa- 
«era  in  cennection  with  premium  solici¬ 
tations  as  an  inducement  to  aubscribera. 
Please  state  age.  past  experience  and 
references  to  Box  175,  Editor  &  Publisher. 

Sevipaper  Advertising  Salesman — Success- 
fal.  substantial  paper  can  ose  an  active, 
resourceful  experienced  Loral  saleaman, 
oader  forty  years  of  age.  Character  and 
I'crsonal  habits  must  be  of  the  best. 
8orae  executive  experience  will  be  an 
I’set,  In  answering  tell  about  your 
••iperience.  education,  age,  salary  ex¬ 
pected,  family  if  any.  reference  and  any 
Pub''  fscts.  Box  210,  Kditor  k 


Shop  at—  THE  EQUIPMENT  MART  —And  Sove 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Situatians  Wanted 

Advertising 


A  Young  Ass’t  Ad  Manager  desires  change. 
Com|ieteiit  to  manage  small  daily.  En¬ 
viable  record  and  no  bad  habits.  Box 

202.  Editor  &  Publisher. _ 

Ad  Man — 28;  ten  years’  daily.  A-1  layout. 

Box  122,  Editor  &  Publisher. _ 

Advertising,  experienced  promotion  man. 
Urigiiial  ideas  to  increase  linage.  Excep¬ 
tional  salesman,  copy,  layouts.  Go  any- 
w  here.  Box  132.  Editor  &  Publisher. 
Advertising  Man  wants  position  as  business 
or  advertising  manager  of  daily  newspaper 
ill  10.000  to  50.000  city.  White,  gentile, 
single,  40  years  old.  Twenty-one  years’ 
experience  covers  executive  duties,  buy 
iiig.  credits,  local,  national,  classified. 
References.  Box  9954,  Editor  &  Publish- 

er. _ 

Advertising  Manager  with  12  years  produc¬ 
tive  newspaper  liackground  will  build  lin¬ 
age  and  revenue  for  small  daily.  Box 

211,  Editor  &  Publisher. _ 

Advertising  Manager,  Publisher’s  Assistant. 
Interested  in  daily  with  later  opportunity 
to  purchase.  Box  136.  Editor  &  Publisher. 
Advertising  Space  Salesman  now  employed 
wishes  to  make  change.  Six  years’  ex- 

gprience — local,  national.  Single,  age  26. 

ox  9977,  Editor  &  Publisher. _ 

Classified  Sales,  promotion  man ;  age  27 ; 
married;  personable;  excellent  references. 
Box  143,  Editor  &  Publisher. _ 

Creative  display  salesman.  Well  trained; 
sales  producing  copy;  attractive  layouts; 
seven  years’  experience;  28;  go  any¬ 
where;  daily.  Box  182,  Editor  &  Pub¬ 
lisher.  _ 


Display  Man- -30  years  old.  single,  six  years’ 
experience  on  progressive  dailies;  em¬ 
ployed.  wants  change  to  daily  15.000  or 
over.  Write  Box  180,  Editor  &  Publisher. 

Eight  years  selling  space  combination  Metro 
lioliiaii  newspapers  Pacific  Coast;  out¬ 
standing  reputation;  no  merchandising 
and  promotion.  Age  30.  Box  214.  Edi¬ 
tor  tc  Publisher. 


Situations  Wanted 

Circnlation 


Circulation  Manager,  25  years  experience 
all  phacPB  of  operation,  including  exten¬ 
sive  chain  connection.  Ready  to  call  any¬ 
where  for  interview  on  qualifications, 
character,  etc.  Box  184  Editor  &  Pub¬ 
lisher^ _ 

Circulation  Supervisor,  29.  Nine  years  Home 
Delivery,  Country,  City.  East  preferred. 
Now  available.  Box  9962,  Editor  &  Pub- 

Usher. _ 

Circulation  Supervisor,  31 — 10  years’  ex¬ 
perience.  Able  to  organize  Boy  Promo¬ 
tion.  Good  references.  Will  locate  any- 
where.  Box  204,  Editor  &  Publisher. 

District  Manager — Canvasser;  young  man; 
seven  years’  experience  on  large  Metro¬ 
politan  chain  in  East.  Single;  available 
immediately.  No  reasonable  salary  re¬ 
fused.  Box  165.  Editor  &  Publisher 


Young  circulator,  13  years’  success  in 
’’tough  spot”  available  to  medium-size 
daily.  Good  record.  Now  employed. 
Box  194,  Editor  &  Publisher. 


Composing  Room  Equipmant  For  Sal* 

Buy  Linotypes,  lutertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 

See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

LINOTYPES — INTERTYPES — LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co..  203  Lafayette  St.,  New  York 

City. _ 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses.  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  &  Walsh  Corporation, 
82  Beekman  Street.  New  York. _ 

Plane-O-Plate  —  Rotm-y  jin-ci.-iioii  >biiver. 
Shiivi-s  all  types  of  Mat  work  iiicliiiling 
slereON.  electros,  base.  ete..  to  exael  type 
beigbl  for  printing.  Eliiiiinate-  irregular 
plate  levels.  Saves  time.  work,  improves 
uuelily.  Two  sizes,  haiiilles  work  up  to 
full  page.  Get  prices,  •ietnils.  Write 
MONOMELT  Co.,  Dept.  1.  Minneapolis. 
Minnesota. 


Rouse  Band  Saw  No.  1.  Takes  full  galley 
of  slugs.  Priced  to  sell  quick.  NEWS 
TRIBUNE,  Compton,  Calif. 


Mechanical  Equipment  Far  Sale 


All  sixes  cylinder  presses.  Job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 


EVERYTHING  FOR  THE  PRIN’TER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Mechanical  Equipment  Wanted 


Engraving  Equipment,  modern,  for  complete 
plant.  Used  in  good  condition  or  new. 
Give  details  and  price  in  first  letter. 
Box  176,  Editor  &  Publisher. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magszine  crsdles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  k  Bacon,  To- 
wanda,  Penna. 


Newspaper  Machinist 


Dismantling,  moving,  erection;  ncw-.'-i>aper 
press  and  stereo  equipment.  Established 
twenty  five  years;  bonded;  references. 
McCarn.  phone  1000,  Democrat,  Sedalia. 
Missouri. 


Photo-Engraving  Equipment  For  Sale 


CHEMCO 

Photo  Engraving  Equipment 
complete  film  plants 
Chemco  PbotoProducts  Company 
230  W.  41st  Street  New  York  City 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARQER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  III. 


Photo-Engraving  Equipment  Wanted 


Want  20x24  Camera  with  Stand 
N’KW.S  TRIBUNE,  Compton,  Calif. 


Press  Room  Equipment  For  Sale 


For  Sale:  24-page  Scott  .straightline  Web 
Newspaper  Press,  22%"  sheet  cut,  with 
eomplete  stereotype  equipment;  fine  out¬ 
fit  for  regular  new-puper  or  tiihloid.  or 
eireular  work  up  to  three  i-olors.  Box 
193,  Editor  &  Piililisher. 


High-Speed  Scott,  4  units,  doiilile  folder. 
$16,000.  quick  sale,  terms.  23  9/16" 
ciit-oft — two  motors.  separate  drives; 
great  Hexiliility.  Box  ’216.  Editor  &  Pub¬ 
lisher. 


Modern  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or  end- 
roll  feed.  Available  in  6-unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22 cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion,  apply.  R.  HOE  &  COMPANY,  INC., 
910  East  138tb  St.,  New  York  City.  N.  Y. 


COMMERCIAL  &  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Modem  Hoe  straight  line  unit  type  balcony 
press  consisting  of  eight  units  and  sub 
structure  with  two  pairs  of  heavy  duty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
has  had  excellent  care.  (Sheet  cutoff 
21^  inches.) 

Will  sell  as  complete  machine  or  will 
consider  sale  of  two  or  more  units  to 
effect  press  capacity  desired  by  pur¬ 
chaser.  Box  9532,  Editor  k  Publisher. 
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^  Manager  for  New  England  dally.  Give 
•fr.  education,  experience,  references, 
-uzps^t.  and  salary  desired  in  first  let- 
irr  Box  218,  Kditor  &  Publisher. 
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for  Springfield  (Vermont)  office 
«  Osremont  (\.  H.)  Eagle.  $20  to 
•lin.  Send  snapshot  of  self  you  don’t 
vtnt  returned.  Lincoln  O’Brien,  Clare 
’•'cut  (N.  u  )  Eagle, 


Situatioiit  Wantad 

Administrative 


advertising  manager  or 
assistant  ’H)  PUBLISHER 

seeking  reaiiimation.  Nine  years 
'  •II.  metropolitan  markets,  staff  and 
_  «P«Zenient  positions  progressively.  Ex- 
eTTrsfe;  cirrulalion,  editorial,  promotion, 
^Hising  sales,  personnel.  Present 
,  7**"*  situation  five  years  (one  of  coun- 
D  a  outstanding  cosmopolitan  newspa- 
'>*>■  of  50.000  200,000 
,  ■j’’  there’s  a  more  immediate  oppor- 
nA  I  *ough  job.  accomplishment 
f’oiversity  honors  graduate. 
Bn.  onn  “"SO.  pluK  hoHUS  OH  rcsults. 
- -'tv _ Editor  k  Publisher 

™  PUBLISHER. 

^  iDITOR  OR  GENERAL  MANAGER 

record  of  accomplishment, 
c.  'J’dO’  sell,  speak  and  administer. 
Xj-  "fF*’-  small  and  chain  operations. 
I  omployed.  university  graduate. 
“T  years  extensive  experience  all  de- 
s*’i.  and  title*  secondary, 

n  "  a-  s*  important  posts  in- 

“'Koost,  can  increase  revenue 
I  ^  “Culation ;  have  cut  costs  over  $100,- 
csrly.  Prefer  small  salary  and  cut 
-omplishments.  Box  217,  Editor  & 
tner, 

®«ag#r  wants  larger  field. 

daily,  which  is  msk- 
first  time.  Knows  how  to 
and  circulation.  Best 
5ees.  Box  9971,  Editor  k  Publisher. 


Sitaotioag  Waatad 

Editorial 

A  newsman,  16  years  reporter,  rewrite,  city, 
Sunday  editor  best  midwest  dailies. 
Modest  pay.  8656  Dumbartou,  C  15,  De- 
troit,  Michigan. _ 

Ability  to  Work  'with  Advertisers  makes 
Re-write  man.  Reporter,  age  27,  an  asset 
for  trade  paper  or  weekly.  Box  172, 
Editor  k  Publisher. _ 

Adventure,  hot  off  daily  diaries  —  who 
wants!  Young  son  and  I  off.  Feb.  22, 
on  2  year  walking  tour  of  U.  S.  Jnne 
and/or  Robin  Burn,  5240  University 
Way,  Seattle.  Washington. _ 

AmbiUous  young  reporter,  wishes  change. 
Eight  years’  experience,  general  news, 
sports,  rewrite.  ’Three  years  with  world’s 
Isrgest  news-gathering  association.  Box 
124,  Editor  k  Publisher. _ 

Cameraman — 27,  Fast,  versatile  workman. 
Excellent  picture  judgment.  Top  refer¬ 
ences.  Wide  experience.  Now  available. 
Box  9876,  Editor  k  Publisher. _ 

College  graduate,  experienced,  28.  Has  been 
reporter,  rewrite  man,  radio  newscaster. 
Mhorthand.  Go  anywhere  on  daily  or 
weekly.  References.  Box  9956.  Editor 
*  Publisher. _ 

College  Teacher — expert  in  English.  Letter 
Writing,  and  Salesmanship — wishes  prac¬ 
tical  business  experience  during  summer. 
Pay,  immaterial.  Box  541.  Billings,  Mon 
lana. _ 

Editor-Beportei,  news  or  sports.  Five  years 
experience  A-1  daily.  Young,  single. 
Camera.  References.  Box  9961,  Editor  k 
Publisher, _ 

Editor-Reporter:  Prefers  editorial  or  break- 
in  on  newscasting.  Will  do  any  newspa¬ 
per,  magazine,  publicity,  free-lance  work. 
Owns  Speed  (jraphic.  Expert  in  religious 
field.  Box  206,  Editor  k  Publisher. 


Sitiiatloa$  WoRtad 

Editorial  (Coat’d) 

Editor  —  Telegraph,  makeup,  copyreader; 
also  rewrite.  Handle  sports.  Long  ex¬ 
perience.  Unquestionable  references. 
Married.  Box  9955,  Editor  k  Publisher. 

Editorials  or  Features — twenty  years  in 
domestic  and  foreign  fields  assures  pro¬ 
fessional  touch.  Member  APS,  now  em¬ 
ployed.  South  or  Pacific  Coast  preferred. 
Box  181,  Editor  k  Publisher. _ 

Experienced  Photographer,  Photo-Engraver. 
Darkroom,  assignment.  Features,  plate- 
maker.  26,  married,  employed.  Own 
Graphic  and  accessories.  Newspapers 
10  years.  References.  Can  assure  effi 
cient.  economical  operation  of  one  man 
combination  Photo  and  Engraving  de 
partments.  Box  20H.  Editor  &  Pub- 
iisher. _ _ 

Experienced  Proofreader,  prodnetion-edi- 
torial  assistant;  work  anywhere.  Refer¬ 
ences.  Age  25.  Salary  optional.  Box  179 
Editor  &  Publisher. _ 

Magazine,  Newspaper  or  Publishing  berth 
sought  by  college  man.  27,  no  literary  or 
journalistic  warhorse,  but  seasoned,  adapt¬ 
able.  conscientious,  w-ith  wide  range  of 
experience  in  and  out  of  editorial  shops. 
Knows  typography,  makeup,  production; 
edits  by  ear  or  by  rote;  writes  sound, 
succinct  prose.  Twice  sidetracked  by  eco¬ 
nomic  conditions,  wants  rerouting  to  main 
line  and  one-way  ticket.  Box  191,  Editor 
&  Publisher. _ 

News-Editor,  Copy-Reader.  Six  years  in 
slot  big  dailies;  strong  on  makeup;  mar¬ 
ried,  38,  sober,  university  education. 
Christian.  Box  9973,  Editor  k  Publisher. 

Newswoman,  executive,  interested  in  posi¬ 
tion.  Excellent  experience  women’s  fea¬ 
tures,  social.  Assignments  through  make¬ 
up.  References.  Box  9963,  Editor  k 
Publisher. 


SitHations  Wanfvd 

Editorial  (Cont’d) 
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Photographer-Engraver — three  years’  ex¬ 
perience.  Age  24  and  married.  Now 
employed,  good  references.  Box  123. 

Editor  &  Publisher. _ 

Reporter,  23.  Yale  B.A.  Now  editing  trade 
journal.  Want  news  job  on  daily — any¬ 
where.  Feature,  re-write,  copyreading  ex- 
perience.  Box  9979,  Editor  k  Publisher. 
Reporter,  26,  rewrite,  proof-reading,  edit¬ 
ing;  experienced  on  New  York  and  Penn 
sylvania  dailies.  Good  references.  College 
graduate.  Box  215.  Editor  &  Publi.sher 
Reporter,  editor  ten  years  on  metropolitan 
N.  Y.  papers  seeks  weekly  small  city 
daily  job.  Box  188,  Editor  k  Publisher. 
Reporter,  editor,  29,  university  graduate, 
knows  state  capitol,  courts,  etc.  Five 
years  on  small.  large  dailies.  Go  any- 
where.  Box  186,  Editor  k  Publisher. 
University  graduate,  26,  seeks  broader  op¬ 
portunity.  Reporter  four  years  topnotcb 
small  daily.  Box  9968,  Editor  A  Publisher 
Writing  job  wanted.  Anything — Anywhere. 
Prefer  weekly  paper.  Reference;  Box 

9967,  Editor  k  Publisher. _ 

Yale  Graduate  Student,  experience  large 
daily  copy-desk,  newscasting — married, 
interested  small  daily,  radio,  promotion. 
Box  9970.  Editor  k  Publisher. _ 

SItwatlonz  WaRtad — Mechanical 

Combination  Pressman-stereo;  non -onion, 
age  37 ;  twenty  years’  experience  all 
types  of  presses,  color  work.  References. 

Write  or  wire  Box  128,  E.  A  P. _ 

Mechanical  executive,  general  newspaper 
experience.  West  coast  preferred.  Refer¬ 
ence,  last  pnblisher  I  was  with  eight 
years.  Box  198,  Editor  k  Publisher. 

Mr.  PnbUther — If  your  composing  room 
needs  re-organization  in  economy  and 
production,  you  can  employ  a  foreman 
who  will  do  it.  References.  State  pay. 
Box  9958,  Editor  k  Publisher. 
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SHOP  TALK  AT  THIRTY 


A  Mistake 
Which  Reds 
Called  a  'Fake' 


IT  ISNT  EIASY  to  run  down  the  facts 
on  whether  the  Russians  did  or  did 
not  capture  a  chain  of  Mannerheim 
Line  forts  on  Feb.  8. 
10,  or  12.  The  ques¬ 
tion  of  whether  Rus¬ 
sian  bombers  were 
aiming  at  Finnish 
airports  or  Finnish 
civilian  morale  is  also  in  the  realm 
of  opinion.  The  newspaperman  in 
Helsinki  or  in  San  Francisco  can  only 
report  what  the  Finns  and  the  Rus¬ 
sians  permit  him  to  know. 

When  it  comes  to  a  charge  that 
American  newspapers  and  American 
picture  agencies  deliberately  faked  a 
picture,  as  a  part  of  a  campaign  to 
arouse  sentiment  for  Finland,  we  can 
accomplish  much  more.  Two  weeks 
ago,  we  printed  George  Seldes’  charge 
that  the  Springfield  (Mass.)  Evening 
Union  had  printed  a  picture  of  a 
Brooklyn  fire  scene  under  the  caption 
“Finns  Mourn  War-Victim  Son.”  We 
doubted  the  story  at  the  time.  A 
sillier  fake  would  be  difficult  to 
imagine — for  a  mother  and  daughter 
in  New  York  mourning  for  their  dead 
outside  of  a  burning  tenement  has 
some  human  interest  in  Springfield, 
probably  more  than  a  cut  of  two  un¬ 
named  people  in  a  distant  land.  We 
asserted  with  certainty  that  no  na¬ 
tional  picture  service  would  inten¬ 
tionally  mislabel  a  picture  for  any 
reason. 

The  Springfield  Evening  Union  did 
publish  In  its  first  edition  of  Dec.  19, 
1939,  a  picture  of  the  fire-stricken 
couple.  It  did  appear  under  the  Fin¬ 
nish  caption  in  a  few  thousand  copies 
before  it  was  caught  and  taken  out  of 
the  page.  The  circumstances  will  be 
familiar  to  newspaper  people  every 
where.  First  editions  often  carry  pic¬ 
tures  and  captions  which  are  removed 
for  news  and  advertising  in  later  edi¬ 
tions,  and  as  first  editions  often  close 
in  a  hurry,  mistakes  will  happen.  In 
this  case,  the  make-up  man  picked  up 
the  fire  cut  and  the  Finnish  caption 
from  the  same  galley.  We’ve  done 
the  same,  and  suppose  that  everyone 
who  has  ever  made  up  a  page  of  type 
has  a  similar  sin  (or  sins)  on  his 
record.  It’s  seldom  a  hanging  matter. 

This  error  seemed  unimportant,  and 
we  suppose  that  the  Union’s  manag¬ 
ing  editor  saw  no  particular  reason 
for  printing  a  correction.  None  was 
made  at  the  time,  nor  a  month  later 
when  the  Communist  organization  in 
Springfield  began  demanding  that  the 
Union  correct  the  error,  and  accusing 
it  of  fomenting  war  spirit  in  America 
and  deliberately  faking  propaganda 
against  Soviet  Russia.  A  few  days 
later,  the  Daily  Worker,  Communist 
organ,  reproduced  a  clipping  from  the 
Union’s  first  edition  of  Dec.  19,  calling 
the  picture  an  “unspeakable  fraud” 
and  declaring  that  the  same  “fake” 
had  appeared  in  a  Cuban  paper. 

Then  Mr.  Seldes  picked  up  the  Com¬ 
munist  cry,  as  part  of  his  thesis  that 
the  American  press  has  lied  about  Fin¬ 
land.  His  letter  appeared  in  Editor  & 
Publisher  for  Feb.  3.  On  Feb.  7,  the 
Union  decided  that  the  thing  had  gone 
far  enough.  It  printed  both  the  fire 
and  the  Finnish  pictures,  with  cor¬ 
rect  captions  and  a  frank  explanation. 

The  error  occurred  in  the  Union 
composing  room.  The  Communist 
charge,  circulated  by  Mr.  Seldes  and 
also  by  Walter  Winchell.  who  should 
know  better,  that  the  “fake”  was  syn¬ 
dicated.  is  wholly  without  foundation. 
Both  the  Finnish  and  the  Brooklsm 
pictures  went  out  as  Associated  Press 


Taxes  Steal 
the  Show 
From  War 


By  ARTHUR  ROBB 

telemats,  with  proper  captions  for 
each  of  the  pictures  adequately  indi¬ 
cated.  The  AP  was  absolutely  in  the 
clear  on  the  error. 

The  Union  acted  wisely,  we  believe, 
in  laying  the  whole  matter  before  its 
readers,  even  six  weeks  after  the  fact. 

It  would  have  been  better,  bulletproof 
in  fact,  if  the  correction  had  appeared 
in  the  later  editions  of  Dec.  19.  The 
mistake  was  trifling.  The  picture  was 
a  filler,  of  no  inherent  local  interest, 
and  not  one  in  a  thousand  readers 
gave  it  a  second  look.  Its  mislabeling 
was  not  deceit. 

Nevertheless,  newspapers  seem  to 
be  coming  under  the  eyes  of  people 
who  don’t  read  them  for  news,  but 
for  evidences  of  deception  and  evil- 
doing.  The  Communist  editors  of  the 
Daily  Worker  and  the  New  Masses, 
for  instance,  can  read  into  a  news 
paragraph  meanings  that  were  never 
imagined  by  the  reporter  or  the  man 
who  read  copy.  Their  circulations  are 
negligible  in  themselves,  but  their 
readers  are  fast  disseminators  of 
poison,  and  the  source  of  a  Communist 
fake  is  quickly  lost  in  its  repetition. 

A  “beg  pardon”  on  the  most  innocent 
error  of  publication,  if  published 
promptly,  looks  like  the  best  silencer 
for  these  Communist  libels. 

*  •  * 

WE  HAD  luncheon  the  day  after  Lin¬ 
coln’s  Birthday  with  a  half-dozen 
executives  of  New  York  and  New  Jer¬ 
sey  newspapers.  The 
talk,  inevitably, 
turned  to  the  morn¬ 
ing  paper  headlines, 
which,  for  once,  put 
domestic  matters 
ahead  of  the  war.  The  big  story  was 
the  march  on  Albany  of  an  army  of 
taxpayers,  in  protest  against  a  large 
increase  in  the  budget  and  a  promised 
hike  in  the  state  income  tax,  and  of 
another  army,  of  office-holders,  prin¬ 
cipally  teachers  and  school  chiefs, 
protesting  that  the  budget  did  not  p  o- 
vide  a  sufficient  amount  for  school  op¬ 
erations.  They  were  armies  with  ban¬ 
ners,  in  the  manner  of  “Wintergreen 
for  President”  or  May  Day  in  Moscow. 

Taxes  have  become  front  page  news. 
Our  parochial  idea  that  New  York  and 
its  suburbs  were  the  major  foci  of  tax¬ 
payer  discontent  was  dispelled  by  one 
of  the  newspapermen  present,  who  has 
encountered  it  recently  in  many 
other  regions.  It  is  the  largest  and 
one  of  the  most  troublesome  news 
problems  that  today’s  editors  face — 
and  it  has  to  be  faced  hand  to  hand  at 
home,  and  not  in  Finland  or  Siberia. 

Practically  all  taxes  of  mimicipal, 
state  and  national  origin  have  risen 
markedly  in  the  past  10  years.  Relief 
is  one  cause,  but  only  one.  While  the 
relief  burden  in  all  its  forms  has 
reached  heights  undreamed  of  before 
1930,  most,  if  not  all,  other  branches 
of  government  have  similarly  ex¬ 
tended  their  fimctions.  There  was 
seldom  any  drama  in  the  process — it 
just  happened.  The  consequence  was 
to  be  expected — additions  to  personnel 
and  payrolls,  once  made,  by  the  proc¬ 
esses  of  politic  became  permanent. 

It  is  unfortunate  that  education 
stands  out  large  in  the  public  con¬ 
sciousness  as  taking  the  largest  draft 
from  the  swoolen  tax  revenues,  but  it 
does,  and  what  happened  at  Albany 
the  other  day  is  not  calculated  to 
change  that  public  impression.  Union¬ 
ized  teachers  were  out  in  force,  not 
only  to  see  that  the  taxpayers  did  not 
win  their  fight  for  a  budget  reduction, 
but  to  demand  that  the  legislature  re¬ 


store  completely  the  cuts  in  appropria¬ 
tions  for  education  made  last  year. 
The  legislative  committee  adjourned 
shortly  before  simrise  after  more  than 
12  hours  of  taking  testimony.  The 
next  day’s  reports  from  the  capital  in¬ 
dicated  that  “not  a  vote  was  changed” 
by  the  long  hearing.  We  are  not  sur¬ 
prised. 

There  are  a  couple  of  good  reasons 
why  legislators  are  not  converted  by 
the  arguments  of  partisans,  besides  a 
number  of  other  reasons  of  lesser 
merit  from  the  public  standpoint. 

The  taxpayers  arrived  with  a  con¬ 
viction — they  didn’t  want  to  pay  any 
more  taxes.  A  few  of  them  presented 
concrete  programs  for  tax-reduction, 
but  here  again,  selfish  interests  could 
be  detected  under  the  smooth  surface. 
None  of  the  taxpayers  organizations, 
by  what  we  read,  were  prepared  to 
sacrifice  any  state  services  by  which 
they  might  benefit. 

The  teachers  also  knew  what  they 
wanted.  They  appeal  to  the  generic 
American  respect  for  public  educa¬ 
tion  and  the  general  wish  that  it  prog¬ 
ress  and  not  retrograde.  They  defend 
“state  aid”  by  declaring  that  with¬ 
drawal  of  the  state  appropriation  will 
mean  higher  local  taxes.  And,  one  of 
the  lesser  reasons  mentioned  above — 
a  union  of  school  teachers,  with  five 
votes  apiece  at  command  in  a  general 
election,  is  a  much  more  formidable 
force  to  a  politician’s  eye  than  a  horde 
of  loosely  organized  taxpayers. 

*  •  • 

THESE  GROUPS,  exercising  their 

right  of  petition,  may  be  demonstrat¬ 
ing  democracy  at  work.  Some  say  so. 

We  sometimes  sus¬ 
pect  that  they  are 
rather  demonstrating 
democracy’s  w  e  a  k  - 
ness — its  tendency  to 
be  controlled  by  vol¬ 
uble  minority  pressure  groups.  The  pa¬ 
rade  of  testimony  at  Albany  engend¬ 
ered  plenty  of  heat,  little  light,  consid¬ 
ered  by  itself.  It  may  do  more — pro¬ 
vided  newspapers  take  hold  of  the  sub¬ 
ject  with  both  hands,  and  forget  its 
scenic  aspects.  Marchers  with  plac¬ 
ards  won’t  settle  it.  Neither  will  spe¬ 
cial  trains  with  well-equipped  club 
cars. 

We’ll  shove  our  idea  into  the  ring 
for  what  it’s  worth.  First,  this  ques¬ 
tion  of  taxation  and  the  functions  of 
government,  the  relation  of  govern¬ 
ment  to  the  people,  the  responsibilities 
of  government  to  the  people — all  of 
these  considerations  make  a  newspa¬ 
per  subject  too  big  to  be  handled 
alone  by  the  staff  of  even  the  largest 
metropolitan  newspaper.  The  subject 
is  not  too  big  to  be  handled  co-opera¬ 
tively  by  the  newspapers  of  a  city,  a 
regional  area  within  a  state,  or  of  a 
state  itself.  We  can  imagine  a  joint 
staff  of  reporters,  well  trained  in  local 
and  state  politics,  directed  by  a  joint 
committee  of  managing  editors,  dig¬ 
ging  into  the  operations  of  local  and 
state  governments.  They  can  com¬ 
pare  the  budgets  of  1940  and  1935  (or 
further  back),  and  tell  the  taxpayers 
in  plain  words  not  only  how  much 
more  they  are  paying,  but  what  they 
are  getting  for  their  money.  When 
we  say  “taxpayer”  today,  the  term  is 
all-inclusive. 

The  New  York  World-Telegram 
started  this  week  on  such  a  survey  of 
state  aid  in  education — a  topic  which 
the  public  has  long  accepted  with  too 
much  placidity.  Investigation  may 
prove  in  New  York,  as  it  has  else¬ 
where,  that  the  school’s  performance 


Can  Daily 
Papers  Co-op¬ 
erate  in  This? 


has  justified  the  ever- inci  easing  i 
penditure.  It  may  prove  also 
school  boards  have  proceeded 
new  building  plans  without  regaid^ 
local  population  trends.  It  may  ] 
that  change  in  character  of 
tion  has  left  buildings  half  vacait^ 
some  areas,  while  others  neaiby  i 
overcrowded — always  a  potent 
board  reason  for  new  construction  j 
may  prove  that  some  advances 
yond  the  traditional  “three  R’s” 
out  of  proportion  to  their  use  to  I 
school  community.  And  it  is 
certain  to  prove,  everywhere, 
“state  aid,”  while  necessary  in 
sections,  is  a  spur  to  extravagenoi] 
others.  Whatever  it  proves,  the  ] 
lie  ought  to  have  the  unbiased 
The  numerous  licensing  func 
the  states  ought  to  come  under  I 
eye  of  the  press.  Many  of  them  i 
not  even  known  to  the  average 
payer  We  learned  with  some 
ment  the  other  evening  that  New  Tfl 
State  collects  an  annual  fee  of  ^  I 
renewal  of  a  physician’s  license 
practice  medicine  and  levies  stiff  | 
alties  for  neglect  to  renew  pro 
What  that  division  produces  in 
enue,  and  what  is  costs  in  ove 
we  don’t  know.  The  figures  can  i 
doubtedly  be  dug  out  of  the 
reports.  The  same  applies  to 
knows  how  many  other  state  agei 
whose  names  we  can’t  even  guess. 

The  job,  to  be  worth  anything,  i 
be  done  without  political  bias.  It 
have  to  step  on  many  sore  corns,  i 
the  pressures  of  friendship,  polili 
association,  business  connection! 
succeed,  it  will  have  to  be  pron 
jointly  by  all  the  papers  involved  ail 
vital  public  service  of  pocketbook^| 
terest  to  every  landlord,  every  i 
every  retailer,  every  customer, 
officeholder,  and  every  voter.  Pnk>| 
ably  one  newspaper  alone,  in  a  i 
petitive  field,  could  not  carry  4ll 
project  through  against  the  unp«|* 
larity  it  would  certainly  engaii! 
Working  together,  that  hurdle  ocdl 
be  avoided. 

•  *  • 

NO  MATTER  how  it  is  done,  it 
demand  courage  and  a  finnnmi«| 
purpose  that  has  been  too  litdi  i 
evidence  am#l| 
newspapers  in 
years.  Every 
.on  every  _ 

Democracy?  payroll  is  there  luj 
cause  someboljf 
wanted  it  there  for  reasons 
seemed  convincing  when  put  for 
Every  dollar  will  have  its  army  di 
fenders,  not  all  of  them  office-ha 
Pressure  groups  and  propagai 
for  farmers  and  milk  distrib 
utility  commissions  and  utilitie!  i 
fare  agencies  and  their  benefi  " 
school  teachers  and  parent- 
associations,  religious  groups,  won 
federations — they’ll  all  keep  the 
thick  with  their  smoke 
They’ve  been  doing  it  for  25  ye 
which  is  the  principal  reason  fori 
emment’s  present  cost.  Vocal  mir 
ties  have  been  running  the  shoW^ 
We  think  it’s  time  that  the  cu 
went  up  on  a  new  act,  with  ne 
pers  performing  their  unpopultf  . 
as  tribune  for  all  the  people.  Th|y 
their  job,  imder  the  constiti 
guarantees  they  enjoy  in  nation* 
state.  If  they  can’t  or  won’t  go  toM 
a  big  way  during  the  next  five 
there’s  an  excellent  chance  that 
present  informal  government  by* 
ganized  minorities  may  develop 
something  more  formidable. 

If  the  notion  of  editorial  co-o 
tion  to  get  and  print  vital  infor 
seems  fantastic  and  unnaturw 
because  there  is  little  preceda* 
such  co-operation.  “We’ve  never  r 
it  before”  is  no  argument  againA 
ing  it  now. 
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